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SATISFIED PEANUT ROASTER USERS 
ARE OUR BEST ADVERTISEMENT 


Being pioneers in peanut machinery construction, 
we are particularly well qualified to solve the peanut 
roasting problems of the trade. We believe we have 
the largest variety of sizes and styles of roasting 
machinery for peanuts (ak well as for coffee) of any 
manufacturer in the United States. We design and 
construct special peanut roasting plants to order and 
to meet the customer’s peculiar local conditions. 

Here are the names of some satisfied users of 
LAMBERT ROASTING PLANTS. They are repre- 
sentative houses and they have all of them established 
reputations for quality peanut butter and other peanut 
butter products. They are only a fractional part of a 
long list of pleased customers: 


Armour & Co., Kansas City. 

H. D. Lee Mercantile Co., Kansas 
City. 

Lion Fig & Dato Co., Chicago. 

G. A. Reuter, Chicago. 

Reid, Murdoch & Co., Chicago. 
Franklin MaeVeagh & Co., Chicago. 
Gamble-Robinson Co., Minneapolis. 
Fred W. Muth Co., Cincinnati. 
Bel-Car-Mo Nut Butter Co., Grand 
Rapids. 

Perkins Bros., Bay City, Mich. 

John G. Woodward & Co., Council 
Bluffs, la. 

The Wm. Edwards Co., Cleveland. 
The Weideman Co., Cleveland. 


The Royal Peanut Butter Co., Cleve- 
land. 

P. Duff & Sons, Pittsburgh, Pa. 

The American Peanut Corporation, 
Norfolk, Va. 

The New England Supply Co., Phila- 
delphia. 

The Russell Jobbers Mills, Oklaho- 
ma City, Okla. 

Freeman & Co., El Paso, Texas. 

Marston & Martin, Los Angeles. 

California Peanut Co., San Fran- 
cisco. 

Lang & Co., Portland, Ore. 

The Rogers Co., Tacoma, Wash. 

The Bowes Co., Ltd., Toronto, Can. 


Write as for further particulars. 

THE LAMBERT MACHINE COMPANY 

rWai4hall Michigan 
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WE CALL THE LAMBERT MACHINE 
THE SEVEN POINT COFFEE ROASTER 
BECAUSE 

POINT NO. 1— It is an INDIRECT flame gas roaster (the 
(hrect flame is irnpracticable) which produces a perfect combus- 
tion of gas, eliminating gas orders, being most economical in 
the actual gas consumption, and, at the same time, turns out a 
perfect roasted coffee. • 

POINT NO. 2— It is the Pioneer INDIRECT Flame (under- 
neath) gas roaster. Coffee roasters play safe when they deal 
with the Pioneer Manufacturer, because experience counts. 

POINT NO. 3— It is the most compact, self-contained two- 
bag roaster on the market. This means that it is a roaster 
complete with cooling and stoning apparatus, feed hopper, and 
elevator, forming a unit well adapted to the customer whose 
floor space is limited. 

POINT NO. 4— It is of substantial construction and thoroughly 
insulated. When only one or two units are installed no brick 
work is required. 

POINT NO. S In the LAMBERT Roaster the arrangement 
of power and power transmisssion (i. e. the placing of the motor 
and transmission machinery) is so well thought out as to require 
the minimum of horse power, thus reducing the operating cost 
proportionately and making it all around the most economical, 
self-contained, coffee roasting outfit. 

POINT NO. 6 All LAMBERT Roasters are equipped with 
an artificial exhaust which practically eliminates the smoke 
and chaff from the cylinder, prevents spotting and giving an 
undesirable flavor to the roast. 

simplicity of installation commends the 
LAMBERT Roaster to buyers. The outfit is so simply de- 
sipied that any competent local millwright can install it with 
the aid of the clear cut directions that accompany it. 

Plans for coffee roasting equipment— large or small, prepared 
and submitted on application. 

THE LAMBERT MACHINE COMPANY 

Marshall Ms.i... 
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A Chain is No Stronger than — • I 



Many readers of this journal won’t know what this picture represents. 
But such readers will as are familiar with wholesale colfee roasting 
equipment; for nearly every important roasting room in the country 
uses precisely this apparatus over a line of roasters, for putting batches of 
green coffee in the feed hoppers ready to spout into the cylinders. 

The bucket elevator at the further end lifts the coffee from a 
dump bin, somewhere below, and spouts it into the conveyor trough. 

The wood flights drag it along (every bean) to the first open gate, 
through which it drops (every bean) into a roaster feed hopper. The 
conveyor is driven by chain bell from the elevator and the elevator 
is driven from the roaster pinion shaft. 

These Drag Conveyor details are typical of the connecting chain of 
standard apparatus which permits the rapid, economical and accurate 
operation of the best American roasteries. 

How can the roasters, and other separate machines, be used to full 
advantage without connecting apparatus of equal excellence for 
transferring the coffee reliably from one operation to another > 

The picture is from a photograph taken recently in one of the 
largest roasting establishments in the world. It has eight batteries 
of roasters fed in this way — six No. i Bums roasters in each bat- 
tery, making a total of 48 cylinders. 


JABEZBURNS&SONS 


ll"J\yE.&45‘ST.NEWY0RK 


'mHWIIIWM 
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The Small Coffee Roasting Business 

has evCTy chance for success if based on certain conditions which are essential for 
reasonable profits in a roasted coffee enterprise of any size, as follows: 

1 . A definite selling plan. 

2. Ability to buy green coffee without taking someone else’s word as 

to its real market value. 

3. Reliable mechanical equipment whith will permit the production I 

of properly roasted coffee with complete uniformity. I 

I selection of inadequate machinery often goes along with feebleness on points | 

I and Z, and then the little business'never makes a ripple In the big coffee brew. I 

^ 2 generally sound on point 3 and such “small g 

fellows, making a real stir in the community with some original coffee campaign, are I 
generally using this wonderful little Bums “plant”, the No. 7 outfit for roasting I 
cooling and stoning batches of any size up to 50 lbs. or so of green coffee. ’ | 
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WHY IS IT NECESSARY 

TO PUT UP YOUR PRODUCT BY MACHINERY? 

THE REASONS ARE— TO SECURE RAPIDITY OF OUTPUT 
WITH ECONOMY OF OPERATION, AND TO INSURE AC- 
CURATE RESULTS. 


IS IT OF ANY BENEFIT 

THEN TO PLACE MACHINERY IN YOUR PLANT WHICH 
HAS NOT THE HIGHEST SPEED, DOES NOT GIVE THE 
MOST ACCURATE RESULTS,- REQUIRES UNDUE AT- 
TENTION, OR CANNOT BE ENLARGED OR ADDED TO, 
AS YOUR CAPACITY WARRANTS? 


WHY NOT SECURE 

MACHINERY THAT IS ABSOLUTELY GUARANTEED AS TO 
SPEED AND ACCURACY, DURABILITY, ETC. THAT CAN 
BE ENLARGED UPON, OR ADDED TO AT WILL, AND THAT 
WILL CONTINUE TO GIVE GOOD SERVICE. 


REFERENCES OF ANY DESCRIPTION SENT ON REQUEST. 


CARTON SEALING MACHINES, AUTOMATIC SCALES 
PACKAGING MACHINERY, CONVEYORS, CAPPING MA- 
CHINES, ETC. ALL BUILT ON THE UNIT BASIS. 


UR ENGINEERING DEPARTMENT IS READY TO DISCUSS 
ANY PROBLEM WITH YOU AT ANY TIME. AVAIL YOUR- 
SELF OF THE OPPORTUNITY. 

automatic KElGHlNc i4ACHINE COMPANY 

NEWARK, NEW JERSEY 


Whea WritinK Advertiterf, Kindly Mention Tax Tka and CorrxB Tradx Jovinai 
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World Wide Distributing 
Facilities Are Afforded 
American Manufactur- 
ers and Merchants 
THROUGH 

GASTON, 
WILLIAMS & 
WIGMORE, Inc. 

120 Broadway, New York City 

INTERNATIONAL 

MERCHANTS 


Exporters, Importers, Shippers 

American Business houses provided by us with excellent facilities 
for the systematic world-wide distribution of "Made-in-America” 
products. 

Foreign Manufacturers and Merchants can secure distribution of 
their products in the United States through our perfected importing 
facilities and efficient sales organization. 

REPRESENTED IN 

London Rome Moscow Vladivostok Caracas Guayaquil 

Paris Madrid Tokyo Cape Town Cali Oruro 

Petrograd Lisbon Shanghai Valparaiso Barranquitla Lima>Iquitos 
And the ten principal cities of Brazil 

GLOBE LINE 


Owned by 

Gaston, Williams & 
Wigmore 

Steamship Corporation 





* 


35-37-39 BROADWAY 
NEW YORK 


0 ^ 
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A SUBSTITUTE FUR TIN 


IMPROVED MOISTURE PROOF 


INSIDE LINER FOR 


TEA AND COFFEE CARTONS 

SAMPLES FURNISHED ON REQUEST 


NATIONAL CARTON CO. 


JOLIET, ILL. 


PAPER BOXES 

FOR 

TEAS AND COFFEES 

Get our prices on folding boxes for teas, 
coffees, spices, etc. We make a complete 
line of attractive packages. 


COFFEE SAMPLE PANS 

We also manufacture a wide variety of tea 
and coffee sample boxes, including fibre 
board coffee sample pans. Now that tin 
container prices are mounting it will pay 
you to investigate our line. 



Do You Use Chicory 
Or a Coffee Filler 

In Your Blendt and Compounds! 

If 80 

Write Us For Samples 
and Prices of 

CERA-CHICO, 

— A Substitute tor Chic- 
ory— and 

KAFFA, 

—The Coffee filler 
With a Coffee Flavor. 

ST. LOUIS 

SOLUBLE TEA A COFFEE CO. 
D€pt,C. ST. LOUIS, MO. 

MANUFACTVMKS OF 

FAIRY CUP InaUnt CoS— A Too 
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Service is one of our 
siron0 ialkiiig^ poinis. 


There can be no stronger proof of 
the worth of the Pneumatic System 
of Automatic Packaging Machinery 
than is brought out in the two let- 
ters illustrated. 

All vexatious delays caused by 
breakdowns avoided,, as Pneumatic 
parts are interchangeable and a 
telegram will bring a duplicate part 
by next mail. 

Have you ever had a breakdown 
during the rush season and been 
held up at great discomfort and ex- 


This condition we avoid by having 
all parts interchangeable, and in 
keeping on hand over $100,000 worth 
of jig made parts. 

No expert required to make re- 
pairs. Advantages of this kind have 
been no small feature in enabling our 
system to turn out over 6,000,000 
packages daily. 

Send us today samples of your 
present package or product for inspec- 
tion and report. Let us make yoiir 
problem ours. It will pay you. 


pense while repairs were being made? problem ours. It wUl pay . 

PNEUMATIC SCALE CORPORATION. LTD, 
„ , NORFOLK DOWNS, MASS. 


Kansas City 


Toronto, Ont. 


L>n<lon, Eng. 








b 

N 

il 

iv< 






when Writing Advertisers, Kindly Mention Tbs Tea and Cofsbe Tkaob Joukkal 


I 


THE TEA AND COFFEE TRADE JOURNAL 


Bigger 
Peanut 
Butter 
Profi 


July, 191 ; 



r Easiest 
OperaUng 
Machine Made 


If you are buying peanut 
butter you are losing money. 
Jobbers and wholesalers are 
making their own brands to better 
satisfaction and for bigger profits. 


“QUAKER CITY” 

F*eannt Butter IVIllls 

Absolutely Guaranteed 

Make the work easy and economical. 
Anyone can operate. 

Simple, durable construction. Three 
different models — motor or belt power. 
Send for catalog and prices today. 

Ihe A. W. SIraob Co. 

BjimbtUhtd jinct i367 
S710-S$ nibcrt SL PhilidelpUa. Pa. 


DUPLEX 

AUTOMATIC NET WElIiHER 

CAPACITY 35 pack- 
ages a minute. 

ACCURACY proven 
by 30 days’ trial 
and thousands of 


COAIAmER fully ^ 
for (5) years 

against repairs. 1 

Gravity Operated 




Price, 1125.00 

Write for Terms 

E. Edtbaner Company 

. $17 Wisl|i|glM Blvd. Chluga, III. 


“My, What Good Teal” 

“Yes, though this braud is usually aromatic, 
I think its new goodness is due to the can in 
which it is now packed.” 

Heekin’s Cans 

JCerp Tea Fre4h and Tableful 

and tern praise for your tea every time. They 
are air-tight, dust-proof and sanitary — retaining 
all the good qualities of your brand. 

Attractive as well as practical — lithographed ' 
in pleasing color effects, with any design you 
desire. 

Best for coffee, also. 
Prompt service. 
Samples on request. 


The tfeekin 
Can Co. 

Culvert and 
New Sts, 
Cincinnati, 6. 

Can 

Since 1901" 




®si3satS£Ck 

bobolink 
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M I T S U I & C O . , Ltd. 

Importenof 

fORMOSA TEAS, ETC. 

PLANT IN TAIPEH, FORMOSA 
TEA DEPARTMEhn' 

7 From Sl, and 2b Mac&on Aveoue. New Ymk 
Branches AB Over The World 


L B. MOLLER & CO. 

Importen^ Crowen and Maan^etuKo cl 

CHICORY AND 
pOFFEE SUBSTITUTES 

; OF EVERY GRADE 

h FRANKLIN STREET. NEW YORK 


Vra Bail — Mailidg Bags — Individual Tea Bags 

NATIONAL 
URN BAG 
€ 0 . 

J74-I76E. I04th $1. 

i Naw York City 

Urn Bags at Lowest Prlces 

r a hav* the UoHItias and lha organisation for 
glvina you moat offlolant aarvloa. 

^ SampTaa mallad on raquaal fraa. 



BULK COCOA! 

JN BARRELS AND DRIJMS^ 

Also packed in tin cans under your 

Private Label 

We make American and Dutch 
Process Cocoa. 

Write for our Latest Price Lift, 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
adTertisement. 

’Ambrosia Chocolate Co.^ 

S8 1-888-335 FIFTH STREET 
MILWAUKEE, WIS. 

THE PROGRESSIVE CHOCOLATE AND COCOA 
MANUFACTURERS 


j THE HEDFELDT 

! machines for Milling, Separating and Grading green 
[coffee, Stoning and Cleaning roasted coffee and 
imahing “Steel-cut” coffee, are now manufactured by 

THE HEDFELT COMPANY 

[718 Fifteenth Avenue, N. E. Minneapolis, Minn. 

j; 

L 

^Arksafe” Elastic Paper Linings 

FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
and Spices. 

Samplei Upon Request 

Arkell Safety Bag Co., 

CHICAGO NEW YORK 

14 Eaat Jackson Boulevard 120 Broadway 
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JAVA TEA 



The TEA Planters of Java have con- 
signed 

1,000,000 POUNDS 

of Java Tea to America in the care of 
their official representative, Mr. H. J. 
Edwards, of the Tea Expert Bureau, 
Batavia, who, for purposes of dis- 
tribution in the United States and 
Canada, has associated himself with 
Messrs. Irwin-Harrisons & Crosfield, 
Inc. Mr. Edwards will personally 
call on buyers in all the important 
Tea centers in America, and is con- 
vinced that JAVA TEAS will attain 
the prominent position in the trade 
which their sterling merits warrant. 

Because they are good Teas, the Tea 
Planters of Netherlands, India, claim 
your support for their produce. 


Wben Writing Adv«rtt«ert, Kindly Mention Thk Tia akd Coms Tiadb Jourkal 
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P. C. MEEHAN & CO. 
COFFEE BROKERS 

96 Front St., New York 


Tel. tHtl Hanover 


Cable Address 
NIESSMART 


Bankers and Importers distributors of MILOS 
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Fire Queen 
Drip Coffee Pot 



Insures the satisfaction 
from your coffee that 
brings the re-orders. 

The coflfee business is a gamble. You 
may sell the best coffee on earth, but if 
spoiled in the making it’s a dead one, 
and more than half the coffee sold is 
spoiled either by wrong methods of prep- 
aration or by a foul pot. 

Every coffee man knows the drip pro- 
cess is the one best way to make coffee. 
A porcelain dripper, therefore, is the last 
word as coffee has no cheSiical action on 
porcelain. It rinses dean and stays 
sweet even in the hands of a careless cook. 

The efficient, economical, non-tannic, 
time and labor saving features of the pot 
combined with its low cost, make it 
a beautiful demonstrating proposition 
either for premium or straight sale. 

Write for description and prices. 

Now is the time to cash in on what the 
National Coffee Roasters’ Association 
and many independent coffee roasters are 
doing to boost "correct coffee making" 
as the one best way to stimulate the 
business. 

Fire Queen Percolator Co. 
116 Hudson St., New York 


I 

I 

i 


I i 

! I 

I ' 

I L 

Whether you use hot or 
cold water in making coffee, 
it is absolutely necessary that 
the coffee be freshly and ac- 
curately ground. The lock 
nut adjustment on the Ar- 
cade Mills insures uniform 
results. Seventy styles made. 


ARCADE MANUFACTURING CO. 
FREEPORT, . . ILUNOIS 




TEA. COFFEE, CHOCOLATE 
and HOT WATER 

URNS 

Made in all sizes 
to 25 gals, capacitj 

Also a full line of 

High Grade 
Copper, Nickel 
Plated and 
Brass Qo^s 

includisg Pastry and 
RoU Warmers Steam 
Tables, Plate 
Warmers, Water 
Coolers, etc. 

Send for our new 
catalogue, showing 
complete lines of 
Hotd, Restaurant 
and Bat Supplies, 
Metal Housefiuniah* 
ing Goods, Cuspidors 
etc. 

fieo.A.la7Hf;.Ce. 

CoFee Urn, 3002 Series Buffalo, N. Y. 
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scawAirz biotbers scbwartz s company 

San Francisco I Cal. Guatemala City 

U- S. A. Guatemala, C, A. 

First Hand Dealers In 

GUATEMALA COFFEE 

Because we maintain offices in both the United States and Guate- 
mala, we are equipped to render superior service to coffee buyers. 

Guatemalas are in favor \vith many American roasters, an in- 
creasing number of whom are finding out to their profit that as blend- 
ers these coffees are superior to many higher priced mild types. 

Europe has long known the worth of these coffees and pays a 
premium for them. They are also growing in popularity in this 
country. It will pay you to look into their merits. Write for samples 


COSTA RICA COFFEE 

You can now buy it Direct from the Grower 

Costa Rica coffee is generally acknowledged to be a superior coffee, particu- 
larly for blending purposes. It is rapidly growing in favor in the American market. 

Some of the finest grades that formerly went to Europe are now coming to 
this country. We import Costa Rica coffee direct from our own plantation. Let 
us quote you on this coffee. 

MOINTEAUEQRE & BOINILEA 

Coffee Planters 


San Joae, Costa Rlea 80 Hront St., IVew York 



UNDER DEALER’S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES- 

la la,i I-ki l-4s. and l-V packed tmder cnstomen' labeb. or under onr own atock lakela. 

AH goods gowaatced tinder U. S. Serial No. lAl. 


FOUNTAIN CHOCOLATE 

^ IN BULK— Barrel*— Kega—Dnuna— ‘Tins 

ForSodai XoaCrcaai and Baking Trade. Both '^Nataral" and i: Dutch Prooeaa gradea. 

Wftig ut far fomptas omd Pricat. SMa m< arad omd tuoMy moadtd. Addrat* 

HOOTON COCOA CO., NEWARK, N. J. 


When Writing Advertiaers, Kindly Mention Th« Tw Corns Trads Jouimas, 




Bourbon Vanilla Beans 

from the 

COMORES ISLANDS 

We have — 

Direct facilities on the Islands — 
Chiris’ process for curing. 

Which means — 

Perfectly cured Vanillas — 

A uniformly fine aroma — 

A liberal classification 
and 

Satisfactory Deliveries. 

Requests invited for samples 
and quotations, either in Bond, 
duty paid or to arrive. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 


VANILLA BEANS 

EXCLUSIVELY 


We Import Direct and can make 
attractive offers In all varieties. 

J. N. LIMBERT 6 CO. 


it S. HankiOl SL 


PlllADELPllA, PA. 


Cha«.01ttinann F.V.AlIaln Ch«s.S. DittmamiJr. 
Mambar N. Y. Coffa* Exchanc* 

CHARLES DITTMANN CO. 

Coffee Commission 
New Orleatie — 501 Craviar St., P. O. Box 747 
Chicago, 326 Rirer Rooms, 203-204 
AGENTS FOR: 

Messrs. Ed. Johnston Son & Co., London 
Messrs. £. Johnston & Co.. Ltd., Santos 
Messrs. Atlas Coffee Co., Ltd., Rio-de-Janeiro 
Messrs. Norton Mega^v & Co., Ltd., London 
Messrs. Norton Meg-’w & Co., Ltd., Rio-de-Jan^o 
Messrs. Arbuthnot. Latham & Co., Bankers, London 
Mestfs. Fred’k. Huth & Co., Bankers, London 
U. S. Branch of Thames & Mersey Marine Insurance 
Co. Ltd., of London & Manchester 
, London Aasurance Cerporation (Fire Insurance) , 
Commercial Letters of Credit Issued 
Our spat department makes a specialty of aalacting 
apd purchasing coffaaa for ths interior trade. 


THURSTON & BRAIDICH 

27 CLIFF STREET 
NEW YORK 


VANILLA 

BEANS 

VANILLA BEANS 

and 

OLIVE OIL 

Direct Importers 

Ricardo Gomez & Dietiin Co. 

Inc. 

80 Maiden Lane New York City 

Harry C. Danaher 

Coffee 

Commission 

New Orleans, La. 

Member New Orleans Board of Trade 


When Writing Advritisers, Kindly Mention The Tea and Coffee Tiadb JoutNAL 
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VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 


RUSSELL & 

lOIBeekman StC 


COMPANY 

New York City 


PEDRO TREMARl SUCS. 

SPECIALISTS IN ' 

MEXICAN 
VANILLA BEANS 

PLAMTERS-CCRERS- EXPORTERS 
54-56 STONE STREET 
NEW YORK 


FRUIT . FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO.. 

INCORPORATED 


100 William S(. 


NEW YORK 


BLACK TEAS 

Best Values io Straight Orange 
Pekoes 

Regular Arrivals from 
Plantations 


A. H. SAKLAT & CO. 

Importers and Jobbers 

85-87 Front St. NEW YORK 

Tel. Hanover 


The Laorel Improved 
Coffee Qraoalator 
and Chaff Remover 

Cheapest aod beat machine 
OQ the market. Capacity 
300 lbs. ated cut per hour. 
The machine you will waul 
to increase your sales of 
clean ground coffee. Write 
for photo, information, aod 
sample of the work of ma- 
chine. 

The Laurel Nfg.Co. 

a27N.MSt.,PhlU.,Pa. 



We are Headquarters for 

Teas Of All Kinds 

CHINAS-JAPANS-FORNOSAS 
JARDINE, MATHESONaCO., LTD. 

Commiwwion Mvrchmnta mnj imporltn 


63 WALL STREET 


NEW YORK 


CHICO RY 


HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 


I TRADE- HARK. I 


Growera, Dryoro, Roeisters and Manufacturers of Chicory 
In all Us Various Forms 


When Writing Advertiaen, Kindly Mention Tut Taa and Coppeb Tradi Jourhal 
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YOUR COFFEE 
DEPARTMENT 

NEEDS 3 THINGS 
ADVERTISING, SERVICE AND 
PERSONAL ATTENTION 

It can have no better advertisement 
than a 

COFFEE SYSTEM 


Let us tell you just how it has worked 
out in thousands of progressive 
stores. It appeals to the two prin- 
cipal senses — Sight and Smell. The 
appeal to the sense of smell is simi- 
lar to that of a popcorn outfit, while 
the eye is attracted by the beautiful 
finish and design, as well as by the 
electric signs on the machines. 



No. 5. Royal Roaster. 


THE GREAT PROBLEM : 

How Can tlie Grocer Hold His Coffee Business 7 
We can tell you, and also how lo get 

iviore: coffee busiivess 

Send us a post card request today. It will cost you nothing to find out 

FRESH ROASTED AND 
FRESHLY STEEL CUT 

COFFEE 

ARE SUPPLIED ONLY BY 

THE 

COFFEE SYSTEM 

The use of this system means real 
service to your trade. There is noth- 
ing difficult about it. Our service 
department will tell you the whole 
story. 

We Manufacture The Largest Line Of 

{ COFFEE MILLS 
COFFEE ROASTERS 
MEAT CHOPPERS 
MEAT SLICERS 

In The World 



ThEM.DEERO. 


1127 West Street, 

No. 77 Royal Electric Mill. HORNELL, N. Y., U. S. A. 

We have openlnge for a levY live Salesmen 


Wuea Writing Advertiicrs. Kindly Mention Tui Tea and Coffbx Trade Jourmai. 






THETEA.& COFFEE 
TRADE JOURNAL 




NOTICB.— Tb« entire contents of this issue of Thb Tka and Corns Tbaos Jooinal including text 
matter ind illuitrationa, are covered by copyright. Permismon to reproduce any part of' any artiefe or 
sny illustration nust be obtained from the publisher Infringers will be proaecutea 
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Native Village in the Heart of the Zaxziilvr Clove Belt 


Cloves in Mat Bags Ready for Shipment at the Port of Zanzibar 

SCENES IN THE WORLD’S GREATEST CLOVE GROWING DISTRICT 





THE CLOVE INDUSTRY OF ZANZIBAR 

^[More than a century ago this commercially imj)ortant spice was trans- 
planted from the Moluccas in the Dutch East Indies to this British Pro- 
tectorate. To-day its production comprises the chief agricultural pur- 
suit and the Sultanate stands as the world’s premier producer, growing 
about 90 per cent of the total supply. IIThe author tells the story of the 
discovery of the “little sweet smelling nails, ’’ describes the cultural methods, 
gives trade statistics, and explains why this East .\frican country maintains 
its supremacy in the world’s .spice country. 

He.nry B. St.shrett 
Mombasa, I’ritisli ICast Africa 


clove industry of the Sultanate of Zanzibar 
(including the islands of Zanzil>ar and 
Pemba) is a unique example of a valuable eco- 
nomic plant, not indigenous to the country, having 
been introduced from abroad and developed until 
it became not only the most important agricultural 
endeavor of its adopted country but enjoyed an 
expansion which gave it the premier place in the 
world’s production of that article. It is staled on 
good authority that Zanzibar Is the source of over 
90 per cent of the world's supply of cloves, the 
balance being furnished by the Molucca Islands* 
of the Dutch East Indies and by the French 
i.sland of Madagascar. (Madagascar last year 
produced about 200 tons of cloves.) The value 
of this product to the Arab planters of Zanzibar 
averages roughly $2,500,000 annually, the produc- 
tion varying widely from year to year. 

Census ok the Zanzibar Clove Trade 

Apparently no accurate census of the acreage 
and number of clove trees of the Sultanate has 
ever been taken, but using llie known statistics of 
the Government plantations (about 6 per cent of 
the total clove area) as a basis, the area actually 
devoted to the industry is approximately 54.000 
acres, of which 36,000 are in the island of Pemba 
and 18,000 in the island of Zanzibar. This area 
contains some 3,700,000 full-hearing trcc.s, planted 
about 65 to the acre, different plantations varying 
con.siderably in this respect. The average annual 
production of cloves per tree for the past ten 
years is about 5 pounds, but every five or six years 
this production falls, for some unexplained reason, 
to less than one-half pound per tree, while in 

* Moluccas, or Spice Islands, a name applied to the 
Islands of the Malay ArchipelaRo between Celebes and 
Papua, comprising Gilol^ Ceram, Amboyna, Ter- 

nate, the canda and Sula Islands, Bachian. Waigen. 
Morotai. Misol, and (in a hroatler exiension) Timor I.ant 
2 nd the Aru .md Key (Kei) Islands. 


Other years it w ill run as high as 8 pounds, or even 
more. 

The trees begin to bud in January or February; 
picking commences in July or .\ugust. and lasts 
for four or live months. Actual deliveries to the 
market occur throughout the year, but are heaviest 
from November to and including February. The 
marketing abroad is usually handled by European 
firms located in Zanzibar which have specialized 
ill this trade for years. 


Production .vnd PkicK.s 
The total cron returns for the last ten seasons 
(ending June 30) are as follow.s: 


Season. 

Zanaib.'ir, 

Pemba. 

Total. 


P/>ands. 

Pounds. 

7,1’22,300 

Pounds. 

UIU> 7 

2,20.1.140 

9.327.500 

1 art? Si 

7.178,170 

18,969.7.v> 

15,739,185 

26.447.92,> 

190S-P 


5, 800, 44, 
3,838.7.30 

21.539,630 

1900- U‘ 


10,501,&15 

14,340, .37,> 

1910-11 


1,756, SCO 

4.875,74.5 

0.632,605 

1911-12 . 


7.577.745 

20,375.35.> 

27,953,100 

1912-ia 


1.0S.5,ri3C 

3.652,880 

4.738,510 

lon-M 


5,095,51C 

22,333,290 

27.428,800 

i9i4-i.y 

(hS’2’2.20C 

11.598.615 

18.420,815 

191.V10 (to March 

Jl) 

4,570,0.16 

21.691,810 

26,267,815 


'I'he extreme variance in production from year 
to year may be noted from the above figures, 
which also show that 1911-12 was the largest pro- 
duction year in the history of the crop, notwith- 
standing that since then a number of young trees 
have come into bearing. There is apparently no 
reason for these differences other than the general 
statement as to the sensitiveness of the tree to 
even very slight climatic changes. 

Average Zanzibar prices received for these 
cloves range from 9 to ii rupees per frasila 
($0,083 to $0,102 a pound). The production of 
clove stems amounts to 18 or 20 per cent of the 
clove crop, the market price varying from i rupee 
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to 2 dupes 8 anas per frasila (from $0,009 to 
$0,023 per pound). 

Exports, Duty" and Fr’eight Rates 
Zanzibar’s exports of cloves from 1912 to 1915 
(the latest available statistics for calendar years) 
were; 


Exported To 

1912 

1913 

1914 

1915 


Pounds 

Pounds 

Pounds . 

Pounds . 

Eurojw 

6,067,460 

8.789,644 

\ 5,707,601 

9370,001 

America 

2,576,520 

1,973,518 

3,499,917 

4,494399 

Asia 

6,539307 

6,772,530 

7,657,767 

11.525332 

Africa 

68,157 

275,(M7 

1 105,123 

135,822 

Total 

15,251,944 

17,812,739 

1 16,970,408 

25,425, *154 


India is the largest purchaser, nearly one-half 
of the whole crop going to that destination; the 
United Kingdom comes next, followed by the 
United States and France. 

Cloves for export are packed in bales contain- 
ing 4 frasilas (140 pounds) each. There is an 
export duty on this product of 25 per cent ad 
valorem, 

The ocean freight rate from Zanzibar to Liver- 
pool on cloves is 133s, 4d. ($32.40), plus 20 per 
cent war surcharge and 10 per cent primage per 
ton of 2,240 pounds. From Zanzibar to New 
York (with transshipment at Liverpool or Dur- 
ban) the through rate is rySs. 4d. ($43.33) plus 20 
and 10 per cent. 

Origin of “Sweet Smelling Nails” 

The clove tree {Caryophyllus aromalicus, Linn.) 
is not a native of Zanzibar, but was introduced 
from the Moluccas, via Mauritius, at some indefi- 
nite date between 1790 and 1820. According to 
Sir George Watt, the name “clove” denotes its 
resemblance to a nail (clavus). There seems no 
doubt, he says, that the Chinese procured the clove 
from its island home for several centuries before 
it reached Europe; there are records that point to 
this traffic as early as 260 B. C The clove was 
not regarded by the inhabitants of the Spice 
Islands as of any value until the Chinese desired 
to be supplied with “little sweet-smelling nails.” 
In that circumstance alone lay the interest taken 
by the people of the Moluccas in the plant, and 
“nail” or “clove” became its name in most coun- 
tries. 

Cultural Methods in Z.\nzibar 
Continuing, the authority just cited sayvS, in his 
“Commercial Products of India”; 

“Cloves are the dried unexpanded flower buds 
of this tree. The corolla forms a ball on the top 
between the four teeth of the calyx, and the stalk 
is the immature ovar'L They are at first green. 


then turn yellow, and finally bright pink or scarlet. 
In this last stage they are ready to be picked. If 
allowed to remain longer on the tree* the flowers 
expand, become fertilized, and the stalk of the 
clove then develops into a succulent purple berry 
containing one or two seeds. This is known tech- 
nically as the ‘mother clove.’ 

“The seeds are sown in rich mold about 12 
inches apart. They germinate within five weeks, 
and when 4 feet high are transplanted from the 
nursery into their final position, 20 to 30 feet 
apart. Shade is necessary for the first two or 
three years; by the end of the third year the 
shade should be removed, and by the sixth the 
plants will have come into bearing and be in full 
crop by the twelfth. By 20 to 25 years they are 
usually too old to be profitable, though they may 
yield up to 150 years. It is, accordingly, customary 
to renovate certain portions of the estate every 
ei^ht years. In the Molucca.s the trees are topped 
at 8 or 9 feet, so as to secure low plants easy of 
being picked. 

“In the Spice Islands the cloves are sometimes 
cured by being smoked over a wood fire until they 
assume a deep brown color, when the further 
drying is accomplished by the sun. Occasionally 
the buds are scalded before being dried. If bright 
sunny days prevail artificial heat may be dis- 
pensed with and the buds sun-dried from first to 
last. The crop loses about 60 per cent in drying.” 

Zanzibar’s Si.ferior Clove Belt 

Many years passed after its introduction into 
Zanzibar before the .Arab planters realized that in 
the clove they had found a valuable commercial 
plant which was better adapted to the peculiar 
conditions of the climate and soil of this Sultanate 
than it was to its own native environment. Many 
tropical countries have attempted the cultivation 
of cloves, but few have experienced any material 
success. Even along the coastal plain of British 
East Africa, where climatic conditions are ap- 
parently similar to those of Zanzibar, every effort 
to establish the tree has met with failure. Rain- 
fall, atmospheric conditions, natural drainage and 
soil elements have their bearing upon the success- 
ful culture of the clove tree, for it is only when 
all these factors combine at a certain ill-defined 
point that the plant will thrive. Mr. Robert N. 
Lyne, formerly Director of Agriculture of Zanzi- 
bar, in an address on this subject at Brussels in 
1910, said : 

“It (the clove tree) has been tried in all coun- 
tries in that part of the world. In one it lan- 
guishes, in another it overgrows itself and runs 
to foliage, in a third it won’t grow at all. It is 
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one of the most fastidious of trees, as there are 
even parts of Zanzibar and Pemba where it will 
not thrive. A deficiency of a few inches in the 
rainfall, a slightly overdrained or underdrained 
soil, is enough to blight its career. The geological 



I-iow Cloves Look When Ready for Pickinc. 


formation of the islands no doubt plays an im- 
portant part ill the welfare of the tree. Arabs tell 
you that cloves like ‘bopwe,’ a word which may 
be rendered geologically as a basin; they prefer 
hills to valleys and undulating to flat land. The 
clove belt in Zanzibar is inclosed to the north, 
cast and south by a rampart of coral rag and to 
the west by a range of hills. The range is some 
three miles from the coast, and though the clove 
trees creep down the seaside slope here and there 
they do not extend to any distance. The con- 
formation of Pemba is very similar — to tlie east 
:m outcrop of coral; to the north, west liml .south 
coral i.slands and reefs through which the ti<l:il 
waters enter. This island conformation is favor- 
able for the draining of the water toward a cen- 
tral basin, continually replenishing the lower 
reservoirs of the soil and keeping the water level 
through capillary attraction within reach of the 
trees. Thus we have rainfall, temperature, 
humidity controlled by the sea and drainage, all 
combining in a remarkable degree to furnish the 
’deal conditions for a most valuable plant.” 

A typical meteorological report (that for 1915) 
for the Zanzibar town station gives some idea of 


the peculiarities of the climate: Longitude, 39'’ 
ii" 15" E,; latitude, 6'’ 9' 46" S. ; height above 
mean sea level, 69 feet. For the year, mean pres- 
sure, 30.161 ; air temperature, mean, 80.1 ; mean 
of minimum, 77.1; mean of maximum, 85.7; abso- 
lute minimum, 70.6; absolute maximum, 94.9; ten- 
sion of vapor (average for year), 0.803; relative 
humidity, 78 (average for the year). 

Specialized labor also has had its influence in 
maintaining the industry, for it is to be noted that 
generations of cultivators and pickers, who have 
known no other employment throughout their 
whole existence, have followed one another in the 
tasks of their forefathers. In no other way, per- 
haps, could the culture of cloves have been con- 
tinued, as the tree and its crop require expert 
management and handling. Even the financing of 
the plantations and crops has been carried on by 



Natives Gathering Cloves in Zanzibar 


the same firms and their successors for genera- 
tions. 

The Arab Influence 

All all-important factor which has contributed 
to the success in the establi.shment of this indi^stry 
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in Zanzibar is the Arab and his ability to control 
native labor in a way which the European has 
never learned. Cheap labor, due to the practice 
of slavery (abolished in 1897), also had its in- 
fluence. But even to-day, when the Arab no 
longer has the authority of the slave master to 
enforce his wishes, and must pay a monthly wage 
of 12 to 14 rupees ($3.90 to $4.55)1 his intimate 
knowledge of the native mind and his patient 
tolerance of idiosyncrasies render serious com- 
petition from the European a remote possibility. 
In this respect, also, it is hardly probable that a 
clove plantation, which requires many years to 
establish, and when in full bearing cannot be de- 
pended upon to produce a gross annual income 
of more than $45 to $50 per acre per year, would 
offer any real inducement to European capital and 
management, it is an industry peculiarly adapted 
to the temperament and ability of the .Arab race. 
European participation in the industry will prob- 
ably continue to be confined merely to the market- 
ing of the product, the cultivation and harvesting 
being left entirely in the hands of the Arab 
planter. 


MARTINIQUE’S COFFEE TRADE 

Plantation Owners Have Taken Up Robusta 
and Liberia Varieties, Planting More 
Than 39,000 Trees 

IVA.ARTIXIQUE is another coffee-growing coun- 
try that has experienced unparalleled pros- 
perity since the European war broke out. While 
the total exports of coffee during 1915 were less 
than in 1914. it was due to the fact that many of 
the coffee planters turned their attention to sugar 
because of the high prices existing. 

During the three years of 1913, 1914 and 1915 
the planters turned their attention to Liberia and 
Robusta varieties, setting out more than 39.000 
trees in that time. They discovered that after a 
few seasons the character of the Martinique soil 
influences the quality of the coffee, considerably 
modifying the strong and prolific Liberia. In cer- 
tain soils the berry becomes smaller, much of the 
bitter taste disappears and the aroma resembles the 
.Arabic, the variety that has made Martinique cof- 
fee famous in French markets. The Robusta va- 
riety shows a tendency when planted in selected 
soils to produce lm„cr berries and have an im- 
proved flavor. 

The quantity exported in 1915 wa.s below the 
average, but the higher prices received placed it in 
value on an averagf' with former years. There 
were 9.3 tons expurted ^n 19T5, as compared with 
14 tons in 1914. 


CACAO IN THE CAMEROONS 


Pianlalions Which the British Won from the 
Germans in West Africa Have Been 
Cleared of Teuton Proprietors 


'^PllE fortunes of war transferred possession of 
the Cameroon cacao plantations from German 
hands into British, the latter driving out the Teu- 
tons shortly, after the beginning of hostilities in 
Europe. While this colonial war was going on 
the plantations became overgrown more or less, 
but since have been cleared and are on the way 
to maximum production. 

The Cameroons country adjoins Nigeria in 
West Africa, and has an area of 295,000 square 
miles and- a population of 3,500,000. The port 
of shipment is still Victoria, a town established 
by ‘the British missionaries long before the Ger- 
mans took formal pos.session some years ago. 
To-day the Teuton influence is absent, the pro- 
prietors and overseers of that blood having been 
cleared out of their former colony, and the estates 
taken over and administered by a staff of British 
planters under the control of the Nigerian Gov- 
ernment. 

The Qt-.\LiTv of C.\cao is Good 

The quality of cacao produced is equal, if not 
superior, to the best yielded by the Gold Coast, 
which, however, is steadily improving under the 
expert advice of the local agricultural department. 
Last year's crop, which was gathered in Decem- 
ber, seemed to be a record one for that section. 

The type of cacao cultivated is chiefly that 
known as “forastero.'* It is grown on estates 
averaging from 1,000 to 2,500 acres, as compared 
with the comparatively small individual holdings 
of the peasant proprietors, who are the main 
planters on the Gold Coast No attempt is being 
made at present to extend cacao cultivation in the 
Cameroons, and any progress in that direction 
would be costly, owing to the dense bushes and 
tropical forest which covers the undeveloped parts 
of the country. 

The Cameroon cacao plantations are fairly free 
from in.sect pests, and the small amount of disease 
prevailing is attributable to the neglect of culti- 
vation while hostilities between the British and 
German.s were in progress. 


BRANDIED COFFEE OUSTS ABSINTHE 
As a result of absolute prohibition of absinthe 
throughout France, coffee with a dash of brandy 
in it is now a popular after-dinner drink with all 
classes of French people. 
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LESS COFFEE FROM ADEN 

Value of Both Imports and Exports Increases 
in 1916 as Compared with !9I5, While 
Quantities Show' a Slight Falling Off 


By Addison E. Southard 

Aden, Arabia 

A den is called the “commercial emporium of 
the Red Sea district,” and the trade returns 
for the official year ended March 31, 1916, de- 
monstrate the fitness of the title. One of the most 
remarkable features of the sea-borne trade was 
the unusually prominent part taken by the United 
Stales, which, in purchases easily ranked ahead 
of all other countries and showed an increase of 
about 50 per cent over the preceding y^ar. 

Featukes of the Coffee Trade 
Aden's imports of coffee in 1915-16 were 
greater than in 1914-15, the respective figures 
being $1,868,476 and $1,542,671. Its principal 
sources of supply, mentioned in the order of their 
importance, are normally Abyssinia (via Jibuti), 
Hodeida, Mocha, Bombay, Abyssinia (Massowa), 
Straits Settlements and Somaliland. 

From Jibuti comes principally the coffee known 
to the trade as Harrar and Abyssinian. The 
latter is mainly a wild coffee that is ordinarily 
considered of inferior quality, while Harrar cof- 
fee i.s popular, and some say it compares favorably 
with the better grades of Mocha. There are both 
the long and short berry Harrar, and the claim, 
which has never been substantiated, is still being 
made that some Aden exporters mix the Mocha 
and Harrar short berries and export the product 
as Mocha. There is now veiy little difference in 
the local market value of the two. Decreased im- 
ports of Harrar coffee in 1915-16 were apparently 
due to increased direct shipments from Jibuti. 

-As the port of Hodeida was closed, the ship- 
ments usually made from there came out through 
Mocha and Meidi to -Aden. As a result of this 
inability to make the usual largo shipments direct 
to America and Europe from Hodeida, and of the 
two successive heavy crops in the AVnieii, the 
receipts of Mocha coffee in Aden increased nearly 
100 per cent in the year 1915-16. All of the* coffee 
from this source is known to the trade as Mocha, 
of which there arc several grades, the principal 
ones being Mathari-Hermi, Yaffai. Sannani and 
Hodeida. The first throe are the finer grades 
that come from the higher altitudes of the A’^eraen. 
The more ordinary grades are the Hodeida Nos. 
E 2 and 3i that come from the lower coffee- 
^rrowing districts of the Yemen. 
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Imports credited from Abyssinia (Massowa) 
are chiefly of the ordinary grade Abyssinian cof- 
fee, and the increase in 1915-16 was apparently 
due to the lack of facilities for the usual direct 
shipments to the Continent. Receipts of Indian 
coffee from Bombay and of that credited to the 
Straits Settlements, said to be mainly Java coffee, 
decreased. 

Some of the Harrar and Abyssinian producers 
found it easier to follow the old caravan route 
from Harrar to Zeyla, in British Somaliland, than 
to ship by rail to Jibuti, and this accounts for the 
large increase from the Somaliland Protectorate. 

The hulk of the coffee exported from Aden 
went to the United States and France. American 
purchases in 1915-16 more than doubled those for 
the preceding year, both in quantity and value. 
Shipments to the United Kingdom and Italy de- 
creased, whereas those to Spain increased by 
about 50 per cent. Aden exports coffee to all 
parts of the world. 

Imports and Exports by Countries 

The quantity, in hundredweight of 112 pounds, 
of coffee imported into and exported from the 
port of Aden by countries in 1913-14. 1914-15 and 
1915-16 are shown in the accompanying state- 
ment : 

COFFEK Tk.XPK of .AdEN, .\r.\B1A 


COCSTBIFS 


iini-ij 

1015-16 

Inii>orts from — 

Cwts. 

Cwts. 

Cwts. 

.Viotha 

13,SjS 

10,898 

57,067 

.AhvRsinia 

54.012 

55,140 

50,636 

Somalilan*! 

1.724 

1.323 

2,691 

Straits Settlements . 

3,301 

4,697 

2,854 

Itiili.R (UnmDav) ... 

1.334 

10,322 

2,660 

llo<lci<la 

50,019 

15,501 

96 

All other countries. 

2.100 

5 , 51.18 

9,835 

Total 

127,543 

103,479 

125,730 

F.x ports to — 

1 nited States 


20,831 

42,667 

I'rance 

26,570 

10,931 

26,190 

Africa and adjacent 

islands. 21,345 

20,292 

25,217 

I’nitcd Kingdom .. 

5.223 

10.307 

9.28(1 

Spain 

4.807 

3,018 

4.510 

Italv 

7,247 

4, $64 

4,130 

.Vrahian Gulf portv. 

7,610 

8,043 

$.267 

.\ustralia 

1.98.5 

1,324 

1,804 

.\ll other countries. 

2.5, S41 

12.520 

6 , 10 : 

Total 

139.022 

101.040 

128.172 


'rhe average value of coffee during the year 
under review was 20 cents per pound, as against 
lof > cents in 1914-15 «and i6i^ cents in 1913-14. 
hut during the current year of 1916-17 it has been 
much lower in price. 


COFFEK EXPORTS FROM VERA CRUZ 
The value of tlie declared exports of coffee to 
the United States from Vera Cruz consular dis- 
trict, Mexico, for the first three months of 1917 
was $1,346,424, and the quantity 11,020,807 pojjnds 
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AMERICAN TEA AND COFFEE TRADE FROM 1847 TO 1916 

the tabulation prepared by the Bureau of ForeiRu and DomesHc Commerce showing 

infnnlt ^ imports and exports of the continental United SUtes, consumption per capita, average 

import price per pound, etc., from the liscal year of 1847 to June 30, 1916: ^ * 


The Statistical Record of Tea in the United States 


Period.* 

Imports. 

Foreign Ertports, 

Net Exports. 

Aver- 

age 

Price 

Per 

Pound. 

Con- 
sump- 
tion Per 
Capita. 

Quantity. 

Value. 

Quantity. 

Value. 

Quantity. 

Value. 

IS47-50t 

1851-^ 

1861-70t 

1871-80t... , 

1881-90t. 

1891-951.. 

1896-19001 

1901t 

1902 J 

19a3t 

19(Mt 

1905: 

1906: i 

19071 

1908: 

1909: 

i9io: ‘I 

1911 : ' 

1912: 

1913: 

1914: 

1915: 

1916t ! 

Paundi. 

21337,037 

25,658398 
34,943,675 
61,961,814 
79367.298 
90,673.168 
87.647.653 
89.806.453 
( 75379.125 

108374.905 
112,905,^1 
102.706,599 
93.621,750 
86,368,490 
94,149,564 
114,916,320 
85,626,370 

102.653.942 
101,406,816 
94,812300 
91,130315 

96.987.942 
109305.935 

Dollars. 
4332380 
7,028.639 
9.924,418 
19,417.635 
15,650,840 
13375.064 
11,565,5.55 
11,017,876 
9300,128 
15,659329 
18.229,310 
16,2303o8! 
14381378 
13,915,544 
16300370 
; 18362,076 

13,671,946 
17,613369 
j 18,207,141 
17,433,688 
16.735.302 
17312,019 
20,599,857 

Pounds. 
2,686,938 
4,631,040 
2349.468 
■ 2.425308 
2,833,072 
997396 
1,430.810 
1303.899 
1.203,972 
3,942,645 
3,283.023 
769315 
1.055,897 
1,520.229 
1.046,474 
759.083 
2,328,351 
3.287.366 
1,011,920 
901,745 
983,222 
4,81.3378 
790,474 

DoUars. 

959,60t 

1,608,081 

955364 

868.006 

579.454 

185,772 

208,918 

152,638 

147,939 

462,554 

394,284 

124,234 

180,680 

207,094 

148,441 

128319 

323,084 

447304 

150,405 

139,178 

130,781 

749,255 

157,736 

Pounds. 

19,150,099 

21.027.858 

32,394,207' 

59,536,006 

76334326 

89,675.272 

86,216343 

88.502354 

74,375,153 

104,632360 

109,622318 

101,937,084 

92,565,853 

84,848361 

93,103,090 

114,157,437 

83.298,019 

99,:m576 

100,394,896 

93,911,055 

90,147,593 

92,174,064 

109,075,461 

Dollars. 

33734280 

.5360358 

8,968,554 

18349.629 

15,071386 

13,689392 

11350,637; 

10,865,238 

9342.189 

15,196,675 

17,835,026 

16.106.624 

14,400,198 

13,708,450 

16.161.429 

18,434,157 

13,348362 

17,1664265 

18.036.736 

174294.510 

16,598,521 

16,763364 

20,442,121 

Cents. 

20.0 

25.5 
28.4 

31.3 

14.7 

16.3 

13.2 

12.3 

12.4 , 

14.4 
16.1 

15.8 

15.6 
16.1 

17 3 
16.2 
16.0 
17.2 
18.0 

18.4 
18.4 
18.1 

18.7 

Us. 

0.86 

,76 

.92 

1.33 

1.35 

1.35 

1.18 

1.12 

.92 

1.27 

1.31 

1.19 

1.06 

.96 

1.03 

1.24 

.89 

1 04 
1.05 
.95 
.90 
.91 
1.07 


ducti Jflf aTy)tr h “ ‘ 


The Statistical Record of Coffee dj the U.nited States 


litPORTS.f 


Quantity. 


Pmtnds. 

1847-3(Vj 154.724,8901 

1851“60o 203.190.285 

I86I-7O0 173,289,766 

1871-80a 331,924,815 

1881-OOa 513.039.498 

1891-9.>fl 585,270„320 

1896-1900a 761,715,403 

1901c 857,018,121 

1902c j 1,092,344,170 

1903 923.253,82] 

1904 ! 998,677,4791 

1905 i 1,016,028,441 

1906 ! 853,799, «15! 

1907 j 986,595,923 

1908 ; 892,092,410 

1909 1,051,749,707 

1910 873,983.689 

1911 i 878,322.468 

1912 887,747,747 

1913 ; 866A63,699 

1914 1,006,362,294 

1915 11,126,041,091 

1916 1,203340,591 


Value. 


DoUijrs. 

9,413.791 

18,370,205, 

18.790,2741 

48,874.140 

55,380,702 

98.219,332 

07329,710 

63.104.646 

71.125,449; 

60.146.754' 

69,988,202; 


7832 , 823 ' 

67,863330 


90,949,9631 

118,233.958 

I19,449,045- 

111.454.240 

107.794377! 

115,905,134: 


ElCPORTS.t 

Remaining for Co.nsump- 

• TION. 

Aver- 

age 

Price 

Per 

Lb. 

Con- 

sump- 

lion 

Per 

Capita. 

Quantity. 

Value. 

Quantity. 

Value. 

Pounds. 

Doflars. 

Pounds. 




10335.938 

771312 

143,888357 

8.641.979 

6.0 


14.709.94i 

1,480,723 

188,480.337 

16389,482 

9.0 


8,228,527 

1388,843 

165,061339 

17,401431 

10.5 


7.910,64€ 

1,2.57,182 

324,014,167 

47,616,958 

14.7 


24,725,17:* 

2,898,013 

488314325 

52,482,689 

10.8 


8.787377 

1,485,656 

576,482.443 

96,733,677 

616.78 


21319383 

2,379,750 

739396.020 

65.449,960 

8.9 

10.13 

45335381 

4.179,779 

811,182340 

58,924367 

7.4 

10.45 

35,124372 

2,956,724 

1,057319398 

68.168.735 

6.4 


48349,256 

3318,574 

874,404365 

56328,180 

6.6 

10.82 

35,101,569 

3,122.M7 

963375.910 

66365355 

7.0 

11.68 

37,087,048 

3.586,268 

1,008,^1393 

81,124,115 

8.1 


19,132392 

1.907,708 

834,667,023 

71,606,736 

8.6 


11.626,599 

1393,184 

974, 960324 

77,089.639 

7.9 

11.17 

17,115354 

1397,088 

874,977,156 

66366,742 

7.0 


15,187.757 

1,484339 

1,036,561.048 

77356.837 

7.5 

11.45 

13.509388 

1313,084 

860.414,401 

67,990363 

7.9 

9.33 

8371.003 

l,096,a''>2 

869.951.465 

89353,911 

10.3 


7,196311 

1,085,562 

880351,436 

117.148396 

13.3 


7,134,641 

1,139,134 

856,919.058 

118309.91! 

13.8 

8.85 

13311301 

2,137.967 

992,550,993 

106316.273 

l.l 

10.06 

703^,7M 

8388394!1,065,088,937 

99,505,483 

9.6 


753173I6 

9.1Qe.d66|l,128,023,075 

100,790.568 

9.6 

10.97 


• ne periods relate to years ei^ed June 30. 


t a/XJ cpnUnental United Sutes and shipments thereto from noa-contiguous customs districts. 

loiJisl^S^^ includes exports, domestic and foreign, from conUnental United States ar.d shipments therefrom to non-contiguous cire- 
fl Average ior the period. 

b Irnport jmees for J«1 and 1^ were overvalued by reason of depreciation of Brazilian paper milreis. 
c Information for 1901 and 1902 relative to non-contiguous customs districts is somewhat fragmentary. 


Busines.s is going to be different, and is going The Italian Government has issued a decree by 
to be more active than you have ever seen. -Frank which coffee, cocoa and chickory are removed 
A. ^nficrlip. from the list of prohibited imports. 
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AN ESSAY ON COFFEE 


A Description of Culture, Preparation and 
Marketing Methods — How It is Bought 
and Sold on Exchange 


By a. Kirschke 

New York 

S cientists say there are twenty-nine va- 
rieties of the coffee plant. However, only two 
of these are cultivated, namely, Coffea Arabica 
and Coffea Liberica, of which the former is by far 
the more important. In the wild state the plant 
grows like a tree to a height of 16 to 20 feet. In 
cultivation it resembles a bush and attains a 
height of 5 to 10 feet. The plant requires much 
moisture and a minimum temperature of 33 de- 
grees F. It thrives, therefore, only in tropicyl 
countries. Altitude also plays an important part 
in the cultivation of coffee, tlie best quality being 
grown in altitudes of 3.000 to 5,000 feet, and the 
lower the altitude the poorer generally is the 
coffee produced. The leaves of the plant are 
ever-green, leather-like to the touch and elliptical 
in shape. The blossoms are white and of a pleas- 
ant odor. The fruit berry is at first green, later 
turning to cherry red, and at maturity to carmine 
red. The .seed of the fruit is the coffee bean. 
The plants yield on an average about half a 
pound of berries in their third year, which one or 
two years later increases to i pound or 1 '/j 
pounds. If properly treated they hear fruit up to 
the thirtieth year, and in exceptional cases up to 
the fiftieth year, but from the eighteenth year the 
yield gradually decreases. 

Preparation' 

After the berries, or cherries, have been picked 
they arc prepared according to either of two 
methods. The more primitive one is to spread 
the berries out for drying in the yards, where the 
tropical sun soon drie.s the fleshy part into a hard 
criLst. After a few weeks’ drying the crust is re- 
moved by a machine called the “tahona"’ (obi 
way), or the “trilladora” (the new' way), leaving 
the bean in its final condition. The coffee thus 
treated' is called dry-hulled coffee, natural coffee, 
unwashed coffee, or in Spanish, Cafe Triilado. 

1 he other and more modern method is to re- 
move the flesh of the berries immediately after 
picking by the use of water and machinery; the 
soft part is wa.shed off, hence the name of washed 
coffee, or “Cafe lavado.” This washing process 
leaves the beans enclosed in a liorn-like substance, 
'vhicli is called the husk, parchment or “per- 


gamino," and in this condition they are spread 
out for drying by the sun, though in some coun- 
tries artifleial heat is used to shorten the process 
and to be independent of the weather. Some- 
times the completely dried beans (still in their 
parchment) are shipped as they are, though gen- 
erally, in order to reduce freight costs, the parch- 
ment is removed by a machine called the “des- 
cascaradora,” and finally cleaned in the “puH- 
dora.” 

If care is taken that only the ripe berries are 
picked, the result is a much higher quality coffee 
tliap if ripe and unripe berries are gathered to- 
gether indiscriminately. 

The crop year is reckoned from July to July. 
In Brazil three main gatherings are practiced; in 
most countries, however, only one intensive gath- 
ering takes place, while in some the picking may 
he said to go on more or less actively all the 
\ear around. 

World Prodi'ction 

The total annual production of the world has 
averaged during ihc la.st few years about 20,000,- 
000 bags (reckoning a bag as containing i.?2 
pounds). About two-thirds \vas produced by 
Brazil, and the remainder by all the other coffee- 
producing countries. 

WOKT.n rRODfCTroX of Ct)FFEE IN 19IS 


Tn Baits of 132 Pounds Bags 

Brazil 14.5W.000 

(V^lombia 1,157,000 

N cn^zuela 800,000 

(hiatcmala 660,000 

S.Tlv.ador 450,000 

Dii(ch Indies 450,000 

Haiti 400.000 

.Mexico 380.000 

r,>sta Rica 200.000 

Nicaragn.i 185,000 

British Imlic> with Siiig«iKire 187, Ofn) 

.Arabia and •Xbys'iinia 100.000 

.famaica 70,000 

TT.iw.iii 30.000 

tether conntrifs 300,000 


Total 19,869,000 


CONSUM PTION 

The United States is the largest consumer of 
cc'ffec in the world, consiiining about 40 per cent 
of the entire production, or alx)ut 8.000,000 hags 
of 132 pounds each. This consumption repre- 
setits the enormous sum of over $100,000,000. Tlie 
quantity consumed in this country is about three 
limes the amount consumed in Germany, four 
times the amount in France, eight times the 
amount in Austria-Hungary, and thirty times 
that in the United Kingdom. These figures sug- 
gest an approximate per capita consumption of 
to pounds in the United States. 6 pounds in 
France, 5 in Germany and pound in 

the United Kingdom. 

Brazil supplies about three-quarters of all^he 
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coffee consumed in this country, nearly all the 
remainder coming from other American coun- 
tries, chiefly Colombia, ‘Venezuela, Central 
America and Mexico. 

All coffee used in the United States iS divided 
by the trade into two main groups, coffee from 
Brazil and coffee from all other countries, the 
latter being also known as mild coffee. 

Brazil Coffee 

Santos. Rio, Victoria and Bahia are the princi- 
pal Brazilian coffee ports, and they give their 
names to the coffee shipped from those paints. 
The most important feature of the Brazilian cof- 
fees is their abundance and their comparative 
chcapncs.s. Tn all other respects, and above all in 
drinking qualities, they are far inferior to the 
milds. The Santos coffee is sweet in the cup, and 
constitutes the foundation for nearly all the 
cheaper blends. Rio coffee, on the other hand, 
has a peculiar pungent flavor, variously dc.scribed 
as rank, harsh or bitter, making it quite un- 
suitable for blending. This flavor is so undesir- 
able to the educated American palate that a trace 
of it in any high-grade coffee makes it lose con- 
siderably in value. For tliis reason the Santos 
coffee is of far greater importance for the .Ameri- 
can market. Its. two main division.^ arc. the fiat 
bean Santos and the Bourbon Santos, which is a 
roundish and curly hean. 

Mfi.n Coffee 


While business in Brazil coffee is done according' 
to Exchange types, that in mild coffees is accord- 
ing to samples, which are called “types” if tin 
samples are artificial, and “actual samples'’ if thev 
correspond to stock lots. 

Classifjcation 

The commercial classification of coffee is u 
matter of great complication. The factors which 
determine the market value of coffee are almost 
infinite in number, the quality being usually con- 
sidered from three different points of view, 
namely, the character of the green coffee, tlii* 
roasted coffee and the coffee in the cup. 

The classification adopted by the New York 
Coffee Exchange for “Exchange Delivery” take> 
account. only of imperfections in the green coffee, 
neither roasting nor drinking quality, nor color, 
being considered. The imperfections considered 
are black beaus, broken beans, shells, immature 
beans {'’quakers”), stones and pods. The black 
beans constitute the unit for counting the imper- 
fections: that is to say. all defects, no matter 
what they are, arc calculated in terms of Black 
Beans, according to a fixed scale, which is prac- 
tically as follows: 

iMI'KKI-KCTtO.S'S 

3 s-liclls c^iual 1 black bean 

s ‘ quakt-rs” cqu.'il 1 black bean 

broken beans tMiii.i! 1 black bean 

1 large stone e<iuals 2 to 3 black l>ear> 

1 medium stone ef|u.ils 1 black bean 

2 small stones equal 1 black bean 

] pod ec|ii.'ils 1 black bean 


Mild coffees have more body, more acidity and 
a finer aroma : in .short, more desirable drinking 
qualities than the average Brazil coffee. As a 
general rule, they also have a better appearance 
(style), both in the green and in the roast, which 
is owing to the fact that greater care is used in 
their picking and more elaborate methods in their 
preparation. This is not true of all mild coffees, 
but it is true of nearly all the higher grades. 
They are of great importance for blending pur- 
poses, most of them posse.ssing a well-defined 
individual character, though groups of them may 
be formed with more or less common character- 
istics, a fact which even enhances their blending 
value. The following arrangement gives a rough 
idea of the relative market value of the principal 
mild coffees compared with Brazil No, 7: 

.\VB RAdF MAPKHT VAM'H <>l‘ COFkKHS 


ava 20 

Jberia 18 

Colombia, (ruatcmala, Mfxiro and I't>rlo Rico 15 

Nicaragua, Costa Rira and S.ilv;«1or 

FTonduras and Jamaica 13 

Ceneziiela fMaraci.ilo) 125^ 

Nr. 7 10 


Hie ideal coffee contains no defects. Such 
coffee, if it existed, would be standard, or type 
-Vo. I. If a one-pound sample contains six black 
l>eans. or equivalent imperfections, it is gradcl 
as standard No. 2, and so on according to the 
following scale: 

Type No. 2- 6 black beans or ctiuivalcnt defects. 

Type No. 3 13 black beans <>r cc[uivalent defects. 

Type No. 4—20 black beans or equivalent licfects. 

Type No. .5— fifl black beans nr equivalent defects. 

Tvne No. 6 110 black beans or equivalent defects. 

Type No. 7 -(leaded by comparison with the recognizi.l 
exchange types. 

Type No. 3 - Grarled by r4>mpari.son with the recognize ! 
exchange tyj>es. 

Qualities inferior to No. 8 are not admitted into 
the United States. 

Coffee JCxcuaxcf. 

The basis for quotations of tlic New Ytjrk 
Coffee Exchange is Rio type No. 7, and all other 
types move in a fixed relation to it, as shown in 
the acconip.anying table. 

Thus, if w’e see Rio No. 7 quoted at 7.90, wc 
know that Rio Tyi»e No. t, would be 9.10, Santos 
No. 3 wouhl be 9.90, and Maracaibo No. 3 also 
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BKAZTLIAN coffee not SANTOS SANTOS COFFEE OTHER KT\nS-NOT nRAZlLlAN 
Type Type Type 

No. 1 — 180 points above. No. ] — 26(> points above. No. f— 300 points above. 

No. 2—160 points above. No. 2—230 points above. No. 2—250 points above. 

No. 3—120 points above. No. 3—200 points above. No. 3—200 points above. 

No. 4— 90 points above. No. 4—150 points above. • No. 4 — 150 points above. 

No. 5 — 60 points above. No. .5—100 points above. No. 6 — 100 points above. 

No. 6 — 30 points above. No. fi — 50 points above. No. 6- - 60 points above. 

No. 7 — Basis. No. 7— Basis. No. 7- Basis. ■ 

No. 8 — 50 points below. No. 8 -T)0 points below. No. 8 — 50 points below. 


A point is the hundredth part of a cent. 


(Tht; units of quotations are pounds and 
cents and deeinial fractions of cents.) 

It will be seen from this that the difference in 
\aliie between the various types in the case of 
in-Brazilian coffees, amounts to Yz cent above 
1(1 below the basis; the same applies to Santos 
,ffee, with this exception, that in the higher 
pes, from three upward, the difference amounts 
only 30 point.s, while in the case of other Hr:i- 
lian coffees (Rio, Victoria, Bahia, etc. ) the dif- 
rence amounts to Vz cent below the basis and 
) points, or roughly, Y <-'ent, between all the 
•pes above the base. 

Dealings on the Coffee Exchange are mostly 
incerned not with the delivery of actual coffee, 
lit with the purchase or sale of contracts for 
.itiire delivery. These contracts are dealt in just 
kc slocks or bonds; they are settled l\v the pay- 
lent of the difference, or margin, and it is com- 
arativcly seldom that the option of delivering 
dual coffee is exerci.scd. Tliis is called business 
1 "futures,” or "option.^.” .-Ns a general rule, 
hese operations are either in the nature of an 
rdiiiary speculation on margin, or they serve the 
fgitimate purpose of effecting “hedges” against 
oldings or short sales of actual coffee. 

An important point to nule in connection with 
utiirc contracts made on the floor of the F.x- 
hange is that under such contracts delivery may 
e made (.if any type recognized by tlio Exchange, 
nhject only to grading adjustment. .Any buyer 
f coffee, therefore, who needs coffee of a par- 
icular quality — and quality embraces type as well 
s an\’ special feature in size of bean. roa>ling 
nd drinking character— will ni.ake a contract with 
• lirni that deals in actual coffee. But even these 
ontracts are subject in certain respects to Ex- 
hange rules, which have become tlie cusloui of 
he trade. 

Contrac ts for Dklivkky 
Contracts for the actual delivery of coffee arc 
isiially made outside the F.xchaiige. no matter 
Aheiher it i.s “spot*’ coffee or coffee to arrive, and 
lothing hut the mutual agreements of the con- 
fracling parties governs them. For this reason 


alone it is very imi>ortant that such contracts 
should be entered into with reputable parties. 

Experience has led to a certain uniformity in 
trading. The coffee is either received here from 
the foreign shipper on what is known as the con- 
signment basis and sold for a commis.sion, or it is 
purchased outright from abroad. In the latter 
case the contract stipulates either delivery F. 0 . B. 
steamer at loading port, or delivery C. & F., or 
C- I. F., port of destination, which terms are clear 
without explanation. In the case of Brazil coffee, 
the jobber often acts as importer : that is to say, 
ho buys the coffee from the foreign shipper, with 
or witliout the intervention of an agent or broker 
at this end. In such cases the prevalent method 
is lo ship on the C. & F. i)a.^is. The importer fur- 
nishes to the exporter a letter of credit available 
on a London or New York l^ank, under which the 
last-named is entitled to draw against shipping 
documents for the amount of his invoice. It is 
customary to draw at ninety days’ sight, so that 
the shipment will be in possession of the importer 
li>n.g Iviore the bill hecome.s due, this enabling 
liim to use the proceeds from tlic sale for the pay- 
iiieni of the draft when presented. Where the 
wholesale buyer at this end does not himself im- 
port the cotfee he usually buys on the so-calle<l 
"in-store” terms, which means that he has to take 
delivery at warehouse, or .store, in tlie port to 
which the coffee was sliippcd from abroad, either 
at New York. Xew Orleans or San Francisco, 
which are the three great coffee ports of this 
country. .\ month’s storage privileges are a fea- 
ture of these contracts, and usually 2 per cent dis- 
coiuil for payment in ten days is allowed. 

Contracts for delivery of Brazil coffee stipulate 
wluther adjustment of differences is to be made 
on the basis of what is called “Brazil Grading,” 
"Half Dilfcrence” or "\'u\\ Difference.’’ Under 
all three conditions the buyer may reject the 
colfec if arbitration deterjiiines it to be a full type 
higher or Knver than the one specified in the 
contract. 

lender "Brazil Grading” he mu.st accept deliv- 
ery without any allowance if the coffee, though 
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not up to type, is better than the next lower type ; 
likewise, he need not pay. any premium if the 
coffee is of a higher type than the one specified. 

Under “Half Difference ’ and “Full Difference*’ 
the buyer must pay to the seller half the differ- 
ence or the full difference, respectively, of any 
over grading. The seller must pay to the buyer 
half the difference or the full difference, respect- 
ively, of any under grading. 

If in addition to the type, the contract stipu- 
lates special features of description — as contracts 
for actual delivery usually do — the seller as a 
rule protects himself against claims regarding 
(Jifferences in description by a clause to the effect 
that description is given in good faith but not 
guaranteed. 

Ageing of Coffee 

Old-crop unwashed coffees often command a 
better price than new-crop coffees, but only it the 
ageing took place in the producing country, where 
the tropical sun turns the color of the beans to 
light brown or yellow. Such coffee is appreciated 
in different sections of this country on account of 
the fact that it has gained in body, and in certain 
blends can be used in conjunction with (or in 
place of) East India varieties to reduce cost. 
.Artificial production of coloring by the so-called 
"sweating” process is detrimental to the cup 
value. All coffee improves with age to a certain 
extent, but after a certain period it gradually 
deteriorates — after seven to ten years it may be 
said to have lost a great deal of its commercial 
value, becoming what is known in the trade as 
“woody.” 

Roasting 

The theory advanced for this deterioration is that 
the beans contain certain essential oils which give 
the coffee its peculiar flavor and aroma. Roast- 
ing is supposed to luring these oils into a soluble 
form, .so that they can he extracted by boiling 
water being brought into contact with the ground 
coffee. The degree of roasting varies according 
to individual fancy and the character of the 
coffee, from the light “City Roast” to the dark 
hrench-Tlalian roast, and in the producing coun- 
tries even to complete incineration. When 
roasted, coffee .S(jon loses its fl.avor and aroma; 
Brazil coffee after a few weeks, mild coffee after 
a few months. Coffee in this cvaj>oratcd con- 
dition is called “rubbery.” 

Loss IN Weight 

When coffee passes from one stage of prq)ara- 
tion to another a loss in weight takes place, as 
shown hereunder: 

100 pounds of coffef in tlir cherry produce 25 pounds in 

parchment. 
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100 pounds of coffee in parchment produce 84 pounds 
clean coffee. 

100 pounds of clean coffee produce SO pounds roasted. 

Blending 

Few coffees are drunk “straight,” i. e., unmixed. 
This is partly due to the fact that when blended 
with suitable other coffees a more palatable prod- 
uct may be obtained. However, most blending is 
done for purely trade reasons, namely, for cheap- 
ness and for greater facility in matching or keep- 
ing uniform the character of any particular cof- 
fee. Blending before roasting is preferable to 
blending afterward, as the aroma evolved during 
tlie roasting process vvill better penetrate the 
coffee. 

Blending is an art requiring many years of 
experience. But, as William B. Harris has stated, 
it may be said as a general rule that a properly 
balanced blend slioiild have a full, rich i)ody as n 
h^sis, to which should be added another growth 
having an acid charactc-r. and a further coffee or 
coffees to give, if possible, an increased aroma. 


AUSTRALIA DRINKS LESS TEA 

Since War Began the Southern Commonwealth 
Has Lost Its Supremacy as a Tea- 
Consuming Country 

[SPECIAl. CORRESrONPENCE] 

’ Colombo, Ceylon, April 14, 1917. 

XV/HILE the total shipments of tea from India 
and Ceylon to Great Britain during the 
financial year show a surprisingly small falling 
off, all things considered, the reduction in tin 
shipments to .Australia and \c\v Zealand is so 
marked as to llireatun the pro-cmincncc of those 
Dominions as tea-drinking communities. 

Before the war came, Australia, with a con- 
sumption of 30,000,000 pounds in a single year, 
averaged some 7 pounds per head per annum, a< 
compared with some 6 y> pounds per head in the 
United Kingdom. The shipments from Calcutti 
and Chittagong to Australia and New Zealand 
during the first eleven month.s of the present year 
had fallen off liy r).ixx).o<X) pounds — or one-Iiftb 
of the pre-war consuini)tion -as compared w'itli 
1915. Unless Australia has made up her shi])- 
ments by purchases from Colombo or 
which is hardly likely, this reduction alone is suf- 
ficient to depose her from the head of the list as 
regards tea consumption. Possibly the gap has 
been wholly filled up by war time economies. 

The Ceylon export to Australia, I may add, for 

1916 was not more than 1915, and similarly for 

1917 to date, as compared with 1916. 

Cynicus. 
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THE TRADE’S ROLL OF HONOR 

News of Those Men Who Are Doing Their 
Bit to Help Win the War, at 
Home and Over Seas 

U NDER this heading will appear each month 
the names of men and firms in the tea, coffee, 
<;pice and fine grocery trades who have identified 
themselves with the United States military or 
naval forces, or are in other ways active in the 
cause of national defense. In order to make this 
record as complete as possible, readers are re- 
qnestwi to advise the editor of this department of 
individuals or firms they know are “doing their 
hit ’ in the war with Germany and whose names 
have not been listed in the Trade’s Roll of Honor. 
The names of individuals should he accompanied 
by the name of the firm with which each is con- 
nected, as well as the military, naval or goverji- 
niental organization in which each enrolls and his 
commissioned or non-commissione-d rank. 

In Mii.itafv and Naval Service 
Charles McDougall, of .\rnold, Dorr & Co., New 
York— Lieutenant, First New York Cavalry, 
r. L. Whiting, manager and secretary of Private 
Estates Coffee Company, New York — Officers’ 
Reserve Corps, Plattsburg. 

Grant Burns, 01 Jal»ez Burns & Sons. New York— 
Officers’ Reserve Corps, Plattsburg. 

W A. Jordan, of W. B. & W. G. Jordan, Minne- 
apolis— Officers’ Reserve Corps, Fort Snclling, 
Minn, 

Riussell M. Elliott, of Arnold, Dorr & Co., New 
Ycrk--First New York Reserve Engineers. 

A illiam H. Coninx, of National Grocer Company, 
Octroit, Mich. — Yeoman, U. S. N., Newport 
News, Va. 

A illiam E. Farncl, Southern representative of 
Private Estates Coffee Company at Norfolk, 
Va, — Lieuteiiant, Aviation Corps. 

- b. Keating, of T. Barbour Brown, New York — 
U. S. N. 

. H. Mallon, of T. Barhour Brown, New York — 
U. S. N. 

L J. Stew'art, of R. C. Stewart & Son. Now York 
—Sergeant Chauffeur, United States Quar- 
termaster's Corp,s. 

velson Hendrickson, of Arnold. Dorr Si Co., New 
'i ork — New York Naval Reserve. 

“hn Hock, of George W. Lawrence & Co., New 
^ork — First New York Cavalry. 

■ R. Coffin, of A. C Israel, New V'ork — Captain- 
Adjutant, 47th New York Infantry. 

■^ymond Derringer, of A. C. Israel, New York — 
Second New York Field Artillery. 


R. P. Lewis, of Edward Bleecker, New York — 
Captain, Second New Jersey Infantry. 

James Norton, of .Woods, Ehrhard & Co., New 
York — Able seaman, New York Naval Re- 
serve. 

George Faller, of Wm. Bayne & Co., New York — 
47th New York Infantry. 

E. S. Ray, of Williams, Russell & Co., New York 
— Second New York Field Artillery. 

John J. Ryan, Jr., of Weyman-Bruton Company, 
New York— U, S. A. 


‘THE WORLD'S VANILLA CROP 

Despite Dr(^ in Mexican Production and Small 
Output of British Colonial Possessions, 
Last Year Showed Fair Averages 


total yield of vanilla in the tropical pro- 
^ ducing countries of the world for the year 
i«;i5-i 6 is placed at 550 tons in an annual report 
recently published by H. Meyer. As compared 
with the productions of the last five or six years, 
Inst season ’s yield shows a fair average, in spite 
of the 40 per cent shortage in Mexico and the 
extremely small yield from British colonial pos- 
sessions. As an example of the insignificance of 
the British yield, the Seychelles Islands produced 
75 tons in 1901, 65 ton.s in 1907 and only 2^4 tons 
last year. 

Prices have remained at a low' level in spite of 
the increased value of vanilla crystals, which are 
more than triple their ante-bellum rates. It is 
believed that the 1916-17 harvest will show a good 
average figure, and it is probable that prices will 
remain low, except in the case of Mexican beans. 

Guadeloupe axd Mexican Shortage 

The 1916 crop of Guadeloupe vanilla is at least 
10.000 pounds less than the previous year, but the 
planters have obtained good profits. Reports from 
the Mexican vanilla planters are that the crop 
this year is very poor, and that consequently 
liigh.er prices can be expected in the United States. 
Mexican dealers arc understood to ho holding 
their supplies for the higher market. 

The shortage statement is borne out by the fol- 
lowing figures issued by the American Consulate 
at Guadeloupe: During the quarter ended March 
31, 1916, about 44,300 pounds of vanilla and vanil- 
lin. valued at $29,465, were sliippcd to the United 
States, as compared with 9,930 pounds, valued at 
$13,268, shipped during the corresponding period 
of 1917. 
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WAR COFFEE IN GERMANY 

Brown Grain and Chickory Liberally Mixed 
with Coffee to Eke Out the Meagre Sup- 
ply — Many Substitutes Marketed 

[from a staff correspondent] 

Washington, D. C., June 21, 1917. 

' I 'HK following statement rclntive to the regula- 
* tion of the tea and colTee supply and bow it 
is apportioned in Germany recently reached Gov- 
emmeiit ofticials here; 

"During the first year of the war there was no 
scarcity of colTcc, tea, cocoa or chocolate, the 
latter two being little used in Germany as bev- 
erages. During the last six months of 1916, how- 
ever. there was scarcity which was met 1)\ regula- 
tion of use. The first regulation made obliga- 
tory the use of a substitute with cofToc, half and 
half; and all the middlemen were wiped out. re- 
tailers receiving supplies direct from the authori- 
ties. Hotels and restaurants were allotted half 
the amounts of their customary consumption, 
with an equal amount of substitute. 

Grain Used as Coffee Substitutf, 

“In October, rpid, new regulations were issued. 
Coffee now comes in three grade.s — 10, 25 and 50 
per cent coffee. The best grade has a maximum 
price of 60 cents a pound. Many substitutes are 
on the market, composed largely of brown grains, 
with a certain amount of chicory. The quality 
of these surrogatc.s finally became so had that 
they were placed under the control of a specially 
created coffee commission. 

“Tea was satisfactory until May. 1916, when 
supplies were confiscated and the retail sale regu- 
lated, the limit being set at half an ounce. The. 
use of a substitute was not made obligatory; the 
prices varied from $1 to $2 per pound.” 


BRAZILIANS ARE GROWING BEANS 
Bruno Stelle, representative for W. R. Grace & 
Co. at Rio de Janiero, is reported as saying upon 
his recent arrival in this country that many of the 
large coffee planters in Brazil had turned parts 
of their coffee iilaiitations into beans because of 
the high prices prevailing in the United States. 
Mr. Stelle says that ii.oco.ooo hags of beans will 
be shipped from Brazil to this country this season. 


BRITISH CONDEMN DUTCH COCOA 
The British Prize Court recently condemned 
15,500 bags of cocoa beans seized aboard the 
Dutch ship Rijn, which sailed from Las Palmas, 


Canary Islands, for Amsterdam on March 23, 
1915. The court claimed the cargo was diverted 
from the German vessel Assuan, which took the 
cocoa from the Asociacion de Agricultores del 
Ecuador in June, 1914, for Germany, but was un- 
able to deliver because of the outbreak of the war. 


COFFEE IN NETHERLANDS-INDIES ■ 
In an analysis of coffee statistics for Nether- 
lands-Iiidies recently sent to The Tea and Coffee 
Tr-kde Journal from Batavia, Java, appears the 
following tabulation for all colTcc-growing dis- 
tricts for 1916 and 1917. (The figures indicate 
pounds) : 

Prodcctiov 19U5. 



Lilx-ria. ! 

Java. 

Robusta. 

'other 

Sorts, 

Java 


8.6.S7.21IV 

ll/i0o,712; 

101.322.992' 

19.4.30,036: 

82,688: 

1,566.176 

Celebes and Uali. . . 

353.S72 

816 

Totals 

.),9S.5,901 

33,191.390 

121,841,716 

1,566.992 


Trob.mjle Crop, 1917. 



! 

I.iberia. 1 

Java. 

Robusla. 

Other 

Sorts. 

i 

Java : 

! 

2..SC.7.U72 

3]3.4StJ 

15>l,40U 

3. 027.080 

7.88.3.2.80 

95,905,508 

1 17.549,440 
184.'.H3Ui 

2,067,376 

Celebes and Bali . 

8,882,100 

680 

Totals 

3.36<i.9.52 

20,695.120 

113,6.30.968 

2,068,056 


SALVADOR COFFEE CROP DAMAGED 
Cable reports from San Salvador, following the 
earthquake and volcanic eruption of June 7, state 
that the larger part of the coffee crop in the de- 
partment of La Liljertad, was damaged by lava 
and tire, but that the rain accompanying the 
.■ieismic disturbance washed much of the ashes 
from the plants and considerably lessened the 
extent of the damage. Those coffee plantations 
effected lay mostly on the side and at the foot of 
the volcano that erupted. The extent of the 
<lamage is not yet known. 


INDIAN COEFEIl TRADE THREATENED 
If the government of Mysore, India, persists in 
developing a pi,g iron industry in the newly- 
discovered iron fields on the Bababudins, near 
Benkipur, some of the most lucrative' coffee estates 
in the province will be devastated, according to a 
writer in the Planter's Chronicle, Bangalore, 
South India. I le says that the coffee planters 
will be ruined by the loss of labor entailed by 
the new project 
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CHINESE ESSENTIAL OILS 

Hongkong Market for Cassia Oils in 1916 
Was Largely Controlled by an Unprece- 
dented Demand from United States 

[SPF.CIAL CORRESrONDKNCE] 

Hongkonc, China, April 16, 1917. 
'T’HE demand in the Uiiikxl States during 1916 
A for cassia oil, which was above normal, had 
a marked effect upon the trade in essential oils in 
Hongkong, China. The shipments to the United 
States increased in value from $4.S,792 to $113,732, 
while exports to all other countries decreased. 
American imports of aniseed oil fell off, however, 
from $177,157 in 1915 to $108,271 in 191^. 

During the current year shipments of cassia oil 
to ihe United States declined during the lirst three 
months, amounting to only 41.330 pounds, valped 
at $27,762, as against 89,999 pounds, valued at 
$51,364 in January-March, 1916. On the otlier 
hand, American purchases of aniseed oil during 
the quarter have amounted to 138,387 pounds, 
valued at $84,212, compared with 74.998 pounds, 
valued at $46,700, in the like period a year before. 

The strength of the demand for cassia oil in 
7916 is shown by the fact that prices for the oil 
for some time have ranged far al>ovc those for 
aniseed oil. whereas before the war they were 
always consider.aHy lower. Quotations for cassia 
oil during the year lluctuated sharply, opening at 
95 cents ( U. S. currency) a pound c. i. f. for 
^>785 per cent oil and 91 cents for ;o/8o oil 
Later the jirice fell away to 89 cents and 85 cents, 
rc.spectively, and at the time of the big .slump in 
the trade last summer droppex! to 77 cents and 73 
cents. The year clo.sed with sales at 85 and 81 
cents for the two grades. 

Aniseed oil opened at S3 cent.; a pound e. i. f.. 
declining later to 75 eenis, and cIosc<l the year at 
79 cents, which wa.*; exactly the figure at which 
tile oil clo.sed the provion.s year. 


AROX’S COKKKK IX PRIZE COURT 
Sir Samuel T. Evans, president of the Ilritisli 
Prize Court, has condemned 12,000 bags of coffee 
‘Seized some time ago and said to belong to ]. 
f^ron & Co., of New York. .Aron & Co. acknowl- 
edged only 8,000 of the bags, and in an.swrr to the 
Attorney General'.s charge that the coffee was 
destined for Germany, claiincd they had instructe<! 
their agent, Woods, to sell only to Russia an. I 

Scandinavia. 

Tn a statement made in New 'I’ork. Aron X- Co. 
said the coffee had been shipped in 1915 and since 
released under bond. It wa.s further stated that 
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an arrangement had been concluded with the 
Rritish Government whereby all restrictions were 
removed from the*ir houses, which are located in 
Santos, New York, X^ew Orleans and in London, 
where a branch office has been established at 21 
Mincing Lane, under the name of J. Aron & Co., 
Inc. Aron & Co. also declare their expectation of 
a reversal of the Prize Court’s decision in the 
Privy Council, where the case will be heard on 
appeal. 


SPANISH OLIVE OIL IN 1916 

OfTiciai Figures Show a Decided Falling Off 
as Compared with Production in the 
Preceding Year of 1915 

[srKcrAi. coRREsrox pence] 

P>.\RcELONA, Sp.mx. May 14, 1917. 
'^IIE production of olives in Spain during 1916 
* amounted to r, 146,599 metric tons, compared 
with 1.772,887 tons in i9!5- Of last year’s crop, 
1,110.153 went to the oil presses, yielding 
207.115 tons of oil as compared with the 1916 
production of 326.108 ton.s. 

The olive crop was heaviest in Western Anda- 
lusia. where ,IU*755 tons of olives were gathered 
and 52,959 tons of oil extracted. Eastern 
.\ndalusia pro<hice«i 28i.<>94 tons of olives and 
50.185 tons of oil. I hc four provinces of Cata- 
lonia came nc.\t with 169.832 tons of olives and 
34.016 tons of oil. 

Ihc area devoted to olive culture in Spain was 
3.674.8^4 acres in 1916 and 3 6611.993 acres in 1915. 
Compared with the averages of the past five years, 
tlie olives gathered last year were 81.71 and the 
oil 8o.6f5 per cent. 


CGFI'EK ONLY FOOD NOT ADV.VNCED 
r.etwoen March 15 ami April 16 of this year 
coffee was the tmly food that did not advance in 
retail price, as is shown hv statistics recently is- 
sued by the I'cderal Department of Labor. The 
increase of otlier foods was the sharpest in one 
month since .August, 1914. and averaged about 9 
per cent. I ea adNancrxl t per cent and sugar il. 


COFFltE EXCHANGE AMENDS UY-LAWS 
The liy-laws of the Coffee and Sugar Exchange 
were amended early in June so that the Board 
of Managers on a two-thirds vote may close the 
Exchange or suspend trading in coffee or sugar 
(‘11 such days or parts of days as would in their 
judgment serve the best interests of the Ex- 
cliange. 



36 


THE TEA AND COFFEE TRADE JOURNAL 


July, 1917 


JAVA PLANTER VISITS U. S. 


Prominent Coffee Grower and President of the 
Commercial Union of Soerabaia Seeks 
to Enlarge Market for Java Prod- 
ucts in this Country 


P C. ter Kuile, of Soerabaia, Java, recently 
• spent several weeks in the United States 
promoting the sale of Java products. Mr. ter 
Kuile is president of the Commercial Union of 
Soerabaia, and also is tlie head of a large coffee 
plantation with headquarters in that city. He 
arrived in San Francisco from Japan about May 
15, and after spending 
nearly two weeks there 
came to New York. 

When seen by a rep- 
resentative of The Tea 
AND Coffee Trade 
Journal, Mr. ter Kuile 
explained that since the 
start of the war large 
stocks of various kinds 
of produce have been 
accumulating in Java, 
and that it was his pur- 
pose to create an en- 
larged market for these 
goods in the United 
States. He anticipated 
little difficulty in securing shipping facilities. A 
recently formed steamship line, known as the 
Java Pacific Mail Steamship Company, operating 
between Java and the Pacific Coast, is expected 
to materially facilitate the prompt shipment of 
merchandise. Much of the freight from Java to 
this country now reaches the .Atlantic coast via 
the Panama Canal. 

As a coffee grower Mr. ter Kuile is naturally 
keenly interested in the upbuilding of the coffee 
trade between this country and Java. He states 
that unusually plentiful crops during the past 
two years, coupled with the curtailment of Euro- 
pean shipments, liave resulted in the accumulation 
of large coffee stocks in Java. This also applies 
to tea, rubber and numerous other commodities. 

Mr. ter Kuile says that Java is seeking enlarged 
markets, not only in the United States but various 
other countries, including Japan and Russia. He 
spent about four weeks in Japan prior to visiting 
this country. He planned to leave. New York for 
Holland the latter part or June, but contemplates 
a return visit this country within a short time. 

F. H. Kop, of Soerabaia, arrived in San Fran- 
Tisco on June 22, after a month's stay in Russia. 


Mr. Kop is secretary to Mr. ter Kuile and also a 
coffee planter. He reports that business condi- 
tions in Russia are at present unfavorable for the 
development of trade with Java, but he expects 
to return there as soon as things become more 
nearly normal. Meantime, Mr. Kop will seek to 
interest American merchants in Java products. 


ON TRADING WITH THE ENEMY 


Secretary Redfield Urges Coffee Men to Stop 
Doing Business with German Concerns 
at Home or Abroad 


W ILLIAM A. REDFIELD, Secretary of Com- 
merce, answering a question put up to hiir 
by John O’Donohue's Sons, New York coffc{ 
roasters, has advised them that should the prO’ 
posed Enemy Trading Act become a law, withoiii 
change, payments already made by O'Donohuc’i 
Sons to a Venezuelan coffee export house on cott' 
signments of coffee would be void, and they migii 
be obliged to remit the same again to the Enem) 
Property Custodian provided for in the bill. Thi 
Honorable Secretary advises refusing payment 0 
draft for consignments already sold, keeping ; 
strict account of the transaction and holding tb 
money to be disposed of as the legislation to !'i 
.enacted may prescribe. He also advises that othc: 
unsold consignments be treated in the same way 
and that further business relations with the firn 
be suspended during the time of the war. 

As to carrying on business relations with firm 
in Central and South America, or in the Unite! 
States of America, which are presumably con 
trolled by subjects of Germany or arc subjects 0 
her allies, Secretary Redfield points out that sue! 
business relations could only be carried on unde 
the Enemy Trading Act by obtaining a Hccn; 
from the Secretary of Commerce. 

The effect of the Enemy Trading Act on 111 
coffee trade is expected to be considerable. A fe' 
years ago 30 per cent of the coffee shipped fro-i 
Brazil was controlled by German houses, and or 
German concern alone controlled 17 per cent 0 
this. There are any number of German-owned 0 
controlled houses engaged in the coffee busine? 
in Central American countries. In the Unit? 
States, before the war, many German coff? 
houses did a thriving business Some of thei 
are said to have been reorganized and to have 
come Americanized. A prominent coffee roastf 
of the Middle West announces that he propose 
to examine into the antecedents of the house 
with whom he does business through their 
York agents. 




THE PRACTICAL COFFEE ROASTER 

f A department discussing coflfee-roasting problems and matters of timely 
interest to wholesale coffee roasters, with all the news of the field. Subscribers’ 
questions of general trade interest will be answered here free of charge. 


TALKS TO COFFEE BUYERS 


Series of Discussions of Coffee Problems 
Designed to be Helpful lo Wholesale 
and Retail Coffee Distributers 


By Wiu.iam B. Harris 
iffcc E.xpert, U. Department of Agriculture, 
New York 

No. 11 — COFFEE BREWS 
K proper brewing of cofTc^ is a sui)ject con- 
•eriiing which there is considerable difference 
linion. Roasters, retail merchants and even 
imers advocate different grinds, and conse- 
tly different metliods for securing the best 
Is. Manufacturers who have spent money 
time in developing coffee-making devices are 
T'<1 to he heard, and the housewife, of course, 
ders herself the last word on the subject, 
times even insisting upon the addition of an 
)r a little salt to the brew. 

CoFFKK MaDK in A CaMP KKtTf.E 
yotie who has been fortunate enough to have 
•offee prepared in a camp kettle over a wood 
uit in the open, with the hig blue dome for 

and the smell of tir and pine in the air, 
d not change that cup of coffee for all the 
• utar grinds and special makes in the world, 
rtainlv is gnod even if not as clear as when 
.'d throngli rice paper. We forget, tliongh, 
this .same camp coffee, although not the 
St grade, was probably ground that morning, 
that the water was fresh and sparkling as 
d from the mountain spring, and was really 
ig hard when the coffee was dumped in. 
dumped in, no hag, no strainer, no egg, and 
cd to come tn a boil. And it was good. He 
doubts, try it. 

c great trouble with coffee made in the pot 
>’iie is that it docs not receive the proper 
'it of care. Often the water used is stale 
'i' not lioiling hard. The coffee should be 
ly ground, fairly fine, and the quantity of 
‘offee and water measured. If a reasonable 
int of care is given satisfactory results are 
name. 


With the percolator the result is apt to he more 
uniform and the product dear. The water does 
not reach the boding point, but when the ma- 
chine is run the required time the essence is ex- 
tracted. These machines should he boiled out 
frequently, as the rod and strainer become black 
in a short time from the action of the coffee, and 
H this deposit is not removed the liquor will 'be 
dull in color and have an olijectionable taste. 

Filtration Methods Are Popular 
The various filtration methods, employing cloth 
and paper filters, are becoming more popular, as 
they are simpler, the operation more rapid and the 
result a better product As a matter of fact this 
is the method used in the hotels and restaurants, 
where the greatest care is given and the most 
uniform results obtained. 

A coffee maker employing rice paper with a 
device for locking the ground.s in an aluminum 
chamber has mot with much favor. There are 
sizes designed for family and hotel use. 

The secret of the success of the filtration pro- 
cess is the rapidity with which the coffee is made. 
This method requires a very fine grind and the 
water must lie boiling hard, and, passing through 
tlic grounds hut once, will result in a clear, 
smooth liquor full of aroma and flavor. 


COFFKE AND FREIGHT CONGESTION 
Following a consultation with prominent rail- 
road officials as to whether the congestion of 
traffic and the shortage of freight cars would in- 
crease or decrease. C E. Bickford & Co., coffee 
brokers, of San Francisco, arc recommending to 
interior hiiyers of coffee that they keep full stocks 
for immediate call. 

This company asserts that because there is cer- 
tain to be a heavy call for freiglit cars in the near 
future for Government war business and tlie ship- 
ment of coal, coffee wholesalers will do well to 
provide against such a situation as faced the 
country last fall at the time of the great freight 
congestion in the East. 


Have YOU mobilized your efficiency for your 
country ? 
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WHO’S WHO IN THE TRADE 

An Appreciation of Ben C. Casanas, First 
Vice-President of the National- Coffee 
Roasters’ Association and President 
of the Merchants Coffee Com- 
pany of New Orleans 


B en C. casanas is generally recognized as 
one of the most popular and inlluciitiai mem- 
bers of the colTee roasting trade of the United 
States, which fact was acknowledged at the last 
convention of the National Coffee Roasters* Asso- 
ciation by his being chosen as the first vice- 
president. Mr. Casanas has spent all his business 
life in the retail and wholesale coffee business, a 
period covering more than thirty years, during 
which time he earned his way from wagon ped-- 
dler to the presidency of the ^^erchant.s Coffee 
Company of New Orleans. Ltd., and an enviable 
position in the business and social life of Louis- 
iana. 

Born in New York City on Augusts, 1869. Mr. 
Casanas first worked as a clerk in a retail coffee 
house in New Y'ork for a short time, and then 


joined the New Orleans Coffee Company as wagor 
peddler. He was quickly advanced to city sake, 
man for the concern and then to road travel^ 
which position, after ten years of very success^ 
service, he resigned to organize the Merchant 
Coffee Company of New Orleans, Ltd., of whifij 
he is now president and general manager. It wv 
largely througli his personal effort that this fin 
has been developed into what is regarded as 
most completely equipped and up-to-date coRei 
roasting plant in the United States, 

Mr, Casanas is a power in various business Hr 
in New Orleans. He is a director of the Whitn 
Central National Bank, the Whitney Ccnti 
Trust & Savings Bank and the Mechanics 
Traders Insurance Company. He has alwa 
taken an active interest in civic matters and 1 
held several important offices in the city admin 
tration of New Orleans. 

In Louisiana and New Orleans social life ) 
Casanas is very prominent, and he is one of ? 
most popular members of the following organij 
tions : New Orleans Country Club ; ^fntor Lcac 
of Louisiana; Rotary Oul); Chess. Checker 1 
Whist Club: Soutlicrn Yacht Club; New Orlts 
Press Club and tlie Shriners and Elks societies 


HANDY COFFEE SELLING CHART 

Showing prices at which coffee must be sold to realize certain percentages of profii 
above cost. Chart prepared especially for the New York branch of the National Coffee Roaster- 
Association. 
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iVOTT. — Coffee fust" ip oer 100 lbs. (see first column) to reilizc 17% on salw inu.-.l hrin< 10.28. Co.Tl-c 

21% oil t:.c cost lo 17% on saV. 



THE PRACTICAL TEA MAN 

^ A Department devoted to the discussion of tea problems of importance 
to the trade, with the news of the tea packing and jobbing field. ^ Subscribers’ 
questions of general trade interest will be answered here free of charge. 


CANADIAN TEA STANDARDS 

V Adulteration Act Defines Tea and Estab- 
ishes Standards for Sales in the Dominion 

lA that does not conform to the standards 
prcscrihed in the new Canadian Adulteration 
which went into effect a few weeks ago, can- 
hc sold in the Dominion. The regulations 
tea as Ihe leaves and Imds of variou.s spo- 
of the genus Caiiicll:(’, prepared hy the mstial 
e processes and conforming in variety and 
e of production to the name it hears, 
he total ash should he from 4 to 7 per cent of 
dried to a constant weiglit at itxv degrees C, 
the water soluble ash should he nut lcs> than 
‘r cent of the weight of the <iry tea. Tlic 
ter solnlilo in water must not ho lcs< than .u 
cent in the case of green teas and 30 per cent 
lack ten.s, the manner of determining the ex- 
tive content being i-re.sorihed in the order, 
he temporary regulations ol April 11. o>ih. 
ig the standards for tea. are repealed hy the 
crii)tion,s in tho new Adulteration Ad. 


TF.A hXAMIXT-R'S \\.\\ RhtrOK'l 
uring \{-dy of this year pounds of 

were examined and a<lmitted into the L'nitod 
e.s, according to the Supci'\ising d'ea hXxani- 
, while 37,933 pounds were rejected i‘«r being 
w standard in quality. X'onc was reui.H'i] 
iltance on the score of facing or coloring, 
nig the rejected teas were 3o.(X)o i)<>nnds of 
.n Dust. 7,853 pounds of C':int«'n Oolong and 
ounds of I'ornio.sa Oolong. 


^ trade OE EREXCll IXDO-CIUW 

ative tea has heeu exported from French 
i-Cliina in considernlile quantities since ux»o. 
It IS only witliiii the past two or lliree years 
it lias begun to rank ain»>ng' the princip.'’! 
S' Ihe eliicf tea regions of the country are 
Tnam, and Tonkin, and tlie .shiitping ports 
Touranc and Haiphong, the tea from the iirst- 
ed practieally all going to France, while that 
p&h Haiphong is <lestined for other foreign 


countries. The exports have more than doubled 
since 1912, the amount for that year being 435,647 
kilos of 2.2 pounds each, as compared with 921,249 
kilos ill .1916. 

The fact that the Anam and Tonkin tea im- 
porle<l into France loses its identity through being 
.sold under another name and mixed with Ceylon 
and other varieties, is counted as a misfortune 
for the Indo-China industry. A movement is on 
foot to launch .\tiam and Tonkin teas on the 
market of ITance under their own names. 


TRADE SAMPLES FROM ARROAD 
L nder a decision rendered hy the Secretary of 
llie Treasury, which went into effect June i. 1917, 
ini'ealed packages, registered or not. containing 
trade samples, whether dutiaMo or not. intended 
si'Iely for use in s'dicitin.g orders for merchandise, 
may he iinporte<l in the regular mails from 
furei.gn countries, subject to all customs duties 
and rcgnlaiioiK, in the same manner as though 
imported hy parcel po>r. express or freight. 

Packages containing trade samples must he 
plainly ina’-ked abroad with the word.s “trade 
samples of ^contents) ' and “sulqoct to examina- 
tion hy L’nited States customs officers." 


COMPRESSED TK \ FOR TOURISTS 
It was recently reported from London that an 
English tea company there is coinpres.sing tea into 
cake,^ that resemhlc plug tobacco for the conveni- 
ence of huirists. 


TE.\ COMP.WV DROPS PREMIUMS 
The I’nion Pacilic lea Company announced 
early last month that it would discontinue the 
giving of premium specialties on June .^0 in con- 
nectitm with the .sale of its goods. 


JAPAN'S FIRST 1917 TEA CARGO 
The Korea Maru sailed from Yokohama for 
the United Statc-s on May' 10. bringing 32,500 
pounds of the new 1917 crop of tea. the first of 
this sea.son's shipments to this country. 


SPICES AND EXTRACTS 

? A department of particular interest to spice importers, grinders and 
dealers and to manufacturers of flavoring extracts, perfumes and toilet prepara- 
tions. 


BUYING EXTRACT SUPPLIES 


I alks on the Origin of Raw Materials, with 
Instructions for Establishing Their 
Claims to Purity 

Bv Dr. V. A. Fryer 

No. 7 — OIL OF CINNAMON 
/^IL of cinnamon is a volatile oil distilled from 
the bark of various species of cinnamon 
grown and cultivated in nearly all tropical conn- 
tries. The United States Pharniaco]>eia recog- 
nizes the following species: Ceylon cinnamon, 
Saigon cinnamon, Chinese cinnamon, their names 
indicating generally the country of their growth. 

Where Cf.ylox Ciknamox is Obtained 
Ceylon cinnamon, of wliich there are several 
varieties, is a small tree about 20 to 30 feet high, 
growing in its wild state from sea level up to 
altitudes of about 3,000 feet. It is a native of 
Ceylon, but has been introduced into Java, the 
islands of Mauritius, Bourbon, Cape Verde, 
several of the West India Islands, and also into 
Brazil, Cayenne and Egypt. 

The bark was originally collected from the 
trees in their wild state in Ceylon, but the Dutch 
having brought them under cultivation the British 
continued their culture when they acquired the 
island, the principal cinnamon gardens being in 
the vicinity of Colombo. The bark is marketed in 
sticks about 40 inches long and half an inch 
thick, composed of eight or ten layers of very 
thin bark, which arc rolled up spirally from both 
edges. It is brittle and splintery, of a light yel- 
lowish brown externally, ami internally of a 
somewhat darker brown. 

The Chinese cinnamon, or cassia, is also a small 
tree about 3o to 30 feet high. It is indigenous to 
China and also cultivated in Java. The bark 
varies greatly in quality, and differs very much in 
appearance from the Ceylon. The pieces vary 
considerably in length, are either curved or rolled 
in double or single tubes, or in quills ^ to i inch 
in diameter. The bark is darker in color and 
much coarser than the Ceylon, and breaks with a 
shqrter fractun 


Saigon Cinnamon is Highly Esteemkh 

Saigon cinnamon bark, called in the tr; 
Saigon cassia, is obtained from a tree wh 
grows in Cochin Cliina and Japan. It is rtm 
with the outer surface gray or grayish brown : 
the inner surface dark brown and granular, 
comes into coimnercc in carefully-made biimi; 
a.ssorlcd as to thickness of bark into thin, n 
diuin and coarse or large, the medium being ci 
sidered the best. The odor is fragrant an<l i 
taste very aromatic. It is the highest priced 
all cinnamon, and is highly valued for Ideiidi 
with other and cheaper cassias for grinding p 
poses. 

There arc two oils of cinnamon in commn 
one derived from Ceylon cinnamon, the 01; 
from the Chinese. The Chinese is geiun 
known as oil of cassia, and being very m 
cheaper than oil of Ceylon cinnamon is in e; 
eral use where oil of cinnamon is called for, 

Staniurds for Cinnamon Oils 

It is a curious fact that while the pr 
United States Pharmacopeia recognizes tb 
of Chinese cinnamon as official, the standard 
purity for food products of the United S 
Department of Agriculture recognizes as 0 
cinnamon only the Ceylon, and directs 1I12 
making an extract of cinnamon this oil only 
be used. If oil of Chinese cinnamon is user 
extract should be labeled extract of cassia, 
two oils are very similar in their properties, 
cept that the Ceylon oil, while having a n 
sweeter and finer flavor than the Giinese, is 
so lasting. 

on of Ceylon cinnamon is of a light yi' 
color, which deepens to a red with age. 
mains clear at the freezing point of water, 
has no action on polarized light or shows a ' 
slight rotation to the left. It is also rea 
soluble in alcohol. Its specific gravity is ai 
1.040. 

Oil of Giinese cinnamon— oil of cassia-' 
yellowish or brownish liquid, becoming ’la’ 
and thicker by age. Its specific gravity is i.o 4 
1.055 at 77 degrees F. It is usually without af 
on polarized light, but sometimes shows h 
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[ation to the right. When exposed to the air it 
sorbs oxygen and is slowly converted into cin- 
inie acid, two ‘distinct resins and water. Both 
Is Ceylon and Chinese, consist principally of 
iiianiic aldehyde. 

Cinnamic aldehyde is now official in the United 
fetes Pharmacopeia, and as found in commerce 
fa synthetic or artificial product. It has an ad- 
lnta<^e over oil of cassia because of its more 
torm quality and may be put to the same use 
that oil. However, if it is used instead of the 
ural oil in the making of extract of cinnamon 
cassia it would be necessary to label the prod- 
'“Imitation.” 

hil of Ceylon cinnamon is sometimes adul- 
ated with oil of cassia, which can be best de- 
ted by the difference in odor and taste and the 
rcase in specific gravity of the adulterated oil. 

1 of cinnamon is sometimes adulterated with 
of cloves, which cannot be detected by the 
>r except on heating, when acrid vapors arc 
eii off. If a few drops of the mixed oils are 
ated with fuming nitric acid the liquid will 
ell up and red vapors will be evolved; a re- 
inii which does not occur with pure oil. 
tt present it is not likely that the oil of cassia 
Lild be liable to this adulteration, as the price 
oil of cloves is too high to make it profitable. 
uUcration with alcohol would cause a marked 
rease in the specific gravity. 


HERES THE VANILLA BEAN BUG 
This picture is from a photograph of a bug 
(highly magnified) 
which is found on va- 
nilla beans that have 
been improperly cured. 
The incect is responsi- 
ble for the browni.sh 
depo.sit .s o m e t i in c 5 
found on spoiled beans. 
Tlie peculiar odor as- 
sociated with spoiled 
or undesirable vanilla 
ins comes from this deposit. The technical 
of the bug is Tyrglphus Siculus, and it is 

f ely related to the familiar chccsc mite. The 
tograph was made by Milon II. Sawyer, of 
loine Chiris Company, New York. 



The Flavoring Extract Manufacturers' Associa- 
n has issued from the office of President Frank 
^eggs a complete topical index of the circu- 
s issued by the association from July 20, 1912, 
June 5, 1917. 


EXTRACT MAKERS CONVENE 

Convention at Chicago, June 28 and 29. De- 
cides to Postpone Merger with American 
Spice Trade Association 

[from a staff corkksponuext] 

Chicago, III,, June 30, 1917. 
'^HE members of the Flavoring Extract Manu- 
^ facturers’ Association at the convention held 
in Chicago June 28 and jg at the Congress Hotel 
decided against immediate merger with the 
American Spice Trade A.ssociation, the matter 
I cing put over again until the next annual con- 
vention. .About 150 association members were on 
hand. 

So.ME OK THK Bt.'SiXKSfi DuXK 
This year's meeting was held as the most im- 
. portant ever held, largely because of the many 
pressing business matters holding the attention of 
the trade, such as war taxes on alcohol and their 
effect on the flavoring extract trade, the bottle 
and tin situation, the legal status of contracts 
under war legislation, the possibilities of 
economies in the extract industry, all of which 
came before the meeting. Standardization of 
trade methods, a practical minimum retail pack- 
age, discounts, free goods, consignments and 
allowances were also discussed. 

.All officers were re-elected, they being: Presi- 
dent, I'rank T.. Boggs, the Sty ron- Boggs Company, 
Newark. Ubio: secretary. Gordon M. Day, Day- 
Bcrgwall Company, Milwaukee, and treasurer, 
F. A. Ross. Slickney & Poor Spice Company, 
Charlestown, Mass, 


ARMY SUPPLIES BEING MOBILIZED 

W.\shix«:tox, D. C. June 25, 1917. — All told. 
343 different items of supplies appear in the 
Quartermaster-General's list of ratiiuis for issue 
and sale of clothing and cqnijiage. Figures given 
below, official from the War Department, are on 
the basis of supplying soldiers located in the 
United States, so give no help in computing ad- 
ditional needs of this country resulting from mili- 
tary participation in the war. This includes sup- 
plies for a niillioti men. 

Regular rations of Uncle Sam’s soldiers call for 
a list of 49 items. Among these .Trc tlie following: 
29,600,000 pounds of coffee: four kinds of tea; 
over 25.000 tons of granulated sugar; 3,800,000 
pounds of Mack pepper and cinnamon ; cloves, 
ginger and nutmeg, totaling 372,000 cans; i.ooo.- 
iTOO gallons of cane syrup, lemon and vanilla ex- 
tract. L. M. L. 



TEA AND COFFEE RESEARCH BUREAU 

9 A department of scientific research under the editors* direction in whid 
will be found short, popularized reviews of current and older works of a phy 
iiological-chemical character, fugitive paragraphs, references and articles dealing 
with the h story, pharmacology and technology of tea, coffee and spices. 


HYGIENIC COFFEE ANALYSES 

Some Illuminating Statements About Certain 
Widely-Known Substitutes and Modi- 
fications of Coffee 


]WR. j. P. STREET, clieniist of the Connecticut 
Agricultural Experiment Station at Xcw 
Haven, makes some interesting revelations in his 
Report N’o. 4 for 1916 on some witloU -known so- 
called hygienic coffees. Last year the Station 
reported analyses of four hrand.s of these substi- 
tutes and modifications, wliile in this report five 
more brands are dealt with in the following 
manner : 

Dekofa, Merck & Co., Xew York 
genuine coffee from which the stimulating drug 
caffeine has been largely removed.' “Is the 
H. A. G. Kaffee of the Eurotiean market. " 

Cafah Certifii'd Coffee is. Cafab Products Com- 
pany, New "^'ork, "From which large per cent of 
the caffeine has been removed." On the label the 
words “about 90" have been partially obliterated 
and the svord "large' substituted. 

Cafab Certified Coffee 30. Cafab Products Com- 
pany. New York. Same labeling as above. 

Cafab Certified Coffee 35. Cafab Products Com- 
pany. Xcw York. Same labeling as above. 

Hiihncr's Health Coffee. lUibner's Health Cof- 
fee Company, Xew York. “Between 80 and 90 
per cent of caffeine is extracted. .-N small per- 
centage of caffetannic .acid and other in.grcdicnis 
are also removed.” 

Piira Cafe Presque sans Caffeine, Acker, ^^er- 
rall & Condit Company, Xew York. “Coffee from 
which the greatest part of the caffeine and tannic 
(Me) acid has been extracted." 

The analyses show a very diverse series of 
products containing from 0.03 to 4.9^) per cent 
caffein and from 6.52 to 48.04 per cent of caffe- 
tannic acid. The lirands may be classilied into 
five quite distinct groups; 

How Br.axds Are Classified 

I. (/. li'asliinfjton Prepared Coffee. This 
product is completely soluble in water, and is a 
coffee extract concentrated about four times. 
Accordingly, only about one-fourth as much of 
tlii.s would be used in making a enp of coffee as 
would he necessary in other brands. On this 
basis we find about the usual content of caffeine 
and caffetannic acid found in ordinary coffee, an 
almost complete absence of petroleum ether ex- 


tract (.fat I, as would be expected, and consi 
ably less nitrogen and water-insoluble carln 
drates than foinid in normal coffee. 

2. Kaffee Hatj and Dekofa (names for 
same product) in which the caffein has ^ 
largely eliininaUul as claimed. The water-sol 
solids, the caffetannic acid and the other 
gredieiits show little variation from ordii 
coffee. 

3. Rielielien Caetium Coffee, which sli 
scarcely any variation from the compositic.r 
normal coffee, there being practically no reduc 
in caffein or caffetannic acid. 

.p Cafe (ies hroalides, wliich contains al 
80 per com as much caffein ns normal coffee, 
{>■> dilution with chicory and possil)ly other v 
table products. This addition has affected 
amtent of caffetannic acid but little, but 
causerl an increase in water-soluble solids ani 
very marked increase in chlorin. 

5. The three Cafab samples, Hhbncr's Ik:. 
Coffee and Pwa Cafe, in wliich there has Irct; 
considerable rc'ductioii in botli caffein and Y 
tannic add. The partial removal of the.'siv 
gredients apparently has had a serious effeu 
the other constituents of these coffees. Whilt 
the sample of commercial coffee 23.01 per cm; 
the solids was soluble in water, in these \vu 
only from 13.58 to 17.80 per cent: the 
soluhlc ash. poU.sh and carbohydrates likewise: 
all very much lower than in noimal coffee. I 
is particularly striking in the Hiihncr Im: 
which contains only 59 per cent of the ur, 
soliililc solids, 32 percent of the water-solulik'; 

per cent of the potash and 76 per cent oi: 
carbohydrates found in ordinary coffee. In u: 
word.s, in removing a part of the caffein and 
fetannic acid the leaching proce.ss has al-< 
moved much of the food material of the coiTti 

The Xew Analyses 1 

The coffees of the first four classes (except 
Pekofa) were discussed in detail in our last' 
port. The present discussion will be confine' 
the new analyses. 

Pekofa. As already staled, this is the h' 
pean brand corresponding to the Kaffee Koij 
the American market. Its composition in ,ccik' 
agrees closely with that of Kaffee Hag, 
fmd soiiKwliat less soluble solids, petmle: 
ether extract and carliohydrates. The claim '’ 
the “caffein has been largely removed” is 
correct. 

Cafab Certified Coffee. The three brands" 
be considered together, as they differ but little 
composition. Their labels clearly show " 
originally the false claim was made that “ab 
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per cent of the caffein has been removed.” This 
s later modified to read ‘‘large per cent.” etc. 
r analyses show that tlie mo<Hfied statement is 
>r<)xiinatcly correct, as from 50 to ()0 ])cr cent 
the caffein has been removed. With this rc- 
val nearly onc-foiirth of the soluble solids, 
lilt one-lhird of the potash, and from two-fifths 
onc-half of the carbohydrates liave also disap- 
ircd, and the strength of the coffee decoction 
de from these brands would he just that much 
.,hcr than ordinary coffee. 
liibiitr's Health Coffee. This brand claims the 
iiDval of from 80 to per cent of the caffein, 
well as a small percentage of caffetannic acid 
1 other ingredients. Instead of an 80 to go 
■ cent removal of caffein we find hut 68 per 
[I .About 40 per cent of the caffetannic acid 

0 is removed. The serious feature, however, 
:onnection with this brand is that in the process 
ployed much of the real substance of the coffee 
also taken away. .About two-fifths of the 
uMe solids, about seven-tenths of the water- 
uhle ash, one-fourth of the idiosplioric acid, 
D-thirds of the pota.sh and about uiie-fourlli of 
: carlionliydrates have been removed with the 
Fein and caffetannic acid. In other wonls. this 
a partially leached coffee. 

Cafe. The claim “Presque sans Caffeine” 
ilmo.st without caffein”) is not sulistantiated l)y 
r analysis, as we find about one-hnlf the normal 
ioiint present. The same leaching effect is ap- 
hnt a.s in the Cafah and Hiibver brands. In 
:t, the analyse.s of the Cafah and /^ura coffees 

1 almost the same. The claim that all of llio 
ength of the coffee remains is untrue, ns the 
Jee has only aI)out three-fourths the strength 
the ordinary product. 

)iaiyn‘('(T/ The point 1ms often been raised that 

lie (letcniiination of cafi'ein the iliret-l veeiKhini! of the 
line may give ton hi^li results, and that aeioriliiiiily 
ogeii should he determined in tliis residue and the 
ein iierceiita^'e calculated tluTcfroin. Our experience 
year where carbon tetrachlohd was itscil as the 
ent showed only trifling differences between the re- 
S by tile direct and indirect methods, ran.eiiig from 
to y.H.-j i>ei cent, 'this year \vc had cf»nsj<lerai'le (lit- 
hy in crunidctely extracting the catn-iii with earhon 
acldorid and we were ddiged to re«ori to eliloroform. 
ng this solvent the direct inetlimi eivc-s too high re- 
s. and the only accurate inethoil when clihn ofxrm i- 
i is to determine the nitrogen in the residue and I'rotn 
vnhie calculate the eafteiii. The ilirtcl mclho<l this 
r gate result^ fiom n.np to ",i:l per cent too high. 


CALORY COST iW I’ACKAGI': I'OODS 
[11 (Ictcrniining ilic cost in cents per 1,000 
ories of certain extensively u.scd package foods. 
C. Gephart, Ph. D., chemist of the Rii.ssell 
Re Institute of Pathology, found that Quaker 
ts led a list of twenty-eight foods at a cost of 
cents per t.ooo calorics. Corn Syrup coining 
ond at 5,4 cents, and Cream of Wlieat third 
.1.8 cents. Grape Nuts was eighth, with 8.6 
or double that of Quaker Oats, and 
^Hogg's Krumhlcs ninth, at g.2 cents. 

Hersheys Cocoa was found to cost 21. 7 cents 
f i.ooo calories, and the Milk Chocolate. 22.7 
Its. Shefford's Snappy Cheese was listed at 
5 cents, and MacLarens’ Cheese Imperial at 
d cents, 


COFFEE BY-PRODUCTS 

A New Proposition, Chemically Feasible But 
of Questionable Commercial Significance 

ly^AlL advices from Rio de Janeiro, lirazil, 
state that after forty years of chemical re- 
search, Dr. Pedro Baptista de .Andrade ha.? found 
a way to extract by-produets from coffee berry 
husks, one of which, manita, properly combined 
with nitrogen, is said to make an explosive of 
about the same power as dynamite or fulminate 
of mercury, and markets at about $10 per kilo- 
gram. 

It is explained that “Dr. .Andrade's proce.ss is to 
treat by distillation the berry husk which hereto- 
fore has been discarded as useless. He proposes 
to produce 30.0c0.000 liters of alcohol and 360.OCO 
kilo.grams of caffeine, with a valuation of about 
10 cents a gram. Alcohol is sold here tRio de 
Janeiro) at about 12 cents a liter.” 

Opixmx BV UxiTKi) St.uks Chemist 

In commenting upon the foregoing claims, Dr. 
Edward I'. Fraiikel says: AN’ith regard to the 
l)o.<sibilities presented I think there is much 
Iirol aliility in the suggestions. The explosive re- 
ferred to is undoubtedly a nitro-cellulose of 
which gnncotioii is the common example. I see 
no reason why other celluloses that occur in 
plants could not l>e use<l, except that they are not 
ns free from impurity as is cotton. It would 
take considerable experience in a practical way to 
decide filially on the feasibility of the utilization 
of coffee <lcbris as a source of cellulose for ex- 
plosives. To my way of thinking, the cellulose 
coiilnining matter might be more profitably 
utilized in paper production : but here again we 
would need a practical test to decide. 

"That one could obtain caffeine in fairly re- 
spectable amounts from the tailing.s in coffee pro- 
duction I feel quite certain. The process of ex- 
traction is so simple that it would probably pay to 
work the material to recover the caffeine. Here, 
of cour.<c. the law of supply and demand comes 
in. In an operation of this order one would proli- 
ably "kill” the market by ovcr-\>rodnction, and 
if one did not over-produce the total operation 
might rot yield enough to warrant its further ex- 
]>loilntion. It all depends on the reliability of ibe 
figures (mentioned in the Brazil letter). 

“As for alcohol production, 1 have no doubt 
that it could be done: but here. too. the item of 
cost plays a large nMe in the fea.sibility of the 
plan. It has been shown that it is not profitable 
to make aleolud for industrial purpose.s from 
waste apides and the like, because it was too ex- 
pensive. although it is a very feasible proposition 
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in other ways. • The same may apply in the case 
of coffee. 

“1 consider the whole proposition chemically 
])ossible, but whether it is of commercial signifi- 
cance is a question that could not be answered 
without study of the details.” 


DR. WILEY ON TANNIN 

Writing to Dr. Harvey W. Wiley in Good 
Housekeeping a reader says: 

“A man cainc to my house with a patent coffee- 
drijjpcr, a very good one. It had a layer of filter- 
paper in the bottom which made the coffee very 
clear. He told me that the filter-paper re- 
moved the tannin, and it was the only pot in the 
world that would do this. 1 told him that it was 
a good pot, but the tannin could not be removed 
that way. He .said lie had the certificate of chem- 
ists asserting that coffee made in this pot was 
'lanuin-free.^ I have a fair knowledge of chem- 
istry and believe that I am right, but want your 
answer.” 

Dr. Wiley says in reply: "Any chemist who 
would give a certificate to the effect that filter- 
paper would remove tannin is a charlatan. The 
next time you see this gentleman, ask him to tell 
the truth or quit business. It is quite the fashion 
now to knock tannin in tea and coffee and claim 
that tannin is the injuriou.s ingredient of these 
beverages. It is time to call a halt on processes 
of removing tannin by filtration, unless, indce^l, 
you filter tlic coffee through hidc-powdcr, or a 
similar protein substance. The hide-powder will 
be tanned, and the filtered coffee will be more or 
less free of tannin.” 


A NEW TEST FOR VANILLIN 
A new method for the determination of vanillin 
ill vanilla extract has been found by A. W. Dox 
and G. P. Plaisance, according to a paper pub- 
lished recently in the American Journal of Fhar- 
vmey. They found that thiobarbitnric acid in the 
presence of 12 per cent HCl is a general reagent 
for the precipitation of aromatic aldehydes, and 
have applied it to the quantitative determination 
of furfural. Under these conditions vanillin gave 
with thiobarbituric acid an insoluble vcrinillioii- 
colorcd precipitation. This reaction was found to 
lie practically quantitative, and may therefore be 
used for the quantitative determination of vanillin 
in vanilla extracts which do not contain caramel 
as added coloring matter. When caramel is pres- 
ent it may easily be detected by the brown pre- 
cipitation formerl on the addition of phloro- 
glucinol to the clarified extract containing 12 per 
cent HCl. 


COFFEE IS NOT A MORAL MENACE 
Coffee is not a moral menace, in the opininn 
William Brady, M. D., who conducts the “ 1 [ 
to Keep Well” department of the Bro-il^ 
(N. Y.) Eagle. He also said that it “relie 
fatigue by stimulating the hraln, the spinal ic 
the muscles, the heart and the kidneys. It (Kh; 
merely benumb the tired feeling, it enables 
body to eliminate poisons that cause the tired f( 
ing. It is food as well as drink, as ordiiia 
taken with sugar and cream. 

“In all our private and hospital cxpcrieiK 
he added, “we have never encountered an insi:i 
in which dyspepsia, nervousness or any other 
ment was reasonably attributable to the modei 
and hal)itual use of coffee as a beverage. M 
dreds of mortals deny theni.selves this boon 
cause of some fancied or educated fear tlia 
isn't good for them.” 

TESTS OF CREAM OF TARTAR 
After having examined thirty-two sampb's 
cream of tartar, John P. Street, director of 
Connecticut Agricultural Experiment Station, n 
ported that none showed evidence of arsenic 1 
heavy metal.s, and only one proved to i^e od: 
pounded. The following table shows the co: 
irast of rqiorts for eight recent ycar.s : 


Per Coiti; 

Ye.ir Samples .\dultcr.ited Adultt niiii 

isae 103 .'^1 S') 

1900 ii> ;ii 

loot 43 9 !!1 

1004 91 to lil 

10or> 19 1 5 

loor. 7S fi < 

1907 .‘iO 2 7 

1910 32 


ASH VALUES IN WASTE PRODUC'TS 
The value of the ash ingredients of ■'r. 
despised wastes as potato parings, banana 
and the skins of grapefruit, oranges and lemor. 
etc., is very considerable, and certainly at t' 
present time no one is justified in wasting sii; 
valuable sources of fertility. Dr. Frankel’s ini’ 
as to the utilization of household wastes ni 
recent issue of this paper has stirred quite a 
chemists to activity in investigating a nunilHr . 
such wastes, and definite results may be 
for shortly. 


EFFECT OF “POLISHING” ON RICE 
The alteration in composition of rice in 
process of polishing has great significance 
a dietary standpoint, according to Dr. J. 
the Imperial .Agricultural Oicmist of Japan, 'vf 
says that rice is thus deprived of its e.ss«'n:i- 
con.stituent, phosphoric acid. 



GROCERY TRADE DIGEST 

flA department containing the most important fiews happenings of the 
month of particular interest to Wholesale and Retail Grocers and boiled 
down for busy readers. 


GROCERS MEET AT CHICAGO 


Digest of Proceedings of Eleventh Annual 
Wholesalers’ Convention, Held at 
Chicago, June 20 to 22 


P ATRIOTISM was the keynote of the eleventh 
annual convention of the National Wholesale 
Grocers’ Association, held at Congress Hotel, Chi- 
cago, June 20-;22, and attended by 946 delegates 
from all parts of the country, each making evident 
his determination to follow the association’s be- 
hest to “stand by the President.” 

This year’s convention was generally considered 
the most important ever held by the wholesale 
grocery interests. The convention endorsed Presi- 
dent WhitmarsVs patriotic activities in working 
with Government officials and offering the sup- 
port of the association, praised the work of Food 
Director Hoover, and pledged him the undivided 
support of the organization, demanded immediate 
enactment of the Lever Food Control bill, and 
pledged the association and its members to imme- 
diate co-operation with the Government in the 
interests of food conservation in the following 
respects : 

War TufE Code for Grocers 

Urge constant preparation on the basis of a 
three years’ war; help make better known the 
principles at stake and the results if the enemy 
shoiild win ; practice and preach the elimination 
of waste and the production of non-csseiitial.s : 
take a census of employees of military age and 
plan in advance for their replacement hy men not 
of military age and by women; conserve the 
supply of tin plate by packing coffee and other 
food products in substitute containers, and act in 
lianuony with the committee on the conservation 
of tin plate in the cancellation or suspension of 
contracts for non-pcrishahle canned foods. 

Discontinue the puldication of monthly price 
lists and otherwise conserve the supply of paper, 
and substituting a cheaper tvi^e of paper bag in 
connection with the sale of coffee: prevent the 
waste that occurs in the sale of goods in less than 
original packages, and request manufacturers to 
adopt original packages of sizes that make it pos- 
sible for the retailer to order without buying more 
than he actually needs ; economize in men and 
trucking equipment so that maximum loads may 


he assured and the territories reduced; urge the 
adoption of co-operative delivery Ixjth l)y whole- 
salers and retailers. ' 

Urge consumers not to buy excessive quantities 
for hoarding purposes; encourage communities 
io consume home-produced goods ; urge the estab- 
lishment of canneries and abattoirs in small com- 
munities and di.stricts : hold frequent meetings in 
each community to discuss plans for saving and 
for the recital of individuals for savings effected, 
waste still prevailing and means to eliminate it, 
and ways to stimulate war service, military and 
industrial. 

.Adopt the war pay envelope, using it as a means 
of gelling correct hifurmation to employees con- 
cerning the war; inaugurate a campaign in each 
locality for greater efficiency in freight shipping, 
including prompt loading and unloading. 

The convention also urged members to aid in 
relieving the present freight congestion by insist- 
ing on full carloads, favored the efforts and aims 
of the National Fire Prevention Association, 
praised the work of Major Fred R. Drake in the 
interests of the adoption of the metric system in 
hiisincss. commended the formation of the Ameri- 
can Metric Association, urged all members to ex- 
tend the use of the metric system as rapidly as 
possible, commended and pledged co-operation in 
the home canning campaign of the Homemakers' 
Guild, praised the extension work of the Iowa 
State University among merchants and the public. 

The Officers for igir-iS 

I.ast year’s officers were re-elected with th.e ex- 
ception of Josepli Seeman, who declined the 
treasurership again, and was succeeded by Walter 
n. Timms, of Austin, Nichols & Co., New A’ork. 
The new board of officers is as follows : Theo- 
dore F. Whitmarsh, of Francis H. Leggett & Co.. 
New York, president : W. C. McConaughey. of 
the Star Grocery Company. Parkersburg, W. Va.. 
1 >. C. Shaw, of Pittsburg, P. C. Dreschcr, of 
llcbius & Drescher, Sacramento. Cal., George W. 
Ferguson, of Springfield, Mass., and 0 . J. Moore, 
of the Schenkberg. Moore Company. Sioux City, 
la., vice-presidents; Walter B. Timms, treasurer, 
and Alfred H. Beckmann, secretary for the 
twelfth term. 

The chief address of the convention was made 
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by President Whitniarsli, entitled “What the 
Wholesale Grocer Can Do to Help Win the War.” 
Frank R. Seelye, president of the National Cfiffee 
Roasters' Association; John Hi Schaefer, presi- 
dent of the National Retail Grocers’ Association, 
and K. R. Moore, ^■ice-presidcnt of the American 
Specialty Manufacturers' Association, also de- 
li\ ered important speeches that were well received* 

Among the other speakers were Dana T. 
Ackerh’, counsel of the associatimi : C. I'. fCiirtz, 
of Iowa University; Prof. Paul H. Xyslroni, for- 
merly of Wisconsin University; Dr. Melvin T. 
Copeland, of Harvard; Arjay Davies and F. W. 
Fiske, of the Educational Committee; Harry K. 
Huiitoon, of the Jobber Committee; Robert (U 
Hursk, of the Cost and Research Comniittee; Fred 
R. Drake, of the Metric System Committee. 

A letter from Dr. F. E. Pratt, chief of the 
Bureau of Foreign and Domestic Commerce, was 
read. It dealt essentially with how grocers can 
help in the war crisis. 

The date and place of next \ car's convention 
will be announced later. 


N. W. G. A. IX WASHIXGTOX 
Shortly after the close of the eleventh annual 
convenliuii of the National Wholc.'ale Grocers' 
Association at Ciiicago. President Whitmarsh and 
Secretary Beckmann went to Washington to open 
a branch office for the association, so that it 
could be in closer touch with the adniinisiratioii 
authorities and give a better measure of co- 
operation than could be done from the New York 
office. Secretary P>cckniann will have charge of 
the new office and will divide his lime between the 
Xew York headquarters and the Washington 
branch. 


DELIVERY SYSTEMS UNDER EIRE 
In the endeavor to save the country's resources, 
the Commercial Economy Board of the Council 
of National Defense i.s making a nation-wide 
appeal to consumers to carry their parcels home 
with them, and th\is release not less than 100,000 
men and millions of dollars for other work that 
the Council considers of mudi greater benefit to 
the country as a whole. Grocers everywhere arc 
furthering the campaign by urging their cuslom- 
ers to “tote their own bundles.” 


FRENCH NOW U^R SACCHARIN 
Until April of this year the use of saccharin 
was prohibited in France. A new government 
decree removes the Ijan an<!' the French now use 
it in their coffee and tea and other beverages. 


FLEISCHMAXN CO. FILES ANSWER 

The Fleischmanii Company, in answer to the 
h'ederal Trade Commission’s complaint of its 
business iiictliods. admits the giving of cigar.s, 
drinks, meals, theater tickets, special holiday and 
Christmas gifts and automobile rides as gratuities 
to some of its customers, and also the contrilmtion 
of cash, ranging in amounts from $10 to $1,500, 
to help defray the expenses of certain master 
l)aker.s' conventions for the purpose of favorably 
iiilluencing trade, but claims in extenuation that 
the "custom has existed in the trade for many 
years." The answer also admits the giving of 
sums of money and quantities of yeast, for which 
no p,aynicnt wa.s required, to induce customers to 
continue to luiy Mcischmann yeast. 

The company further admits the substitution of 
neischmami yeast for samples of competitors’ 
products, claiming consent of the bakers, and that 
its cepreseiUativcs occasionally followed competi- 
tors’ representatives to ascertain the prices at 
which they were offering tlteir yea.st. .As regards 
the Bakers & Consumers Compressed Yeast Com- 
pany. the answer admits that the stock is owned 
by the same persons who own the common stock 
of the Fkisebmann Company, and that Julius 
I'lei.schin.'inn, president of the respondent, dictates 
and controls tlie policy of ilk' Rakers & Con- 
sumers ('ompressed Yeast Company. 


NEW DELIVERY SLIP PLAN 
The .American Specialty .Manufacturers' Asso- 
ciation plan for keeping check on .specialty orders 
turned into jobbers !)y meanr. of delivery slips, 
which has been in operation for a year in New 
York a.s a test, is now being used everywhere, 
riic main feature of the plan is the delivery slip 
on which a jobber writes the delivery date of each 
specialty order, the retailer’s name and other 
data, and sends the slip to the national office of 
the assr)oiation. Here the record of the order is 
attached to the slip and returned with it to the 
manufacturcr-mcinbcr, who thus is made aware 
of the day the joldier delivered. If an order is 
not heard from at the end of three weeks tlic 
matter is taken up with the jol)l)cr and also the 
mamifacturer by the national office of tlie .Ameri- 
can Specialty Association. 


FRACDUl.ENT GROCER SCHEME 
Washington, 1 ). C., June 25, 1917. — The Post- 
office Department has issued a fraud order again.st 
Victor Michael, of Moiiile, Ala., doing business 
under the name of the Michael Grocery Com- 
pany, of that city. .Accorrling to the Department’s 
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statement, Michael had a letterhead similar in all 
respects to the Michael & Lyons Grocery Com- 
pany, a well-known and highly regarded concern. 

Michael's scheme was to write orders (or goods 
on his letterheads to wholesale grocers, almost 
always at a great distance. Just about the time 
his letter arrived he would wire to increase his 
order. He would then sell the goods at a greatly 
reduced rate to grocers in Mobile, with no idea 
of paying for them at any time. His letterhead 
advertised that he represented Lipton's tea and 
that he was an importer of teas, coffees, etc. 


CALIFORNIA FORBIDS SUBSTITUTION 
Substitution of goods by merchants in Cali- 
fornia is now prohibited by law, Governor 
Stephens having signed a hill to that effect w'hicli 
had been introduced by the legislative committee 
of the American Specialty ^^anufacturers‘ .Asso- 
ciation. The penalty for violation of the law is 
not less than $50 or more than $300.' or Ty 'im- 
prisonment in the county jail for not less than 
twenty and not more than ninety days. 


•■GROCETERIA" A PATENTED NAME 
The California courts recently decide<l in an 
injunction suit that the word "Groceteria" is the 
exclusive property of E. J. Stanton, Los Angeles, 
who is claimed to have registered the name in 
1915. While some operators of stores bearing 
that name are made to appear as worrying about 
what Mr. Stanton will do to them, one Cali- 
fornian is quoted as saying that the idea is only a 
fad and will soon pass. 


RETAILERS WERE TRICKED 
A number of retail grocers recently visited the 
Bureau of Weights and Measur-’.s in New "^'ork 
and complained that salesmen representing whole- 
sale houses, and working on a salary and Cfun- 
missioii basis, had tricked them into laying in 
large stores of supplies on the pica that prices on 
certain commodities were about to advance 
sharply. Instead there was a decided slump ,aiid 
consequent loss of money to the retailers who 
"bit.” 


KELLOGG NAME NOT PATENTABLE. 

The long coiitr<ivcr.sy hctwc-cn W. K. Kellogg, 
president of the Kellogg Toasted Corntlakt s Com- 
pany, and his brother, Dr. J. H. Kellogg, of the 
Kellogg Food Company, has been settled by a 
decision of the United States Court of Appeals. 
^yhich held that neither of the contestaiils could 
have exclusive use of the name, 


PATENT OFFICE RECORD 

Patents Granted, Trade Mark Applications, 
Certificates Issued and Labels and Prints 
Registered During the Month 

[ S I’E( I AL CO K R i:s POX DC X C E ] 

Washixgtox, D. C., July i, 1917. 
f f ERE follows a complete record of the ac- 
* * tivities of the United Stales Patent Office 
during the month of June, in so far as they apply 
to the tea, coffee, spice and general grocery 
trades ; 

. Patexts Gkaxted 

l,22<'i.X3i. Apparatus for Treating Cocoa and 
Other Pulverulent .Material. John Walker, Mass., 
a.ssignor to Massachusetts Chocolate Company. 
Boston, Mass. .An apparatus comprising a cen- 
trifugal separator, a receptacle outside said sepa- 
rator and connecting therewith to form a pressure 



relief chamber for said separator between it and 
the wall of said outer receptacle, a pipe of con- 
.'ii<lorab!e extension and diametor extending from 
witboui ^aul outer receptacle and coiled within 
-^akl chamber about said separator, said pipe con- 
necting with the separator, and means for in- 
ducing a current of air with material therein to 
he treated to pass through said pipe and afterward 
develop a cyclonic action within said separator, 
said pipe and associated parts being adapted 
whereby as the air passes through said pipe the 
material therein may be subjected to attritive in- 
tliienco through contact with the wall of said 
pipe. ( Illustrated.^ 

Coffee IVoduct and Method of Mak- 
ing tlie Same. William J. Ewing, Rol.and Park, 
\’<!., assignor to i'he Coffee Products Conipan)’. 
The inetliod of preparing a coffee product which 
eoniprises treating roasted pulverized coffee with 
superheated water, in a closed vessel, to form a 
!uiuid extract of cotTce. concentrating the extract 
to a siriipY coiisistcncy. mixing a relatively small 
percentage of water-soluble starch with the con- 
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Trade Marks Which Have Been Favorably Acted Upon by the Patent Office 


centrated extract and drying the resulting product. 

1,230,184. Coffee Substitute. Wm. A. Lorenz, 
Hartford, Conn. A composition for making a 
beverage consisting of granulated roasted cotton 
seeds, granulated roasted rye and granulated 
roasted figs. 


Tb.^de Marks Registered 

Here is a list of trade marks which have been 
registered and for which certificates have been 
issued: 

“Pablo.” Trade Mark No. ii7,ot7; Owner, 
Alejandro Angel & Co., New York City. Used 
on coffee. First use, 1914. 

“Fireside” and man and woman seated before 
an open fireplace. Trade Mark Xo.^ 117,032. 
Owner, J. A. Folger & Co., San Francisco, Cal. 
Used on tea. First use, January 4, 1917. 

“Wag.” Trade Mark No. ii7AU. Owner, 
Genant & Flachsland, Syracuse, N. Y. Used on 
canned or boxed spices, peanut butter, popcorn, 
tea and other food products. First use, December 
I, 1909. 

“O’Mello.” Trade Mark No. 117,042. Owner, 
The Home Products Co., Newburgh, N. Y. Used 
on extract of lemon for flavoring foods. First 
use, December 18, 1916. 

“Joy-Sip.” Trade Mark No. 117,051. Owner, 
Naas-Sanderson Co., Evansville, Tnd. Used on 
coffee in packages. First use, September 5, 1915. 

“M F CO” in monogram form and representa- 
tion of a mango. Trade Mark No. II7A57- 
Owner, Jose Quevedo, of New York City, as- 
signor to Johnson &■ Kildal. Tnc., of New York 
City, a corporation of New York. Used on con- 
diments. First use, February 8, 1916. 

Registered June 12, 1917. 

“Metropolis” and circles. Trade Mark No. 
117,078. Owner, William lU .M. Albertson, New 
York City. Used on coffee. First use, August i, 


“Jersey” and head of a cow. Trade Mark No. 
117.197. Owner, Perkins Bros., Bay City, Mich. 
Used on peanut butter. First use, January i, 
1915. Registered June 19, 1917* 


Labels Registered 

This is a record of labels which have been 
registered and for which certificates have been 
issued. 

“Barbour Coffee.” Label No. 20,117. Owner, 
Salim Barbour, New York City. Used on coffee. 

Registered May 29, 1917. 


“Albano.” Label No. 20,152. Owner, Fran- 
cesco Albano, New York City. Used on peppers. 

Registered June 19, 1917. 


TRADE MARKS PENDING 

The following trade marks have been favorably 
acted upon. Any person who believes he would 
be damaged by the registration of a trade mark, 
may within thirty days enter opposition to pre- 
vent the proposed registration. All inquiries per- 
taining to these marks should -be addressed to 
The Tea and Coffee Trade Journal, 79 Wall 
street, New York City: 

Week Ending M.ay 29, 1917 

“Moccasin” and figure of the moccasin flower. 
Serial No. 86,699. Owner, I'olcy & Bros. & Quin- 
lan, Inc., St. Paul, Minn, med on prepared mus- 
tard, poultry seasoning, .sage, savory, thyme, mar- 
joram, table sauce, chilli sauce and other food 
products. 

“Red Band” and figure of. Serial No. 89A.37 
Owner, A. M. Smith & Co., London, Out., Canada 
Used on extracts for food flavoring purposes. 

Hand holding a shear and cutting in halves a 
number of bills of currency. Serial No. 91,003. 
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hviier, Groceteria Stores Co., Seattle, Wash, 
fjcd on lemon and vanilla extracts, spices, cof- 
ee, tea, cocoa, ground, bitter and sweet choco- 
ttJ. mustard and Worcestershire sauces, mayon- 
dressing, popcorn, vinegar, chow-chow, 
iveet picallili relish, India relish, oyster cocktail, 
pepper, green red pepper and other food 
roducts. 

•‘Manhattan Coffee Mills.” Serial No. 95,946. 
Inner, Manhattan Coffee Mills, Inc., Washing- 
)ii, D. C. Used on coffee. 

•'Flor cie Guatemala, Martines Coffee Co.” and 
icture of woman and ornamental designs. Se- 
al No. 99078- Owner, Arthur P. Martinez, 
)al!as. Tex. Used on coffee. 

•Kolan.” Serial No. 103,131. Owner, The Teb- 
ctls & Garland Store, Chicago, 111 . Used on 
lend coffee. 


Week Ending June 5, 1917 
“Master.” Serial No. 94,065. Owner, Duprey- 
'aulmann Co., Detroit, Mich. Used on mustard, 
atsnp, jellies and vinegar. 

■'Buster Brown” and picture of Buster Brown 
nd Tige. Serial No. 97,285. Owner, Stein- 
ender-Stoffregen Coffee Co., St. Louis, Mo. 
ised on coffee, spices and flavoring extracts for 
Dods. 

'•\\ hiu: Lily” and (igure of a lily. Serial No. 
w„iui. Owner, New York Grocery Co., Newark, 
J. Used on coffee. 


Week Ending June 19, 1917 
"Excelo.” Serial No. 99,758. Owner, E. C. 
atlin Importing Co., Kansas City, Mo. Used on 
dad dressing, chilli sauce, vinegar, tomato cat- 
ip, peanut butter, coffee and other food products. 
"Kreamerware.” Serial No. 99,985. Owner, 
. Kreatner, Inc., Brooklyn, N. Y, Used on lea- 
ns, tea kettle, coffee pots, coffee biggins, coffee 
)ik’r.‘?, coffee urns, tea .sleepers, spice scoops and 
her articles made of tin, copper and shc-ct iron. 
•Sbow-You” and a cloud effect about the words 
iviiig a red sun. Serial No. 100,020. Owner, 
linzo Oliki, Detroit, Mich. Used on a sauce for 
eats. Hsh and chop suey. 

Alilioma.” Serial No. 100,078. Owner, The 
obc Tea Co., Inc., New York City. Used on 
a. 5. 

'Ox-Heart” and cherry and leaves. Serial No. 
?3-263. Owner, David D. Long, Oswego, N. Y. 

gum and peanut butter, 
uhite Lily” and figure of calla lily. Serial 
■ Owner, Samuel Zechnowitz, New 

c’l'h City. Used on cocoa. 

/■Bear.” Serial No. 103,781. Owner, The Hale 
0.. Inc. San Francisco, Cal. Used on shelled 
'‘d iinshelled peanuts. 

' Ixl.” Serial No. 103,782. Owner. The Hale 
nc.| San hrancisco, Cal. Used on shelled 


I'-'infulla.” Serial No. 103,786. Own 
n.strilii!ting Co., Chicago, III. 


er, Italian 
Used on 


r,vi, / n- ^Od.787. Owner, 

live oif Vo., Chic, ago, 111 . I 

Serial No. 10,1.701. 
M. Newmark, Los Angeles, Cal, I 


coffee, cinnamon, tea and lemon extract for food 
flavoring purposes. 

‘Brown Prince.” Serial No. 103,793. Owner, 
Samuel M. Newmark, Los Angeles,' Cal. Used on 
coffee. 


Trade Mark Cancellations 
^‘White Lily” and figure of. Trade Mark No. 
80,014. Owner, Samuel Zechnowitz, New York. 
Used on blended coffee and cocoa. Registered 
(Jetober 25, 19^0; canceled May 17. 1917. 

June 5, 1917. 


^ THE UPLIFT CORNER 

Helpful Thoughts and Verses that Make 
for Self-Reliance and Freedom, in 
Blending Sentiment with 
Business 


BATTLE HYMN OF THE REPUBLIC 

Mine eyes have seen the glory of the coming of 
the Lord, 

He is trampling out the vintage where the 
grapes of wrath are stored; 

He hath loosed the fateful lightning of hhs ter- 
rible sw^ord, 

His truth is marching on. 

Glory! .glory! Hallelujah! Glorv! glory! Halle- 
lujah! 

Glory! glory! Hallelujah! His truth is mardiing 
on. 

I have seen Him in the watch-fires of a hundred 
circling camps: 

They have builded Him an altar in the evening 
dews and damps: 

1 can read His righteous sentence by the dim and 
fiating lamps. 

His day is marching on. 

T have read a fiery gospel, writ in burnished rows 
of steel; 

•’As ye deal with iny contemners, so with you 
my grace shall deal : 

Let the hero, horn of woman, crush the serpent 
with his heel, 

.Since God is marching on.” 

He has souiuled forth the truninet that sliall 
never call retreat; 

He is siftiii.c; out the hearts of men liefore His 
judgment seat; 

Oh. he swift iny soul, to .answer Him! Be julii- 
lant, iny feet! 

Our God is inarching on. 

In tile beauty of the lilies, Christ was boni .across 
the .sea, 

ith a glory in His bosom lluit traiisligurcs 
you and me ; 

.As He died to make men holy, let us die to make 
men free, 

While God is marching on. 

— Julia Ward Howe. 
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OUR BUSINESS CREED 

We believe the basic principle on which a trade paper should build is SF.RVICE— service to readers and service to advertisers, in i 
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We believe in the application of the TRUTH to the editorial, news and advertiaing columns. 
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and not mere numbers, should be the criterion by which the value of a publication should be judged. 

We do rwl publish free reading rwHces or paid "write nPs." 
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BL'SINF.SS U.N'USUAL 

With the country niohilizing all its resources to win the war, it is idle to suggest 
"business as usual." Business cannot go on as usual. It must be different: hut this doe, 
not mean that it will stop or slow down. The real business of the nation, the business oi 
necessities, is entering upon a new era. Frank .A. \''anderlip says we arc going to sec the 
most intense period of industrial activity that was ever known: it will not be too per cent, 
it will be 125 per cent. Secretary Mc.Adoo says .America’s pro.sperity in the next 12 months 
will exceed anything in onr history, “The Allied Governments and our own have got to 
buy here ten billion dollars' worth of materials and supplies. The expenditure of that 
vast sum of money will force prosperity on ns whether we want it or not.” 

The plain duty 01 every .American who is not, should not, or cannot be called to mili- 
tary service, is to live a normal life, to conduct his business even more energetically tint' 
if we were at peace: to take his comforts and pleasures in moderation; to imakc all the 
money he can with a clear conscience. 

Wc believe in th.- solidness of .American business. Wc believe .that in the successful 
organizing of .Ameiican industries for the new business of war we must recognize that 
we have got to have prosperous times at home if we are going to have the power of 
accumulation to furnish the sinews to win this war. Do yon share this feeling with tis? 
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If so, vve want to establish the right kind of a "community of interest" with you, so that 
may work together in the common cause of business building in the grocery trade. 


THE TIJIXGS FOR WHICH WF. FKillT ' 

Making the world safe for democracy is a task that calls for all that a nation has of 
tortinide and wisdom. "The purpose of this war is something vastly more important than 
the overthrow of a reigning house beyond the seas," says President Rei.ton, of the Uni- 
\ersitv of Vermont. "The transcendent issue of this war is human brotherhood. In Amer- 
ica thus far individuali.sm, with its couseqneiit self-sufficiency and self-complacency, has 
to the limit of its possibilities. We arc longing to be socialized, and if this san- 
guinary conflict answers that longing, and, through us, enables that national selfishness shall 
he blotted out, it will be worth all it may cost in blood and treasure." 

This is the same thought that President Wilson had in mind when he said: "'rhe 
brotherhood of mankind musl no longer he a fair but empty phrase ; it must he given a struc- 
ture of force and reality. The nations ijiust realize their common life and effect a work- 
,il)lc partnership to secure that life against the aggression of autocratic and self-pleasing 
power." 

During this period of world conflict, into which we have entered as the champions of 
democracy and hu- 


man brotherhood, 
it is well that we 
should all of us 
have clearly in 
mind the things 
for which wc fight. 

We would invite 
your attention first 
to the accninpany- 
iiig map. In it the 
editor of The Dry 
Goods Uconomist 
shows the grealcr 
part of (lermaiiv's 
present and pro- 
.spcctivc winnings 
— .\tistria, Den- 
mark, Poland, Ser- 
bia, Bulgaria, the 
remaining Balkan 
States, with Tur- 
key, hut not iii- 
clu'liiig Belgium — 
as cither owned by 
•h'niianv or sui- 



ficiontly sulidued 
under German in- 
fluence to consti- 


liy (•oiiiti'sy Ilf The fhy (tDi'Js 

ThK l’AX-(ihKMAN‘S DkKA.M OF MiTTKL IlTROFA 


tiite one glorious 

Kurojia. a rcalizalion of the <lreaiiis of a Pan-tKTuiaiiisiu which would split Ruro]>e 
I'l twain as by a mighty wedge and prove a permanent menace to the world’s peace. The 
‘ii-fjcnnan League has for years been committed to this program. Such maps as this 
not new in Germany. Not only the KaiwT, Imt the whole (ierman ])eDplc are com- 
'^nitccl to this idea; indeed, it is such an oliscssion with them that no amount of moral 
'j^'asion or the educational processes propose 1 Iw our Pacifist friends will rid them of it. 
t has been born in every (ierman child of the last two generations. .\s for German 
it has been well termed the ‘'camoutlage of civilization.” 
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Realizing that we are all fellow passengers on the good ship Earth, that we are indee 
oiir brother's keeper, be he German or Belgian, Austrian or Turk, French or English, Fo| 
or Russian, it should require little imaginatioa for Americans to perceive, after looking ; 
this map, that their ewn freedom is menaced by the policies of the Imperial German Goi 
eminent. Feudalism is making its last stand against democracy. If Germany wins deinoi 
racy cannot survive. Either we shall preserve our liberties and procure, as far as we cai 
the liberty of other peoples, or we shall perish. 

THE BRAZIL COFFEE PROPAGANDA 

Ross W. Weir, as chairman of the Joint Trade Committee having in charge the pn 
posed coffee propaganda to which Brazil is e-vpected to contribute in handsome fashio 
says that neither the committee nor Lonis R. Gray, of Arbiickle Bros., who represen 
them in Brazil, authorized the statement calculated to mislead the Brazilians regarding tl 
American situation, to which we called attention in our last issue. 

Mr. Weir says the Joint Trade Conmiitree has assured the Brazilians that $ioo,0( 
or $150,000 would be forthcoming from .American coffee interests if Brazil agrees to pr 
vide $250,000 a year for four years. Someone evidently got the thing twisted and r 
ported that the National Coffee Roasters’ Association ha.s appropriated this sum, which, 
course, is not the case. 

Mr. Weir assures us that the committee has been conducting its solicitation of Bra; 
funds in a strictly honorable fashion, and that it will continue to do so until the success wliii 
it feels sure will crown its efforts shall have been honorably won. 

In all fairness the committee should not be blamed for extravagant statements in Hr 
zil by parties not associated with the propaganda enterprise. .At the same time, the effect 
even a .slight distortion of actual facts is far-reaching. .After the Brazil circular va: 
issued, erroneously reporting that the National Coffee Roasters' .Association had apprt 
priated $130,000, instead of having offered to raise by siibscriplion $100,000, the BrJii 
p.apers began to talk about the association having spent its own money first and seeking thi 
support of the producers afterward, which is the reverse of what is intended. 

Then a United .States commercial agent at Rio passed along the idea of an .Amcricar 
appropriation to Commerce Reports at Washington, the Department gave it further cut 
rcncy, and now the newspapers are spreading it throughout the United States. And so; 
misapprehension was created on two continents, which, while it may not be serious, is iioni 
the less to be regretted. 

We have said a propaganda should be made first with .American money, regardless «: 
contributions by Brazil or any other country, though not denying them the privilege ei 
participating. But the coffee men thought otherwise. For five years they have been tre 
ing to get Brazil to make the first move, and that’s their privilege; only we insist llie 
shouldn’t permit impressions to get abroad that they were already spending their own mnne' 
when such is not tile case. However, it is good to learn that the gentlemen in charge «: 
the enterprise here are willing to so promptly disavow any intention to mislead. 


TREASON’S TWILIGHT ZONE 

In our .April issue we warned our readers about trading with the enemy, and rt 
minded them that giving him aid and comfort spelled disloyalty. Since then a bill 
been introduced in Congress to prevent any dealings with the enemies or allies of th 
enemies of the United States that will result in benefit or profit to them. In connectin', 
with this proposed Trading with the Enemy Act, Secretary Redfield has advised a New 
coffee concern to stop payments due a German coffee-exporting house in Venezuela. Hi 
Redfield also urges the suspension of trading between American coffee houses and 2^ 
German coffee interests in Central and South America, as well as here in the United Slofit 
In line with what it believes to be its patriotic duty, The Tea and Coffee Tba* 
Journal urges the trade to follow Secretary Redfield's advice to the letter. We invite tk 
co-operation of all loyal .American coffee houses. We want you to furnish us (in confidence! 
with the names of any coffee concerns which you have reason to believe are controlled 
wholly or in jiart by subjects of Germany or her allies, to aid us in the compilation ol> 
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list of such houses for the information and guidance of the trade. A number of well- 
known houses have responded handsomely to a similar mail request, and we have already 
on hand an interesting list of “suspects,” including concerns in Brazil, Guatemala, Mex- 
ico and Venezuela. 

We have had notie'e served on us by a prominent New York coffee man that in taking 
this attitude on enemy trading we were making a mistake, because we were sure to be 
punished for it by certain advertising being withdrawn from our columns. We think the 
oentleman is mistaken. We believe we have none but loyal Americans advertising with us 
—we want only such. However, the German propaganda has been known to assume a 
])cculiarly insidious and subtle fprm; we may have been mi.sled and even now be enter- 
taining traitors unawares. It may be well for readers to watch for advertising withdrawals 
—they may offer valuable clues. Of course, it goes without saying that even though it means 
a loss in advertising revenue we are not going to recede from a position we believe to be 
right. 

Our advice to the trade is to avoid even the* appearance of evil. Proceed carefully. 
Do as one Middle West roaster wrote us he was going to do — inquire about the antece- 
dents of all the houses with whom he docs business through New York agents. Not only 
will it he unlawful to trade with South American branches of establishments of Germany 
or connected therewith when the Enemy Trading Rill is enacted, but it is at the present 
time prohibited under the well settled rule of international law applicable to such cases. 

Look out for those who would confuse the issue: there arc many such, lawyers and 
Invmen. According to American law, one of the immediate consequences of war is to put 
an end to all commercial relations between citizens or subjects of belligerent nations. Ex- 
isting dealings must be abruptly discontinued and no new dealings must be entertained 
nr undertaken. In short, commercial intercourse cannot be lawfully carried on between 
citizens of nations at war except under the express sanction of the Government. This 
seems clearly the accepted Anglo-.American doctrine. Any other advice emanates from 
treason’s twilight zone. 


MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work 
and at Play 


GORDON L. RAND, son of the late G. C. 
Kand, of the coffee firm of Hard &: Rand, New 
^ o^k, has been decorated with the French War 
Gross fur gallant conduct under fire in PTance, 
wliere he is serving with the Amerjcan Ambu- 
lance Corps. 

ROSS W. WEIR, ex-presidciit of the National 
Coffee Roasters’ Association, is planning a pleas- 
ure trip to Maine for the near future. Golf, it is 
understood, will occupy most of his time there. 

NORTON WOLLMAN has bought the inein- 
I'crship of Atwood Violett hi the New York Coffee 
and Sugar Exchange for $4,000, which is $500 less 
than paid in the last sale of thi.s kind. 

Id'.RT CLARK, identified with the National 
City Bank of New York for the past twelve years, 
has become president of the Union Pacific Tea 

Company. 


L. RELING has resigned as managing director 
of Peek Bros. & Winch (.\merica). 

CIIARLF.S LEWIS, president of the Janies 
Hcekiiis Company, Cincinnati, made a hurried 
trip to New York early in July, and while in the 
city was a pleasant caller at the office of Thf. 
Tka akp Coffre Trade Journal. 

C. .A. M.ACKEY. a New York green coffee 
jobber, treated some of his friends in the New 
York coffee trade to a six-day auto trip to T^ke 
Winnipesaiikec, N. H., in his twin six Packard. 
Mis guests were T. J. Woods. Woods. Erhard & 
Co.; Victor .-\. Cahill. Arnold, Dorr & Co.; Frank 
X. Giiiton, Seeman Bros.; Herbert A. Schwartz. 
Williams, Russell & Co. Fishing was enjoyed, 
and while reports from members of the parly 
vary as to results it is agreed that there was a 
“big catch” and that the trip was a success. 

LEWIS J. CLARK, president of the American 
Exchange Rank, has been elected vice-president 
of the Federal Sugar Refining Company. 

OUT-OF-TOWN VISITORS: Among the 
visitor.s at the New York market during the 
month were Sumner M. Wells, wholesale coffee 
dealer, Grand Rapids. Mich., and Mr. Coger ami 
Mr, Qieiicy, of the firm of Cogcr. Tucker & 
Cheney, coffee dealers of Corning. N. Y. 





MISCELLANEOUS TRADE NEWS 

? A Department Covering the Activities and Developments of the Man- 
ufacturing Tea, Coffee, Spice and Fine Grocery Interests and the Supply Trades 


RETAIL COFFEE MEN ON TOUR 

Members of the National Retail Tea and 
Coffee Merchants’ Association Participate 
in an Inter-State Booster Trip 

A ilOUT twenty-tive members of the National 
Retail Tea and Coffee Merchants’ Associa- 
tion recently participated in an extended business- 
pleasure tour, taking in many of the larger cities 
east of Chicago and as far south as Washington, 
D. C This organization comprises most of the 
prominent advance premium retail tea and coffee 
distributing concerns, and its officers arc F. J. 
Liclitner, Chicago, president: G. R. sohorn, New 
York, vice-president: C. A. Smith, St. Louis, vice- 
president: C. V. N’ienian. Chicago, treasurer, and 
K. W, Meneley, Chicago, secretary and counsel. 

Pr-RpoPES OF THE Intkr-Statk Tour 
The objects of the trip as outlined by Secretary 
Meneley were to secure new members and bring 
the organization in closer toucli with sources of 
.Supply. During the journey the merchants called 
u])on various supply hou.ses and manufacturers in 
an effort to establish a closer coininunity of in- 
terest, with them, .A co-operative buying plan is 
contemplated wlicrcliy every member, large or 
small, can secure the advantage of .a quantity 
price. The association now comprises a memher- 
ship of about seventy, and it is believed that it will 
soon total one hundred. President Lichtner states 
that on the basis of one hundred members the 
association will represent an operation of one 
thousand wagons, each wagon distributing about 
five bags of coffee per week and other products 
in proportion. It is thought that this buying 
power can be consolidated to the advantage of 
each member and also the manufacturers. A 
uniform package will probably be adopted, pro- 
vi.sion being made for the imprint of the indi- 
vidual dealer. 

While a business trip primarily, plea.sure was 
not overlooked during the journey, the members 
making it a point to take in the sights during 
stop-overs in each city on their itinerary. The 
party left Chicago on June 12 in private cars, and 


a stop was made at Niagara Falls en route to 
Boston. While in Boston they toured the city and 
suburbs, took a harbor trij) to Xanta.sket Beach, 
where a ’Tiaby lobster” dinner was enjoyed. G. B, 
Schorn, who was in charge of the arrangements 
for the party's entertainment at New York, pro- 
vided two full days of profit and pleasure. 

While in New York all the prominent points of 
interest were visited, including Coney Island. On 
the evening of June 15 a get-together dinner was 
held at the Wallick Hotel. On this occasion Presi- 
dent Lichtner dwelt upon the accomplishments of 
the association in offsetting adverse legislation, 
while Vice-President Schorn gave details concern- 
ing the proposed co-operative buying exchange. 
Three new^ members were added at this meeting. 
The party also visited the Front street coffee dis- 
trict, calling upon some of the prominent firms, 
and inspecting the plant of Jabez Burns & Sons, 
e('ffee machinery manufacturers. 

.\notlicr dinner party was held in Philadelphia, 
with the local members as hosts. It was largely 
attended and did much toward giving the dealers 
in that section a clear idea of the association’s 
aims and henehts. Five new applicants for ineni- 
1 ership were secured at this time. 

Stops were made at Atlantic City. Washington 
and Pittsburg. A visit was also made to some of 
the large potteries at East Liverpool, Ohio, where 
the tourists learned how earthenware is made, 
.-\mong those making the trip were H. W. 
Meneley, Chicago: F. J. Lichtner, Banner Coffee 
Company. Milwaukee : G. B. Schorn. Schorn & 
Brower. New York; C. V. Nienian. Chicago Tea 
Company, Chicago; J. Trauscht, Eureka Tea 
Company, Chicago; A. J. Benner. Benner Tea 
Company. Burlington, Ta.; Lucien King. King 
KofTee Ko.. Indianapolis : W. B. Castor. Castor 
Bros., Philadelphia: Victor Olsen, National Tea 
Company, Detroit: P. C. Monday. Monday Tea 
Company. Milwaukee; George F. llellick. Hellick 
Tea Company, hiaston. Pa.; George H. Williston. 
Fall River, Mass.; George K. Loveday. New 
llaveii, Conn.: J. E. Reardon, Reardon Tea Com- 
pany. Chicago; W. W. Bartlett, Bartlett Tea Com- 
pany, Indianapolis; L. C. Petersen. Minnesota 
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Tea Company, Duluth; W. M. Joyce, Superior 
Coffee Company, Appleton, Wis. ; H. Ghysels, 
Keystone Tea Company, Pittsburg; W. Roberts, 
Roberts Tea Company, Parsons, Kan,; W. Win- 
ders, Iowa Tea Company, Mason City, Iowa; C. 
Mathews, Central Tea Company, Detroit, and 
VV. R. Claman, Clainan Tea Company, Indian- 
apolis. 

In summing up the results of the trip. Secretary 
Meneley said: “One of the most important re- 
sults attained was the increased co-operation for 
the good of each member ; another was the crys- 
tallization of our merchandising committee into 
something tangible. \Vc are already receiving 
direct quotations and bids for tea, coffee and pre- 
miums. If there ever has been any doubt as to 
the future of our organization it ha.s now been 
removed.” 

The annual convention of the association is 
scheduled for September 19-20 at Chicago, at 
which there will be an c.xhihit of merchandise 
used by tea and coffee distributers. Manufac- 
turers catering to this trade will be invited to 
attend. 


averages $175 per month based on present prices. 

“This Federal truck performs the work of two 
teams, and not only saves money, but enables us 
to serve our customers in a much more satisfac- 
tory manner. 

“What is true of the Federal is also true of the 
other trucks which we operate, due, to some ex- 
tent, to the fact that our plant is located about 
three miles from the heart of the city. In our 



Ga.SOLINE TrL'CK U.SED BY AN OhIO SpICE HoUSK 


SOLVING DELIVERY PROBLEMS 

Wholesale Spice House Finds Motor Truck 
Makes for Better Service and Does 
Work of Two Teams 


H OW to speed up delivery, cut down cost of 
operation, and give the maximum of service 
to customers constitute a problem in which every 
coffee, tea and grocery concern is vitally inter- 
ested. The following statement from the Wool- 
son Spice Company, Toledo, Ohio, tells how that 
firm solved the problem, and will prove valuable 
for other concerns contemplating the adaptation 
of motor delivery in place of horse-drawn 
vehicles. 

This company states : “We operate four trucks 
of different capacities, two for hauliTig freight to 
and from railroad depots and two for the dis- 
trilmticn of products to customers in our city. 
The ijLton Federal shown in the picture here- 
with is used fnr the latter purpose. This truck 
went into commission in Fehiuary, 1916, and an 
average record for tho first year is given here- 
with : 


Average mileage per bay - 

Average mileage per galbm of gasoline w 

Avert'.ge mileage per gallon ft oil 

Average number -it stops uer day 

Repairs for removing carbon and general inspection, ?22.4y 


"Allowing '')r a coinj' etc sc-i of new tires every 
year, labor, 25 per cent depreciation and $120 per 
vear for other repair:;, on; operating expense 


business, service is a very important item, and 
with motor trucks we can render service that is 
unequaled by any other method.” 

RYZON’S DOMESTIC SCIENCE FILM 
Unusual among moving picture films known as 
■'industrial.s” is the one entitled “Old Ways and 
New, or the Kyzon Girl,” which was produced for 
the General Chemical Company. The film tells 
the story of Ruth, the Ryzon Girl, from childhood 
to the altar, the majority of scenes dealing with 
her experiences in a domestic science school 
and later as a member of the Ryzon Service Staff. 
The climax comes while Ruth is showing a promi- 
nent women’s club how Ryzon biscuits are madi. 
scientifically, and the persistent hero finally wins 
her hand in marriage. The film is designed 
primarily for presentation liefore women’s clul'S, 
domestic science .schools and other institutions and 
organizations interested in domestic science, and 
can be obtained from the Food Department of tin. 
General Chemical Company, 25 Broad street, Ni iv 
York, 


MAP OF MILD COFFEE DISTRICTS 

A map showing the mild coffee-producinc 
countries of the Western Hemisphere, the grow- 
ing districts, the shipping ports and the stcanifi 
lanes to foreign cities has been published for dis 
tribution in the trade by Edward Blcecker, th; 
New York and Chicago coffee broker. 
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markets of the world 

Latest News Letters from Staff and 
Special Correspondents in the Lead- 
ing Foreign and Domestic 
Trade Centers 


OUR LONDON LETTER 

The Latest News from Mincing Lane and the 
Continental Trade Centers 

Office of The Tea and Coffee Tbabe Jousnai., 
Cranbourn Street, London, W. C. 

London, June 8, 1917- 

T here is much comment and criticism in the 
tea trade here as to tlie details of tlie new 
soticmc governing the disposal of 90 per cent of 
till' imports of Indian and Ceylon teas. The new 
plan, which takes effect June n, provides that all 
till se teas are to be sold at auction in four grades, 
known as A, B, C and D. 

A, consisting of 30 

to be sold by auction at a minimum of 22 cents 
a pound and a maximum of 25 cents, for retailing 
at 55 cents ; B, consisting of .35 per cent of the 
imports, may be sold by auction at a minimum of 
J,8 cents and a maximum of .30 cents, for retailing 
at 64 cents; C, consisting of 25 per cent of the 
imports, is to he sold by auction at a minimum of 
t4 cents and a maximum of 36 cents, for retailing 
at 75 cents, D, being the remaining 10 per cent, 
is to he sold, wholesale anil retail, without restric- 
tion of price. 

Tea Control Plan Under Fire 
Ewart Maccaughey & Co. make the following 
statement in criticism of the plan ; “How the 
tea is to he sorted into the A, B, C and D classes 
is at present a sealed book, hut one thing may he 
taken as certain, and that is that, judged by the 
sttindard of the ‘control’ tea. the extra work and 
tlie delay will be enormous. This sorting out, too, 
especially at this period of the season, will lead to 
sotne curious decisions — how, for instance, will 
litie cup autumiials with no appearance he dealt 
with?’’ 

News of Coffee and Cocoa Trade 
Restrictions on imports into this country must 
inevitably have an adverse influence on the trade 
of other countries, and it appears from! the 
monthly bulletin of the British Bank of South 
.\merica that the recent decision of the British 


Government to prohibit the importation of two 
of Brazil’s chief products-coffec and cocoa-aiid 
to reduce by 30 per cent the amount of foreign 
meat imported, ha's aroused much adverse criti- 
cism in Brazil. An examination of the figures, 
however, shows that so long as the embargo is 
confined to importations for Great Britain’s own 
uses the loss to the Brazilian trade will be slight. 

Of the present coffee crop to March i exports 
total some 8,522,061 bags, of which only 474,6i3 
bags went to Great Britain, and of these more 
than 50 per cent were re-exported. In the case 
of cocoa, this country takes a rather larger per- 
centage, for of exports during 1916 totaling some 
43,720 tons Great Britain took 5.784 tons. An 
important factor in the trade of Brazil is the in- 
creasing scarcity of transport for Europe. 

Thomas Reece, 


OUR BRAZIL LETTER 


Rio de Janeiro Editor Complains About Ger- 
man Predominance in Coffee Trade 
Late News About the Adver- 
tising Propaganda 


ISPECIAL CORRESrONDENCEj 

Rio de Janeiro, Brazil. June 5, 1917- 
IN “Wilcman’s Brazilian Review" for May i.s 
1 appears a complaint about the injustice 0 
allotting 51.3 per cent of all the space reserved 
by the Lloyd Brasileiro Steamship Line for New 
York to German firms, who participate in the 
coffee trade with the United States in the ratio 
of only 5.7 per cent of the total, as against 94.5 
per cent' shared by Allies and neutrals. The 
statement goes on to say: “Brazil, of course, 
would he under no obligations to interfere with 
German shipments to the States were it not that 
the Lloyd Brasileiro Line belongs to the Brazih.in 

Government.” , t 1 1 

The names of shippers of coffee by Lloyd 
Brasileiro boats from January i to May 4 of the 
current year classed as Germans, Brazilian, neu- 
trals .and Allies, are given in a table in the article, 
and include tlie following: Ucnmiii, Theodor 
Wil'e & Co., Pedro Triiiks, Ornstcin & Co„ Eugeii 
Urban & Co. Bra^Uaus. Joao Osori.a, G. Trinks 
Cia. I-emnie Ferreira, Malta & Co.. Guimaraes S 
Co., Ferreira da Rosa, Levy & Co.. Cia. Pradi 
Qiavcs. R. Alves Toledo & Co., Mello it Co.. ^ 
Queiroz, Cia. P. da Geraes. Roberto Couto, Castri 
Silva & Co. Seulrah. S. Cramer, Nio.ac S: Co 
Tessourouii Irmaos, Allies (not including Amen 
'can before April 17), McLaughlan & Co., Societ 





iLLrSTKATIN'G THE MODF.RN TyPK OF DaVIJCHT Ow.'OA FACTOKV 

Tilts is the home of the Forbes Chocolate Comiiany, Cleveland, Ohio, a newly organized 
concern that is making rapid progress. 'Ihi- husinew started about six mcuUhs ago and the 
plant is now being operated to its capacity day and niglit. 


F.-Bresilienne, Pu^lisi & Co,, \auinann Gepp it 
Co,, M. Wright & Co., Ktl. Johnston & Co., Picom' 
& Co., Baccarat & Co. The list of .\merican 
firms are .given only as before April 17. and after 
that date they are included under the head of 
Allies. The American companies specified sepa- 
rately are as follows: Leon Israel & Co., Grace 
& Co., Arbucklc & Co,. Hard, Rand & Co. 

Another tabulation .shows that of 187.574 bags 
shipped to the United States from Brazil during 
the period mentioned. 103,250 were from German 
linns, leaving 84,324 bags as shipped by Brazilian, 
neutral and allied firms. American firms handled 
only 17^51 bags. 

The Cokfke Pkop.\gand.\ 

Three more coffee planters have joined the 
Sneiedade Promotora da Defesa do Cafe “to in- 
sure the policy of the organization for ihc de- 
fense of cofTce interests" atid to advertise coffee 
in the United States. The firms are The Dumont 
Coffee Estates, Agua Santa Coffee Company, Ltd., 


and Santa Cruz Coffee Company. Ltd., the three 
representing in all about fi.ioo.oot") trees. The 
Dumont plamation.s nre said to lie the greatest 
in the world. The Banco de Cornmercio e In- 
dustria had 'on May 15 received toward the fund 
to be spent in atlvertising approximately $8,122. 

The coffee propaganda plan of the American 
advertising agents of the United States coffee 
roasters is said to provide for advertising in 
magazines, newspapers and commercial journals 
having 32,000,000 circulation. Dr. Idina .says over 
.^00.000 American merchants will co-operate, and 
has asked for a tax of cents, w’hich in five 
yoar.s should yield $450,000. The .\merican roast- 
ers will not direct the campaign, hut will partici- 
pate in a joint directing council with the Defense 
Society. 

With England closed to Brazil's coffee, stocks 
arc piling up. and many people feel that the Gov- 
ernment should come out boldly as an ally of the 
United States; for one reason, to get credit to 
carry the stocks until after the war. 


NEW EQUAL VALUE ASSORTMENTS 

Puritan China wiU deiiijht your most discriminating patrons. Ask for samples 
• and details — there’s no obligation. 

THE LIMOGES CHINA CO. W. I. GAHRIS, Pres. SEBRING, OHIO 
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TIN- AND-FIBER 
CANS 

OF QUALITY 

For Teas, Coffees, Spfces, Cocoa, and Dry 
Products Generally. 

In all the usual sizes and shapes from 1 oz. 
up to 5 lbs. capacity. 


If The Canister Company of New Jersey, Inc., paid 
up capital $300,000.00, has been organized to take over 
and operate the business formerly owned by The Canister 
Company, originator of the Tin-and-Fiber container, 
in use in hundreds of packing concerns in the tea and 
coffee trade. 

^ In these days of high priced tin cans it will pay you to 
fully investigate the distinctive merits of the Tin-and- 
Fiber Can, which shrewd buyers have found to be the 
best and the most economic package. 

Full information, samples, and estimates supplied 
promptly on request; all charges prepaid. 

CANISTER COMPAl^Y OF NEW JERSEY 

PHILLIPSBURG, N. J» 


When Writing AdverlUers, Kindly Mention The Tea and Coffee Teadi Journal 
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OUR CHICAGO LETTER 


News of the Trade in the Windy City Gath- 
ered by Our Own Correspondent 

Chicago, July 3, 1917. 

\Y/ market during the past month has 
been chaotic, coffee is the one article which 
does not seem to be included in the wholesale 
advance of other foodstuffs. One disturbing in- 
fluence has been the proposed tax on coffee in the 
Federal Revenue Bill, and President Frank R. 
Seclye and Secretary George W. Toms, of the 
National Coffee Roasters* Association, and others, 
have made many trips to Washington in the in- 
terests of the coffee trade. The chain-store men 
lierc are laying low; the tax measure has favored 
them Ihu.s far, and any effort they make might 
prove abortive. 

Federal Quiz of WtroiES.ALE Grocers 
large number of coffee and tea men were 
attracted to this city by the convention of the 
National Wholesale Grocers’ Association. Dur- 
ing the meeting the local branch of the Depart- 
ment of Justice subpoenaed some of the grocery 
association officers for a questioning on the food 
situation, but advising the officers that the Gov- 
ernment did not intend to start an investigation 
against the wholesalers themselves. The associa- 
tion officers declared that the present high prices 
are due partly to the advances made by manufac- 
turers and producers and in part to the wasteful- 
ness and the demand for service by consumers. 

Tea Market Has Beex Very Strong 
The tea market has been very strong during the 
month, due in large measure to developments in 
the Orient. Tea men here are predicting that 
transportation across the Pacific will grow even 
more difficult. The retail stores, including the 
chain interests, are raising their prices, and will 
probably continue to during the summer. During 
the past month the demand has been strong in the 
city, and even stronger in the outlying districts 
of the Middle West. Dealers frankly confess 
alarm over the indications of increased prices, and 
some of them express .^ear that by the time the 


war tax is added the price of tea will be so high 
as to be out of the reach of the poor man. 

Chicago Trade Notes 

A large number of tea and coffee firms have 
joined the newly-formed Chicago Retailers’ Asso- 
ciation, 140 Dearborn street, for protection against 
swindlers and to have the use of the association's 
credit bureau. — Weekly instead of bi-monthly 
meetings were held during the month by the: 
Chicago Coffee Roasters' Association because of 
the legislation at Washington on the war tax, 
etc. — Bunte Bros, have started a nation-wide cam- 
paign on their Whitehouse Cocoa, advertising that 
it can be used not only as cocoa for drinking pur- 
poses but also as chocolate for making candies. 

G. W. W. 


‘GUAYAQUIL’S CACAO MARKET 

Increased Ocean Freight Rates and Scarcity of 
Shilling Bottoms are Being Felt 
Acutely by Producers 

' [special corrf.spondence] 

Guayaquii., Ecuador, June 10, 1917. 

C ACAO prices were maintained at $8.65 fi'r 
arriba, $8.35 for balao and $7.95 for machala 
during April, but it was believed there would be a 
decline in May because of the advance in freight 
rates. Freights to New York rose from $15 per 
ton to $25 and later to $32.50; and to France the 
increase has been about $6 per ton. 

A scarcity of shipping space has resulted from 
the withdrawal of the Ward Line steamers from 
the Guayaquil run, but there is a possibility tb it 
the Panama Railway boats will call here, and it is 
announced that the Salvador of the Pacific Steam 
Navigation Company will make regular trips be- 
tween this port and Panama. 

Duty Rumor Upsets Market 
Following a rumor that the United States in- 
tended to place a heavy import duty on cacan 
several quite large sales were made, but as the 
duty was not imposed, and the manufacturers are 
well supplied, Guayaquil sales have decreased in 
number. This has caused the exporters to retire 


P H O S P H AT E 

For Baking Powder and Prepared Flour 

PROVIDENT CHEMICAL WORKS 

Main Office and Work., 8011 IDAHO AVENUE, ST. LOUIS Branch OAeaai NEW YORK, CHICAGO 
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When a Coffee Dealer is shifting an established Brand from tin to 
Paper Bags, it is of course vital for him to secure a Package 
which will reasonably protect his Line against deterioration. 

But that isn’t the whole duty of the Package. It must go further 
than that. It must be of attractive materials, suggesting extreme 
cleanliness — and must be so designed and printed that the identity 
of the Brand will be preserved. 

The reason "Che UNION DUPLEX BAG has such a standing 
in the Trade is that its patrons appreciate that no group of ordinary 
engraving-and-printing plants could produce the work that it is 
our daily performance. On the other hand, no simon-pure bag- 
manufacturer has as yet achieved such results. 

It is only in an organization where bag-manufacture, designing, 
engraving and multicolor printing go hand in hand that the highes 
development of the Paper Package is reached. 

And, we repeat, when a Coffee Dealer is shifting from tin to Paper 
Packages, it's a reassurance for him to know that he will not 
only receive the best in containers and printing, but that he has at 
his disposal a corps of experts in every branch of package building 
— in other words, ^he UNION DUPLEX BAG and the 
Union Organization. 



Reducing a live-color lithographed can- label to a three-color 
package-printing — but retaining all of the indentity and display- 
values— is a )ob requiting exact knowledge. Give the problem 
to us and let us do the worrying. 

UNION BAG & PAPER CORPORATION 

(Name and addreta of nearest Selling Agent upon request) 
PRINCIPAL OFFICES • WOOLWORTH BUILDING • NEW YORK CITY 


Wben Writing Advertiser*, Kindly Mention Thx Tia and Coffis Tkadb JovtNAt, 
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from the market, and the Asociacion do Agricul- 
tores is now receiving most of the cacao, which 
is coming in abundantly. 

The shipments for April amounted to 6,337,928 
pounds, and were to the following countries: 
The United States. 5,689,286 pounds; Chile, 
22,503; Peru, 4,500: Spain, 621.639. 


SALIENT TRADE NOTES 

The offices of the Dorr Coffee Company, which 
conducts an extensive wagon route business out 
of Trenton, X. J., have been removed to 75 Front 
street, New York, in the building now .occupied 
by T. P. Jones &; Co., recently removed from 90 
Wall street. 

P. Luhrs is starting a new coffee business 
at 28.5 Church street. Poughkeepsie. X. Y., and 
part of his equipment consists of a Xo. 7 Purns 
roasting outfit. 

Ricardo Gomez & Dietlin Company, Inc., have 
removed their offices from 161 Maiden Lane, Xew 
York, to a new building at the corner of that 
street and Water street, on the sixth floor, where 
there is ample room for the offices as well as the 
storage of the company’s stocks of vanilla beans 
and other products. 

The Fort Smith Coffee Company, Fort Smith. 
Ark., is installing four Xo. 15 Jubilee roasters of 
two-bag capacities and is making other extensive 
changes in its plant. 

Furuya & Xichimura, tea importers, at 96 Front 
street. New York, have I>een incorporated, and 
will be known as Furuya & Xichimura, Inc. The 
company has made business connections with the 
Mciji Trading Company, Ltd.. Tokio. Japan, and 


the Xew York office will be conducted a: 
branch. 

The Merchants Coffee Company, Baltimoi 
enlarging, its coffee-grinding department In 
stalling another Rums granulator and reari 
ing the two machines and equipment air 
there. 

The Ouerhackcr Coffee Company, i.ouisvi 
Ky., has increa.scd its capitalization from $ioe; 
to $125,000. 

A Jubilee roaster of 500 pounds capacity i 
soon be added to the roasting equipnu'nt ni 
Paxton & Gallagher Company plant at Oiii; 
Xeb. 

Some of the plants of the General Chra 
Company have been included in a merger 
chemical interests in the newly-formed Xati; 
.\nilite & Chemical Company. Inc., of Xew V 
on the hoard of directors of which appear 
names of Henry Wiggleswurth and J. M. G 
chius, of the General Chemical Company. 

The big Brooklyn, X. Y., plant of .\u 
Xichols & Co. is lieing equipped with a new N 
Rums coffee granulator, with roller mill cm 
and a No. 6 Burns roasting outfit for special v 
on one-bag lots. 

The Loose-Wiles Biscuit Company will r 
the size and capacity of its plant at Twelftfi 
Davenport streets, Omaha, Neb., according ti 
announcement made by Manager R. L. \\i 
The picaent force of 200 persons will be incre 
to about 600. 

The Chicago firm of E. B, Millar & Co. 
ceiitly added a Challenge burr-stone piilvcrizi 
its grinding department. 



No Better Flake» Made 


Don^t Wait— Act! 

“Higher-than-ever^* prices prevail on 

CORNFLAKES 

as on other food necessilie 
Why wait until the ever ascending markets agmn ^orc6 us to make fur- 
ther increases. ORDER NOW! 

‘‘KrispF^ Corn Flakes 70®%*.. t^l-^^percA 

Freight paid on 10 c/s shipments. — Smaller shipments f.o.b. mill 

STANDARD FLAKED FOOD CO., Owosso, Mich. 

MINNEAPOLIS MILI^1238 JACKSON. N. E. (Correspond with nearest mil) 


PUREST AND BEST BAKING POWDERS 

Cream of Tartar and Pure Phosphate 

Buyers Private Brands at Attractive Prices 

Alio High Grade Cocoas under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 
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Coffee 
New Crop 

The new crop will soon be coming down from the 
plantations. Our Santos branch is watching the 
offerings closely — our men are in the interior to 
secure the choicest selections. 

Every order, large or small, which you give us makes 
us alert for the next and alive for your every interest. 
When it comes to a question of price, selections and 
quality, we can’t be beat. 

J. Aron & Company, Inc. 

Importers COFFEE Exporters 

New York New Orleans Santos, Brazil 

Chicago 


“Langston” Machinery 

for 

Round 
Paper Cans 

Samuel M. Langston 
Company 
Camden, N. J., U. S. A. 

Canadian-Fairbanks Morse Co. 
Agents tor Canada 



When Writing .Advertisers, Kindly Mention The Te.\ ako Coffee Trade Jovrn.kl 
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OBITUARY 

Anson W. Hard 

Anson Wales Hard, h«^ad of the firm of Hard & 
Rand, coffee brokers, at 107 Wall street, New 
York, and a member of 
one of the oldest New 
York families, died 
June 19 at his summer 
home at Lawrence, 
L. I., in his 76th year. 
Mr. Hard had been in 
the coffee business since 
1863, starting in that 
work with an ‘uncle in 
Baltimore, later going 
to Rio de Janeiro and 
then to England. He 
later affiliated with Geo. 
C. Rand in the firm of 
Anson W. Hard Hard & Rand in New 
York, and made the company's name known 
throughout the coffee trade“of the world. 

Willard B. Foster 

Willard B. Foster, for more than twelve years 
head of the coffee department of Paxton & Galla- 
gher, Omaha, Neb., died June 18 of heart trouble 
and was buried in New York, his old home 


THE NEW YORK MARKETS 


Special Market Reviews for “The Tea ^ 
Coffee Trade Journal” 


New York, July 2, 1917 

T he coffee market always runs into a d 
period at this time each year, but apparem 
this season the wheels of progress are stickj 
worse than usual, and no amount of push setj 
to produce any results. In consequence pria 
have been easing off a little each week. Althoi^ 
there is a large stock of Santos, both here aiih 
Brazil, the assortment is poor and they are aciii| 
as a drag on the market. 

A Dull Summer Coffee Market is Likeiv 
The sales for future shipment which arc cis 
tomarily made at this season of the year ai 
lacking to a large extent, notwithstanding tl 
fact that freights are lower. Europe is not likri 
to he an important buyer, and with a still clos 
watch being kept on possible .shipments for Ge 
many the supply at the primary points is likclyi 
increase rapidly. The result will be further ihi 
ments of consigned coffees for this port, and ^ 
the interior stocked in anticipation of the dut 
we arc probably in for a very dull summer. 
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Mild coffees are In a very depressed condition, 
as therc have been heavy arrivals of milds and a 
very light demand. It is a waiting market, and 
as supplies are large it is possible to make careful 
selections as stocks are replenished. 

Tr.\ Market Snows No CuAXtiK 
The tea market shows no change, except that 
if anything it is more apathetic. 'I'lie uncertainty 
as to the excise tax 4loes not help matters, 
although it is generally l>elieYed that it will be- 
retainetl. Russian buying has advanced prices 
abroad in certain directions, and short crop.s in 
other direction.s has had a similar effect. 

The freight question, however, is the important 
one. It will lie many month.s before this con- 
dition is satisfactorily adjusted. Importers hesi- 
tate to place orders for their usual shipments 
when there is a likelihood of having the tea held 
up indehnitelx. Japan has arranged to take care 
of its crop, but in all other directions condition^ 
are-very uncertain. 

Ceovf.s are l-'EATURr OF SncK Market 
The spice market is fairly active, with cloves 
the feature on reports from London that further 
shipments would be restricted. 

Pepper— Arrivals have been small and supplies 
here are light. .Mthough the export demand has 
been good prices have reacted a little Imt are not 
likely to go lower. Pimento — The demand i< 
light, and there has been no ebange in price. 
Gingers— Orders have been large with stocks 
small, so that all grades are firmly held. C.\.ssia> 
— Prices are liigh and will hold frm on accomil 
of the freight difficulty. M.-uf. — Prices arc a little 
easier on lighter demand, but further reaction is 
tmlikcly. Nutmegs— The arrival of several lots 
cau.sed slightly lower quotations, but the demand 
is steady anil supplies are small, so the market 
will hold firm. 


INFORMATION FOR BUYERS 


Pithy Suggestions as to Where and How 
to Buy to the Best Advantage 


OUVF.RS in all branches of the tea, coffee and 
^ grocery business will fnd it to their advan- 
lage 1o read this department every month. Only 
items of legitimate trade news intended to be in- 
formative and helpful to huyers, and all carefully 
cditeil, will be published here. 

Ei.KCTkrc Home Stkei.-Kut Coffee Mii.i. 
'fhe Hamilton Leach Company. Racine, \Vi^„ 
is featuring ihc latest addition to its line of house- 
hold equipment, and electric- 
ally-operated coffee mill, 
which is .sold under the trade 
name of Stcel-Kiit. Thii 
machine is designed for tlie 
use of coffee consumers, and 
can be attached anywhere in 
a kitchen near a lighting tie 
turc and connected therewitl! 
by the conventional eUctrk 
drop cord and socket. The 
device is made of white brais 
and heavily nickel-plated, and 
according to the manufac- 
turer, is not only a time ard 
lalior-saving machine, imt is 
1'i.rn‘Kic Home, also highly ornamental h 
O'Fi-FE Mir.i. describing its coffee mill, iht 
1 i amilton Leach Coniuany 
lays much stress upon the claim that it j*' 
simide a child can use it. 

Tkiiient Coi-fkk Mill 
coffee mill tliat will puK erize without hcatin?' 




To WHol«s«le Dealers Only 
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JAVA TEAS OF DIRECT IMPORT 

ROWLEY DAVIES & CO., LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE, 

S, FENCHURCH STREET. 

LONDON, E. C. 

WILL GLADLY SUPPLY ALL INFORMATION 


HILLIS’S COFFEE AND CHICORY SUBSTITUTES ARE 
STANDARD THE WORLD OVER. 

A mixture of one part of HfLLIS TRIUMFH CHICORY SUBSTITUTE ami two or three 
parts of HILLIS BEfT BLE.NDING COFFEE FILLER can be mixed from 20% to 60% or 
more in Coffee, assuring a satisfactory, profitable and rei)eat business. 

The largest and most successful packers of Coffee Compounds in America use these grades. 
If you are looking for the best goods for mixing in Coffee, let us ship you a 200 lb. bag of the TRI- 
UMPH CHICORY SUB. at 7Hc per lb., also a 200 lb. bag of the BEST BLENDING at 
i^c per lb., F. 0. R. New York, less 1% 10, net 00 days. We are certain that if you give these 
goods a trial, that you .vill be well pleased with the results and w-e will gain a steady buyer. 
Prices quoted are the jobbing prices for quantity lots. Awaiting the pleasure of your trial order, 
we arc. Respectfully, 

HILLIS CEREAL MFC. CO., 

Brooklyn, N. Y. 


EPPENS, SMITH COMPANY 

Importers and Jobbers 

COFFEES and TEAS 


267-269-271 Washington St., 103-105-107 Warren St., 
124 Front St., NEW YORK 


SUMATRA COFFEE 

FOR HIGH GRADE BLENDS 

We are offering some choice lots. Ask for Samples 


Whkn Writing Advertisers. Kindly Mention The Tea and Coffeb Tbadi Joubnal 
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will granulate or pulverize with the same cutier, 
can be operated continuously without shutting 
down to cool, and can be operated either by elec- 
tricity or hand power, is a machine in which every 
coffee firm will be interested. The foregoing are 
a few of the principal claims made for the Trident 
coffee mill by the manufacturer, the Trident Com- 
pany, 438 Drexel building, Philadelphia. 

In describing this mill the company states that 
it works about five times faster than other ma- 
chines now on the market, has lower cost of 
operation and up-kcep, can be operated either by 
belt drive or by a direct-connected motor, or by 
hand power, and guarantees every statement and 



The Trident Coffee Mili. 


claim made for the machine. The manufacturer 
recently conducted a test, and determined that the 
mill will granulate 15 pounds of coffee per minute, 
will coarse pulverize pounds per minute and 
fine pulverize 3 pounds per minute, and requires 
only H-horsepower for granulating and ’/^-horse- 
power for pulverizing. 


The manufacturer states that the machine is 
made of tool steel and high-grade castings, anj is 
equipped with quality type double-row bearings 
At present the Trident Company is supplying fc 
mill without motor, stand or hopper, and is con- 
centrating on the production of power mills, do 
ferring the output of hand mills until a later date. 


Hedfelt Cleaning and Grading Machines 
The Hedfelt Company, formerly of Chicago, 
is now associated with the Rainbow Grain Grade 
Company, at 718 Fifteenth avenue, N. E., Minne- 
apolis, where a line of machines for milling, sepa- 
rating green coffee, stoning and cleaning roastel 
coffee, and making “steel-cut" coffee, are to be 
manufactured under a royalty contract with the 
Hedfelt Company- 

S. H. Holstad, the well-known Minneapolis cof- 
fee roaster, is president of the Rainbow (iriii 
Grader Company: A- T- Hedfeldt is vice-presi 
dent and general manager, and Jay C. Halls t 
secretary and treasurer- Among the other stod 
holders are A- W. Kreiser, C- A- Ekelund an 
O- W. Johnson, all of S. H, Holstad & Co, 
Factory space with trackage has been lease 
from C- W. Lunquist Company, also stockholder; 
who will furnish additional space as it may k 
needed. A, T, Hedfeldt will give his endre al 
tention to the machine business, which will roi 
cern itself principally with the grain maebint 
although it will also push coffee machines, fre; 
literature on the latter being promised shortly. 

Coffee Miu. Maker's New Plan 
The Coles Manufacturing Company, Phils* 
phia, maker of coffee mills, is taking an act 
interest in the betterment of the quality of con 
as sold by retailers by fostering an educatioi 
movement that aims at a general change in ret 
coffee handling. The Coles company is distn* 
ing elaborate literature designed to tearli 
handlers of coffee that- whole coffee, fresi 


IRWIN -HARRISONS & CROSFIELD, Inc, 

Importers and Jobbers of Teas 


PHILADELPHIA 
50 So. Front St. 


new YORK 
96 Wall St. 


BOSTON 
27 India St. 


CHICAGO 
425 W. Ontario S( 


London Colombo Calcutta Batavia Shanghai Hankow Foochof 
Shidzuoka Daitotei 
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HUNT & CO. 

The Oldest Japan Tea Export- 
ing House in the Orient 


JAPAN TEA-CBINA TEA 


135 Front St., New York 


CHICAGO 
326 W. Madison St. 

MONTREAL 
3 St. Nicholas St. 


Agencies in Important Cities 


established 18 » 

Jtlerisg Spst, Warehouse, Hew York 
Ex S/S “Buitenzorg" 

DUTCH MST INDIES 

AnKola and Mandhelinil 
Coffee 

The$e two Co/fec« ore the Finest Drinkers 
Known in the World 

CHARLES BIELE 
176 West BrosSwar New TorK 

Covr«s9oi&d«n0« S«liclt«dl 


Profed Your Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For all infonnation and senrlces relating 
‘o Trade Marks, Write 

trade mark title CO. 

Ft. Wayne, Ind. 


It’s Not the Grade 
of Coffee But How 
it is Made that 
Counts. 

No More 
(Bad) Coffee 

It your cus- 
tomers use 

The 

Auto- Vac 
Coffee 
Filter 

It makes low priced coffee taste 
like the Best. No matter what 
grade of coffee you sell if it is 
made in our AUTO-VAC FILTER 
your customer’s satisfaction is 
Guaranteed, 

Ruu»s— Increased CoffeeCnitomers 

Very Attractive Prices for 
Premium Users 

The Aulo Vae Filter The Auto-Vac Filler 


Premium users write at once for 
our special proposition 

Auto-Vacunm Freezer Co. 

25 West Broadway New York 
Coffee -Filtar Dept. 



f(^HxSB(£lID)sitSniDIE) 
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ground at the time of sale, and so placed in the 
consumer's hands, means coffee with its full 
aroma, all its richness and the delicacy of flat or 


WE SELL 

WHOLE COFFEE 
grind it 

AS YOUR PARTICULAR METHOD 
OF MAKING REQUIRES 

FRESHLY GROUND COFFEE 

iS THE ONLY 

GOOD COFFEE 


preserved, and that such coffee means better 
business for the house that handles it. One of the ' 
means of carrying on the campaign adopted by the 
Coles Company is to supply the trade with 15- by 
ii-inch store and window display signs, one of 
which is pictured herewith. 

Coffee Ucpoeter in New Location 
The import department of Gaston, Williams & 
Wigmore, Inc., formerly at 120 Broadway, New 


July, 


York, has been moved to 149 Broadway, wh 
it will remain until the company’s new buildi 
now in course of erection at 35-39 Broadway 
ready for occupancy. The import departm 
which is under the management of V. Gonra 
handles the firm's coffee and cocoa business am 
steadily growing. 


Ckrtiouee Company and Peek’s Teas 
The Certipure Company, Inc., is acting 
packers and distributers of Peek s Perfect 
and other brands heretofore put up by Peek B 
& Winch (.America), and is occupying and ope 
ing the packeting and blending plant of the la 
company at the Hush Terminal, Brooklyn. 

BOOKLET ON HOW TO PACK SUGAI 
The Franklin Sugar Refining Company is i 
ing from its Philadelphia office a booklet shot 
the most economical and practical methodi 
packing sugar for railroad transportation in I 
quantities, and how it should be arranged in 
freight cars. The diagrams also illustrate 
sugar, either in barrels, bags, cases or s, 
should he stored in warehouses to prevent dan 
and loss of space. 


FOOD OUTFITTERS 

THE GRAND LAKE CO., INC. 

Thirty Broad Street, New York 


IS 


READY TO SERVE 

Packers of Dry Food Products with a complete line of PAPER 
BAGS especially constructed to meet their requirements. 


Odor 

Flavor 


Retaining Duplex Bags 


Carton Liners of Parchment, etc., and Specialties of all Sorts ; 
Ready Made or Made To Measure. 
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Your money has 

been spent 

To place your coffee in the homes. Too little 
has been spent to keep it there. 

When your splendid blend is spoiled by wrong 
brewing methods, and your coffee is condemned 

What is your profit ? 

Leading houses who sell thousands of Tricolators 
will tell you that they eliminate any chance of 
spoiled coffee. Give your salesmen a chance to 
show your coffee at its best, 

TRICOLATORS 


Bring out all that beautiful color, rich flavor 
fine body and aroma you want your coffee to 
show and it stays that way for hours. Why not 
have your customer enjoy these benefits. 

Sizes from 2 to 9 cups for homes, up to 18 
gallon urn attachments for hotel and restau- 
rant service. 

Used in such hotels as the Astor, Me.Vlpin, 
St. Regis in New York; Wm. Penn, Pittsburgh; 
La Salle, Chicago; St. Francis, San Francisco; 
Statler’s and thousands of others. 

Demonstrating sample 9 cup size as il- 
lustrated, filter holder and china urn complete, 
to any dealer $2.00. 

A postal card will bring it — prove it to 
your own satisfaction — then you too, will in- 
sist on Tricolator Coffee Makers. 

Order today. 

THE TRICOLATOR CO. 

116-120 W. 32n<l Street 62-64 Eait South Water St. 

NEW YORK CHICAGO 


When Writing Advertiaers, Kindly Mention Ths T*a and Coffes Trade Journal 



THE PRACTICAL RETAIL GROCER 

q A department devoted to the discussion of problems which vex retailers; 
telUng how to arrange, display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum efficiency in the grocery business. 


A GROCER’S CREDIT POLICY 

Business Factors Which Every Retail Merchant 
Should Consider in Establishing a 
Sound Credit Policy 


By John H. Schaefer 
P resident, National Association of Retail Grocers 

M y views on the credit and collection problems 
of the retail grocer are based on experience. 
After twenty-five years in the retail grocery busi- 
ness I have evolved a system which is proving 
quite satisfactory. I realize that conditions in 
other parts of the country and in different kinds 
of communities may make necessary different 
methods, but, after all, the principles upon which 
credit policies are based are very much the same 
everywhere. 

Before opening an account with a new customer 
I always insist on references and explain that the 
policy of ray store is prompt payment, for, by in- 
sisting upon prompt payment from my customers 
I am able to pay the bills of the wholesaler 
promptly in ten days and obtain the cash dis- 
count, which enables me to sell goods cheaper, to 
the ultimate advantage of my customers. Also, 
by having the reputation of paying my bills 
promptly I am often offered bargains for cash, 
the benefits of which I am enabled to pass on to 
my trade. 

How Collections Are Made 
To make sure of prompt payment I send out 
statements promptly and regularly according to 
the agreement with the customer. Statements are 
mailed to only the gilt-edged customers. My 
other accounts are collected by one of my boys 
on a bicycle. A route list is prepared and the 
statements are arranged accordingly. I insist 
upon receiving the money or learning the reason 
for non-payment. 

The credit work is my job, and I make it a part 
of my business to kilow my customers. I insist 
upon a good character rating before extending 
credit, though I may know that a customer may 


have a thousand dollars in the bank. Experienci 
has taught me to study human nature, and m] 
ability to size up a man has saved me a whole lot 

Factors that Should Be Considered ^ 
In order not to make this article too long I havj 
jotted down several things which T believe evei) 
merchant should consider in adopting a souui 
credit policy: 

1. Know your customer before extending credit 

2. insist upon references and investigate thei 
before extending credit to strangers. 

3. When the prospective customer hesitates to 
give references, hesitate in taking the order. 

4. Explain that it’s necessary to know when « 
expect payment in order to meet your own bills. 

5. Show that by paying your own bills promptl) 
in ten days you are able to sell goods mon 
cheaply, and by paying cash you can often picl 
up bargains which you can pass on to your cus 
tomers. 

6. Send out promptly your statements ever 

week, every two weeks, or every month, accordini 
to the understanding you have with your cui 
tomers. , 

7. Insist upon full payment every month an 

request your customer to call, or see her pcrsoi 
ally, before you grant a longer extension ( 
credit. , . , , . 

8. Do not let your customers decide when m 
want to pay their bills. That’s your job. 

9. Remember that the possible loss of a u 
customers who v/on’t pay promptly is offset! 
the advantages of prompt payment. 

10. Don’t be satisfied with merely a finaj^' 
rating on a customer but learn something of n 
character and general reputation. 

n. Study your customers and don’t trust tno 
who leave a bad impression. 

12. Have the courage to say “No.” Thonsaij 
of merchants have lost thousands of dollars n 
cause they would not say “No.” 

13. Never abandon hope of collecting an 
account. 

14. 'Pry the method of sending statements or 

to your sure.st customers. Use one of your ckr 
and a bicycle for the collection of all other i 
counts. . , 

15. Personally examine every uncollectcn < 

count and have a reason for the failure ot 
customer to pay promptly. , . 

16. Help to eliminate the “dead beat by 
careful attention to all requests you may rfcei 
for credit information. 




ly , 1917 


THE. TEA AND COFFEE TRADE JOURNAL 



i| MM i I I I ! I ! I 


A GOOD MOVE 

The grocer wlio makes Red 
Ribbon Coffee his leader, makes a 
good move. It easily proves to be 
a bigger sales and trade builder 
than the average brand. 

Red Ribbon Coffee is distinctly 
better in flavor, having a rich, mel* 
low, delightful taste. 

Packed bean or ground in double- 
parchment foil-interlined bags, also 
in tins. One pound bag. 

ROSS W. WEIR & CO., INC. 

New York 




Weir^ Red Ribbon Cottee 





The Rich Can Buy Nothing Better 

The poorest customer you have can afford to eat Shredded Wheat for his breakfast, but the 
wealthiest cannot start his day with anything better. While it costs only five or six cents 
for a breakfast of 

Shredded Wheat 

with milk and a little fruit, such a combination makes a perfectly balanced meal that con- 
tains all the nourishment the human body requires. Always the same high quality, always 
the same fair profit. 

Tk* BIvcuU U paek«d in odorl««« wood ca»ei which mmj bo 

oAoilp told for 10 or IS oonto, tkorelv oddinf to tho fTo«or*o profit*. 

The Shredded Wheat Co., Niasara Paiia, n. y. 



When Writing AdTcrflieirc, Kindly Mention Tai Tia and Coma Tiaos Iooinal 
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TRADE GETTERS 

A Series of Business Winning Plans that Have 
Been Tried and Found Successful in 
Different Parts of the Country* 

By Frank Farrington 

I T is not uncommon for merchants to use ad- 
vertising space on pay envelopes of local manu- 
facturers, sometimes going so far as to supply the 
envelopes free for the privilege of using that 
space. In using .such an advertisement it might 
he worded, "One of the dollars inside is_ worth 
more than the rest. It is the dollar you bring to 

Blank’s store and pay for .” Then go on 

with a brief description of the item mentioned 
and with the reasons why it is better worth a 
dollar than anything else to be bought. 

Getting Prospects’ Names 
Most merchants would willingly give something 
valuable to know the names of a numher of 
prospective purchasers of important items in their 
lines. It is possible to uncover these prospects by 
offering a premium for such information. Get up 
a circular addressed to school children, saying 
you will give a baseball or a doll, or some similar 
article, to any youngster of 12 or 14 bringing the 
name of a friend or relative who is planning to 
purchase or talking of purchasing a certain arti- 
cle. If you are afraid the children will take ad- 
vantage of you, give them merely a nominal 
souvenir for the name and offer the more valuable 
present when the sale has been made. The circu- 
lar mav contain a coupon with a ruled space in 
which the prospect's name may be filled in. 

Money in P.ackages 

A run may be started on a line of popular- 
priced packages of goods that have a large sale 
hv inserting in an occasional package a silver 
quarter, and seeing that the prize packages are 
handed out to people who will be likely to spread 
the news. Of course, you cannot promise or ad- 
vertise that a premium is regularly placed with 
the goods, but leave it to the customers to draw 
their own conclusions, maintaining a discreet 
silence on your part. If the impression gets 
abroad that the premium is placed there by the 
manufacturers without advertising it you cannot 
he expected to refuse to supply the increased de- 
mand for the goods. 

Meal Tickets 

It will prove an att action to out-of-town trade 
to offer a ticket good for a dinner or for a lunch 

* Copyright 1017 by trank KarrivRton. 


at some specified place to every one making! 
before noon, a purchase amounting to a certaj 
sum. H desirable the plan may be restricted f, 
Saturday, or to some other day, when there j„ 
more than a usual number of out-of-town eis. 
tomers. An arrangement can usually be iiiaj, 
with a restaurant proprietor to get a special tail 
on these tickets, since in most instances they wj 
mean the bringing in of other new patrons tba, 
the ones with the free tickets. 

Numbers in the Windows 
By placing arbitrary numbers on articles slio® 
in the windows, and by placing there a sign askim 
that customers who want to see those goods ai! 
for them by number, you make it easy for anyot 
to walk into the store and indicate to the clerl 
what he or she wants to see. without the snim 
times difficult necessity of making the sales pers! 
understand just what particular item in tl 
window is meant. When number cards are prs 
pared for this purpose they may be used over si 
over again. list should be made up of tl 
items with the corresponding numbers on i 
This list may be duplicated and a copy plate 
wherever desired in the store. 

Advertisement Reading 
Make this a standing offer in regaril to yoi 
newspaper advertising ; Say that to anyone ivl 
wiil bring in a clipping of one of your adve 
tisvuicnt.s pasted on a sheet of paper witli a stilt 
mvnt on the back saying, "This advertisement a 
read to me by ‘So and so,’” and signed by te; 
adults in as many different families, you will gin 
a certain souvenir. 


HOW GROCERS CAN HELP 

What Retail Distributers Can Do During 
Time to Help Prevent a Disastrous 
Food Crisis in This Country 


R ETAH- grocers can obtain helpful suggostio» 
on how to assist the nation in conserving H 
supplies of f«id from the statement on the 
ject recently issued by IT. E. Barnard, Food sn 
Dairy Commissioner of Indiana. His suggcstiofi' 


First; Encourage the use of staple groceris 
especially the cereals, such as rolled oats, ri« 
corn meal, hominy grits; macaroni; the legumj 
such as dried peas and beans; dried fruits, 
as prunes and raisins; the sugars, including 
lasses and glucose. . . 

These foods are both cheap and 
They must be used in large quantities and mstea 
of more costly and less nutritious foods. 

Second : Stock and urge the sale of co<>k> • 
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The Whole Truth About 

Whole Coffee 


In the interest of Good Coffee (and that means good busi- 
ness) we’ve instigated a movement, largely educational, to 
induce the retail dealer to handle and feature WHOLE COFFEE, 
in preference to the ready-ground product. 

We firmly believe, and the thought is shared and indorsed 
by the wholesale trade throughout the country, that the 
retail merchant who will specialize upon grinding his coffee 
at the time of sale, and grind it to meet the particular re- 
quirements of each individual customer, will receive the direct 
and continuous support of the coffee-loving people in his com- 
munity, and will quickly realize that ‘*the way to profit, is 
to learn to please.” 

BECAUSE QUALITY 
COUNTS, AND 
GROUND COFFEE 
DETERlORAT E S 
SO QUICKLY (NO 
MATTER HOW IT’S 
PACKED) THAT FULL 
FLAVOR AND AROMA 
CAN ONLY BE SE- 
CURED THROUGH 
LAST-MI N U T E 
GRINDING OF THE 
WHOLE BEAN. 

“Truth is always abler, in the long ran, and has the better legs,” 


COLES MANUFACTURING COMPANY 

TOElmr-THlRD AND TURNER STREETS, PHILADELPHIA 



Whtn Writing AdTertiHn, Kindlg MtnUon Tbi T«a uip CoffM T««i Invwu. 
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oils and fats, instead of high-priced butter. Corn 
oil, cottonseed oil, lard compounds, uncolored 
oleomargarine, beef suet, all arc very high in food 
values, wholesome and good. 

Third : Stock lightly with fancy groceries, such 
as condiments, preserves, dessert preparations, 
tinned biscuits, olive oils and prepared foods that 
can be bought in bulk and cooked at home. These 
foods furnish the least nourishment for their 
cost. Their use should be discouraged until the 
present crisis in the food supply is past. 

Fourth: Stock lightly with imported products. 
Do not buy or sell sardines from Norway when 
domestic sardines arc available at much lower 
prices; cease selling expensive imported cheese, 
olive oil and fancy fruits. 

Fifth: Stop pushing the sale of high-priced 
candies. There is more food in a pound of su^r 
than in a dollar box of candy. Confectionery is a 
luxury that both thrift and patriotism will deny 

ui. , . , j- 

Sixth: During the present food shortage dis- 
courage overbuying of staples that will keep in 
the grocery as well as in the home. This is no 
time to speculate in foodstuffs. 

The grocer may easily change the buying habits 
of his customers and help them to choose wisely 
that they may feed their families better and more 
cheaply. 


STORE AND SHOW DISPLAY 

J The newest ideas in window dressing 
store arrangement; unusual indoor 
and outdoor publicity 


THE RICE DISPLAY PICTURES 

The Number and Quality of Photographs 
Submitted Show that Retailers Are 
Pushing Sales During the 
Warm Months 

L ong before the close, on July i, of The Tea 
AND Coffee Trade Journal’s offer to buy the 
four best photographs of rice displays, either in 
windows or stores, it was not only evident that 
retail dealers in all parts of the country were 
interested in the campaign, but that a larger num- 
ber were featuring rice during the summer 
months of this year than has ever been the case, 
despite the fact that the rice milling interests gen- 
erally “rest on their oars” during the hot season. 
And the reports are that consumers are readily 
following the lead of the grocers and are buying 
rice liberally. 


Among the photographs received, many showed 
considerable ingenuity and taste in arranging botli 
package and bulk rice. For backgrounds and 
decorations a patriotic spirit is much in evidence 
Japanese scenes and American flags were also 
much used. 

In the August issue will appear the names ol 
the firms and individuals submitting the photo- 
graphs which have been found worthy of pur- 
chase, according to the terms announced in tht 
two last numbers of this magazine. There also 
will appear in that and subsequent issues repro- 
ductions of the displays and descriptions of ho» 
they were made. These data will prove helpful 
to all retailers handling rice and other food prod- 
ucts, offering as they do valuable suggestions for 
window trimming of a high order. 


COMMON SENSE ADVERTISING 

Some Practical Suggestions to Dealers by the 
Most Picturesque Advertiser in the 
Grocery Trade in Fifty Years 

I F not the Nestor of grocery trade advertisiaj 
Frank A. Ferris, of F. A. Ferris & Co., of New 
York, curers of the Ferris hams and bacons, is al 
least the most picturesque the trade has seen ie 
fifty years. Ferris advertising methods are knowi 
throughout the country, the displays having ap- 
peared in magazines and newspapers and on bill- 
boards, lantern slides, metal signs, showcards, 
calendars and circular letters ad lib. for more 
than a half century, 

In a recent interview Mr. Ferris offererl th! 
following practical suggestions to his youngti 
commercial brethren ; 

If I had. the pleasure of talking face to fan 
informally with your readers, I should emphasitt 
several ''Don'ts.” Don't follow any other ad- 
vertiser’s lead. If he uses double columns or 
broadside pages try some other arrangement oi 
your own. If he is much, in evidence in even 
paper, limit your appearance to every other issue, 
and change your matter frequently, and 
space as well. Try “Item” insertion or “Reading 
Paragraphs” instead of the broad space. Arrange 
to have your presentation appear in different parts 
of your paper instead of always in the same place- 
If you catch the eye and interest of the house- 
keeper in one specialty of yours, have you not 
“struck your fish”? 

This means don't do things As or Becenii 


ITTANGLEFOOT $ 

THE SANITARY FLY PESTROYER-WcB-Poisonous 
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ROYAL BAKING POWDER 


Pleases 

Customers 

Millions of families 
Use ROYAL 
exclusively and 
always find 
it satisfactory. 



Pays 

Grocers 

Thousands of grocers 
Sell ROYAL 
steadily and never 
find it 
dead stock. 


Unquestioned merit, persistent advertising and wide 
use have firmly established ROYAL as the “Absolutely 
Pure” high grade standard baking powder. 

No Alum No Phosphate 


MAKE YOUR STORE HEADQUARTERS FOR 

“IMPERATOR” COFFEE 

in your town. Healthy and nervous people alike can enjoy IMPERATOR 
COFFEE, a blend of some of the finest coffees grown, carefully selected as to 

their specific properties, thoroughly matured by 
age in our warehouses, and freed from impuri- 
ties by a NATURAL PROCESS, so as to retain 
its full body and rich aroma, 
q IMPERATOR COFFEE, therefore, fully 
deserves its name, meaning RULER in the 
REALM of COFFEEDOM. 
q At a gathering of WASHINGTON OFFI- 
CIALS in New York, where IMPERATOR 
COFFEE was served, one of the noted STATES- 
MEN remarked: “I never drank such perfect 
coffee.” 

q W* >ra looking far the moet repreaentativa 
ratail concern in each Town, City or Borough of the 
United States to take the exclusive agency for 
IMPERATOR COFFEE. Retails for not less than 
3Bc. per lb. In New York City. 

Address aU communications to 

Manager IMPERATOR COFFEE Department 

tlABURG BROS. EstabUshed 1886 Ncw YorR 



Wkta Wridaf Advtrtitsri, Kiadly Mcatien Tax Tia axs Coma Tsasx Jeusxu 
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Others do them. If you haven’t anything catching 
to say, don't say it; and never fall hack on ex- 
ploiting ‘‘cut prices." That is a damnable way of 
doing business. Leave it to the other fellow, if 
he will, and let him reap his ultimate reward. 
"They who sow the wind may in due time reap 
of the whirlwind." 

Don’t over-do display about your store. Many 
wimlows are over-loaded with scores or hundreds 
of articles. A few, or even one attractive center- 
[jiecc, may prove better than a thousand, since 
large numbers and incungruily confuse the pas- 
serby and leave no definite, favoraiile impression. 
The biggest brain thinks only one thought at a 
time, though it may pass like lightning iTt^m 
thought to thought. 

Among the large stores on Fifth aveiuie above 
Thirty-fourth street is one where the proprietor, 
since spring opened, has lined the cornice at the 
head of his first story with ilinxer ho.xes, carry- 
ing a continuous line of graceful, drooping vines 
acro.s.s the entire front ami down the side of his 
corner building. Does nut every pas.serby catch 
this refreshing suggestion and always assixciite 
it with that store? GooxI advertising, tliat. 

Some of the finest stores on I'ifth axeiuie use 
their expensive show windows for all-ni.ght ad- 
vertising. The sidewalk crowds have leis- 

ure in the evening than through the I'usv «lay, and 
turn their eyes to these bright spots, and many 
stop to study the details, is here a suggestion for 
your own window space for day and iiieln use 
without a penny's additional cost to yourself for 
ground rent, and will they tiuis give you not only 
most economical but most ctTeeiive adv(rti>ing ? 
Howcv<;r much the luercbant pays in cash to out- 
siders to advertise his wares for him. can he 
afford to miss using to the utmost his own facili- 
ties that often at modi rate costs win best results? 
What the possible buyer sees in your window 
attracts him to your store. 

Very likely half the enormous daily co'st of 
spread-eagle prints might as well he thrown Into 
the ocean, so far as any adccpiate returns to the 
prodigal advertiser is concerned. The great mass 
blurs out the single definite impression, and if 
these are repeated without freipient change they 
really become as insipid to the daily reader as a 
‘‘hash of leavings." Ha.sh is not the most popular 
dish on a good bill of fare, usually. 

Don’t neglect to devchj)) your own novelties. 
Run one at a time, and run it as long as the 
novelty pulls, but stop before the edge is off ; then 
after a vacation spring another liigh-grade. at- 
tractive surprise. 


We have got to liave jirosperous business if we 
arc going to have the power of acciinuilatioTi to 
furnish the finances to light this war. — Frank 
Vanderlip. 


SYSTEM AND SALESMANSHIP 

^Helpful suggestions on organization, 
advertising and sales factor, for Execu- 
tives, Store’ Managers and Cderks 


GINGER SALES TALKS 


Wholesome Advice and Practical Suggestions 
for Grocery Salesmen from “One 
Who Knows” 


l)V We.^i.kv Wit,i.i.\x{? 

these talks tea, coffee and grocery salesmen 
will find inspiration, encouragement and as- 
sistance ill doing l>igger things, in a better way, 
fur both their employers and themselves. 

.\ Cl.FRK.s’ QL'hSTION* BoX 
I do not know, and p(is.<ihly never will know, 
just how many clerks read these "Ginger Sales 
Talks," bin I w<nil<l like to get in close touch Liiili 
those who do read them. If you are interested 
drop a line tn the editor ami tell him so. T feel 
<iire he will lie glad to liear from yon, and I luive 
a sort of an idea that he will let me know about 
\our letters. I want to make this feature of the 
paper helpful. You know life is a great school 
and we learn from each other. You know sonic- 
thing ilial I ought to know, I know something 
that you could learn with profit Why not let tis 
exchange ideas? T.et us have an exchange ot 
thought. Why m't a clerks' question box? These 
s|ueries could be printed with their answers. I 
believe it would he* helpful, Who will send me 
tlie first ((UeSlioti? 


Fvery cu^umior that conies into a store cost? 
your boss something to bring her there, d 
fiverbc-ad expense of a business is just so rniuli, 
and is usually fixed. Tliis expense must be di- 
vided into the sales; and as the customer inaki'i= 
the purchases, it is apparent that the more sales, 
or, rather, greater volume of sales, the le.ss 
cliargc per eiistomcr. It is up to you, thereh'te. 
to help in reducing the expense by increasing the 
output. 



Empire Hardware Company 


STORE FURNISHINGS 

SCALES, CANISTERS. SHOW CASES. REFRIGERATORS* Ete. 
ELECTRIC COFFEE MILLS 


8S Whttco St, New York City 

Writ^ for oompirte Catalogue 




THE TEA AND COFFEE TRADE JOURNAL 


79 


Encourage Home Baking 

Tlie pleasure, satisfaction and economy derived from suc- 
cessful home baking are emphasized in all advertising of RYZON, 
The Perfect Baking Powder. 

More — the RYZON Baking Book has been produced, at 
great expense and with infinite care, to in.surc perfect residts 
to every housewife. 

Thus RYZON advertising stimulates interest in home baking; 
RYZON recipes provide appetizing suggestions for dainty dishes; 
and RYZON itself gives better results liccausc 
of its unique and superior qualities. 

An increase in home baking naturally fol- 
lows— and with it come increased sales for the 
grocer, not only of baking powder, but also of 
the many other groceries for which the rccijics 
call. 

GENERALCHEMICALCQ 

FOOD DEPARTMENT 

NEW YORK 



The Best Asset of a 

s 

Grocery Business is 

Satisfied Customers 

1 

1 

Baker’s Cocoa 
and Chocolate 

1 

1 

(R Preparations are re- 
liable, always of 
uniformly high 
ijillB quality, easily sold, 
in constant de- 
mand; the stand- 
-out. ards of the trade. 

PAT.OPF. 

1 

always satisfactory 


Walter Baker & Co. Ltd. 

EtuUishtd 17W Dordieiteri Mm*. 



ii 


NOT a substitute 

but real coffee with 
95% of the caffeine 
removed. 

Prepared at New Brunswick, N. J. 
Sold by grocers everywhere. 



When WiiUni AdTertiMrl, Kindlj Ueolicii Tbi Tu ahi Conu Tun louwiL 
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If you think the clerk lias no influence in hold- 
ing trade, go shopping and put yourself in front 
of the counter. It will be an eye-opening experi- 
ence for you and should cause you to do some 
thinking. Lots, of customers patronize the store 
not because of the proprietor, but because of a 
pleasant, agreeable and accommodating clerk. 


Do you study your business? It is worth while. 
Do you read literature that will help you to know 
your business better? There are a thousand more 
aids to-day to help a man along than there were 
twenty years ago. Read your trade papers. 
Think over the various aspects of your business. 
Study the defects in the store in which you are 
employed. Endeavor to make suggestions that 
will remedy them. Show your employer that you 
are using your head as well as your liands. Be 
ready always to do a little more than is expected 
of you. 


How much attention do you give to the windows ? 
The window is the eye of the store. It should 
be kept clean ; not too many articles placed in it, 
only enough to attract attention and to concen- 
trate the attention of the passerby so that an im- 
pression may be created and retained. 


A good, clean, well-dressed window will sell a 
lot of goods. The memory obtains impressions 
in two ways : First, by what we see ; second, by 
what we hear. Let the window be of such a 
character that it will do the work it is intended 
to do, namely, create a good impression. 


How much thought do you give to the things 
you sell — the source of production, how they are 
made or grown, etc.? Mighty interesting thing 
to know more about your merchandise than the 
buyer does. It helps to make sales. It creates 
confidence, makes your customer satisfied, and, 
incidentally, gives you self-confidence. Knowledge 


is power. A good salesman should dominate the 
buyer, bnt no salesman can dominate a customer 
unless he knows himself and his goods. 


Study your customers; learn their peculiarities. 
Knowledge of the customer is a big asset It is 
quite as important that you have this knowledge 
of your trade as it is to have a knowledge of 
merchandise. 


ANGRY LETTERS 

This at least should be a rule through the 
letter-writing world — that no angry letter he 
posted till four-and-twenty hours shall have 
elapsed since it was written. We all know how 
absurd is that other rule, of saying the alphabet 
when you are angr>'. Trash I Sit down and write 
your letter; write it with all the venom in your 
power; spit out your spleen at the fullest; 'twill 
do you good. You think you have been injured; 
say all that you can say with your poisoned elo- 
quence, and gratify yourself by reading it while 
your temper is still hot. Then put it on you: 
desk and, as a matter of course, burn it before 
breakfast the following morning. Believe me that 
you will then have a double gratification.— dH- 
thony Trollope. 


HOW ONE CHAIN-STORE MAN DID IT 
Miniature battleships proved to be a decided 
factor in making a success of a special sales day 
for the C. D. Kenny Company’s Newport News, 
Va., store. For window display the manager set 
up a cleverly-made reproduction of a passenger 
liner in a sea of coffee, folds of tea lead laid 
alongside the hull of the vessel representing waves 
and the wash from the ship. Customers witli 
children received a miniature battleship souvenir, 
and the manager reports that “the children were 
crazy to get them, and we did a large business. ’ 





Largest SelUng Brand the U- S. 

Aww4«d 

Hlf hMt ukd On^ Grand Priz *t th* 
PAnam«-pMi6e Exposition, «Uo 
15 ot^or hlf boat swords for 
Purity. Strettf^ ondFino Flovor 
Pricoi IOC.E 36c., 360.. 60c. 91.00 
C. F. SAUER CO.» Richmond, Vo. 
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UNIVERSAL 


All Universal Coffee Mills and Meat Chop- 
pers are now sold under the Universal trade 
mark and backed by the world wide reputa- 
tion of Landers, Frary & Clark. 

Two valuable points not included in other 
makes may be had in every model of Uni- 
versal Electric Coffee Mills. 

A simple granulation indicator enables a 
regulation of the grind to just the amount of 
fineness required by the particular customer. 

Should any obstruction fall into the hop- 
per while in use no injury will result to the 
motor but it may easily be set going again at 
a moment’s notice and without the aid of 
tools. 

SOLD ONLY THRU THE JOBBER 


LANDERS, FRARY & CLARK 

New Britain, Conn, 



No. E 972 

COUNTER TYPE DIRECT DRIVE 
Height, 29^ in- Hopper holds 2 lbs. 


Do you Deny This? 

The successful buyer never confines himself to one seller’s quotations, no matter how much he 
trusts him. In order to confirm his own opinion that he is buying right, he gets other people’s 
quotations whenever he can. 

Get ours on Coffees; see if we really sell cheaper than Iiouses selling through .''Ulesmen, as we say 
we do. Send us samples and ask us to match them, then submit our samples to the man who sells 
you now, if you’re still in doubt, 

It stands to reason you can buy COFFEES chcaixrr when no salesman’s salaries need to be added 
to the price. 

DURYEE 6 BARWISE 


ESTABUSHED 1897 



T-e Hoose Behind The Goods 


Bee Brand Spices 
' Bee Brand Extracts 
Banquet Brand Tea 

McCormick & co., inc. 

BALTIMORE. MD. 



Biscuits 
include every 
Known v&ricty 
of Biscuits 


When Writing Advertisers, Kindly Mention Tbi Tba and Coftbi Tiadi Jovihal 
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Help l^anteli 

WANTED— Spice grinder, sober, industrious young man 
wanted by a Texas house. Must thoroughly understond 
grinding all grades of spices and assist m coflee plant. 
State age, salary wanted and firms connected witn, 
length of time with each firm, sal^ r^eived and rea- 
son for making change. Address Box 393, care of Tut 
Tea and Coffee Trade Joubnau 

WANTED— Salesman for tea. None without previous 
good record and without fullest particulars need apply. 
Address Box 394, care of The Tea and Coffee Praoe 
Journal. 

W WTED— .\ man who is capable of taking charge of the 
coffee-roasting dei>artTncnt of a large wholesale grocer 
company in the Middle West. Ciyc ftill particulars, 
sjjch as experience, salary waute^ etc. Address iiox 
Sflfi care of The Tea and Coffee Trade Journ.al. 
ANTED— Sales manager, wholesale coffees, teas, spices. 
\\e need and have splendid opening for a man who can 
take charge of selling end and increase volume of busi- 
ness. Ela Manufacturing Company, Bloomington, III. 

gtituation ^anteb 

WANTED— Thoroughly experienced colTee buyer and 
sales manager desires to connect with growing coffee 
house. Fifteen vears’ experience as buyer, broker ann 
salesman. .\m progressive; good busincp getter and 
builder. Now located in large city but desire change. 


FREE! 


FREE! 



Every wholesale grocer, every retail grwer and every 
wholesale or retail grocer s salesman or. 
all interested in the grocery business, should read this great 
erocery publication regularly. ^ . i. t 

Special July issue gives the luside acts as to just how I 
started with a small amount of capital and huilt a great na- 
tional business within the short pern^ of six years. It also 
gives the details, how the running of this advertisement in 


TEAT 


I THE BEST 

^HACARONI 


more than 5.W0 country weeklies, 3.i0 daily newspapers and I 
the leading national women's publications is today I 

\nl the profits of every retail and wholesale grocer in the I 

^ The Sf&ue gives the story of Macaroni in detail; shows T 
why gennine macaroni can be iriade only from 
whit- tells why Macaroni not tnade from Durum wheat is 
not cenuine; contains my personal guarantee that Skinner s 
mLwoui is made fron the highest possible quabiy of Durum 

wish to know more about your business and more 
ahiLf the Skinner national advertised hue of Macaroni 
tiraply write your name and address plainly on a 
pr^ucis «mp r business or firm and address me 

pSn>*ur, SKINNER MAN- 
CfACTdiSwG company. OMAHA, U. S. A. 

When Writing AdvertUers, Kindly Mention 


Best references and bond. V'ery_ reasonable salary fir 
year in order to demonstrate ability. Address Box 3S 
care of The Tea and Coffee Trade Journal. 

JHigctllaneoug 

FOK SALE — Monitor 2-bag gas coffee roaster Complf 
plant; like new. Burns half-bag gas coffee roasti 
cooler and stoner. One 3 and one 5-cylinder ^rn«; j 
sample roaster with coolers. Address W. S., Box 3! 
care of The Tea and Coffee Trade Journal. 

\V ANTED— Second-hand Duplex automatic weighing n 
chine in good condition. Give price and full particvla 
Address Box 399, care of The Tea and Coffee Ts,. 
Journal. 

WANTED— Complete, or parts peanut butter inKiiuf 
turing equipment, any good make. Must be in g( 
condition. Also want prepared mustard equipuic 
Give full information, make and lowest prices. Addr 
R. L.. Box 401, care of The Tea and Coffee Tr, 
Journal, 

FOR SAI.E — $3,500 will buy one of the best coffee stn 
in St. Joseph. Mo.; premiums advanced to several h 
dred customers. Cash business: gross profit over 
per cent. Reason for selling other interests, .^ddi 
Box 402, care of The Tea and Coffee Trade Jours 

FOR SALK— An outfit of coffee machinery, comprised 
different classes and different sizes of machine. \ 
sell this lot at a very reasonable price. Address 
400 care of The Tea a.nd Coffee Trade Journal. 


FOR SALE 

SCAIES&MEAT COTTER! 

On account of closing a number 
of stores in a central state's city, 
we have for sale about 30 
Detroit Automatic Comput- 
ing Scales; 30 pound capacity, 
good shape, ready to use. 

30 American Meat Cutting 
and Slicing Machines — the 
acknowledged standard cutter; 
instantly adjustable for slicing 
anything any thickness. 

All of thete will be told CHEAP . 
Write for complete detailt. 
NOW — there won't latt long. 

The Jones Company, In( 

631 W. Harkel St. LOUISVILLE, K' 

S.A.SCHONBRUNNacl 

83 Front Street, New York 

Co^e 

DISTRIBUTORS COFPKE OP QUALITY 
g f P f pUa tad pricH that will bear cotDpetitloB, fanithed 
l egBut ^ 

The Tea a»d Coffee Thade Jobenae 




No. 0S62H. Grinding and PulTeriztng 
Mill. Fitted with and h.p. For direct 
or alteraatloB current Grinden co&nectcd 
direct with ahaft of motor thut eUtninat* 
log geara. 


^Sell Your Customer ]H 

Satisfaction j 

You carry a good grade of coffees. 

You’ve made special efforts to please ^ 

certain customers, and just when you’ve flH 

discovered a blend they like, they com- 
plain that it’s not as good as the last lot 

^ , , , , No. 0S62H. Grinding and PulverfztDg 

they bought. Did it ever occur to you that or alttf oatlng current Grioden connected 

•' 1 f t / ft •II direct with ahaft of motor thut eUtninat- 

it may be the fault of your coffee mill ? ■”* 

“ENTERPRISE” 

Hand or Power Coffee Mills 

with their specially hardened grinders (our own process) 
invariably grind the coffee beans in the same uniform way. 

Their attractive appearance and artistic finish gives the store 
a progressive air that attracts transient trade and makes them 
regular customers. 

Their accessibility for cleaning and the standardization of 
parts, ate other good features about “Enterprise” Mills. 

Send for illustrated catalog, it will show you 
among others, the style best suited for your store. 


No. 6. Grlodlni ud PolverlX' 
Ing UUl. Seventy-five tnraa by 
bud will triad a pooad ^ 
oofiee aa fine u reqnlr^. 
Height. 34 Inchea. 
Wdcbt, 107 Iba. 



The Enterprise Mf g. Co. of Pa. 

Patented Specialties 

Philadelphia, U. S. A. 


29 Murray Str««t 
Nnw York 


530 Golden Gate Ave. 
San Franciaco 


Whan Writing Advertiaera, Kindly Mention Tac Txa and Cortn Tkadi Jouinai. 
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PRICES CURRENT 

Wholesale and Retail 

At of July 3, 1917 

Prices to WhoUtaUrM 

GREEN COFFEE 
(250 Bags or Over) 

Brazil Grades. Lioc or Grade Price. Cup Selected Price. 


Santos 7 ^54 

•• 6 954 m 

“ 5 w 10 

.. 4 50X 10>^ 

.* 3 10^ lOH 

» 2 lOM V)% 

Rio 7 9J4 

« 6 

“ 5 10 

II 4 10 >1 (No Rio Cup 

II 3 Selections) 

“ 2 tOK 


GaeEM CoriER, Mni) Geaoes— L rtre oa Grade Peices- 
(250 Bags 

Maracaibo— 

Tnudllos IOM@10H 

Bocooo 10 h@UK 

Tovar lQ*MnH 

Merida llk@lln 

do was^... 

Fair to Good U 

9l3k 


Prime to Choice. 13^ 

Cucuta— 

OrcUnaiy 

Fairtogood 11 @11H 

Prime to Choice . . 12 @13 
^ washed 11K@1^ 

ILatfuayra— 

Caracas 10W@10 

do wasb^... -ll^lll^K 
Porto Oibeilo. .. .10 @19H 
do washed... .11 


Colombian— 

Ocana lOM @1 1 

Bucaramanga llH @13H 

do washed. ..12 @13^1 

To lima 

Bogotas-Washed. 10 @13H 

tMedclin la @15H 

tManizales 10 @i3K 

Cauca 11 @12H 

Merican— 

JCordoba 9H@10 

do wasb^....!! @12 

tCoat^)6C 10V^@11 

tdo washed... .11H@12H 

lOazaca 10H@11 

tdo vre^ed...ll>i@12}i 


or Over) 

Central America — 

ICosta Rica— 

Comraoa 8H@ 9V< 

Fair to good nH@12K 

Prime to choice . . 12 @13 

San Salvador 11 @11H 

do washed. .. .llH@12l| 

Nicaragua 10H@10^ 

do washed,... 11 @12>i 
tGuatemala Cobao 
Common ...... 8H@ 9^ 

Fair to good UH@12 

Prime to choice. . . 12K@12li 
do unwashed.. 10 @10 H 
Puerto Rico— 

tUnwasbed 10 @11 

Washed 11 @13 

{Hayd— 

tUnwashed 9H@10H 

tWashed 11 @12 

tjaniaica— 

Ordlnaiy 9>^@ 9^ 

G'd ordinary 9k@lO 

Washed 10 @11 

East India— 

Padanglnt 26 

Corinime 24 @26 

Kroe 23M@26 

Itmor 22Hfe 

Private Estate. . .25^@26H 

Fancies 27 @26 

AbyaoiaiaD 18H@I9 

Mocha 19 @20 

Liberian- 

Small @ 

IStraits @.. 

ISurioam 16H@17 

Pamano^in @ . 


t Nominal because of small arrivals, 
t Common to fancy. 


TEAS. 


China and Japan— Lorn Puces 
(75 or More Packagea of One Number) 


Foochow — 


Formosa— Cun/. 



Common.. >. 

,..,21 @22 

Fancy. 

1.00 

@1.2 

Fair 

22H@23 




Good 

23M@24 

COUNTRY 

GRXZK 

Supokr 

....24H@25 

Gunpowder— 



Rne 

26 @26 

Extra. 

...45 

@60 

Formosa — 


Finti 

...42 


Fair 

23 @ 

Seconds 


@ 

Good 

..,.24 @25 

Inpenal — 



S3peri(W 


Pints 



Fka 


Seconds 

..w 

@28 

FiMat 

40 @45 

Thirds 



Ghilie 


Young flyaoo— 



GWemt 

70 @75 

Extra. 

...» 



Young Hyson — Cont. 

Firsts 

Seconds 

Thirds 

Hyson — 

Seconds.... .... 

ThirdB 

pincsuey 


Gunpowder — 

Pinheads 37 

Extra Firsts 35 

Finta. 32 

Secemds 30 

Thirds 25 

India and 
Pekoe Souchong. . . .40 

Pekoe 40 

Orange Pekoe 42 

Ceylon — 

Pdcoe Souchong. .45 
Pekoe 45 


Imperial— , _ 

nrUa 34 @35 

t Seconds >32 @33 

Thirds 29 @30 

@ ^*lSaket fired 20 @40 

@ Pan fired 21 @35 

Congou— ^ _ 

Common 24 @25 

@38 Good 25J^@26 

@36 Superior 26H@20 

@33 Fine to finest. .. .34 @3b 

@31 Cb(»cetocb(ncest..45 @40 

@26 

Ceylon— Llns Pbicbs. 

@ , . Ceylon— Coat. 

@.. Onj^P»oe. . ..46 @., 

@43 B. 0. P^oe 46 @ 

DarjeeEng— 

Fancy Orange.... 45 @75 


SPICES— Fiasr Hand Puces. 
Pepper— Casafc— 

Singapore 24%®25 

Achcen A 24k@25 

Acheen B @ 

Acheen C @ 

Lampong 25 @25)^ 

White — 

Singapore 25H@25^ 

Penang.. . . 25k@26h 

Siam 25H@25)i 

Heavy — 

26 @26W 

26 @26H 


Alcppy. . .. 
Tellichcny, 
Cloves— 
Zanzibar... 
Amboyna.. 
Penang. 


Saigon, rolls 4m@49 

'cSa.roUs 12H@I2^ 

do seal, bk. . .10)C@11 

Ewangai 15 @16 

Batavia, Ext 20 @21 

do stick . . . . 17 @17^ 

Cinnamon— 

Ceylon @ 

Ginger — 

Japan 9|^@I0 

Cochin— ABC.... 16 


.28 @. 


do D 

IvcmoD. 15 

African 13 

Jamaica, g’g 17 

Nutmegs— 

75a to 80s 29 . 

105s to 110s 24H@2 o 

Mace. 51 @56 


@29 

36 @37 

Pimento 6H@ 

Red Peppers— 

Mombassa 26 @27 

Japan 12 @12H 

CHICORY— First H\nd Puces. 

Domestic, granulated, coarse or medium, in bags 15 

labuiel, 16 

Best English, in barreb 8 

Domestic yellow roll 8 

COCOA— First-Hand Pucaa. 

Accra 10H@11H Gjrcn^ 12 

African 11 )r@13 

Bahia 11H@12H 

Caracas 12^@12H 

Guayaquib — 

Arriba 

Machala 12 @12H 

Caraques 12 @12)^ 

Cuban 11H@12 

DtHninica 11^ @12)^ 


@16 

@16 

@.10 


@20 

®.>0 


@12« 

Haytl lO^eiOii 

Jamaica 

Maracaibo @ 

Para 12 @l2>i 

Sanches ..11 @llli 

St. Vincent @ 

Savanilla @ 

Surinam 12 

Trinidad... 12 @12ll 


Prices to Retailers 

COETEE 

(Bag Loi«— 130 Poonds.) 

Kind of Coffee. Green Roasted. 



From 

To 

From 

Santos 

10 

UH 

I2W 

“ Peaberry. 


14 

15H 

Rio 

9^ 

I2M 

12 

Maracaibo 

12 

18 

16 

Caracas 


17 * 

ib^ 

Bucaramanga. . . 


18 

16H 

Bogotaa 

13M 

19 

IIH 



19 

18 

Costa Rica 


17 

18« 

(^temala 

18 

17« 

16 


.12 

13H 

15 

Padang 

27 

33 

82H 


20K 

26 

25 

tAbyssuian 


23 

23W 

Java 

26 

33 

31M 

Porto Rko 

H 

18H 

17 


TEAS. 




(SmoLx Faccagi Lots.) 

From 









Congou 








^ B. F 



26 








60 

Gunpowder 




YoaagHywa... 





To 

17Ji 

17N 

IbY 

22 

21 

22 

23)i 

Si}. 

21 

211 - 

16^1 

40)< 

SO) 

26 

40 

73} 


Ti 

4 

21 

46 

45 

45 

50 

55 

40 

45 




Up-to-date System for Retail Stores 


Electrically Operated 
National Cash Register 

greatest labor-saving machine for retail 
merchants, 

: does 15 things in three seconds. 

: does quickly what clerks can’t do. 

'ells which clerk sells the most goods. 

■dvertises your goods direa to your cus- 
tomers. 


The New 

N. C. R. Credit File 

Cuts out all bookkeeping of customers’ 
accounts. 

No customers’ ledger, blotter or daybook. 

Every customer’s account balanced to the 
minute. 

Complete record with one writing. 

Saves time and work for clerks. 

Customers like it; it saves their time. 


War or no war, prosperity is increasing. Hence don’t delay. 

Order now and get the profits which our system will make for you, 

It more than pays for itself out of the money it saves. Sold on small monthly payments. 
Old cash registers repaired, bought, sold, rebuilt and taken in exchange for new registers. 



Adapted to retail stores of all kinds, from the smallest to the largest 


To Dept. 118, 

National Casli Register Co., OsTton, Ohio 

Please send me full particulars of 
your latest model cash register 
and the new N. C. R. aedit file. 

Get the henefit of these prosinermis ft***^* 


Name 

Bu si ness 

Address 

Tut oat this coaoon and mail it todaT, 


Wkfs WrMfif A4TtrtiMi«, Kindly Uention Tax Tka kvp Coxrn TiASt JovtitAL 






THE tea and coffee TRADE JOURNAL 


July, 191 ; 


No advance yet »n the price of 

G. WASHINGTON’S REFINED COFFEE 

Here is something that will interest you! 

Three family size cans of G. Washington’s Refined Coffee gives you a profit of 
54 cents and makes 240 to 300 cups of delicious coffee. If your profit on tea is 20 
cents per pound, you must sell about three pounds of tea to equal the profit on three 
family size cans of G. Washington’s Refined Coffee. 

Recently we had a call from a Red Cross nurse just before she was leaving for 
France, where she had been for two years close to the firing line. She stated, G 
Washington’s Refined Coffee was a real blessing to those of the boys who were fortu- 
nate enough to have had it sent to them.” 

It will pay you to feature G. Washington’s Refined Coffee. 



GRECG’S 

DINING-CAR SPECIAL 

U Case — 30 One lb.Tins,32c. Ib. 
Full “ —60 31c. lb. 

“The Coffee that’s Best by Test" 

C. D GREGG TEA & COFFEE CO. 
76 FRONT ST., NEWYORK. N.Y. 


REEVE & VAN RIPER 

WAREHOUSEMEN 

rTi K’JTB'R’ Mining, Cleaning, HulUng, 
t^UfrUCt Separating and Picking 

Picktrs of Teas 

storage and Weighing 

46-48-49 WATER ST.. NEW YORK 



•TlsTimoto Betfin 
vritbCaloDial Inn 



DKNISON CB CO., 

Inporten And R«A>Ur» 

CH&catfo 


Write for PrenteH CaUIotno 



EArekiCoHceCG.. W Y. 


Talks With Grocers 
On Package Coffees 

No. 6— Why Packaire Coffees are Repealers. 

•'Because they are repeaters that’s 
whv it will pay you to handle trade- 
marked package coffees. Persistent ad- 
vertising to the consumer, coupled with 
good value makes them repeaters. 

•i Well known package coffees are re- 
peaters because of their high and uni- 
form quality. They are the result of 
careful blending, roasting and grinding by ] 
experts; men whose reputations stand 
back of every package sold over your 
counter. 

1 One good way to meet chain store 
competition is to push lines that mean 
quick turn-over. This is what the chain 
store people do. It’s volume of sales 
that count with them. 

•,; Isn’t it better to push advertised pack- 
age coffees that assure repeat sales and 
quick turn over in preference to slow- 
moving unknown brands and bulk goods ? 
By featuring established coffee brands 
vou will increase your volume of sales and 
make more money on your coffee depart- 
ment. 

Thu U the advertUement of the coffee 
packer! whole trade-marked brande are 
Uluetrated on thU space. Thete brands are 
all establUhed suceasaaa and they’ll help 
you build a permanent coffee trade. ' 



wM. s- soia CO., cwidti.x 

eVEgYBODT UtGS SUMOIE 



When Writing Advcrtiiers. Kindly Mention Tar Tlx AZD CrrMa T*aD! JouniAJ. 
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Ametican Sugar Gompaiiy 


OUR 

Si»nS THE FRUIT CROP 
CAMPAIGN 

in national magazines and ]j>rincipal newspapers 
is urging millions of people to stop the frightful 
waste of fruit by using more canned and preserved 
fruits. This wUl bring new customers into your 
store for Domino Granulated, the best sugar for 
canning and preserving. 


AmaricanSugarRefining Company 

The Most Complete Line of Sugar in the World 



Knox Sparkling Gelatine 

IS unflavored, so when a woman buys it she also buys something to use with it and that means 
extra profits for YOU! 

It will pay you to push the sale of Knox Sparkling Gelatine because it pays you a splendid 
profit at the retail price of 20 cents per package, and it will also pay you to remember each 
time you sell it you have a chance to sell other articles along xoith it. 

** Make Knox Your Gelatine Leader** 

NEW WINDOW DISPLAY MATTER SENT PREE UPON REQItEvST 

Cbarles B. Knox Gelatine Company, Inc. - Johnstown, N . Y. 


WlwA WritMf Advertltcri, Kindly Mtntioo Tbs Tsa amo Corrsi Tkadb Journal 
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Franklin Package Sugars 

Pay You A Profit 


These “ready-to-sell” packages save you the labor and time required 
to put sugar in save you the cost of the bags and twine and Joss 
by overweight. 

You can supply the sugar wants of all your customers with Franklin 
Package Sugars because they include ail varieties. Every package is 
guaranteed full weight. Franklin Granulated sugar is sold m 2 and i lb. 
cartons and 2, 5, 10 and 25 lb. cotton bags. 

Franklin Sugar for every use'* 

Granulated* Dainty Lump*. Powdered, 

Con/eetionere* Old Fashioned Brown 


The Franklin Sugar Rehning Company 

PHILADELPHIA 


I^AR 




w^’4 


% 


tj-,' 




/y, 


t <1 
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mrner’s 

EXTRA FINE 

CRANULATED 

SU6AR 


Satiafactory nigar makes and keeps satisfied 
customers. That means sugar perfect in 
sweetening power, even m texture, of spark- 
ling pure white crystals, and free from dirt. 

That means sugar from the Warner Re- 
finery. because only pure cane is used and 
our modem refinery iiuurei a perfect {M'o- 
duct, refined and packed under ccxiditions 
of absolute cleanliness and up-to-the-min- 
ute efficiency. 

This applies with equal force to ail kinds 
of Warner Sugar — extra granulated in 
cooventent. attractive 2 lb. and 5 lb. 
cartons, dabty cubes for cofiee and tea or 
any of our27 kindsin bags, barrels or boxes. 

WARNER SUGAR REFINING CO. 

79 WaU Street, New York 





Coffee 

Sermonettes 

No. 3— Buying Green Coffee 

TEXT: There isn’t any such thing a« 
being your own boss in this 
world unless you're a tramp, 
and then there’s the constable. 

— Old Gorgon Graham. 

Q Of late years, owing to the increasing 
number of modest-priced s mall coffee 
roasting machines on the market, a num- 
ber of dealers have taken to roasting their 
own coffees, and not a few have been at- 
tracted to iis trade because it looks so 
easy to do their “own roasting.” 

Q Well, it does look easy when you con- 
sider only the roasting machine, but you’ll 
soon find out that the buying of the green 
wffee cuts quite a figure in the equation. 

Q Not that this phase of the question need 
discourage you. It, too, is simple enough 
for those who “know how.” Only you 
don’t want to run away with the idea that 
just because you are your own roaster, 
you are your own boss in everything 
else— buying green coffee for instance. 

Q Don’t try to do too much at once. 
Master the roasting business first. En- 
trust the buying of your green coffee to a 
responsible concern in some important 
trade center. 

Q As we bring in many coffees under our 
own mark we can render you signal 
service here in the New York market. 
When you buy from us you’ll get just the 
coffee you ask for. And we can help you 
out with valuable su^estions as to green 
coffee blends and give you some expert 
roasting advice. 

Harisco Standardized 
Green Coffee 

3Butcl) ittills" 

SscccMon to 

William B. Harris Company 

Cup Quality Expert. 

Teas, Coffees, Spices 

15 Fnit StrMt New Terk 


Wlitn Writing Ad»ertiMr«, Kindly Mention Th« Tm .ho Coffe, T*am Jombal 
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Advertising Facts That Every 
Business Meui Should Know 

Whether His Interest In Advertising is Active or Passive 


“Uthia’t Book is the most valaable ever pub- 
lUhed oa the subject. He has rendered the 
busiDeta men of America a conspicuoos service 
in writing soeb a book."— W. L. Botler, Diree 
tor of the Heald Bosinesa Col 
lege, Ban Francisco, Cal. 




"It gets down to the real bosiness of doins 
advertising and gives facta, iigurea. for- 
mulas, methods. I think it is the bMt book 
of its kind that I have aver seen,'*— 
French, Author at mang weU-knowo boat 
DSBB books. 



ADVERTISING 

Selling the 
Cnniumer 
Seme et the Chaptet 
Headiage 

How Markets Benefit 
Both Consomer and Pro* 
ducer-Advertising is Sell* 
ingtheG roup— Advertising 
Mediurns-The Tools of 
Advertising -Building and 
Testing an Advertisement 
, —What the Manufactorer 
Owes the Consumer-Ap- 
plication of the Five Pand> 
amenta] Teats— Advertis- 
Ingand SellingThroogh the 
Ordinary Chacmelsof Trade 
— How the Uiddlemaa 
Serves the Consnmer-Be- 
tail Advertising Making 
Good— Price Maintenance 
— Cooperation Between 
Salesman and Advertising 
—Advertising Opportuni- 
ties— The Advertising Man- 
ager— The Advertiaiu 
Solicitor— Mail Order Ao- 
vertising — Trademarlu— 
Prestige Bnilding Adver- 
tising— Can the Commer- 
cial valne of Good'will be 
accurately appraised?— The 
I Advertising Agency. 


JOHN LEE MAHIN 

From printer’s aw>rentice to newspaper publishcr—from 
advertising solicitor to director of national advertising cam- 
paigns— this in brief is the career of John Lee Mahin. In 
practical advertising he'kone of the few men accredited with 
the knowledge of when, how, and where to use space in news- 
papers, magazines, street cars, posters and other mediums. 

Offers to Tell You What He 
Knows About Advertising 

The knowledtt acquired from his broad experience m the 
advertising held he has put into two books which be offers 
to American business men in the belief that they will be 
of real dollars and cents value to everyi^e who roanufac- 
turesorsclls merchandise. In “Advertising — Selling the 
Coiisuiner”be reveals not only the l»sic principles of success- 
ful merchandising, but the actual plans, campaign methods 
and copy that have proved successful for many different 
kbds of commodities. One of the most aggressive and suc- 
cessful officials of a great industrial enterprise after himself 
reading ADVERTISING SELLING THE CONSUMER 
bought 86 copies to present to bis district sales managers. 

In the other book he baa packed all that muBi of more or 
less technical advertising informatioD which every basineaf 
man vhould always have at his OnRcr tips. 

If you are a writer of advertising— a manofaet a r e T- a ner- 
chanty in fact if yoo have any direct or indirect interest !o ad- 
vertising-yoxi will {Hwbably find tbeae books worth to you in 
actual money valne, many timed their price, 


MAHIN’S 
AdTertiiin; Book 

Partial Uat ol Contanta 

MagaziDe, Newspaper 
and BUl-Poating Rataa— 
Automobiles by States— 
Dealers by Lines and 
States— Engraving Data^ 
Family Incomea and Bz- . 
penditorea— Wages— Paper k 
Sizes— Weights and QobI- t 
ities— Painted Sign Data— g 
Parcel Post Data-Popo- W 
latioD by OeenpatioD, R«- V 
ligion.Age, Color and Na- i 
tivity— Postage Rates and ' 
Kales— Poster Data— Proof 
Read ers’Uarka-Street Car 
Data— Type Faces— Trade 
Marks, Copyrights, etc.— 
Wealth, Ftodoction, and 
Distribotion in tbe United 
Statee for 19I&-Words to 
Sqaare loch of Different 
Body T>pes, etc., ete. 

260 pages. Legibly printed 
on hiiR quality Bible Paper 
stock, bound in bla^leath- 
sr, gmd stam^. Vest I 
Pocket size, 5*)$ inches by Jj 

t-h. 18.00 t 


SEND NO MONEY-Jusf the Coupon^ 


Learn for yourself what these two books have to offer 
you. Just tear out the attached coupon and mai] with 
your business letterhead. Tbe bo<4s will be seat vou 
prepaid foe five days’ examinatioo. At the end 
i that time if you wisb to keep the books, mail us 
|V $4.00. If not, simplyreturntbeinaDdyDuowe us 
nothing. But examine them anyway. I^il 
the coupon now. 

JOHN LEE MAHIN 
No. 4 East 39th St. 
New York City 


I TEAR THIS OUT AND MAIL 


John L*e Mahin 

He. i East Mtk St.. Msw ferk City 

Please sand me "Advertising— SeUlng the Con* 
Burner" and "Mahin’s AdvertisiiV Am Book" 
for ftve days' free examination, At the end 


return the books. 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade JourmaI 



the value of premiums 

Brief Survey of the Factors that Every 
Premium User Should Consider in 
Building Up His Business 

By H. C. Grotk 

The W'esten Tea & Spice Company. St. Louis 

r HE advertising value of premiums depends on 
the size of the premium and the value one is 
ble to give. Much also depends on the dealer, 
f the salesman can interest and enthuse him. 
e will display the goods and talk them up to 
ustoniers. If the dealer is not interested, you 
lay expect slow sales, or downright failure, un- 
!ss the premium should be of such good value 
hat it practicnlly sells itself. Needless to say it 
j the latter kind that we are all looking for. 

There are many things which make premium 
:oods popular: (a) The premium itself has to 
€ useful, necessary and attractive; (b) the pre- 
nium must meet the salcsman’.s aiiproval in order 
hat he will talk it up to his customers in a \va> 
0 cInhu^e them; (c) the dealer has to be inter- 
sted to the extent that he will display the goods 
nd recommend them. Six out of ten dealers, as 
re look at it, will take hold of a premium 
'reposition provided it appeals to them. 

The value of the premium plan is not so much 
hat it i.s extra profitable, but that the premiums 
requcntly promote sales and put life, acti\ity and 
iiiigcr in the business. There is the desire in 
lost people to want something for nothing. This 
^ evidenced by the growth of the tea ami coffee 
lores, wlio.se liusiness is done exclusively 
hrough premium plan. 

Our experience is that 8o per cent of the deal- 
•'s Will handle premium goods if put out by a 
c‘'P0Tisible firm — alway.s taking it for granted 
hat llie nierehandisc with whieh the premiums 
given is of a eharacter which the dealer can 
‘^'.‘immcnd and which wdll give his customers 
'atisfaction. 

Tile best premiums are such as come in sets; 
^ purchase of one piece leads to the buying of 


additional pieces in order that the customer can 
eventually get a complete .set. When the pre- 
miums are all alike, the customer is frequently 
satisfied after she has purchased one package and 
has received one premium. She doesn't have use 
for more than one. V^ariclv is needed to pull 
trade. 

PREMIUM ADVERTISERS MEET 

Proceedings of the National Association An- 
nual Meeting, Held June 22 
at New York 

AT the annual meeting of the National Pre- 
** mium .Vlvertising .\ssociation, hehl June 2J, 
iqi7. at the Hotel -Xstor, New York, the 150 deU'- 
gaie.s attending from all parts of the country 
adoptcil a formal resolution setting forth that 
advertising, being the greatest aid in the pro 
m<»lion. building and retention of trade, should 
be fiistered and augmented, and that because <)0 
]>or cent of the expenditures for the necessaries 
of life were made )»y w«'mcn the association 
should endorse tlic iirganizatioii of women s thrift 
clubs llirougluHtt the L'inte<i States, 

Among the most interesting speeches made was 
one hy \' . C. Brown, of the SperA' tv Hutchinson 
Company, who said the premium industry, as con- 
slituted t«'-driy. represented an annual e.xpenditure 
by the public of more than ?ioo,nPo.ooo annually. 
There was a general discussion of the premiuni 
.situation hy Harry U. Haines, secretary-treasurer 
of the association; Prof. C. S, Duncan, of the 
University of Giicago; John W . Hahn, of the 
National Trade .\ssociation. and G. C. Harrison, 
of the Harrison jewelr> Company, .\ttleboTO, 
Mass. 

V. C. Brown was re-elected to the presidency, 
and 11 . B. Haines to the ollice of sccrctary- 
treasiiier. 1'ho fnllowing were chosen as di- 
rectors: \V. G. Hamilton. G. B. Caldwell. B. .V. 
Eldred, V. C. Brown, all of New York: H. B. 
Ilaiiu'.s. Paterson, X. J.; Milton Herold. Phila- 
delphia, and Colonel Lesnm. St. Touis. 
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THE PREMIUM USERS 

Business-Getting Schemes Evolved by Live Tea, 
Coffee and Grocery Merchants 

H ere are some of the latest ginger ideas fol- 
lowed by tea, coffee and grocery merchants 
who find that premiums “help sell the goods.” 

Premiums for New Customers 
The Crescent Coffee Mills, Inc., 523 Lafayette 
street. New Orleans, La., prints on its premium 
coupons the following statement: “If after using 
this package of coffee you are pleased with it 
and will then induce a neighbor, who has never 
tried it, to buy a package and send us the name 
of that neighbor and a 2-cent stamp, to pay post- 
age, we will send you one dozen nice Japanese 
napkins free.” Also on the coupons is the list 
of premiums to be had, they ranging from a 
school bag to a lady's hunting case watch. 

.Advance and Deferred Premiums 
The Norwine Coffee Company, St. Louis, im- 
porter, jobber and roaster of coffee, uses both the 
advance and the deferred premium plan, and finds 
that both have merits to fit their particular cases. 
Under the advance plan the company sells a 
grocer certain of its premiumized goods on a 
close margin and also the premiums for his trade 
at a nominal price above cost. By the other plan 
the grocer is supplied with coupons to exchange 
for premiums and is also assisted by the Norwine 
Company’s consumer advertising. 


Tea Retailer Features Sets 
The Westen Tea & Spice Company, of St. 
Louis. Mo., finds that the best premiums are 
those that conie in sets, and is now featuring 
china, glass, enamel and aluminum ware in sets 
of 32, 45, 60 and 100 pieces. The company is now 
experimenting with brown and white glazed cook- 
ing ware to feel out the demand. 


Reillv-Taylor Company's Plan 
The Reilly-Taylor Company. New Orleans, 
wholesaler of coffees, teas, spices and extracts, 
has a well-illustrated and easily handled cata- 
logue showing a large variety of premiums. The 
company uses two colors for its coupons to desig- 
nate different values— golden rod, which repre- 
sents full, value, and jrfen, half value. In addi- 
tion to the regular coupons consumers find spe- 
cial silverware or dinner set certificates in the 

same packages, Prominent among the large va- 


riety of premiums offered are children’s toys and 
books, school bags, pencils, etc., kitchen utensils, 
sewing materials, smokers' sets, jewelry and 
jewel cases, gloves, mittens, men’s furnishings, 
footballs, pocket knives, lace curtains, umbrellas, 
watches, dinner sets, comb and brush sets, toils 
requisites and perfumery, silverware, percolators, 
safety razors, Japanese hand-painted cups and 
saucers and high-grade chocolate candy in boxes. 


Premiums for Cash Patronage 
• The Great Western Tea Company, 2388 Mission 
street, San Francisco, Cal., gives premiums to in- 
duce continued cash patronage and thereby elimi- 
nate losses due to bad 'debts and the doing am; 
of wages of bill collectors. The company's lira 
of premiumized goods includes tea, coffee, chicorv, 
chocolate, cocoa, baking powder, spices, flavoring 
extracts and numerous groceries, while the pre 
miums include percolators, glassware, electric 
irons, enamel ware, cooking utensils, coffee mills, 
hand-painted cups and saucers and carpel 
sweepers. 


Tea Retailer Features Enamel Ware 
The American Enterprise Tea Company, New 
Bedford, Mass., uses a great deal of enamel wan 
in addition to its exceptionally large variety ol 
premiums. Many grades of tea sets are givei 
with orders ranging from 2 to 60 pounds of tw 
while hundreds of watches have been given ti 
boys and girls on orders ranging from 20 to la 
pounds. Other premiums are toilet sets, dinnt 
sets, rugs, vases, hall, hanging and banquet lamp! 
bicycles, tricycles and velocipedes, air rifles, sledi 
ice skates, rings, baseball outfits, bed quilt 
blankets, comforters, towels, table cloths, pot 
ticres, couch covers and all kinds of crocket] 
glassware and other household goods. 


GROCER-GOVERNOR AIDS PREMIUMS 
By neglecting to sign the anti-trading .stan 
and coupon bill which had been passed by tt 
California Legislature, Governor Stephens ups 
the plans of the California Retail Grocers’ .Ass 
elation, which had been fighting for six moutlis 
have premium specialties excluded from th' 
State. The following statement recently appe’" 
in the official organ of the association, which 
edited by Secretary Connolly; 

“We had a right to expect that Governor Ik' 
liam D. Stephens, at one time a salesman fur 
Los Angeles wholesale grocery house and l.rlc' 
retail grocer in that city for several years, wo» 

Strain a point if ntcessarj to give the merchai 
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WV AND COFFEE POST CARDS 



A TAMIL TEA PLUCKER— CEYLON 
-ard No. 3 ia ihc Serie* "Tea Oihure Arouadlhe WoriJ 


New Edition— Jnsl oil the Press 

Two Series of Beautiful 
Three - Color Pictures 

SHOWING 

Set No. 1-Tea Colture and Mann- 
factnre Around the World. 

Set No. 2-Coifce Culture and Prep- 
aration Aronnd the World. 

Scenes in every tea and coffee country; 
many reproduced from original photographs 
taken by the Editor. With descriptive text 
written by WILLIAM H. UKERS, Editor of 
THE TEA AND COFFEE TRADE JOUR- 
NAL. 

25 Colored Cards in Each Set 

» T«a Cards in Set No. I 25 Coffee Cards In Set No. 

No printing on the picture side* but ample space re- 
served for advertising under the descriptive 
the cards and on the cartons. Each set is packed 
in a neat mailing carton. 


AN EDUCATIONAL PREMIUM 


These cards can be used as an 

Advertising Novelty 

or as a PREMIUM with, ot without coupons. 


Parents and teachers will approve and en- 
courage the children to collect them as they 
tell the Complete Tea and Coffee 
Story. 

Qnantiiy Price UsI on Reqnesl 

NO FREE SAMPLES 

Sample Sets, 25 Cents Each 

Order by number 



COFFEE IN JAVA 

Cini No. 1 1 in ihe S«it«"Co«M Ollloie Around die World" 


TBE ajax publishing C0„ SS WaU SL New York 


When Writing AdTcrtisers, Kindly Mention Tub Tea amp Coffee Traps Jourmai* 
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of California the relief sought through the 
Chandler bill. Governor Stephens is a sad dis- 
appointment to the merchants of the State; they 
had expected more of him.'* 


TESTING KANSAS' ANTI-PREMIUM LAW 
A test case of the anti-trading stamp law of 
Kansas has been started at Topeka by the arrest 
of L. F. Wilson, local manager of the Sperry & 
Hutchinson Company, charged with violating the 
the law specified. It is hoped that the case can he 
carried through to a final decision in the Supreme 
Court before the a<ljourmncnt of the July court. 


Let us get into the heart of the .\merican peo- 
ple the spirit that it will be a crime for any man 
to make more money out of this war than he 
makes in normal profits. — Josephus Daniels. 



SUGAR AND CREAM 

Retail vsltie 51 . Medium 
weighl crvsial hlaiik. .All 
cut, highly poll hed pat- 
Tcrn NatufaUtarb-Jttoro. 
Cracker jack premium! <X) 
pairs to bbl. Low factory 
prices will plea>e you. 

THE CONDON QUSS CO- 
574 0 ak* 9 odAv*.. Toledo. 0. 



FOOD CHOPPER 


Is entirely differeot from all other Pood 
CuttiDg machines on the market. It lo- 
troducet Improved features which make it 


THE MOST ATTRACTIVE PREMIUM in 
EXISTENCE TOR THE HOUSEWIIE 


The most important improvemeat is its 
Simple Consiruefion, 

No Knives to Clean 
No Knives to Sharpen 
No Knives to Ldi« 
It Consists of Two Simple 
Parts 

It sharpens itself and is regu. 
lated to chop all kinds of 
either Coarse,Medlumor Fine 
by the simple adjustment of 1 
small thumb-acrew. Baailj 
cleaned, therefore Absoluttly 
Sanitary. 

It is Bstensiftly Adtertised sod 
sold at restricted prices. Itij 
a Desirable Premium, as it bu 

a known market value. 

A NECESSITY FOR MODERN 
KITCHEN ECONOMY 


STEINFELD BROTHERS, llt-IM West ttat St 
New York 




This Aluminum Snfrfp Kclt*f. f.r Mntle in .Six and 
/Offhl Quart .Sizes 

WEST BENn ALUMINUM CO. 

Manufacturers of High Grade 

ALUMINUM COOKING UTENSILS 

Weat Bwna WISCONSIN 

XOm* uj fet Catalog 


Good Merchandising 

Is selling QUICK at a PROFIT, 
DON'T ask price — ORDER. 

Half Dozen to a Gross. 

If not SATISFACTORY — return. 



25c Item 

If your Jobber cannot furnish— 
order direct. 

GOOD for PREMIUM or SPEC- 
IAL Sale. 

IShQ 

BUCKEYE ALUMINUM CO. 

Manafaclurtrt of ‘‘REAL SOLID' 
AIumiDum Cooking UtaiMiU- 

WOOSTEB, OHIO 
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AS A PREMIUM 



GRAY 

ENAMEL 


PRESERVING 

KETTLES 



NEW ENGLAND ENAMELING COMPANY 

200 Fifth avenue New York City 


Ten Cents a Week and 
15 Minutes a Day — 

to careful reading of The Magazine of 
Wall Street will protect you from serious in- 
vestment mistakes. With this small invest- 
ment of time and money you can learn how to 
invest successfully. 

KNOW WHAT WILL HAP- 

the 

THE MAGAZINE 

OF WALL STREET 

42 Broadway New York City 


Special $1.00 Offer 


Th. Mayi.n, of Wall Sfr.at 
D.pt.’rc, 42 Broadway 
New York City 

Please send me 5 

"hi'h I P ^ of Wall Street,*’ for 

"in.n 1 enclose 

Niiinc 

Street . , _ 

City. , . , . _ 

Slate..., 


(I lease write name and address very plainly.) 



Want some real COMFORT 

We have lots of it stored away for 
you in OLD HICKORY Chairs 
and Rockers. 

OLD HICKORY FURNITURE 
is Durable, Beautiful and reason- 
able in price in addition to beine 
comfortable. 

Send for catalog and price* ^ 

OLD HICKORY CHAIR CO. 

Dei>artm«nt B 

M«ttintville INDlAffA 
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They are the right shape to ■ 

cover the cracks ■ 

They are easier to stick and I 

They Stay Stuck ■ 

Made intone colors to harmonize with the I 

color of your package ■ 

We make the old Blue and Red Scalloped kind too- but we do not recommend | 

them for Coffee Ba^s B 

iThomas M Royal & Co iPpAraSSi BiynMawr Pa“ 


lOO%Proms 

FromThis 

Machine 


•^QUUIJC and wholesalers now 
make their own pea- 
^ nut butter. This latest model 
“Quaker City*' has opened a channel for 
biggest profits and better butter. Assures 
your customers fresh stock always. 



QUAKER CITY” 

Peanut Butter Mill 


Absolutely Guaranteed! 

Simple in construction — anyone can 
operate. Furnished with or without 
motor. 

Three different styles and models. 
Write for catalog now. 

The A. W. Stranb Co. 

EytrakJijAtd jinc» 1367 
S 71 «-S$ nibert St PhiMelpUa, Pa. 
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"THE most direct and conclusive evidence of 
recognition by buyers of the general merit and 
price attractiveness of Central American coffees is 
the sale by our San Francisco office in the first six 
months of 1 9 1 7 of over 

HVE HUNDRED THOUSAND BAGS 
OF 

CENTRAL AMERICAN COFFEES 

We believe that confidence in C. E. Bickford & Co. 
played its part in effecting such a sales volume. We 
are accordingly appreciative of increasing responsive- 
ness to our efforts. 

To those whose consideration of our offerings have 
resulted in the establishment and maintenance of 
trading relations as well as to such firms as we have 
not had the pleasure of serving we can say that, 

We are prepared always to stand unqualifiedly back 
of every sale made, with a guarantee of fulfillment 
in the shape of entire satisfaction to all concerned, 
by which we hope to maintain the high standards of 

BICKFORD SERVICE 


New York 
120 Front Street 

Chicago 

180 N. Dearboro Street 


San Francisco 
104 California Street 

Lo» Angelea 
180 S. Central AveDOe 


New Orleani 
300 Magazine Street 

Portlandi Ore* 

7 First Street 
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POINT NO. 1 

THE LAMBERT MACHINE COMPANY 
is the Pioneer Manufacturer of Peanut Butter Ma- 
chinery. When you buy a LAMBERT PEA- 
NUT BUTTER PLANT you are dealing with 
the men who originated the peanut butter mill and 
other peanut machinery. 


V 


The Lambert Peanut Butter Plant 

offers you the only complete Peanut Butter Equipment, consisting 
of suitable peanut roasting apparatus, peanut blancher, picking 
™ ' anrl stoning machinery, one or 

more peanut butter mills complete 
with automatic salter, auxiliary 
machinery (elevators, conveyors, 
storage bins, feed hoppers) and 
approved power transmission, such 
as will render the plant as nearly 
automatic as possible. 

The Lambert Machine Com- 
pany is the only concern manu- 
facturing COMPLETE peanut 
' butter plants. 

Plans designed according to 
^ requirements or specifications, 
and estimates furnished. 


^•mbert MdtcHne C 
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The Lambert Electric Coffee Roaster 

is a complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared 
connections and gas attachrnents; 
also stoning and chaffing attach- 
ments for coffee. It is built in 
two standard sizes — ^300 pounds 
and 200 pounds capacity. It is 
constructed in compact and self- 
contained form. 

Send for descriptive catalog of 
our complete line. Ask us ques- 
tions, we’re always glad to answer 
them. 

Plans for larger coffee-roasting 
plants prei»red and submitted 
on application. 


bmLeri Makc}imeC9 





OaisE — Electric Co^ee Roastiog OutGt 
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The Public Be Pleased! 



No 1 Burn* GranuUtor 
with Chaff Remoyer 


Out public is the wholesaler. Your 
public is the consumer. We must please 
you and you’ve got to please the con- 
sumer. Now-a-days the public demands 
evenly ground coffee, free from dust 
and chaff. 


The Burns 
Granulating Mill 

will enable you to satisfy the demand 
as no other mill can. The distinctive 
revolving sieve, which at once discharges 
all pieces of a desired size and carries 
back to the cutters _those that are too 
large, insures automatically a product in 
which there is the least proportion of 
small grains and dust. The suction chad 
remover attachment will take out all 
flakes of chaff. 


Bums granulators mill solve that dust}) coffee problem for 
you. They will put you on closer terms with your cuj- 
tamers. Jlnd you will have pleasanter relations with your 
bank account, because pleasing customers almys means 
larger sales. 


Write for further information 


I JABEZBURNS & SONS . IS 11^ve.&43PSt.W^^ 
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Burns Half-Bag Roasters 
are models of 

iimpHcity, Accuracy and Economy 



No, 7 Coffee Roasting oul£t 
Type 1 with motor 


Numerous Retail Concerns Are Using This 

Burns No. 7 Roasting Outfit 

lo supply their trade with freshly roasted coffee. It is an easy 
machine to operate, and its construction insures perfect roasting, 
cooling and stoning with minimum operating expense. 



When Writing Advertisers, Kindly Mention Tks Tt/t akd Coffef Trade JoVRXAt 
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P. C. MEEHAN & CO. 
COFFEE BROKERS 

96 Front 81, New York 


Tel. ijl^l Hanover 


Cable Address 
NIESSMART 


Since 7860 

Bankers and Importers distributors of MILDS 
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Coffee Buying in 
Busy Times 

The rapid rise in roasting costs -in the 
increased price of tins, cartons and packing 
—is enough for you to think about without 
worrying over the quality and cost of the 
raw material. Leave this to us. 

Instead of buying here and there, use the 
service that we can offer you— let our men in 
Santos and on the spot do some work for 
you, they will be glad of the opportunity to 
serve you. 

Much can be accomplished by close re- 
lationship between you and us. The new 
season is opening. Let us start our Santos- 
New York -New Orleans -Chicago Service 
working for you at once. 

J. Aron & Company, Inc. 

Importers COFFEE Exporters 

New York New Orleans Santos, Brazil 

Chici^o 
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JAVA TEA 

The TEA Planters of Java have con- 
signed 

1,000,000 POUNDS 

of Java Tea to America in the care of 
their official representative, Mr. H. J. 
Edwards, of the Tea Expert Bureau, 
Batavia, who, for purposes of dis- 
tribution in the United States and 
Canada, has associated himself with 
Messrs. Irwin-Harrisons & Crosfield, 
Inc. Mr. Edwards will personally 
call on buyers in all the important 
Tea centers in America, and is con- 
vinced that JAVA TEAS will attain 
the prominent position in the trade 
which their sterling merits warrant. 

Because they are good Teas, the Tea 
Planters of Netherlands, India, claim 
your support for their produce. 
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Why Use Tins? 


The Lining Machine illustrated when used in connection with our 
Automatic Carton Feeder, Bottom Sealer, Weigher and Top Sealer, 
makes a paper Carton as effective for Coffee, Tea, Cocoa, Spices, 
etc., as a tin receptacle. WHY! The Carton is Automatically 
lined with Cellulose, Parchment or Wax Paper (Glued or Hot Seal 
as required) cut from roll. Hundreds, of these machines in satis- 
factory operation daily. Ask us to explain how we produce ALL the 
above operations at a speed of 30 per minute WITHOUT AN 
OPERATOR. 



AUTOMATIC CARTON LINING MACHINE 


Pneumatic Scale Corporation, Limited 

NORFOLK DOWNS, MASS. 


W^cft Writioc Advertiiers, Kindly Mention Thi Tia ard Corrii TkAOt Jourmal 
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automatic WEIGHINc machine company 

NEWARK, NEW JERSEY 


ARE YOU WILLING 

TO LET “GOOD ENOUGH” ALONE? 

MANY CONCERNS HAVE HAD THE COURAGE TO 
DISCARD MACHINES THAT WERE GIVING THEM 
SATISFACTORY SERVICE~AND A COMFORTABLE 
PROFIT— BECAUSE THEY SAW AN OPPORTUNITY 
OF GREATER SATISFACTION AND MORE PROFIT. 


THE 

“AUTOMATIC” 

IS ABSOLUTELY GUARANTEED AS TO SPEED, RE- 
LIABILITY AND ACCURACY. 

WE CAN GIVE YOU AS HIGH AS 45 DISCHARGES 
PER MINUTE AND ARRANGE IT SO THAT NO OPERA- 
TOR WILL BE REQUIRED AT THE SCALE. 

OUR CARTON SEALING MACHINES OPERATE ALSO 
AT A HIGH RATE OF SPEED,— ARE VERY SIMPLE 
AND OF DURABLE CONSTRUCTION. 

A COPY OF OUR CATALOG SHOULD BE IN YOUR 

FILE 

OUR ENGINEERING DEPARTMENT IS READY TO 
DISCUSS ANY PROBLEM WITH YOU. 

“WE CANNOT SAY ENOUSH ABOUT YOUR MACHINES ’ 

— Name on Reqtiest^ 
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MOISTURE PROOF CARTON LINERS 


HAVE PROVEN SUCCESSFUL 
SUBSTITUTES FOR TIN CANS 
IN PACKING TEA AND COFFEE 


SAMPLES FURNISHED AND 
PRICES QUOTED ON REQUEST 


NATIONAL CARTON CO. 

JOILET, ILL. 


THE HEDFELDT 

machines for Milling, Separating and Grading' green 
coffee, Stoning and Cleaning roasted coffee and 
maKing “Steel-cut” coffee, are now manufactured by 

THE HEDFELT COMPANY 

718 Fifteenth Avenue, N. E. Minneapolis, Minn. 


Arksaf e” Elastic Paper Linings 



FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
and Spices. 

Sample! Upon Request 

Arkell Safety Bag Co., 

CHICAGO NEW YORK 

14 East Jackson BouUvard 120 Broadway 


W 
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To produce accurate results in packing, at least every twenty-fifth package should be checked 
and corrections made on your automatic packetmg scale. 

With THE "KXACT WEIGHT” SCALE merely place packet on scale and your operator will 
instantly know what change to make, for the scale will him tell what fractional part of an ounce 
he is either heavy or light. 

If it were possible to maintain an even pressure above your automatic scale, also a constant 
temperature and humidity, it would not be necessary ; but as this is impossible THE ''EXALi 
WEIGHT” SCALE is indis}xjnsiblc to the production of EXACT WEIGHT. 

NEVER BEFORE HAVE FRACTIONAL PARTS OF OUNCES BEEN AS VITAL TO 
YOUR NET PROFITS AS AT THE PRESENT TIME. 

THE “EXAC i' WEIGHT'* SCALE IS ALSO AN IDEAL HAND RACKETING SCALE. 
Tell us your needs and let us forward our list number 75. 

THE SMITH SCALE CO., COLDMBDS, OHIO, D. S * 


INCREASE YOUR PROFITS BY USING THE “EXACT WEIGHT” 
SCALE TO CHECK YOUR AUTOMATICS 

NO MATTER WHAT AUTOMATIC PACKETING SCALE YOU ARE USING YOU CAN 
INCREASE ITS EFFICIENCY AND ACCURACY AT LEAST FIFTY PER CENT BY 
USING THE “EXACT WEIGHT” SCALE TO CHECK. ITS RESULTS. 

The “Exact Weight” Scale No. 101. 


When Writing Advertisers, Kindly Mention The Tia AMD Coryxt TlAltt JootMAI. 
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9ULK COCOitl 

LIN BARRELS AND DRUMS, 

Also packed in tin cans under your 

Private Label 

We make American and Dutch 
Process Cocoa. 

Write for our Latest Price List. 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
advertisement. 

’Ambrosia Chocolaie Co.^ 

331 •333-835 FIFTH STREET 
MILWAUKEE, WIS. 

THE PnOGRESSIVE CHOCOUTE AND COCOA 
MANUPACTURERS 


TEA. COFFEE, CHOCOLATl 
and HOT WATER 

URNS 



Coffee Urn. 2003 Series 


Made in all sizes 
to 25 gals, capacity 


Also a full line ol 

High Grade 
Copper, Nickel 
Plated and 
Brass Goods 

iDcluding Pastry bdg 
Roll Warmers Steam 
Tables, Platt 
Warmers, Watei 
Coolers, etc. 

Send for our nes 
catalogue, showing 
complete lines o! 
Hotel, Restauran' 
and Bar Supplies 
Metal Houaefumisb- 
ing Goods, Cuspidon 
etc. 

Geo.A.Iajllfg.Cg. 

Buffalo. N. Y. 



Look for This Mark 



on the bottom of the cans you purchase. 
It's the sign that they're 

Heekin Cans 

and safe protectors foi' your products. 
Heekin Cans are ideal for teas, coffees 
and spices — retaining the full aroma, 
strength, ftagraiwe and freshness. 

Send today foi .ample. 

THE HEEKIN CAN CO. 


Culvert a New Sts., Cincinnati, O. 
"HteKin Can Since 1901” 



Urn Bats Mslllog Bags— Individual Tea 

NATIONAL 
URN BAG 
CO. 

174-176 E. 1 04th St. 

N.W York City 

Urn Bags at Lowe«t Prices 

Wo hovo tho fMilltioft and. tho orgonliotlon for 
giving jrou mool olfiolont oorvloo- 
Samplos mollod on rtgutol froo* 



Tlie Laurel Improved 
Coffee Orannlator 
and Chaff Remover 

Cbcopcst sod befft mochioe 
00 Ibv morket. CoptcitT 
300 Ibt. tted cut per hour. 
The "“f**!"* 3roo will wsot 
to iocresM pour tales ol 
clean ground coHee. Write 
for photo, iafomadoov and 
sample at the work at mO' 
ckbe. 

HkeLiireinff.Co. 

§27 N.MSt.,PMU.,Pa. 



WJen Writing AdvertUert, Kindly Mentioo Ths Tsa and Corru Ttasi JovtXAL 
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SCmiTZ BIOTHERS SCHWARTZ & COIPINY 

San Francisco, Cal. Guatemala City 

U. S. A. Guatemala, C. A. 

First Hand Dealers In 

GUATEMALA COFFEE 

Because we maintain oflSces in both the United States and Guate- 
mala, we are equipped to render superior service to coffee buyers. 

Guatemalas are in favor with many American roasters, an in- 
creasing number of whom are finding out to their profit that as blend- 
ers these coffees are superior to many higher priced mild types. 

Europe has long known the worth of these coffees and pays a 
premium for them. They are also growing in popularity in this 
country. It will pay you to look into their merits. Write for samples 


COSTA RICA COFFEE 

You can now buy it Direct from the Grower 

Costa Rica coflfec is generally acknowledged to be a superior cofiee, particu- 
larly for blending purposes. It is rapidly growing in favor in the American market. 

Some of the finest grades that formerly went to Europe are now coming to 
this country. We import Costa Rica coffee direct from our own plantation. Let 
us quote you on this coffee. 

MOINTEAUEORE & BONILLA 


Coffee Planters 

San Jose, Costa Rica 80 Front St., New York 



UNDER DEALER'S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES— 
In li.: l.Ski l'4i. nod 1-te. pn^nd aider cnftomen' labels, or aider onr own stock tobels. 

All goods gnwante^ onder U. S. Serial No. Ifil. 


FOUNTAIN CHOCOLATE 

„ „ , IN BULK-B«n«l»-E«f»-Dnun»-Ttoi 

Por Sodai los CreUBi and Bkteg Trade. Both Natural " end Dutch ProoeM ” gradet. 

VFrtft ut far nmfUs md Prieu. State itsa uttd amd tnaktf urt d t d Addmt 


HOOTON COCOA CO., NEWARK, N. J. 



When Writing Advertisers, Kindly Mention Ths Ti* and Corra Tkadi Jouinax, 
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Bourbon Vanilla Beans 

from the 

COMORES ISLANDS 


We have — 

Direct facilities on the Islands — 
Chiris’ process for curing. 

Which means — 

Perfectly cured Vanillas — 

A uniformly fine aroma — 

A liberal classification 
and 

Satisfactory Deliveries. 

Requests invited for samples 
and quotations, either in Bond, 
duty paid or to arrive. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 


VANILLA BEANS 

EXCLUSIVELY 


We Impart Direct and can make 
attractive offers In all varieties. 


J. N. LIMBERT & CO. 

11 S. HinhaH SL rilEADELrilA, PA. 


ChM.Dttkmann F.V.AUaln Ch«*.S. Dlttmann Jr. 
M«mb«r N. Y. CoffM Eachang* 

CHARLES DITTMANN CO. 

Coffee Commlselon 
New Orleana— SOI Graviar St., P. O. Bos 747 
Chicago, 326 Rivor St., Room*, 203-204 
AGENTS FOR: 

Messrs. Ed. jnhostem Soa & Co.. London 
Mesws. £. Johnston & Co., Ltd., Santos 
Messrs. Atlas Coffee Co.. Ltd.. Rio-de-Jandro 
Messrs. Norton Megaw & Co., Ltd., London 
Messrs. Norton Megaw & Co., Ltd., Rio-do-Janeiro 
Messrs. Arbuthnot. Latham & Co., Bankers, London 
Messs. Fred’k. Hath & Co., Bankers. London 
U. S. Branch of Thames & Mersey Marine Insurance 
Co. Ltd., of London & Manchester 
London Assurance Corporation (Fire Insurance) 
Commercial Leltera of Credit laeued 
Our spot departmant makes a epecialty of selecting 
and purebadng coffees for tho interior trade. 


THURSTON & BRAIDICH 

27 cupr STRCCT 
NEW YORK 


VANILLA 

BEANS 


VANILLA BEANS 

and 

OLIVE OIL 

Direct importers 

Ricardo Gomez & Dietlin Go. 

Inc. 

80 Maiden Lane New York City 

Harry C. Danaher 

Coffee 

Commission 

New Orleans, La. 

Member New Orleans Board of Trade 


When Writing Advertisers, Kindly Mention Th* Tsa and Co/vit Tiadi Jovinal 
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VANILLA BEANS 

MEXICANS, BQURBONS 
TAHITI. TONKA BEANS 

FRUIT FLAVORS 

RUSSELL COMPANY 

ini Rfieliman St. New York City 


FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO., 

INCORPORATED 

100 William St. NEW YORK 

PEDRO TREMARI SUCS. 

SPECIALISTS IN 

MEXICAN 
VANILLA BEANS 

PLANTERS-CORERS- EXPORTERS 

54-56 STONE STREET 
NEW YORK 

BLACK TEAS 

Best Values io Straight Orange 

Pekoes 

Regular Arrivals from 
Plantations 

A. H. SAKLAT & CO. 

Importers and Jobbers 

85-87 Front St. NEW YORK 

Tel. Hanover 66M 

M 1 T S U I & C 0 . . Ltd. 

bnfxirtenaf 

FORMOSA TEAS, ETC. 

PLANT IN TAIPEH, FORMOSA 

TEA DEPARTMENT 

87 Frooi St« and Madiaoa Avenue. New York 

Bru^ All Otw The Worid 
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Jardine Matheson & Co..Ltd. I 

63 WAIL STREET, NEW YORK 

i Wish to announce that they are j 
j now organized to do i 

1 business in I 

1 CEYLONS, INDIAS | 
and JAVAS 

E. B. MULLER & CO. 

Importen, Grgwen «a(l Muwficturen of 

CHICORY AND 
COFFEE SUBSTITUTES 

OF EVERY GRADE 

21 1 FRANKLIN STREET. NEW YORK 


CHICORY 

gy HENRY FRANCK SONS, Inc. 

FLUSHING. N. Y. 

> OrnwaarA. DrvArs. Ro&aters and Manufacturers of Chicory 


Wh«n Writing Adverticers. Kindly Mention Tai Tea akd Coffee Tiade Jouenal 
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number of trees in tliis group of plantations is 
about 180, oco, and the production for 1916 did not 
exceed 40 tons. 

A few isolated plantations are found in other 
parts of Tonkin. These estates are generally new 
and, so far, little productive. The largest, which is 
located at Mont Bavi, near Sontay, on the south 
bank of the Red River, between Hanoi and Vietri, 
consists of over 200,000 young trees, and seems 
jlcstined to become the most important in Tonkin. 
These isolated plantations contain about 420,000 
trees, and in 1916 produced about 100 tons of 
coffee. , 

Pl.\ntations ok Xokthern .and Central Anam 

The three nortlicrn provinces of Anam belong 
geographically and economically to Tonkin, and 
during the past few years the culture of the coffee 
plant has been spreading across the border. The 
Province of Thanh-hoa, adjoining that of Ninh- 
binh, has two plantations, one of 150,000 and one 
of 65,000 trees. The Provinces of Xghe-an, or 
Vinh. and Hatien have several estates. The total 
number of coffee plant.s on the plantations of 
Xorthern Anam was estimated at 600.000, and the 
production during 19*^ about 70 tons of 
coffee. 

The Province of Quang-tri, in North Central 
Anam, has long enjoyed a local reputation for its 
"wild” coffee. In several places small coffee 
shrubs grow without much cultivation on the part 
of the natives, and produce a small and imperfect 
berry, which, however, when prepared for use is 
very highly prized by the natives and Europeans 
of this region, but is not produced in sufficient 
(tuantities' for export. These ''Quang-tri coffee” 
plants are un4oubtedly a survival of the plants 
introduced by French missionaries long before the 
French occupation of this region. A new planta- 
tion has recently been established in this Province. 

In Central .^nam a few coffee trees have been 
planted on tea estates. In the vicinity of Tourane 
(Province of Quang-nam) there are .several small 
coffee and tea plantations, some of which arc be- 
ginning to yield a few tons of coffee i)er year. 

CoFTKE IN Soi THKKN' .XnAM AND OxHIX CHINA 

Near Quinhon, in Southern .Anam. one reaches 
the northern limit of the rubber plantations of 
Indo-China. and south -o' this point practically all 
the coffee plants are secondary crops. Two plan- 
tations near Quinhon have about 200,000 coffee 
plants just beginning to yield. Because of typhoon 
and other handicaps to rtibber cultivation it is 
probable that these estates wdl adopt coffee as 
their principal culture. 


In Cochin China some of the larger rubber 
plantations, notably Locninh and Suzannah, have 
adopted coffee as a secondary culture and are u'ell 
satisfied with its development. The former now 
has about 550,000 coffee plants, and is the largest 
coffee plantation, as well as the largest rubber 
plantation, in French Indo-China. During igi6 
the Locninh estate produced about 13 tons of 
coffee, while that of Suzannah produced about 5 
tons. All told, there are at least 1,200,000 coffee 
trees on the rubber plantations of Cochin Cliina 
and Southern Anam. With these advantage.s of 
soil, climate and capital these estates are likely to 
make Cochin China, instead of Tonkin, the chief 
coffee-producing district of French Indo-China. 

Climate and Soil ark Import.\nt Factors 

Climate and soil are important factors in the 
successful cultivation of the coffee plant. As to 
temperature. Tonkin is on the borderland. Mo.^t 
of the world's supply of coffee is raised in a 
milder climate than that of Tonkin and Northern 
.\nam. The annual inundations of the Red and 
other rivers make it impossible to raise coffee 
in the delta lands and coastal plain, and the upland 
regions are too cold in winter, or lack sufficient 
soil. It is, therefore, only in a strip of Tonkin 
between delta and uplands that the conditions 
necessary for the development of coffee planta- 
tions are found. The soil of this strip is not rich, 
it consists of a yellow alluvial clay, lacking in 
5e\eral elements, particularly nitrogen, potash and 
phosphorus, and these deficiencies must be sup- 
plied by the constant use of manures or artiiicial 
fertilizers. 

In Cochin China and Cambodia condition,' arc 
more favorable, the climate being warmer and 
the soil richer. The red soil of the rubber plan- 
tation belt is exceedingly fertile and has a depth 
of several feet. .Although the production of cof- 
fee has been less important in Cochin China than 
in Tonkin, this is not due to lack of the right 
climate and soil. 

Varietie.s of Cokfkk Plants 

The first coffee plants introduced into linikin 
were the Arabica iCoffea nrubka), and at lra>too 
per cent of the coffee plants nf 'rnnkin are still 
of this variety. The plant does not attain the 
height it sometimes reaches in its native region 
of Abyssinia; in Tonkin it never passes 13 'C 14 
feet in height, it averages 8 or 10 feet. ll‘i ‘offee 
is of excellent quality and compares favorabh 
with the Mocha brand It is said to bring the 
highest price in the French market. This 
productive, ripens well, and is perfectly adapts 
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These Native Women at the Rorel Plantation, Co*XiiHiA, Ph'k the Coffee 

SCENES IN THE COFFEE DISTRICT OF THE STATE OF TONKIN 
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to the soil and climate of Indo-China; but it has 
one weakness which has led to certain attempts to 
displace it, that weakness being its susceptibility 
to the attacks of the “borer.’’ 

Several varieties of Arabica are cultivated in 
Tonkin. Of these the best know'n are the “Grand 
Bourbon," the “Bourbon rond’’ and the “Bourbon 
Le Roy." The Grand Bourbon is difficult to dis- 
tinguish from the ordinary Arabica; the coffee is 
a little larger, but the plant is less productive and 
even more readily attacked by the “borer.” The 
Bourbon rond produces a small, round coffee of 
superior quality; but the crop is very irregular, 
and it is c-qually susceptible to the attacks pf the 
“borer.” The Bourbon Le Roy {Coifea laurina) 
is sometimes considered as belonging to another 
family, the plant being smaller than the others, 
rarely attaining a height of 8 feet. The grain 
is small but of good quality, but the plant is not 
so productive nor so precocious as the Arabica. 
Its sole advantage is that the trees may be planted 
closer together. It is also attacked by the “borer.” 
The experience of the Tonkin planters does not 
favor any of these sub-varictics. 

Concerning the Liberia (Coffca liberica) there 
is a wide divergence of opinion here. The tree 
grows well, seems to thrive in poorer soil, which 
is a decided advantage in Tonkin, where the soil 
is not very fertile, and attains a considerably 
greater height than the .\rabica. One advantage 
is' that it successfully resists the attacks of the 
“borer.” Its acknowledged diiad\antagcs are that 
it is difficult to prepare for the market and brings 
a lower price than the Arabica. The experience 
of the Phuly planters, particularly at “La Cres- 
sionniere,” indicates that it does not thrive well 
in the occasional cold weather on Tonkin. On the 
other hand, Perrin Bros., in a colder region near 
Tuyen Quang, are so well satisfied with this 
plant that they are changing their entire planta- 
tion from Arabica to Liberia. The question of 
re.sistance to cold, therefore, does not seem to be 
finally- settled. Next to Arabica, this variety of 
trees is the most numerous in Tonkin. 

Plants to Resist Eeffcts of Insfxts 

The Phuly planter, in search of a plant that will 
resist the attacks of the “borer’’ and not satisfied 
with the Liberia, have tried .several other va- 
rieties. In 1906 Ernest Borel planted about thirty 
trees of “Rio Nunez" (Coffea sienophyUa) un his 
estate at Co-Nghia, near Chi-ne. This plant has 
so far been successful in resisting the attacks of 
the borer and ocher insects, but its culture has not 
been extended because of its limited yield. In 
1909 Marius and Ernest Borel ma ie similar ex- 


periments on their estates at Da-Han and Co- 
Xghia with the coffee Robusta, which has proved 
so successful in Java. While the evidence is still 
inconclusive, these plants do not seem to thrive so 
well in the colder climate and lighter soil of 
Tonkin. They flower abundantly, but do not ripen 
well, and the product does not bring so high a 
price in the French market as that of the Arabica. 
In 1906 Ernest Borel planted ten specimens of 
“Chari” coffee (Coffea excelsa) at Co-Nghia. 
This plant is considerably larger and more tree- 
like than the Arabica. In its native country it is 
said to attain a height of 60 feet, but in Tonkin 
its growth seems to he arrc.sted at about 20 feet. 
These trees have borne since 1909. They give an 
abundant crop, the fruit being smaller than that 
of the Arabica. The plant seems to be able to 
re.sist the borer and other insects and maladies 
and thrives well m the climate and soil of Tonkin 
It possesses, too, the additional advantage of not 
requiring trees to shade it, even in infancy. The 
product is not known in the European market, 
l>ut in quality it seems to occupy a place between 
the .Arabica and the Liberia. The Excelsa, better 
than any other plant, seems to answer the demand 
for a coffee that will resist the borer and thrive 
in the soil and climate of Tonkin. 

The Robusta is most in favor on the coffee 
plantations of Cochin China, although the Bour- 
bon and other varieties are cultivated. These 
plants thrive better in the milder climate and 
richer soil of the southern colony. 

The first step in the cultivation of coffee is the 
establishment of a nursery, which may be located 
on thin but well fertilized soil. In Indo-China 
the rows of young plants need a roof about a yard 
above them as a protection against the rays of the 
midday sun and the continuous rain of some sea* 
sons of the year. 

The seeds are usually planted in December or 
January and the young plants appear some two 
months later. By September they have generally 
attained a height of 12 to 15 inches, and the roof 
can then be removed. The young shoots may ho 
transplanted with the decreasing rains of October, 
or this may be delayed until the “crachin” or ligl't 
rains of February and March. Autumn is pre- 
ferred, because the undeveloped plants may then 
he replaced with the “crachin.” 

Gathf-ring and Prkparing for Market 

The young coffee plants are generally trans- 
]>lanted in October or November, and if 
cared for they will probably flower in March or 
April of the next year. These flowers are not 
likely to come to maturity, although a second-yc.ir 
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crop of 4,762 pounds has been produced from 
^r.500 trees — about 68 grams per tree. The third 
\eHr the plants will have reached maturity, and a 
production of 400 grams per tree may be expected. 
The flowering season runs from March to July — 
\()ung plants flowering earlier than old ones — and 
the crop is harvested from September to March. 
Tire crop is usually gathered by women, who are 
paid about 15 cents (local currency) per measure 
containing 57-32 to 66.13 pounds of coffee. Some 
of these women earn 30 to 45 cents per day, which* 
is about two or three times the wages paid them 
-IS day laborers. (.\ cent of Indo-Chinese cur- 
rency is worth about half a cent United States 
currency.) 

The coffee berries are dried on cement floors 
open to the air. and if there i.s plenty of sun the 
color is generally yellow, otherwise it is green. 
This difference sometimes amounts to cents 
per pound in the European market, and makes 
imperative for Tonkin a coffee which will ripen 
during the dry season, from mid-November to 
mid-Fehniary, and be completely dried before the 
1 eginning of the ‘'oraohin,” Small artificial drying 
tn.'chines are occasionally efnploycd for the late 
crop. The busk is sometimes removed by hand 
or by motor decorticators. but because of the 
clu-apuess of band labor it i.s generally pounded 
nut in a wooden mortar. In the Cbi-ne region 
ciiffce is husked, fanned, sorted and placed in jute 
sacks ready for shipment at a labor cost of from 
1 to 1.20 piasters per sack of about 17C pounds. 
(Tlie value of the piaster fluctuates, being about 
tliat of the Mexican dollar.) Tlic coffee is fanned 
ami sorftu] by band machinery, which is generally 
of Knj’lish manufacture, although some planta- 
tions have .\mcrican machinery. 

pRoiircTioN' A'Si) Exwkt.mkjn 

Coffee culture in Tonkin was an experiment 
until 1901. up to which time the production did 
ni't exceed the wants of the planters and of a very 
restricted local market. During that year the 
'irst coffee was exported, and since then it has 
been sent out in gradually increasing quantities 
1 lie amount was small until 1906. when the first 
ostate.s began to yield on a large scale. There was 
nnntluT depression in iqu and igT2. due to the 


ravages of the “borer” on some of the larger 
estates; but since this latter year the production 
has increased rapidly. 

The exportation of coffee from Haifong during 
certain years since 1901 follows, in metric tons 
(2,204 pounds): 1901, 5 tons; 1904, 145; 1907, 
170; 1910, 227; 1914, 242, and in 1915, 360 tons. 

Practically all the coffee produced in. Tonkin 
and Northern Anam is shipped to France via 
Haifong. The amount of coffee exported to 
foreign countries during the years 1913, 19^4 a’^d 
1915 was, respectively, 26. 4 and 6 tons. 

The coffee of Indo-China is very much prized 
in France and a good price is paid for it. The 
mother country affords a very good market, for 
the coffee of Indo-China amounts to but 2 or 3 per 
cent of the total amount of coffee imported into 
France. The remainder of the supply of French 
coffee comes mainly from Brazil, Haiti, Vene- 
zuela, British India and Java. France has every 
reason to encourage the production of coffee in 
the colony and several steps have been recently 
taken in this direction. 

FtTtRE OF THF CoFFEE In'DUSTRY 

The coffee plantations of Tonkin and Northern 
.\nam contain at least 2.400.0i>D trees, and when 
these attain the productiveness of the mature trees 
on some of the older plantations a yield of 2.400 
tons will result. This is not too much to antici- 
pate within the next five years, even with th* 
present amount of land under cultivation. The 
bluropean planters of Snuth Tonkin and Northern 
Anam seem to have found coffee the only sure 
and profitable crop, and are devoting themselves 
almost exclusively to its culture. Since 1913. cof- 
fee culture seems to rest on a secure foundation. 
The struggle with the “liorer” seems to have been 
won. and the planters have no further fear from 
that quarter, and there is now a European market 
with satisfactory trade relations for their prod- 
uct. With tariff advantages in the large market 
of I'rancc. the Tonkin coffee industry seems to be 
well established. If coffee culture proves to lie 
sufliciently prolitalile on the large rubber estates 
of Cochin China, as some of the planters seem to 
think it will, there is .scarcely no limit to the ex- 
tent of its future trrnduclion in this region. 



A Grolt uf Coffee Plant.vtion Bi ildings Near Chi-Ne, Tonkin 




Coffee Warehouses and Ox-Cart Transport at Maala, Between -Steamer Point and 
THE Crater Town of Aden 



JiBL-Ti, \eyssinia, Red Sf.a Tf.rminus of the Krench Railway, Which Brings Coffee 
FROM Harrar and Adis Abeba 


TWO IMPORTANT COFFEE PORTS ON THE GULF OF ADEN 



ADEN’S COFFEE MARKET AND THE WAR , 

IfThough the war has caused coffee prices in Aden to decline, 
traders are expecting a boom when hostilities cease and are preparing 
for it by opening new shipping ports on the Red Sea, and in other 
ways. KThe author specifies some of the factors influencing trade in this 
section, such as army operations in the hinterlands, England's prohibition 
of imports of coffee into the United Kingdom, scarcity of shipping 
facilities and high freight and insurance rates. 

By Addison E. Southard 

A<len, Arabia 


S IXCF the beginning of the present year coffee 
prices in the Aden market have been going 
^tcaciiIy downward. Superior grades of Mocha 
(.-(iffee that rarely sell for less than $5 or $6 a 
niaiiiui of 28 pounds have recently been offered 
tor $,ioS, about $0.25 of this amount representing 
ihe cost of cleaning. 

Tlic Yemen coffees, known as Mattari and 
Hemi. from the districts in which they arc grown, 
are the two finest of the superior gradc.s of 
Moclui. Practically none of the Mattari and only 
small quantities of Hemi have been able to reach 
Aden on account of military operations in the 
districts through w'hich they must pass; accord- 
ingly. large stocks of these two fancy grades are 
riaiimnlating in the interior. These accumulated 
-t' cks will, of course, reach Hodchia and Aden 
'\hrn the blockade of the former is lifted and 
aravaii traffic with the latter is resumed, and 
na}' 1)0 expected to have an important effect upon 
Ik' miirkf't. Other and less choice grades of 
Mucha coffee are arriving in good quantities but 
ire .'lolling at proportionally low prices. 

Important causes for current low prices are 
iniisLially heavy coffee crops during the past two 
'OEir’s in the Yemen, a light demand, limited ship- 
I'ing space for export, and high freight and in- 
I'liraiicc rates. The favorable effect of recent 
ITdspcct.s of increased .shipping space has been 
counterbalanced by the prohibition of 
the import of coffee into the United Kingdom. 

OuTLii:T.s FOR Mocha Coffke 
M'K'lia coffee has for many years been exported 
'^rgely from Hodeida. but the port has been 
clo.scfl for nearly two years by blockade on ac- 
of the war. An interesting result of this 
has been the recent marketing of considerable 
'Hiniitiiio.s of the Yemen coffee crop through the 
'jhl town of Mocha, which many years ago, as the 
I'tiiiciiial market and port of .shipment, gave its 
"tti'ic to all Yemen coffee, but which of late has 


had a very minor part in the trade. Its renewed 
importance as a coffee port can only be temporary, 
however, as its harbor has filled and become 
shallow practically beyond restoration. In fact, 
the disadvantages of Mocha as a shipping port 
arc so great that it is already losing its recently 
regained importance as an outlet for Yemen 
coffee. A little port to the north, known as Medi, 
the name of which is found on very few maps, 
is Iwing made a point of shipment for coffee 
because of having fewer disadvantages than 
Mocha. 

When Hodeida is available as a point of ship- 
ment a great deal of Mocha coffee is exported 
directly from there to European and American 
ports. Facilities of this direct export are not 
available from .\(ocba and Mixli, which accommo- 
date only .small coasting steamers and sailing 
dhow.s. and as a result the coffee which has come 
out througli those ports during the past year ha.s 
bet'll bniuglif to .Aden for foreign export. The 
falling off of .Aden's receipts by land has been 
more than made up by arrivals from the .Arabian 
Rod Sea ports. .\,s a result the Aden market ha.-i 
handled much more of the Mocha coffee than it 
normally does. 

While .Aden is of great importance as the prin- 
cipal. and at times only, export market for the 
entire world's supply of genuine Mocha, it also 
liandle.s a consideraide quantity of the longberry 
Harrari coffee from .Abyssinia. This is a fancy 
grade of coffee, and by some local epicures i.s 
preferred to tiie best Moeba as a beverage. 

Larger pRonrenox of Mottia Looked For 

As is well known, all Mocha coffee is produced 
in a limited area of Southwestern Arabia. This 
coffee-growing district is without real roads of 
any sort to the coast, and practically the entire 
coffee crop is moved by camel caravan. The Arab 
coffee growcr.s must on account of the inac- 
cessibility of their districts, raise practically all 
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of their food. As a result, much good land and 
energy that would ordinarily go to raising Mocha 
coffee is devoted to food crops, which are much 
less remunerative. There arc many reasons to 
believe that the Yemen coffee districts will soon 
be connected with the coast by good cart roads 



Seu.ing Coffee at Aden by Tapping Hands 
Under Cover 

at least, and railroads are not improbable. These 
means of communication with the outside world 
will relieve the Arab coffee grower from the pres- 
ent almost complete dependence upon his own 
agriculture for food. This condition and a safe 
and easier means of marketing his most profitable 
crop (coffee) will tend to increase the number 
of trees planted. In the opinion of those familiar 
with conditions it may safely be said that within 
a very few years the world’s available supply of 
Mocha will be doubled. 

Many attempts have been made in the past to 
grow in other places coffee having the qualities 
of Mocha. It seems, however, that the exact soil 
and climatic conditions in the higher altitudes of 
Southwest Arabia have not been duplicated in 
other coffee-growing regions. One of the most 
recent attempts to produce Mocha coffee else- 
where than in the Yemen is also reported as un- 
successful. This attempt is said to have been made 
in the Italian Red Sea colony of Eritrea. Seeds 
and plants were obtained from Arabia, and Arabs 
familiar with the Yemen methods were brought 
across the Red Sea to work the estate; yet, al- 
though only a narrow strip of sea and land sepa- 
rates Eritrea and the Yemen, and soil, climate and 
altitude are similar, the Eritrean coffee grown 
from Mocha seed is reported as quite unlike the 
product it was meant by its growers to be. 

“Harrari” the Best Abyssinian Grade 

In average years about 51 per cent of the 
coffee coming into the Aden mark d is made up 


of the Mocha grades and about 43 per cent is 
from Abyssinia. In 1916 just about 3^ per cent 
of the total amount of coffee passing through this 
market was from Abyssinia. The only explana- 
tion seems to be that the bulk of the coffee from 
Abyssinia was shipped direct from Jibuti, the 
terminus of the French railway which goes into 
Adis Abeba and a port of call for all steamers of 
the Messageries Martitimes. 

The best Abyssinian coffee, as mentioned above, 
the Harrari, so called from the town of Harrar, 
which is the center of the district where it is 
grown. This coffee is grown in high altitudes, 
as are the best Mochas. Harrar was formerly a 
very prominent coffee market, but has lost much 



Ascertaining thf. Net Weight of Coffee Af 
Aden Prior to P.acking 


of its importance since the construction of the 
Franco-Ethiopian Railway from Jibuti to Adi'' 
Abeba. This railway has become the main avenue 
for trade, and goods formerly marketed through 
Harrar now go direct to the railway at Dire- 
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Dawa, 35 miles from Harrar. A good road 
(which does not now exist) between Harrar and 
Dire-Dawa might restore some of Harrar’s im- 
portance as a coffee market, situated as it is in 
the center of the rich plantation district. Before 
the construction of the railway much of the 
Harrar coffee passed from that town along the 
old caravan route to Zeyla in British Somaliland, 
which port is close to, and lias frequent steam- 
ship service with, Aden. Some Abyssinian coffee 
still follows the caravan route to Zeyla, but the 
hulk of it comes through on the railway to Jibuti, 
u hence some of it is exported direct to Europe 
and some goes to Aden. 

Good Harrarl is a fine, yellow berry, well 
flavored. It is said to be mixed with certain 
Mocha grades at Aden and sold as “longberry 
.Mocha.’ There is also a shortberry Harrari. 
The present price at which the best Harrari is 
t’uught in Aden by dealers is 11 rupees ($3.56) 
per farasula of 35 pounds. Eight annas ($0.16) 
is added for cleaning, bringing the total cost up to 
II rupees 8 annas, or about 105/7 cents per 
]u»iiii<i, just a fraction of a cent less than the 
present price of the superior Mocha grades. 

Wild Cuffke — No Reliable Data 

Besides the Harrar district of cultivated coffee 
there are vast forests of wild coffee in South- 
western .Abyssinia, the product of which reaches 



CiiKFi K CaMKLS in the CcSTONf Hoi'.SE AT IIaRRAR 


the Aden market as “Abyssinian’’ coffee. It is 
fit ail inferior grade and is much cheaper than tiie 
Harrari. The Abyssinian coffee in the west 
denies to the coast at Massowah, in Eritrea, and it 
fruni there that the Aden market receives its 
principal supply of this grade. The Abyssinian 


coffee in the more southerly districts of the 
country finds its way out through the Egyptian 
Sudan, the important markets being Garabela, 
Gallabat and Khartum. It is said that the forests 
of wild coffee in Southern Abyssinia have 
scarcely been touched. The Aden Consulate 
hopes at some time in the near future to investi- 



SoME Coffee is Still Hulled at Aden by This 
Primitive Method 


gate this interesting claim and to report more 
fully upon it. 

Requests are often received for data relative 
to the number of coffee plantations, the area 
planted, number of trees, methods of planting 
and cultivation, average annual production of 
each district, etc. Attempts have been made to 
secure data along these lines, but with little suc- 
cess. It seems from all information obtainable 
that the average .Arab coffee grower in the Mocha 
districts just -plants his trees and lets them grow, 
with little or no systematic care or cultivation. 
L'nforlunalely conditions are such in these dis- 
tricts that no accurate figures have ever been col- 
lected. The oldest colTep merchant in Aden esti- 
mates the annual average production of Mocha 
coffee at 45.000 bags of 176 pounds each. He esti- 
mates the crop of the Galla district (Harrari) for 
1916 at 30,000 bags. 

Correspondence which recently came through 
from Sana, in the center of the V’emen, states that 
coffee and all other crops there are excellent and 
yielding well. Mcx'ha coffee is harvested over 
a period extending from about October to May. 

Aden’s Imports and Exports 

The export returns of the .Aden Port Trust do 
not distinguish between the Mocha, Harrar and 
'‘.Abyssinian’' coffee, but the invoices certified at 
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Aden indicate that the United States takes 
a very large share of certain Mocha grades. 
In the calendar year 1916 the coffee exported 
from Aden- to America amounted to 18,603 hun- 
dredweight, valued at $385,765. For the first 
quarter of 1917 exports of coffee from Aden to 
.America were 350 hundredweight, valued at 
$7,393, as compared with 12,462 hundredweight, 
valued at $259,795 for Januar3'-March, 1916. 

K.XrORTS TO THE UxiTED St.\TES 
The Aden Port Trust returns show that during 
the fiscal year ended March 31, *916, the United 
States took -12,667 hundredweight of Aden coffee 
exports, valued at $96)2.2 17. Total exports of 
coffee from Aden during that fiscal year (the 
most recent period for which complete figures 
are available) amounted to 128.172 hundred- 
weight, valued at $2,463,058. Detailed figures of 
.Aden's imports and exports of coffee follow, the 
quantities given in hundredweight of 112 pounds: 


COL'NTKIES 

1913-14 

1914-15 

191516 

Imports 

Cwt. 

Cwt. 

Cwl. 

Mocha 

13,85.3 

10,898 

57,067 

.•\byssinia 

54,612 

55,140 

50,686 

Somaliland 

1,724 

1,323 

2,591 

Straits Settlements 

3,301 

4,697 

2,854 

India (Bombay) 

1,334 

10,322 

2,660 

Hodeida 

50,619 

10,59! 

96 

.All other countries 

2,100 

5,508 

9,835 

Total 

127,543 

11)3.479 

125,739 


Exports 


United States 

38,394 

20,831 

42,667 

France 

, 26,570 

19,931 

26,191) 

Africa and adjacent islands... 

21,346 

20,292 

25,217 

Unitea Kingdom 

5,223 

10,307 

9,28ii 

Spain 

4,807 

3,018 

4 . 0 I 1 ) 

Italy 

7,247 

4,864 

4.130 

Arabian Gulf ports. 

7,610 

8,043 

8.267 

Australia 

1,985 

1,324 

1,804 

All other countries 

25,841 

12,520 

6,107 


Total 139,022 101,040 128,175 


TACOMA RECEIVES BIG TEA CARGOES 
More than 1,000.000 pounds of tea were in- 
spected at Tacoma, Wash., during ten days eark 
in July, which is said to be the second largest 
quantity ever entered at that port in any like 
period. Tea shipments had been expected to fall 
off because of the war, but contrary to that be- 
lief is the statement that the Tacoma warehouses 
are overcrowded with tea, and the overflow is 
stacked on docks at ^Milwaukee. The tea was 
brought in by two Japanese steamships, and is 
from Yokohama and the Formosa Islands. 


COFFEE FAMINE IN SWEDEN 
Reports from Stockholm declare that wholesale 
distributers of coffee have completely exhausted 
their stocks, and as a consequence a coffee famine 
exists there. 



Sorting Coffee hv Haxu Power Maghinery in a French Clf.aning Go-Down at Aden 
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FRENCH SOLDIERS USE FRESHLY GROUND COFFEE 

T he French people like to grind their coffee just before brewing so as to obtain full 
value in their cups. Even the poilus in the trenches are willing to undergo e.Ktra 
liardship and labor to obtain freshly ground coffee, as indicated in this picture of a com- 
pany kitchen squad using one of the coffee mills that are important parts of the camp 
equipment of every French regiment 


WAR TAXES STILL UNDECIDED 

Congress Continues to Haggle Over the Terms 
of the Revenue Bill — The Status 
at the Present Time 


r\URlNG the past month the War Revenue Bill 
^ lias been sidetracked in Congress in favor of 
the Food Bill. At the time this was written it had 
just come from the Senate Finance Committee, 
^vhere its tea and coffee provisions had been 
altered by the addition of a “floor" or stock tax 
on tea, coffee, sugar and cocoa at the same rates as 
prescribed in the bill for consumption taxes on 
these products. It is understood this provision was 
added to subject to taxation large stocks that arc 
said to have been imported in anticipation of the 
proposed consumption tax, the rates of which at 
present are 2 cents a pound on coffee or substi- 
5 cents a pound on tea, cent a pound on 
^^Sar, ^ cents a pound on raw cocoa, and 5 cents a 


pound on the manufactured product Under the 
new provision the following figures represent the 
inaxinium a-nounts in possession of retailers that 
are exempt from the tax : Tea, 50 pounds ; coffee, 
200 pounds; sugar, 500 pounds. No retailers’ ex- 
emption for cocoa has been announced. 

When the final action will be taken in this 
matter of taxation it is impossible now to state. 
After the Senate finishes with it then the revenue 
hill passes on to a joint conference committee 
composed of five or six ranking members of 
the House Ways and Means Committee and the 
Senate Finance Committee. Here it is likely to be 
held up again, according to statements made in 
offlciai Washington, where, it has been said, the 
Finance Committee amendments will meet stub- 
born resistance. 

Coffee Tax ‘'Mistaken Patriotism" 

The long wait for a final decision has been a 
strain on the trades involved, and the anxiety is 
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increasing daily. Members of the National Coffee 
Roasters' Association are being kept advised of 
the changes in the situation by association bulle- 
tins. The most recent of these to appear at this 
time has this to say: “We believe the members 
of the N. C. R. A. will ‘do their bit’ toward co- 
c^erating with the Government by cheerfully 
meeting the obligations imposed by capital stock, 
income, excess profits and stamp taxes, and in 
other ways; but mistaken notions of patriotism 
should not lead us to acquiesce in a tax on onr 
commodity, which, if enacted, must result in in- 
jury to the business, curtailment of consumption 
(entailing a shrinkage of revenue), and the im- 
position of a further burden by increasing tlie 
already high cost of food products.” President 
Seclyc, wlio signed tlie bulletin, st.ited that in his 
opinion a vigorous protest must be made by the 
association against any tax on coffee, and asked 
expressions of opinion on one question only : "Are 
you opposed to any tax on coffee?” The result 
of this questionnaire has not yet been made 
public. 

CoFPEE T.ax a “Patriotic Duty’’ 

Apparently the trade is divided on the question 
of tea and coffee ta.xcs. Perhaps the statement 
made to a representative of Thf. Tea and Coffee 
Trade Journal by Ross W. Weir, of Ross \V. 
Weir & Co., New York, can be taken as voicing 
the sentiments of a large group which is not antag- 
onistic to a coffee tax. Weir said that lie is 
not averse to having a tax applied if the Govern- 
ment deems it necessary. He can conceive of no 
reason why coffee is not a properly taxable com- 
modity, and thinks that the trade should not con- 
sider its personal preferences in the matter. 

He believes that the coffee trade should hear its 
share of the burden of war expense if called 
upon, and deems the fact that confectionery, chew- 
ing gum, etc., might not be taxed as being beside 
the question. Coffee and tea are not produced in 
this country, and custom has logically decreed that 
they are taxable. From the standpoint of taxation 
these products are not comparable with articles 
made in the United States. 

Mr. Weir is of the opinion that the consumers’ 
share of the tax would be slight, and that it can- 
not be justly stated that it would add materially 
to the working man’s cost of living. He takes the 
stand that the coffee trade has had its say at 
Washington, and should now let matters take their 
natural course. When asked as to what method 
should be pursued in applying the tax, Mr. Weir 
stated that he deemed an excise tax to be the most 
equitable,, all things considered. 


THE TRADE'S ROLL OF HONOR 

News of Those Men Who Are Doing Their 
Bit to Help Win the War. at 
Home and Over Seas 

T TNDER this heading will appear each month 
the names of men and lirms in the tea, coffee, 
spice and fine grocery trades who have identified 
themselves with the United States military or 
naval forces, or are in other ways active in the 
cause of national defense. In order to make tlii-^ 
record as complete as possible, readers are re- 
quested to advise the editor of this department of 
individuals or firms they know are "doing their 
bit” in the war with Germany and whose names 
have not already been listed in the Trade’s Roll 
of Honor. 'I'hc names of individuals should he 
accompanied by the name of the fiTin with wliicli 
each is connected, as well as the military, nav-d 
or governmental organization in which each ei> 
rolls and his rank. 

A Retailer’s Contrirution 
Halvor Hauch, ex-president of the Californi;- 
State Grocers’ Association, has given two of his 
boys to the service of the country. Halvor, Jr, 
who served witli the Field Artillery on the Mexi- 
can border, is now connected with headquarters 
in the Signal Department at tlie Presidio, S:iii 
Francisco, and expects to be called to France in 
the near future. Wendell, a younger son, \va:< 
recently graduated as the second highest hoin r 
man In a chss of 46 in the aviation service. Ik* 
has been sent to France for final training, and 
may be returned later to the United Stales 
instructor to future classes of rookie aviators. 

In Military and Naval Service 
Paul F. Skinner, head of the Skinner Macaroni 
Company, Omaha, Neb. — Major, Omaha Bat- 
talion, 6tli Nebraska Regiment. 

Frank J. Roiiaync, Missouri and Kansas division 
manager for the Beech-Nut Packing Company 
— Supply sergeant. Company B, First Bat- 
talion, Kansas Engineers. 

Frank G. Henderson, caller of the New York 
Coffee and Sugar Exchange — Second Lieu- 
tenant, i2th New York Regiment. 

Thomas Smith, of Russel & Co,, New York- 
Sergeant, 7th New York Regiment 
Thomas J. Davis, of the Anglo-American Direct 
Tea Trading Company, New York — Able sea- 
man, Naval Reserve Force. 

B. A. Coates, city credit man for Tillman & Ben- 
del, wholesale grocers, San Francisco— Ma- 
sonic Ambulance Corps. 
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0. W. Bergquist, Chicago salesman of Sprague, 
Warner & Co. — Engineers’ Corps. 

J. K. Anderson, Sprague, Warner & Co., Chicago 
—Naval Reserve Forces, Illinois Naval Sta- 
tion, Grant Park. 

Harry Jacobson, Ohio, salestnan for The A. J. 

Deer Company— Aviation Corps. 

C. \V. Manning, Tennessee salesman for The A. J. 
Deer Company— United States Army. 


SPICE TRADE OF SOUTH INDIA 

Some Features of Production in the Madras 
District, with Statement of Exports 
and Their Destination 

[SPEQAL correspondence] 

Madras, In.dia, May 16, 191;. 
'T'lllS district probably exports a larger quantity 
^ and greater variety of spices than any other 
part of India, including black and white pepper. 
Imports of Tellicherry pepper amounted to 136,- 
o.ll hundredweight in 1914-15 and those of Alpcp- 
pey pepper to 143,487 hundredweight, the average 
price per hundredweight f. 0. b. for each grade 
being $9.41, Before the war the chief importing 
countries took the following percentages of the 
crop; France, 23 per cent; Italy, 21; United 
States, 20; Germany, 15, and United Kingdom, 12 
per cent. 

.\boiit .300,000 acres in this district (Madras) 
are under cultivation in chillies (red pepper), the 
exports of which in 1913-14 were 10,427.000 
pounds, of which Ceylon took 91 per cent. Ex- 
ports of ginger in the same period were 4.679,000 
pounds, of whicli the United Kingdom took .(o 
per cent. 

About 210,000 acres arc under cardaiiumis. 

T licre arc two kinds— Mysore and Malabar. Ex- 
I’orts amounted to 117,000 pounds in 1914-15. of 
uliieli the I’nited Kingdom normally takes 49 per 
cent. There is a very .small production of cinna- 
mon, the exports amounting only to 14,000 pounds. 


MR, EDWARDS RETURNS FROM CANADA 
J. Edwards, the Java Tea Commissioner, 
"bo arrived in this country a few months ago to 
PtomiUe the interests of Java tea in North 
• morica, recently returned to New York after a 
'00 weeks’ business trip to Canada, where he 
(mlfil upon the trade in Montreal, Toronto, Ilani-- 
'•on, Ottawa, also Nova Scotia and New Bnms- 
1 fe reports a pleasant reception throughout 
I's travels, and 'states that Java teas are rapidly 
^roving in favor in the Dominion. 


PURE FOOD MEN IN CONVENTION 

Commissioners Advocate Substitution as a War 
Measure to Aid in Conserving the 
Nation’s Supply of Eatables 

twenty-first annual convention of the 
Association of American Dairy, Food and 
Drug Officials, held at Atlantic City, July 31- 
August 3, adopted a resolution to permit and 
encourage the use of substitute foodstuffs as a 
means of helping to conserve the nation's supply 
of eatables. Commissioner Harry L. Eskew, of 
I ennessee, read a lengthy paper on the subject. 
The resolution adopted stated that the association 
is heartily in favor of "addition and substitution, 
and in the addition of other materials intended to 
render the product more nutritious or more ef- 
fective in its food purpose, provided such addition 
or substitution is so plainly stated on the label 
as to avoid deception.” 

Nkvv Food 5 taxd.\rds Adopted 
One of the most important features of the con- 
vention was the report of the Joint Committee on 
Food Standards covering canned goods, spices 
aiul condiments, macaroni products, cheese and 
milk. These were approved by the convention, 
and now go for approval to the Official Agricul- 
tural Chemists and then to the Secretary of 
Agriculture for his issuance. 

At the election of officers James Foust, of Penn- 
sylvania, was chosen as president; A. M. G. Soule, 
of Maine; J. M. Moore, of Alabama, and E. L. 
Rarnhouse. of Missouri, vice-presidents; John B. 
Xewnian, of Illinois (re-electcd), secretary, and 
George J. Weigel, of Wisconsin, treasurer. J. J. 
F<arrcll. of Minnesota, the retiring president, was 
elected a member of the executive committee. 

One of the sensations of the convention con- 
cerned the attack led hy Dr. Carl L. Alsberg on 
the association, charging, among other things, 
that the body was not active enough and was too 
restrictive in its scope. A committee to revise the 
scope of the organization was created, with the 
following as nieinbers: George L. Flanders, of 
New York; Dr. Carl T.. .\lsberg, of Washington, 
n. C. ; William B. Barney, of Iowa; Frank L. 
Jackson, of Rhode Island, and E. F. Ladd, of 
North Dakota. 


THE EXPORT LICENSE LIST 
Peanuts, peanut oil, peanut butter, rice and rice 
flour are some of the many foodstuffs listed as 
requiring export licenses under the President’s 
proclamation of July 9. 
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FORMOSA TEA FREIGHT TANGLE 

American and British Tea Interests Claim that 
Mitsui & Co, Seek to Monopolize Tea 
Shipments from Formosa 

A MERICAN and British tea interests, dealing 
in Formosa tea, are much concerned about 
their inability to secure adequate freight space 
for shipment from Formosa. It is reported that 
for some time past shippers have been discrim- 
inated against by the Japanese steamship compa- 
nies to the advantage of Mitsui & Co., the well- 
known Japanese import and export house, which 
is said to be in a fair way to monopolize the 
Formosa tea business. 

There are two large steamship companies carry- 
ing tea between Formosa and the United States, 
known as the Nippon Yusen Kaisha and the 
Osaka Shosen Kaisha. In addition to the ships 
operated by these companies there are also a few 
making irregular sailings from Formosa. 

It is claimed that Mitsui & Co. practically con- 
trol the allotment of freight space on the N. Y. K 
and 0 . S. K., and that American tea shippers are 
not receiving their just apportionment. Owing to 
the lack of British and American bottoms, due to 
the war, the American and British shippers arc 
practically dependent upon the Japanese steamship 
companies. 

Protest Meetings Held at Taipeh 

In an effort to correct the situation, two meet- 
ings attended by the American and British tea 
interests, representatives of the Japanese steam- 
ship companies and Mitsui & Co., as well as the 
American and British Consuls, were held at 
Taipeh, Formosa, the first meeting on June 8 and 
the second on June 1,3. According to the min- 
utes of the latter meeting, Max D. Kirjassoff, 
American Consul at Taipeh, stated that the steam- 
ship companies are engaged in a conspiracy 
against foreign shippers, and that certain Ameri- 
can tea importers claim to have proof that Mitsui 
& Co.’s representatives in New York *‘have openly 
boasted that they only wouhl he able to get their 
teas to America this season.” Mr. Kirjassoff also 
stated that American tea buyers suspect that 
Mitsui &■ Co. are being helped by the Japanese 
Government. In reply to this accusation, Mr. 
Nagai, of Mitsui & Co., stated that his concern 
intended no injury to foreign trade and that com- 
petition was open. 

It was proposed at this meeting that Mitsui & 
Co. be allowed not more than 50 per cent of the 
space on any one ship of the Nippon Yusen Kaisha, 
the balance to be divided mung the seven remain- 


ing tea shippers on a carload basis. As regards 
the ships of all other lines, it was proposed that 
of the first 280 tons available, each of the eight 
companies be given 35 tons, or one carload, the 
balance to be divided on the pro rata percentage 
basis of 1916 shipments. 

Mitsui & Co.’s representative tentatively agreed 
to this proposition, but suggested that the allot- 
ment of space on the 0 . S. K. liners be on the 
basis of last year’s shipments by this line. 

No Definite Agreement Reached 
Later advices from Taipeh state that further 
meetings have been held and another agreement 
entered into, whereby Mitsui & Co. were to secure 
50 per cent of all available space on the Japanese 
ships, the balance to be divided pro rata among 
the other shippers on the basis of their shipments 
during the past three years. 

A letter received by a New York house, dated 
at Taipeh, June 29, states that 10.000 tons of space 
on special steamers had been allotted to foreign 
shippers, with the understanding that they would 
pay dead freight charges in case of failure to 
use all the space. Still later reports from For- 
mosa stated that the whole matter had been re- 
opened, and that no definite agreement had been 
reached. 

S. Sakai, manager of the tea department of 
Mitsui & Co.’s New York office, says he feels 
certain there must be some mistake regarding the 
allotment of space, as his tea receipts have been 
comparatively small for some time, and that 
Mitsui & Co. have not had any unfair advantage 
in the matter of space. He disclaims any attempt 
at monopoly. 

Tait & Co. Offer Space 
Late cables from Formosa received in New 
York as this issue was going to press were to the 
effect that Tait & Co., who participated in the 
Taipeh conference, had to 2,000 tons ct 

space to offer to other shippers, which might he 
taken as indicating that satisfactory adjustment 
had been made with the steamship interests, or 
that Tait & Co. had chartered a steamer. 


FRENCH POILUS FOND OF PEANUTS 
Luxuries have been scarce in the ranks of the 
French army for some time, and in order to re- 
lieve the monotony of the soldiers’ diet peanut' 
have been introduced to the poilus, accompanied 
by instructions on how to roast them over the 
same small stoves used to heat coffee. Recently 
60,000 pounds of the goobers were distributed 
along the French battlcfront. 



THE PRACTICAL COFFEE ROASTER 

^ A department discussing coffee-roasting problems and matters of timely 
interest to wholesale coffee roasters, with all the news of the field. Subscribers' 
questions of general trade interest will be answered here free of charge. 


TALKS TO COFFEE BUYERS 

A Series of Discussions of Coffee Problems 
Designed to be Helpful to Wholesale 
and Retail Coffee Distributers 

By William B. Harris 

Coffee Expert, U. S. Department of Agriculture, 
New York 

No. 12 — CO-OPERATION 
^ O-OPERATTON between jobbers and retail- 
^ ers is most important, hut unfortunately It is 
not as universal a practice as it should be. As a 
rule the jobber meets the demands of the retail 
dealer partly because of a disposition to establish 
closer business relations and partly because of the 
pressure of keen competition. On the other hand, 
the retailer has become such an independent 
f;ictur that he sometimes overlooks the fact that 
there are two sides to any business proposition. 

Special Delivf.rie.s Reduce Profits 
Deliveries and freights often cause great annoy- 
ance to the shipper and may mean a loss of profit 
oil the transaction. The retailer runs short and 
calls for a special delivery, if not of the entire 
order at least of a sufficient amount to carry him 
over until the balance arrives. No sliipper who 
is interested in his customers would refuse to help 
out in an emergency, but the bulk of these hurry 
orders could be avoided by a little more care and 
consideration on the part of the buyer. Such 
orders, particularly if small, are almost alway.s de- 
livered at a loss. 

Again, when shipments arc made with the 
freight cither paid or allowed it means the charges 
b' the freight station at the point of destination, 
lo have a cartage charge deducted from the bill, 
particularly when the haul was made by the re- 
tailer’s own wagon, is very annoying. The amount 
IS so small that it is almost always passed. Some 
retailers Iiavc conic to believe they arc entitled to 
It. They are when it is so understood; hut then 
provision is made to meet it in tlic original charge, 
"dirrwisc if is a serious cut into the small profit 
"f the jobber. 


Allowances for shortage or damage are usually 
small items, frequently passed without question, 
and yet they almost always mean a loss of the 
pronf in that particular sale. When the outside 
of the package is stained or damp it does not 
always mean that the goods are damaged, and a 
little attention on the part of the dealer will avoid 
this possibility. 

Weights and discounts could properly receive 
co-operative treatment that would benefit business 
conditions. The buyer is entitled to full weight 
at the point where tlie goods are sold. Whether 
the shipment may increase in weight during 
transit by absorption of moisture makes no differ- 
ence. If the weight at destination is to govern, 
then (he situation is different, but because a sale 
is made “delivered” is no excuse for billing weight 
at destination. 

Discounts are premiums allowed for payment 
within a specified time. If tbe discount is taken 
the other terms of the contract relative thereto 
should he met. A ten-day discount deducted at 
the expiration of thirty days shows a lack of 
co-operation or an intent to take just a little more 
than the biiyer intended to give. 

The points mentioned above, and many others, 
are gradually being brought into adjustment; and 
as it is realized that real co-operation means a 
satisfied seller and also a satisfied buyer, they will 
he even less in evidence in the near future. 


BRAZIL COFFEE IN ENGLAND 
A remarkable increase in the imports of Bra- 
zilian coffees into tlie United Kingdom during 
igifi is shown in the statistics of last year and 
1915, which were 1,199,998 cwts. and 590,923 cwt.«., 
respectively. All other coffee-producing coun- 
tries showed a decline. 

This increase is attributed to the fact that 
England has become the market for coffee for- 
merly shipped direct to-IIavre and Hamburg, and 
was sending large consignments to the Scandi- 
navian countries until the prohibition of exports 
and the increased severity of the German block- 
ade put an end to much of the business. 
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COFFEE IMPORTERS HELD FOR THEFT 
Neponiseco Martinez and Enrique Paats, presi- 
dent and treasurer, respectively, of the All 
America’s Mercantile Corporation, 17 Battery 
Place, New York, were recently held under indict- 
ments charging the larceny of $12,000 and $26,000 
belonging to Lichtenheim & Stern, brokers, of 
New York. Assistant District Attorney Murphy 
stated that the company, which conducted a coffee 
importing business, went into the hands of re- 
ceivers a month ago, with liabilities of $183,000 
in excess of assets. The alleged larceny was said 
to have been accomplished by fictitious accounts 
and falsified invoices. 


PENNSYLVANIA COFFEE CASES 
The Dairy and Food Bureau of Pennsylvania 
cites in its preliminary report for the year 1916 
two instances in which 0 -So-Good Blend coffee 
was found to contain cereal, and one in which 
Grandmother's Blend contained the same adult- 
erant The defendants in the first two cases were 
J. A. Chalfant and R. L. Gerhart, both of Lan- 
caster. The A. & P. Tea Company, Lancaster, 
was the defendant in the Grandmother’s Blend 
case. All three were discharged upon payment 
of record costs. 


COFFEE COMPANY LOSES RATE CASE 
[from a staff corsesponuent] 
Washington, D, C., July 21, 1917.— The Inter- 
state Commerce Commission has dismissed the 
complaint by Closset & Devers, coffee merchants, 
of Portland, Ore., against the Northern Pacific 
Railway Company. The complainant claimed that 
the double first-class rate of 60 cents per 100 
pounds charged by the railroad for transporting 
a carload of tea, in bags, from Seattle, Wash., to 
Portland, Ore., was discriminatory and unreason- 
able, which was denied by the Commission. 


ENGLAND AND BRAZILIAN COFFEE 
A plan under which importation of Brazilian 
coffee into the United Kingdom would be permis- 
sible has been proposed . to Brazil by England, as 
follows: First, that the coffee be transported in 
German ships confiscated by Brazil ; second, that 
these ships also carry certain other food products. 


BIG COFFEE CARGOES ARRIVE 
During July, San Francisco received two car- 
goes of coffee of unusual proportions, one, 
amounting to 106,000 bags, being credited as the 
largest single consignment ever received at that 


port, and said to be destined for the United States 
Army. Earlier in the montli 102,004 bags of 
Santos coffee were received on consignment to 
W. R. Grace & Co. 


MARINE CORPS ASKING FOR BIDS 
[from a staff correspondent] 
Washington, D. C., August i, 1917.— Specifi- 
cations arc being sent out by the Quartermaster 
of the Marine Corps for bids on 85,360 pounds 
of coffee, 14,817 pounds of tea, 4,843 pounds of 
baking powder, and proportionately large quanti- 
ties of vanilla and lemon extract, spices and other 
food products. The bids will be opened August 
13, and the supplies are for subsistence from 
September i to December 31, 1917. 


COFFEE AND SPICES IN COORG 
In the official report on the administration of 
Coorg, India, appears the statement that because 
of the untimely blossom showers during the 1915- 
16 season the yield of coffee was only 2,050 tons 
for the total area of 42,426 acres. The cardamom 
crop was better than last year but below the 
average, and this is attributed to the fact that the 
plantations had not recovered from the drought 
in 1914-15- 


COFFEE AND COCOA FROM LA GUAIRA 
Exports to the United States declared at the 
American Consulate at La Guaira, Venezuela, dur- 
ing the first quarter of 1917, sliov/ shipments of 
2483,605 pounds of coffee, valued at $253,893, as 
compared with 2,869,803 pounds and $342,355 in 
the corresponding period of 1916. Exports of 
cocoa for the same period of 1917 were 4,851458 
pounds, valued at $606,141, and for the 1916 period 
they were 3.823425 pounds and $569,357- 


VALUE OF U. S. COFFEE IMPORTS 
The import value of the coffee brought into the 
United States during the eleven months ended 
May, 1917, is placed by Government officials at 
$123,328,000, as compared with $105,715,000 in the 
corresponding period of 1915-16. The value of 
the cacao imported was placed at $35,996,000, as 
against $31,323,000 in the 1915-16 period. 


MORE NEW YORK COFFEE FOR ARMY 
The Young & Griffin Coffee Company, 97 Water 
street, New York, is now engaged in roasting, 
grinding, packing and delivering 257,000 pounds 
of a high-grade Santos coffee to the United States 
Army authorities at Hoboken, N, J. 



THE PRACTICAL TEA MAN 

4 A Department devoted to the discussion of tea problems of importance 
to the trade, with the news of the tea packing and jobbing field. ^ Subscribers’ 
questions of general trade interest will be answered here free of charge. 


MITCHELL TELLS OF JAPAN TEA 

Supervising Tea Examiner Writes of His Cor- 
dial Welcome in Far East and Briefly 
Surveys the Industry There 

[from a staff CORRESPONDF-Nt] 

Washington, D. C, July 20, 1917. 

A LETTER has just been received by officials 
of the Treasury Department from George R 
Mitchell, Supervising Tea Examiner, who, as is 
generally known, is studying the tea industry and 
trading methods of the Far East. 

Mr. Mitchell Receives Cordial Welcome 

Speaking of liis arrival, Mr. Mitchell says: 
"When I arrived at Nagasaki I found that the 
Japanese Government and the Japanese Central 
Tea Traders’ Association had sent their Tea Com- 
missioner, who speaks English, to meet me and to 
accompany ine on my trip. The Japanese Gov- 
ernment, the Tea Guilds throughout the Islands, 
and the American tea buyers have given me all the 
as.si.stance possible, and 1 have seen the tea indus- 
try from A to Z, and feel that I have learned 
much and collected some valuable information, i 
have been in practically every tea district of Japan 
and studied the growing, curing and marketing in 
each, The Japanese have a saying, 'Hiyakubun 
ik-ken-ni Shikazu,' wliich translated means ‘One 
seeing beats a hundred hearings.’ This I think is 
very true.” 

Taking up the organization of the tea trade. 
Mitchell says; “The Japanese tea people are 
wonderfully organized. First, the tea farmers and 
manufacturers of each county (gun) have their 
county tea guild, representatives from which 
make up the Prefecture (Ken) Tea Guilds. Sec- 
onr], the Prefecture Tea Guilds have representa-' 
fives which make up the Central Tea Traders’ 
Association at Tokyo. Third, the Central Tea 
traders’ Association is more or less under the 
Department of Agriculture and Commerce. Each 
P refecture Tea Guild has an inspection bureau, 
and each pound of tea has to be inspected and 
pay a tax of about 24 sen per 133 pounds before 
it can be sold to the re-fixing and finishing com- 
panies. To guard these prefecture inspection 
Imreaus the Central Association in Tokyo have 
^ corps of inspectors. The 24 sen tax on the 
raw leaf (tea as fixed by the farmers) amounts 
to about 9 cents gold on each chest of 80 pounds 
shipped out of Japan. This money is used to 
support the Tea Guilds and to advertise in 


America and Canada and to run the County and 
Prefecture Experiment Stations, of which there 
are many. I was very much interested and .sur- 
prised to find the ‘Read Test’ being used by each 
and every Tea Guild inspection office.” 

Speaking of cargo space, Mitchell says; “To 
show how powerful these guilds are, when freight 
rates advanced so high the other day the Tea 
Guilds got the Government to require the three 
big steamship companies to provide enough space 
for all Japan tea for America at the uniform rate 
of $18 per ton; of course, to secure this rate the 
shippers had to give a guarantee,” 

Address of Welcome to Mr. Mitchell 
In the Tea Journal, published in Tokyo, under 
date of May 28, appeared a picture of Mr. and 
Mrs. Mitchell shortly after their arrival in Japan, 
and an address of welcome by The Ehidzuoka- 
ken Tea Guild, in which was said, in part, “We, 
the tea producers of Japan, bid you welcome to 
our land. ♦ ♦ * We are especially glad to Have 
you among us at this season when you may actu- 
ally observe the preparation of our tea. ♦ ♦ 

We sincerely hope that we, as nations, are 
shoulder to shoulder fighting the common foe of 
mankind, the commercial ties will become all the 
closer. We earnestly hope that while inspecting 
the production of our tea you will become con- 
scious of the deep feeling of gratitude of our 
people toward the American people, and that on 
your return you will express this feeling to them.” 

.■\ subsequent issue of the Journal showed a 
number of pictures of Mr. Mitchell, one being 
taken while in the Makinohara tea fields, another 
while standing with Mrs. Mitchell in the doorway 
of the experimental station at Nishigahara. and a 
third while beside K. Otani, the dean of the 
Japanese tea trade, and president of the Japan 
Central Tea Trades' Association. 


BRITISH W’ARRIORS' TEA BUDGET 
More than 31,000,000 pounds of Indian and Cey- 
lon tea w’ere withdrawn last year from bonded 
warehouses in England to meet the needs of the 
British army, the navy and the merchant marine 
abroad. This does not include tlie requirements 
of the troops within the United Kingdom. 



SPICES AND EXTRACTS 

^|A department of particular interest to spice importers, grinders and 
dealers and to manufacturers of flavoring extracts, perfumes and toilet prepara- 
tions. 


SPICE MEN HOLD MEETING 


The Association’s “Annual” Was Well At- 
tended — Routine Business Transacted — 
New Officers Elected 


A t the American Spice Trade Association’s 
annual meeting, held at 124 Front street, 
Xew York, on August i, about fifty concerns were 
represented. Routine business, including the 
reading of committee reports and the election of 
new officers, was the order of the day. 

Xew Officeks Elected 

The officers chosen for igrj-iS were; Presi- 
dent, L<->max Littlejohn, of L. Littlejohn & Co., 
Inc., New York; vice-president, John Clarke, of 
John Clarke & Co., New York; treasurer, Benja- 
min H. Old, of Old & Wallace, New York; sec- 
retary, William Archibald, Jr., of Archibald & 
Lewis Company, New York; director to serve two 
years, John B. Elliman, of Raltonr, Williamson & 
Co., New York; serve three years, Charles T. 
Ward, of Francis H. Leggett & Co., New York. 

The members of the arbitration committee were 
chosen as follows: Lomax Littlejohn, John B. 
Elliman, Eugene W, Durkee, of E. R. Diirkee & 
Co., New York; Samuel Lee, of Hewlett & Lee, 
New York, and C, Arthur Thayer, of Austin 
Nichols & Co., Inc., New York. 

The retiring president, William D. Weikel, of 
the Weikel & Smith Spice Company, Philadelphia, 
said in his annual report that matters which justly 
merit attention by the association in the near 
future include fuller posting as to vessels, im- 
ports, statistics, crops and the employment of 
permanent paid counsel. He also outlined the 
present status of the proposed merger with the 
Flavoring Extract Manufacturer.s’ Association by 
saying that the Spice Association directors were 
empowered to act, but that the Flavoring Extract 
Association had, at its recent convention, left the 
matter indefinitely postponed. 

In telling about the hearings the Spice Asso- 
ciation participated in with the Department of 
Agriculture about new definitions and standards, 
E. W. Durkee, chairman of the .standards com- 


mittee, said that the resvrlts of various analyses 
made by a number of members were submitted 
and, he understands, were adopted. 

ITiird Term for New Presidext 
President-elect Littlejohn spoke briefly, thank- 
ing the members for the honor given him. This 
is the third time he has been chosen to head the 
organization; he has also served several times as 
chairman of the arbitration committee in previous 
years. 

Vice-President John Clarke, who has served 
eight years as secretary and ten years as director, 
said that there would soon be some changes in the 
rules and by-laws, and that probably henceforth 
the annual meeting will be held in May or June. 


SPICES FROM DUTCH EAST INDIES 


Large increases are noted in the exports of 
spices, coflfee and tea from the Dutch East Indies 
to the United States during the first three months 
of 1917, as compared with the corresponding 
period of 1916, according to invoices certified at 
the American Consulate at Batavia. The follow- 
ing tabulation shows the quantities shipped in iiotb 
periods : 

r— Tliree Mouths Ended — ' 
March 31 


.^rt^cles 1910 

Cloves. Ihs 3,850 

Cassia, lbs. 362,702 

Mace, lbs 47,929 

Nutmegs, lbs 53, .512 

Pcpi>cr (black and white) lbs.. 7,963,603 

Coffee, lbs 477,732 

Cocoa, lbs 79,976 

J'ea, lbs 127,679 


1917 

31,191 

944.233 

ISSpi-oi 

632,2Sii 

4,816,4n9 

2.480,931' 

350,79" 
930,1 19 


We have stood in this country for the idea of 
equality of opportunity. In our previous wars 
we have not accepted, in the beginning, that idea 
of equality of responsibility. That has always fol- 
lowed. But this time, fortunately, our country, 
our leaders, and our Congress have acted and put 
upon the statute books the doctrine that equality 
of opportunity carries with it equality of responsi- 
bility, and therefore, so far as necessary, there 
goes with the munitionment of this country the 
manhood of the country to carry out tlie country s 
humane pur|‘Ose. — Frank Scott. 



■lugust, 1917 THE TEA AND COFFEE TRADE JOURNAL iz 7 


extract convention digest 

A Review and Synopsis of the Proceedings of 
the Recent Annual Meeting 
at Chicago • 

T HERK were many interesting papers pre- 
sented at (lie eiglilli annual convention of the 
Flavoring Extract Manufacturers' Association of 
the United States, held in Chicago on June 27-29, 
the subjects dealt with ranging from war taxes 
and their effect on the industry to the outlook for 
<^lass bottles. There was much meat in all the 
addresses for the members of the flavoring ex- 
tracts trade. 

This year's meeting was notable in that the 
attendance was nearly double that of last year at 
Atlantic City, the respective figures being 80 and 
42. The Cleveland convention in 1915 brought 
out 45 members. Another membership matter of 
considerable importance was the announcement 
that during the year seven new members were 
admitted, they being the Great Atlantic & Pacific 
Tea Company, Newark, N. J. ; the Price Flavoring 
Extract Company, and the Liquid Carbonic Com- 
pany, both of Chicago; the Mihalovitch Company, 
and the Mihalovitch Bros. Company', of Cincin- 
nati; J. R. Lynas & Co., Fort Wayne, Ind., and 
the Boenier-Fry Company, Iowa City, la. The 
association now has 103 active members and 36 
associate members, a total of 139. 

The Resolutions Com.mittee’s Report 
Among the more important resolutions adopted 
by the convention was that condemning as per- 
nicious, monopolistic and contrary to public wel- 
fare such of those bills introduced into State 
Legislatures as are designed to confine the sale 
of flavoring extracts, patent or proprietary medi- 
cines and the ordinary household remedies to reg- 
istered pharmacists. Another resolution related 
to the president of the association obtaining from 
members detailed statements of their costs in 
manufacturing extracts, with the idea of building 
up dependable cost systems. It was also resolved 
that the executive committee be empowered to 
adopt a uniform design to be used by association 
members on their stationery. In one of the first 
resolutions adopted the association affirmed its 
loyalty to the United States Government and 
pledged its services, its influence and resources. 
Thanks were also voted to The Tea and Coffee 
Trade Journal, the American Perfumer and Es- 
^^cntial Oil Review (which was chosen as the asso- 
ciation’s official organ), and Simmony Spice Mill 
for the support given the organization in its pub- 
licity work. 


Among the most interesting papers were “The 
Outlook for Glass Bottles and Their Probable 
Prices,” which was scheduled for attention by 
T, M. Levis, of the Illinois Glas.s Company, but 
was read by H. C. Ward, the company's Chicago 
manager, who did not seem very optimistic. 
“Vanilla Beans,” by R, C. Callmeyer, of the An- 
toine Chiris Company, New York, was read by 
Burton T. Bush, prc.sident of the company, and 
preciiiitated an interesting di.scussion with W. M, 
AfcCormick, Dr. May an<l Dr. Dean about the 
treatment of vanilla beans. ‘AVhat Is a Practical 
Minimum Retail Price and Size Package for 
F.xtracts,” was the title of a paper hy C. F. Sauer, 
of the C- F. Sauer Company, Richmond, Va., who 
offered $250 to head a subscription list for the pur- 
pose of obtaining data for building up dependable 
cost systems. The offer wa.s gracefully declined, 
on the plea that the work was an association duty. 
“The Outlook for Essentia! Oils.” read by W. H. 
Shellman, of the M. L. Barrett Company, Chicago, 
proved an informative paper, as was the “Citrus 
Oils” address by W. 0 . Richtnun. of the Uni- 
versity of Wisconsin. “Future of Terpeneless 
Extracts,” by B. H. Harrison, of Chicago: 
“Standardization of Trade Methods, Discounts, 
etc.,” by John L. Clawson, of Philadelphia, and 
“Possible Economy in the Marketing of Havering 
Extracts,” by Dr. G. H. Redmond, were the con- 
cluding papers. 

Frank L. Beggs, the retiring president, read a 
very interesting and comprehensive review of the 
activities of the association during his adminis- 
tration, while Thomas E. Lannen. the assnciation'.s 
attorney, reported on the “Legal Status of Con- 
tracts Lender War Legislation,” his address bring- 
ing about one of the most exhaustive discussions 
of the convention. His remark.s are to be sent 
by tile association to its members. 

The New Officers 

The following ofFiccr.s were elected for 1917-18: 
President F- P. Beers, of the C. L. Cotton Com- 
pany, Earlville, N. Y. : first vice-president. Charles 
D. Joyce, of the A. Colburn Company, Philadel- 
phia; second vice-president. R. E. Heekin, of the 
ITeekin Spice Company, Cincinnati; third vice- 
president, L. B. Parsons, of Seeman Bros.. New 
York; secretary, Gordon M. Day, Day-Bergwall 
Company, Milwaukee: treasurer, F. A. Ross. 
Stickney & Poor Company, Charlestown. Mass.: 
attorney, Thomas E. Lannen, Chicago. The ex- 
ecutive committee includes, besides the officers, 
F. L. Beggs, Stymn, Beggs & Co., Newark. Ohio: 
T. W. Carman. Baker Extract Company. Spring- 
field, Mass.: R. H. Bond, McCormick & Co., Balti- 
more ; H. Hyde, the Abner Royce Co., Cleveland. 
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The following were chosen for the specified 
committees: Resolutions, R. H. Bond, Dr. S. H. 
Baer (the Blanke-Baer Chemical Company, St. 
Louis) ; S. J. Sherer (the Sherer-Gillett Company, 
Chicago) ; W. H. Hyde, F. P. Beers, T. W. Car- 
man, T. L. Keough (W. J. Bush & Co., Chicago), 
and T. E. Lannen. Auditing, R. E. Heekm and 
F. S. Muchmore, of Halleck-Denton & Co, 
Newark, N. J. Nominations, W. M. McCormick, 
L. B. Parsons and C. W. Jennings, of The Jen- 
nings Manufacturing Company, Grand Rapids. 
Obituaries, H. L. Jenks, George H. Redmond and 
F. M. Boyles, of McCormick & Co. H. L. Kling- 
ensmith was made sergcant-at-arms. 

Sketch op the New President 

F. P. Beers, the newly-elected president of the 
Flavoring Extract Manufacturers’ Association of 
the United States, has long been regarded as one 
of the live wires of the organization and a man 
of great energy, tact and executive ability, backed 
by a winning personality. These are the qualities 
that are held responsible largely for his success in 
the extract trade. 

He was born in New York about 48 years ago, 
and entered the flavoring extract business in 1898, 
as a traveling salesman for the C. L. Cotton Per- 
fume & Extract Company, Earlville, N. Y. He 
has been with that company ever since, rising 
through the positions of sales manager and vice- 
president and becoming president upon the death 
of C. L. Cotton, founder of the business, in 1907. 

Mr. Beers has established an enviable record in 
the Flavoring Extract Manufacturers’ Associa- 
tion, first attracting national attention at the an- 
nual convention held in Baltimore in 1912 as 
chairman of the resolutions committee, after 
which he was elected a member of the executive 
board and chairman of the membership com- 
mittee. In this last-named capacity he broke all 
Extract Association records for securing the 
greatest number of applications for membership. 
At the New York convention in 1914 he acted as 
chairman of the entertainment committee and was 
elected secretary of the association, and unani- 
mously re-elected at the Cleveland convention in 
the succeeding year. Last year, at the Atlantic 
City convention, he was offered a third term as 
secretary, but declined and was then unanimously 
chosen first vice-president, this year going onward 
to the presidency. 


“We desire no conquest, no dominion. We seek 
no indemnities for ourselves, no material com- 
pensation for the sacrifices we shall freely make.” 
—President Wilson^s address before Congress, 
April 2, 1917. 


August, 1917 
STANDARDS FOR MUSTARD SEED 

U. S. Department of Agriculture Issues Defi- 
nitions and Gives Method for De- 
termining Volatile Oil 

A ccording to a recently-issucd ruling by 
the United States Department of Agricul- 
ture, mustard seed is the ripe seed of Simpi, 
alba L. (white mustard), Brassica nigra (L.) 
Koch (black mustard), Brassica juncea Hook, 
f. et Th., or the varieties or closely related species 
of the types of Brassica nigra and Brassica juncea 
Hook. f. et Th., e. g., Brassica cernua Thunb., 
containing not more than 5 per cent of other 
seeds or other foreign matter, and yields not 
more than 5 per cent of total ash nor more than 
1.5 per cent of ash insoluble in hydrochloric acid. 
Mustard seed, except that obtained from Sinapis 
alba L., yields a volatile oil similar in character 
and composition to the volatile oils yielded by the 
above-mentioned species, and when assayed by the 
method outlined below the yield of volatile oil is 
not less than 0.6 per cent, calculated as allyliso- 
thiocyanatc ; 

Mrthod for Determination op Volatile Oil 

Place 5 grams of the ground seed (No. 20 
powder) in a 200-mil flask, add ico mils of water, 
stopper tightly, and macerate for two hours at 
about 37 degrees C. Then add 20 mils of U. S. P. 
alcohol (95 per cent), and distill about 60 mils 
into a lOO-mil volumetric flask containing lo mils 
of 10 per cent ammonium hydroxid solution, 
taking care that the tip of the condenser dips 
below the surface of the ammonium hydroxid 
solution. Add 20 mils of o.i N silver nitrate solu- 
tion to the distillate, set aside over night, heat to 
boiling on a water bath (in order to agglomerate 
the silver sulphid), cool, make up to 100 mils with 
water, and filter. Acidify 50 mils of the filtrate 
with about 5 mils of concentrated nitric acid, and 
titrate with o.i N ammonium thiocyanate, using 
5 mils of TO per cent ferric ammonium sulphate 
solution for an indicator. Each mil of 0.1 N 
silver nitrate consumed equals 0.004956 grain of 
allyliso thiocyanate. 

COFFEE AND SPICES FROM MEXICO 
During the three months ended June 30, 1917, 
the American Consulate at Vera Cruz recorded 
invoices for the United States for 14,886,162 
pounds of coffee, 6,326 pounds of vanilla, 743 
pounds of saffron and 8,219 pounds of Linaloe 
essential oils. 


One of the great by-products of the war is 
going to be that we will not only secure to civiliza- 
tion permanency of democracy, hut we will our- 
selves recognize our duties of citizenship under 
a democracy.— Frank A. Vanderlip. 
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GROCERY TRADE DIGEST 

4 The most important news happenings 
of the month boiled down for busy readers. 


Profits of Grocery Trade Figured 
Gross profits in the wliolesale grocery business 
in the United States in 1916 varied from 7.7 to 
17.2 per cent, with 12 per cent of net sales as the 
common figure, according to statistics recently 
made public by the Business Research Bureau of 
Harvard University. 

Kem-ogg Corn Flake Company Wins Decision 
The Kellogg Toasted Corn Flake Company has 
been awarded a decision by which the Kellogg 
I’'uod Company is restrained from using the name 
‘Kellogg” as a trade brand on its food products. 
The opinion was handed down in Michigan by 
Judge North, of the Circuit Court for Calhoun 
County. 

Wholesalers Offer Nation Storage Space 
The National Wholesale Grocers’ Association 
has offered the Government such storage space as 
may be required in various cities for stocks gath- 
ered by the General Munitions Board. The offer 
has been accepted, and members of the association 
are sending details of their storage facilities to 
Washington. 

Large Stores Fight Returned Goods Evil 
\fany large stores in all lines, particularly gro- 
ceries, have entered into an agreement to put a 
‘JCVLMi-day limit on the return goods privilege, and 
also are consolidating delivery routes and teach- 
ing women to carry Iheir small parcels home 
ihcmselves. The inovcnient Is nation-wide. 

LrADiNo Merchants Are Cutting Delivf.ries 
I'ollowing a meeting in Washington early in the 
month of more than 100 of the country’s leading 
retail merchants of all kinds, deliveries in some 
‘ ilies have been cut from five a day to two, and 
will be further reduced if necessary. 

Japan Seeking Match Trade Here 
At a recent conference of Japanese match 
makers in Tokio, Mr. Oka, director of the Com- 
mercial and Industrial Bureau, recommended a 
definite plan for standardization of matches for 
export. A high standard is to be maintained, and 
it is expected that Japanese matches will soon 


take the place of the Swedish article in the United 
States. 

The National Wholesalers at Washington 
The newly-established Washington office of the 
National Wholesale Grocers’ Association is lo- 
cated in the Real Estate Trust building, Four- 
teenth and H streets. Secretary Alfred H. Beck- 
mann is in charge there, dividing his time between 
New York and Washington. 


CONTENTS ON OLIVE PACKAGES 
The Bureau of Chemistry, United States De- 
partment of Agriculture, is of the opinion that the 
quantity of the contents should be declared upon 
packages of olives in brine in terms of weight 
of the drained olives, except that, when using 
containers of such shapes that when filled to 
capacity there is no material difference between 
ihe volume of the drained product and the liquid 
measure of the container, the contents may be 
declared in terms of liquid measure of the drained 

olives. 

BUMPER PEANUT CROP PREDICTED 
Preliminary estimates of the acreage planted to 
peanuts in the United States in 1917 show an in- 
crease of 60.7 per cent over the 1916 planting, or a 
total of 2,001,000 acres. Only 17,000 of the total 
number of acres are located outside of the South- 
ern States. Texas leads with 600,000 acres, 
Georgia coming second with 420,000 acres. 


OBITUARY 

Gkorck M. Breck 

George M. Breck, a member of the importing 
and jobbing concern of John O'Donohue’s Sons, 
<S8 I'Vont street. New ^I'ork City, and for many 
years well known to the coffee trade of the 
country, died July 6. 

Thomas Roberts 

Thomas Roberts, one of the oldest and most 
prominent merchants in Pliiladelphia's general 
jobbing grocery trade, diejl June 20 at York Har- 
f)or, Me., in his eighty-fifth year. About eigliteen 
months ago Mr. Roberts gave up active connec- 
tion with business, turning his interests over to 
his sons, Thomas, Jr., and George. 


Edward W. McCarthy 

Edward W. McCarthy, head of the house of 
McCarthy Bros. Toa& Coffee Company, importers 
at San Rafael, Cal., died on July 3 in his sixty- 
third year. He was a native of Ireland, and is 
said to have left an estate valued at $750,000. 
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PATENT OFFICE RECORD 

Patents Granted, Trade Mark Applications. 
Certificates Issued and Labels and Prints 
Registered During the Month 


[special correspondence] 
Washington, D. C., Aug. i, 1917. 

H ere follows a complete record of the ac- 
tivities of the United States Patent Office 
during the month of July, in so far as they apply 
to the tea, coffee, spice and general grocery 
trades : 

Patents Granted 

1^231,372. Detachable Coffee-Pot Handle. Ira 
Jones, Pottstown, Pa. In combination with a re- 
ceptacle provided at its sides with loops having 
recesses located at their upper edges and a handle 
comprising a bracket having outstanding arms and 
provided with extremities adapted to pass through 
the recesses and enter the loops whereby the end 
portions of the arm may fit in the recesses of the 
loops, one of the extremities being provided with 
an opening and one of the loops being provided 
with an aperture and a spring-pressed catch bolt, 
slidably mounted upon the handle and adapted to 
enter the said aperture and the opening whereby 
the handle is secured in position with relation to 
the receptacle. (Illustrated.) 


1,231,641. Coffee Percolator. Rufus A. Parent, 
South Tacoma, Wash. A percolator comprising 
a base provided with a depending flange around 
the periphery thereof, a containing receptacle, a 
plurality of tubes supporting said containing re- 
ceptacle, each tube provided with means upon the 
lower end thereof for facilitating the entrance of 
liquid into said -tubes, each tube also being pro- 
vided with a perforated upper end extending into 
said containing receptacle, said container compris- 
ing a perforated body, said flange of said base pro- 
vided with means for permitting the passage of 
liquid to said base, and spring members secured to 
said tubes and being outwardly bowed for holding 


said percolator in a substantially central position 
upon a support. (Illustrated.) 

1,231,723. Coffee Roasting Machine. John W. 
Fisse, Leonardtown, Md. In combination with 
the firebox of a stove, a coffee roasting machine 
comprising a rectangular frame having its lower 
end extending into said firebox and resting upon 
the fuel therein, reinforcing wires extending 
around the upper edge of the frame and having 
oppositely disposed depressions therein, a shaft 
rotatably mounted in said depressions and having 
the ends thereof extending outwardly from the 
frame and engaging the upper surface of the 
stove so as to limit the movement of the frame 
into the firebox, said shaft having a crank handle 
on one end which extends beyond the adjacent 
side of the stove, a cover for said frame en- 
gaging said shaft to prevent displacement thereof 
when resting on said stove and a drum secured 
to the shaft and rotatable within the frame. (Il- 
lustrated.) 

i,232,tio8. Fcrcolator. Loeser Kalina, Brook- 
lyn, N. Y. In a coffee percolator, the combination 
of a supporting bracket, a pillar projecting up- 
warilly therefrom, a sleeve slidable on said pillar, 
means carried liy said sleeve for supporting an 
infuser, means carried l)y said sleeve for support- 
ing a bowl, a pan in which said bracket may be 
removably placed, a cover slidable on said pan to 
cover said bracket, and means in said cover for 
receiving a suitable beating medium to beat the 
contents of said bowl. (Illustrated.) 


1,233,515. Coffee Pot. Philip If. Serio, as- 
signor to National .\luminum Works, Elmira, 
N. Y. A coffee pot comprising a lower container, 
an upper receptacle adapted to fit in an inverted 
position within the lower container with its lower 
edge formed with an inwardly-extending bead 
lying in close proximity to the inner wall of the 
lower container, a filtering doth closing the lower 
end of the upper receptacle and lying with its 
edges between the outer face of the upper^ re- 
ceptacle and the inner face of the lower container, 
and an open retaining ring for the cloth having a 
tapered portion adapted to project into the bead 
at the lower part of the upper receptacle, said 



Inventions Which Were Patented During the Month or July 




■Ingust, 1917 


THE TEA AND COFFEE TRADE JOURNAL 


W 



Traue Marks Which Have Been F.avokari.v Acted Upon bv the Patent Office 


ring having an inwardly extending dangc at its 
upper edge to serve as a support for the filtering 
clolli, and an outwardly extending fiange at its 
lower edge to serve as a shoulder to co-operate 
with the head to limit the movement of the ring 
within the upper receptacle, (Illustrated.) 

Traue Marks Registered 
Here is a list of trade marks which have been 
registered and for which certificates have been 
issued : 

■'Halco'' and crest. No. 117,254. Martin L. Hall 
Co., Boston, Mass. Coffee. First use, November, 
1910, Registered June 2O, 1917. 


'Koffysub.” No. 117,424. Silvio de Bonis, 
Oakland, Cal. I'ood beverage composed of 
roasted grains and fruits. First use, Oct. 6, 1916. 

"Taps All.” No. 117.428. Albert Elders, 
Brooklyn, N. Y. Tea, coffee, extracts for food 
flavoring, rice, spices, celery salt, curry powder, 
paprika, thyme, sage and marjoram. First use, 
Oct. 14, 1916. 

"Aiint .Mary's.” No. 117,448. The E. S. Kihhe 
Co., Hartford, Conn. Roasted coffee. First use, 
January, 1909. 

"Penza.” No. 117,478. Sears, Roebuck & Co., 
Chicago, 111 . Tea. First use, March 5. 1907. 

"Apalda.” No. 117,479. Sears, Roebuck & Co., 
Cliicago, 111 . Tea. Fir-Sl use, March 5, 1907. 

■‘Postal.” No. 117,482. Philip L. Sommer, New 
Vork City. Coffee. First use, Oct. 24. igifi. 

Temple Garden” and scene. No. 117,488. The 
Temple (jarden Co., Hoston, Mass, Tea, coffee, 
cucoa, chocolate, spices, extracts for flavoring 
foods and olive oil First use, Feb. i, 1909. 

Registered July 10, 1917. 


“Clover Leaf” and picture of four-leaf clover. 
No. 117,580. Nave-McCord Mercantile Co., St. 
Joseph, Mo. Coffee. First use, Feb. i, 1897. 

Registered July 17, 1917. 


Prints Registered 

This is a record of prints which have been reg- 
istered and for which certificates have been 

issued: 

'‘Vuban Chosen for Men by Men,” No. 4,711. 


Arlmckle Bros., New York City. Coffee. 

Registered June 26, 1917. 


TRADE MARKS PENDING 

The following trade marks have been favorably 
acted upon. Any person who believes he would 
be damaged by the registration of a trade mark, 
may within thirty day.s enter opposition to pre- 
vent the proposed registration, All inquiries per- 
taining to these marks sliould be addressed to 
The Tea anu Cokfee Trade JonRSAi., 79 Wall 
street, New York City; 

Week Hxdi.n'g Ji'n’e 26, 1917 

Picture of a building and ornamental design. 
No. 102,614. Sterling j, Castle, Shreveport, La. 
Coffee and chicory. 

".Anona.” No. 105,809. Arbuckle Bros., New 
York City. Teas and coffees. 

"Trinity.” No. 104,001. Young & Griffin Cof- 
fee Co.. Inc., New York City. Roasted coffee. 

"Todo” and picture of a woman carrying a 
child. No. 104049. Nortropic Cabarrus Co., Inc., 
New Orleans, La. Coffee. 

Week Ending Ji'i.v 3, 1917 

“Sun Tavern.” No. 85,180. Edmands Coffee 
Co.. Boston and Worcester, Mass,, and Detroit. 
Mich. Coffee, tea and cocoa. 

"Priscilla.” No. 87.581. Abraham & Straus, 
Brooklyn, N. Y. Extract of vanilla, ginger, 
cloves, ground and whole cinnamon, black and 
white pepper, coffee, tea, chocolate, cocoa and 
other food products. 

“Hotel Biltmore” in rectangle. No. 100.141. 
Beau-Site Company, New York, N. Y. Coffee. 


Week Ending July 17, 1917 
“xMajestic” and design. No. 100,203. The Ma- 
jestic Supply Co., Columbus, Ohio. Extracts for 
food purposes, olive oil and other food products. 

“Betty Wales” and “Ploshkin” and figure of a 
doll. No. 101,912. Goldman Costume Company, 
New York, N. Y. Coffee, tea, spices, smoked ham, 
bacon and other food products, 

“Kreamerware.” No. 103,695. A. Kreamer, 
Inc., Brooklyn, N. Y. Spice cabinets. 



TEA AND COFFEE RESEARCH BUREAU 

9 A department of scientific research under the editors’ direction in which 
will be found short, popularized reviews of current and older works of a phy- 
siological-chemical character, fugitive paragraphs, references and articles dealing 
with the h’story, pharmacology and technology of tea, coffee and spices. 


CAFFEIN AND URIC ACID 


Effect of Ingestion of Coffee, Tea and Caffein 
on the Excretion of Uric 
Acid in Man* 


By LArAYETTE B. Menuel 

AND 

Emma L. Waedell 

ShefficUl Laboratory of Physiological Chemistry, Yale 
University 

•^HE widespread use of coffee as a beverage, 
^ together with the marked physiologic effects 
attendant on the iiigestion of caffc-hi, either di- 
rectly or as one of the constituents of coffee, 
naturally led physiologic chemists to investigate 
the fate of caffein in the body. As far back as 
1850, Lehmann^ reported that after caffein had 
been administered in the food no trace of it as 
such was found in the urine. Experiments re- 
ported by later investigators show widely varyitig 
results, but most of them indicate that after coffee 
has been drunk or caffein administered with the 
diet, only a very small part of the ingested caffein 
appears unchanged in the urine. 

In the meantime 1-7-dimethylxanthin. i-inono- 
methylxanthin and “-monoinethylxantliin had been 
isolated from human urine and carefully studied. 
Xot many years later Albanese,* in experiments 
with dogs, and Bondzynski and Gottlieb,* in ex- 
periments with dogs, rabbits and men, demon- 
strated that the monomethylpurins of the urine 
are formed by the demethylation of ingested 
(Hmetliylpurin.s and trimethylpurins. Kriiger and 
Salomon* furnished a remarkable analysis of the 
purin base content of normal human urine, and 
Kruger and Schmidf demonstrated that since 
there is every reason to believe that in man the 
methyl groups are decreasingly stable in the order 

* Kepr'ntfd by permission from the Journal of the 
American Medical Associatior. 

‘I^hmann: Lehrbuch der physlologiscben Chemie, 

1800. 2, 367. 

^Albanese, M.: Arch. f. e.xper. Path. u. Pharmalcol., 
1895, 35, 449; Ber. d. dtntsch. chem. (Jcsellsch., J899, 32, 
2280. 

•Bondzynski, S., and Gottlieb, R.; Arch, f, exper. 
Path M. Pharmakol.. 1895, 36, 45; ibid., 1896, 37, 3S5. 

‘Kruger, M., and Salomon, G.: Ztschr. f. physiol. 
Chem., 1898, 24, 364; ibid., 1898-1899, 26, 850. 

•Kruger. M., and Schmid, J.: Ztschr. £ physiol. 
Chem., 1901, 32, 104. 


7, I, 3, the methyl purins of normal human urine 
can be easily accounted for by the removal of the 
methyl group occupying position 3 from the 
methylated purins of the food. 

Since demethylation is known to take place, it 
seems quite possible that some of the ingesteil 
caffein may be completely demethylated, and the 
resultant purin subsequently oxidized into uric 
acid. In 1868, Leven,® using a very inaccurate 
method, found no increase in uric acid after drink- 
ing coffee. Schutzkwer^ and Minkowski* reported 
that caffein did not increase the uric acid ex- 
cretion of dogs. These re.sulls are not .surprising 
to-day, since the chief end-product of purin 
metabolism in tlie dog is now known to be not 
uric acid, hut allantoin; and it is interesting tu 
compare these early observations with those of 
Schittenhelm,-' who found that in dogs caffein does 
cause an increase in excretion of uric acid and of 
allantoin. 

Burian and Schur"* and Zagari and Pace” re- 
ported that in men the ingestion of caffein has no 
effect on the quantity of uric acid excreted. Ac- 
cording to He.ss and Schmoll,” on the contrary, 
there is an increase after tea and cocoa drinking, 
and a .similar increa>c was obtained hy Kalg” and 
Taylor’* after coffee drinking. Haig’s results are 
scarcely dependable, coving to bis use of the in* 
accurate Haycraft method; and in Taylor’s ex- 
periments it is very difficult to account for sn 
large an increase in uric acid as the result of 
ingestion of so small a quantity of coffee on 
basis of caffein as the sole cause of increased uric 
acid excretion. Although these early observations 
are of great interest, they can scarcely be 
cepted as incontrovertible proof of the, relation of 
caffein ingestion to uric acid excretion, since none 
of the earlier methods for the quantitative (Utcr- 

•I^eveii: .Arch, de physiol, norm, et palli,, 18G8, 1, 

^ Schutzkwer, N.: Inajig. Diss., Kcinigsberg, 1882. 

•Minkowski, O. : Arch. f. exper. Path. u. PhoniiakiB, 
1898. 41, 375. 

•Schittenhelm, A.; Therap. Moratsh., 1910, 24, 113. . 

^•Burian, R., and Schur, H.: Arch. f. d. ges. 
(Pfluger’s). 1900, 80, 241, . 

“Zagari, G., and Pace, D. : R. Acc. med. chir. Q" 
Napoli, 1897. 

”Hess, N., and Schmoll, E.: Arch. f. exper. Path. v. 
Pharmakol., 1896. 87, 248. 

'* Haig: Uric Acid as a Factor in Causation of Diseases, 
London, 1896, 

“Taylor. A.: Am. Jour. Med. Sc., 1899, 118, 141- 
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inination of uric acid were sufficiently exact to 
?}iow accurately the slight increase in uric acid 
excretion that might possibly follow coffee drink- 


ing- 

Quite recently, however, Benedict” has reported 
;i single carefully conducted experiment in which 
the results indicate that ingestion of caffein does 
slightly increase the excretion of uric acid. 

New Experiments 

The present series of investigations was undcr- 
tahoii with the object of determining more exactly 
the effect of caffein ingestion on the excretion of 


uric acid. 

Phin and Afeihods . — The subject of the experi- 
!nent was placed on a purin-free diet consisting of 
eggs, milk, bread, butter and fruit. To this ration, 
after the excretion of uric acid had reached an 
endogenous level, there was added on each of five 
consecutive days a known quantity of a strong 
coffee infusion, of which the caffein content was 
determined. 

The urine was collected in 24'hour periods, be- 
ginning and ending at 7 A. M. Total nitrogen was 
determined by the Kjeldahl-Gunning method, 
creatinin by the Folin method and uric acid by the 
Benedict modification” of the Folin-Denis method. 
Owing to certain difficulties in the technic of this 
procedure which were encountered in the course 
of our study, a slight modification of the method 
was devised.” 

No experiments were performed to determine 
the renction of caffein, heteroxanthin, paraxanthin 
or r-methylxanthin with the uric acid reagent, but 
since the work of Lewis and Nicolet” indicates 
that none of the methylated xanthins causes a 
color development with the uric acid reagent, it 
was assumed that the presence of methylated 
xanthins in the urine offered no obstacle to the 
use of the Benedict method. 

The daily ration of coffee was prepared by 
boiling no gm. of coffee in a liter of water for 
twenty minutes, decanting, making up to i liter, 
removing 3 50 c.s. aliquot for analysis, and con- 
centrating the remainder to about 400 c.c. The 
caffein content was obtained thus : The sample 
was diluted to 200 c.c., precipitated with basic lead 
acetate and filtered ; after removal of any excess 
of lead with hydrogen sulphid, the filtrate was 
concentrated on a water bath to 50 or 75 cc., 
cooled and extracted four times with its own vol- 
I'rue of chloroform; the chloroform extract was 
boated on an electric plate for two hours at 75 C., 
cooled, and weighed as caffein. 


Benedict, S. R.t Jour. Lab, and Clin. Med., 1918, 2, 1. 
, .Benedict and Hitchcock: J. Biol. Chem., 20, 819. 

J- Chera., 29, 477. Dctaifa of this 
lahnratT’ reported by Dr. L. Jean Bogert, of this 
^oratory, m the Journal of Biolojical Chemistry. 

Lewis and Nicolet; J. Biol. Chem., 18, 889, 


Ex/terment with Coffee.— The. first experiment 
consisted of the ingestion of a purin-free diet until 
the endogenous level of uric acid excretion was 
reached, followed by the addition of large quan- 
tities of coffee to this diet on each of five consecu- 
tive days, and the resumption of the simple purin 
free diet jantil uric acid excretion again reached 
an endogenous level. The results of this experi- 
ment arc shown in Table i. 


TABLE L— EFFECT OF COFFEE INGESTION ON 
URIC ACID EXCRETION 

, Composition of Urine 


Date 

Body 

Weight, 

Kg. 

Vol- 

ume, 

C.c. 

Total 
Nitro- 
gen, Gm. 

Creat- 

inin, 

Mg. 

Uric 

Add, 

Mg. 

March 10*.... 

.... 48.3 

1,115 

6.47 

799 

272 

n*.... 


1,110 

855 

8,28 

789 

268 

12* 

.... 4^5 

7.45 

767 

217 

13* 

.... 47.9 

1,S85 

9.30 

747 

251 

14* 

.... 47.9 

1,205 

8.99 

763 

270 

lot 

.... 47.8 

2,050 

9.45 

761 

353 

Pit.,.. 

.... 47.2 

1,105 

9.26 

792 

453 

17t 

.... 47.6 

1,065 

8.52 

767 

469 

ist.... 


1,375 

9.81 

763 

637 

19t 

.... 47.5 

1.305 

8.78 

801 

461 

20* 

, ... 47.9 

1,180 

7.81 

803 

389 

21* 

.... 48.0 

1,350 

8.77 

781 

27fi 

22* 

... 47.0 

1,130 

9.38 

750 

269 


Remarks on Diet: 

• Purin-free. 

t Purin-free, with daily allowance of coffee conl.a!ning 
1.3 gm. caffein. 


From these results it is evident that the in- 
gestion of large quantities of coffee is followed 
by a marked increase in the quantity of uric acid 
excreted. 

Experxment ziitli Decaffeinated Coffee 12nd Caf- 
fein.— Aw order to determine whether or not the 
increased uric acid excretion observed in the first 
experiment wa.s due to the caffein ingested, the 
subject was again placed on a purin-free diet until 
the excretion of uric acid reached an endogenous 
level; then for each of eight consecutive days 
there was added to the diet an infusion of a de- 
caffeinated coffee (Kaffee Hag^*) prepared in ex- 
actly the same way as the coffee of the preceding 
experiment On the fifth and sixth days of Kaffee 
Ilag ingestion, there was added to the Kaffee Hag 
0.47 gm. of caffein in the form of caffein citrate; 
on the seventh and eighth days, 0.94 gm. was 
added in the same way. On the next day purin- 
free diet was resumed, and continued until uric 
acid excretion again reached an endogenous level. 
The results of this experiment are shown in 
Table 2, 

Since the addition of Kaffee Hag to the diet 
wMs not followed by any increase in uric acid ex- 
cretion until caffein was also included in the 
ration, it seems safe to assume that the increased 
uric acid excretion of the first experiment was 
due to the caffein of the ingested coffee. 

“ For analysis of Kaffee Hagr, see Part V of the Rewrt 
of the Connecticut Agricultural Experiment Station. New 
Haven, 1918, 
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TABLE 2,— THE EFFECT OF KAFFEE HAG AND 
CAFFEIN INGESTION ON EXCRETION OF 
URIC ACID 


r— Composition of UriiM 




Body 

Vol- 

Total 

Creat- 

Uric 



Weight, 

ume, 

Nitro. 

inin, 

Aci^ 

Date 

Kg. 

C.c. 

gen, Gm. 

Mg. 

Mg. 

March 

29*.... 

... 48.3 

1,175 

8.77 

780 

374 


30*.. . . 

. . . 48.3 

975 

8.48 

790 

286 


SI*.... 

... 48.4 

1,000 

8.93 

794 

285 

April 

It.. . . 


1,320 

9.80 

809 

290 


2t 

48.3 

1,270 

8.28 

816 

241 


St-... 

... 48.2 

1,050 

8.74 

773 

241 


43 :.. . . 

... 47.8 

1,350 

8.17 

804 

307 


5J.... 

. . . 48.1 

1,300 

7.78 

752 

333 



... 47.5 

1,480 

8.05 

807 

366 


7S.... 

... 47.2 

1,370 

7.78 

755 

365 


a*.... 


675 

7.62 

750 

264 


9 *.... 

. . . 47.6 

825 

8.22 

743 

268 


10*.... 

... 47.6 

1,060 

8.43 

728 

274 


Remarks on Diet: . 

* Purin-free. 

t Purin-free, with KafFcc-Hag. 

t Purin-free, with Kaffee-ITag and gnu caffein daily. 
§ Purin-free, with Kaffee-Hag and 0.94 gm. caffein daily. 
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Relation of Ingestion of Coffee, Caffein and 
Tea to Excretion of Uric Acid 


acid excretion is always directly proportional to 
the quantity of caffein ingested. At the same 
time the purin base content of the urine should be 
determined in order to learn whether the increase 


Experiment with Tea . — As tea also contains 
large quantities of caffein, it seemed possible that 
an experiment on tea ingestion might prove of in- 
terest Except that tea was substituted for coffee, 
the procedure was like that of the first experi- 
ment Each day's ration of tea was prepared by 
pouring 400 c.c, of boiling water on 28 gm. of tea, 
allowing it to steep for twenty minutes and de- 
canting. Caffein was determined by the same 
method as in the earlier experiment The results 
of this experiment are shown in Table 3. 

TABLE 8.— EFFECT OF TEA INGESTION ON THE 
EXCRETION OF URIC ACID 


Date 

Body 

Weight, 

Kg. 

Composition of Urin 
Vob Total Great* 
ume, Nitrn* inin, 
Cx. gen, Gm. Mg. 

Uric 

Acid, 

Mg. 

April 8* 

675 

7.62 

750 

264 

9* 

.... 47.6 

825 

8.22 

743 

268 

10* 

.... 47.6 

1,060 

8.43 

728 

274 

lit 

.... 47.3 

1,355 

8.12 

757 

312 

12t 

.... 47.3 

1,600 

7.84 

776 

333 

iSt 

.... 47.6 

1,210 

7.82 

769 

348 

14* 

47.9 

850 

8.68 

810 

336 

15* 


1,320 

10.03 

797 

293 

16* 

.... 48.3 

1,350 

9.45 

764 

295 


Remarks on Diet: 

* Purin-free. 

t Purin-free, with tea, containing 0.46 gnu caflTcin daily. 

It was found that the ingestion of caffein in tea 
was immediately followed by increased uric acid 
excretion. 

A comparison of the three tables reveals the 
fact that the increase in uric acid excretion was 
proportional to the quantity of caffein ingested; 
this relation is shown in the graph. The increase 
in the amount of uric acid excreted could be ex- 
plained as perhaps due to the demethylation and 
subsequent oxidation of about 13 per cent of the 
ingested caffein. 

Comment 

The results of this series of investigations sug- 
gest interesting possibilities for further research. 
Additional experiments should he performed to 
determine whether oi* not the increase in uric 


in uric acid excretion is due direetjy to tlie con- 
version of caffein itself into uric acid or to an 
indirect stimulation of purin metabolism. 

The whole question is further complicated by 
the presence of tannin derivatives in all beverages 
under discussion. Earlier observations of Levi- 
son,** Dolff,** Bohland,** and Sabrezas and FrezaP 
indicate that ingestion of tannic acid and tannin 
causes a decrease in uric acid excretion ; those of 
Weiss*^ and Ulrici” fail to show any such results. 
This phase of the problem could be settled by an 
experiment similar to the second one of this 
series, a detannated coffee being used in place of a 
decaffeinated product. 

Finally, it would doubtless prove interesting to 
perform similar series of experiments with dogs 
and rabbils in order to study the effect of caffein 
ingestion on the excretion of uric acid and of 
allantoin in species in which uric acid is not the 
prominent normal end-product of purin meta- 
bolism.” 

Summary 

Slight modifications of Benedict’s method for 
determining uric acid make possible more ac- 
curate determinations than have hitherto been ol>- 
tained. 

The addition of a strong coffee infusion to a 
purin-free diet causes a marked increase in the 
excretion of uric acid. 


** Levison, C.: Ztschr. f. klin. Med.. 1894, 26, 293. 
Dolff, F. i loaug. Diss., Bonn, 1898. 

Bohland, K.: Munchen. med. Wchnschr., 1899, 46, 505. 
® Sabrezas and Frezal: Jour, de physiol, et path, gen., 
1899. 1, 221. 

** Weiss, J.: Ztschr. f. physiol. Chem., 1899, 27, 216. 
“Ulrici, 1 .; Arch, exper. f. Path. u. Pharmakol., 1901. 
40, 321. 

“ In addition to the references already given, the foF 
lowing will be found of interest: 

Jlrugsch. T., and Schittenhelm, A.: Dcr Nucleinston- 
wcchael und Seine Sttirungen, 1610. 

Jones, W.: Nucleic Acids, 1914. 

Kriiger, M., and Schmidt, J.: Arch. f. exper. Path. u. 
Pturmakol., 1901, 45, 269; Ztzebr. f. pbyeiol. Chem., 
1905, 45, 1. 

McCradden, F.: Uric Acid, 1906. 
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■j’lie addition of Kaffee Hag— a decaffeinated 
coffee product— to a purin-free diet does not 
cause any increase in the excretion of uric acid. 
If however, caffein is added to the Kaffee Hag, 
the excretion of uric acid is decidedly increased, 
in the case of coffee. 

The effect of adding tea to a purin-free diet is 
>iinilar to that obtained by adding coffee to the 
s;iuie diet. 

The increase in excretion of uric acid after 
adding coffee, tea or caffein to a purin-free diet 
seems to iie proportional to the quantity of caffein 
ingested. 

The increase in the amount of uric acid ex- 
creted under these conditions is equal to the quan- 
tity of uric acid which would be obtained by the 
dcinethylation and subsequent oxidation of from 
10 to 15 per cent of the ingested caffein. 


MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work 
and at Play 


1 ', G. VARRELMAN, formerly partner of 
G. W. Vaiiderhoef & Co., New York, was recently 
placed in charge of the coffee department of the 
Produce & Warrant Company, Inc., New York. 
Mr. Varrclman is well equipped for the position, 
having been identified with the coffee business -for 
the past 26 years. This firm moved August i 
into new and larger quarters at 78-80 Wall .street. 

WILLIAM B, HARRIS, coffee expert of the 
United States Department of Agriculture, who re- 
cently retired from the coffee importing business, 
but contemplates returning to active participation 
again this month, passed the time from July 13 to 
August I in motoring among the resorts in the 
Adirondacks, along Lakes George and Champlain 
and going as far north as Montreal. 

E. E. HOOKER, who for many years was in 
charge of the sales of the American Sugar Re- 
fining Company in the Middle West, with head- 
quarters at Chicago, has joined the concern’s gen- 
eral sales department at the New York office. 

W, H. ABORN, of Aborn & Cushman, Front 
street coffee brokers in New York, was holidaying 
at Amagansett, L. L, during the latter part of 
July. 

T. P. JONES, having resigned after nine years 
sales manager in the California territory for 
the Shredded Wheat Company, is indulging in a 
three months’ motor trip tlirough the Califoniia 
Sierras. He expects to go into business for him- 
self this fall. 


EDWARD ABORN, New York cuffee broker 
at 39 Old Slip, is spending alternate weeks on his 
Vermont farm at Dorset and in New York. 

WILLIAM POETTINGER, general manager 
of the A. W. Straub Company, manufacturer of 
Quaker City coffee grinding mills, Philadelphia, is 
planning u long business trip to Pittsburg, Cin- 
cinnati, Dayton, Indianapolis, Chicago, Minne- 
apolis, Kansas City, St. Louis and other citie.s. 
This is the jubilee year of the Straub Company, 
its fiftieth birthday, so to speak. 


THE UPLIFT CORNER 


Helpful Thoughts and Verses that Make 
for Self-Reliance and Freedom, in 
Blending Sentiment with 
Business 


THE FLAG SPEAKS 

I am whatever you make me, nothing more. 

But always, J am all that you hope to be, and 
have the courage to try for, 

I am song and fear, struggle and panic, and en- 
nobling hope. 

I am the day’s work of the weakest man, and 
the largest dream of the most daring. 

I am the constitution and the courts, statutes 
and the statute makers, soldier and dreadnaught, 
drayman and street sweep, cook, counselor and 
clerk. 

1 am no more than what you believe me to be. 

My stars and stripes are your dream and your 
labors. For you are the makers of the flag and 
it is well that 'oii glory in the making. — F raxk- 
UN K. L.\nk. 


SUFFERING 

Let me learn day by day the value and high 
doctiinality of suffering. Let me suffer always; 
not more tlian 1 am able to bear, for that drives 
a man mad: but still to suffer some, and never 
to sink up to my eyes in comfort and grow <lead 
in virtues and respectability. — Robert Louis 
Stevenson. 


THE GENTLEMAN 

The Gentleman is a man of truth, lord of his 
own actions, and expressing that lordship in his 
behavior : not in any manner dependent and 
servile, either on persons, or opinions, or pos- 
sessions. — Emerson. 


SELF BETTERMENT 
See that no day passes in which you do not 
make yourself a somewhat better creature; and 
in order to do that, first find out what you are 
now.— R uskin. 
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CONSERVING TEAS AND COFFEES 

In connection with suggestions as to economies in the tea and coffee trade which wc 
have been asked to submit to the Council of National Defense, v/e are completing a sur- 
vey of trade conditions which shows, briefly, ample supplies of coffee and diminishing sup- 
plies of teas. There is urgent call for the Shipping Board providing Jioats to move needed 
teas over the seas and putting an end to the exorbitant freight charges. More reasonable 
tea prices for the Government and the consumer can be obtained only in this way. 


NO PROFITEERING IN TEAS AND COFFEES 
We are in hearty accord with Colonel Roosevelt’s declaration that “no man in America 
has a right to become tremendously wealthy as a result of this war.” The Colonel believes 
that letting some one do your bit for you is “pawnbroker patriotism,” and we agree with 
that sentiment also. Business houses in the tea and coffee trade can best demonstrate their 
patriotism by declining to take an unfair advantage of the Government’s position or the 
consumer’s need in the present extremity. Let us resolve that there shall be no profiteer- 
ing in this trade and then let each man become his brother’s keeper in living up to the 
resolve. This applies with equal force to bankers, commission men, importers, jobbers and 
dealers. 
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LET US HAVE NO DISLOYALTY IN THIS FIELD 

It has been estimated that every ton o£ American food withheld from Germany now 
will be equivalent to the withdrawal of ten men from her battle front and the saving of 
one American soldier’s life. Tea and coffee are food drinks. Any house in this trade 
which directly or indirectly aids an enterprise designed to smuggle these products into Ger- 
many is playing traitor to America’s cause. Let no such concern be trusted. 

UNFAIR FORMOSA TEA CbMPETITION 

If the Japanese-Formosa steamship lines wish to continue to have free access to our 
ports, it may be well for them to remember that any discrimination against American tea 
merchants in the matter of freight space allotment is most unwise just at this time. Cer- 
tain American and British houses were pioneers in the Formosa tea business and had the 
trade well developed before Japan acquired the island and entered upon the questionable 
policy of exploiting all its resources for the exclusive benefit’ of Japanese interests. The 
freight rate discrimination in favor of a po.verful Japanese house, which is charged by 
the United States Consul at Taipch, is the most recent count in the favoritism indictment 
against the Japanese authorities. 

If these unfair discriminations continue, wouldn't the United States be justified in adopt- 
ing retaliatory measures? Why shouldn’t the Japanese steamship line.s be treated as com- 
mon carriers? 

Have our Japanese friends considered that their present course of conduct is calculated 
to endanger their market for Formosa teas iii thi.s country? 

The British and American tea merchanti who made this market originally can re- 
make it, if need be, and, with the right kind of patriotic appeal, the .■\merican tea drinkers 
could he made to forget Formosa tea — granting, for sake of argument, that its equal couldn’t 
be produced in China, Java or Ceylon. 

And isn’t this freight situation another argument in favor of an .\merican merchant 
m.arine? 


THE TEA AND COFFEE TA.\ SITUATION 

We do not follow President Seelve, of the Nalion.il Coffee Roasters’ Association, when, 
in his argument designed to prove that a coffee tax is a form of mistaken patriotism, he 
says it will injure the Im.sincs.s and curtail consumption. On the other hand, we are in- 
clined to agree with ex-President Weir that if the Govermnent deems a tax necessary the 
Iradc should put patriotism first and personal convenience second. 

If a tax is impo.sed the htisiness will soon hecoitte adjusted to it and it won't mean 
.niy les.seniiig in the consumer demand. In sontc cases it may add to the co,st of doing 
litisinc'ss. where the roaster and dealer are too scrupulous to try to pass it all on to the 
cnnsiiiiier. htit .such extra burdens are to be expected in war time and should he borne with 
a nice fortitnde. At the same time we recognire that coffee ba.s not advanced in price to 
llic consunier and that the roaster and packer has not thus far seen any war profits com- 
ing hi.s way, althougit roasting, packing, labor and selling costs have been steadily mount- 
iii.g. The exclusively greeti coffee interests have not shared in these sorrows to the same 
extent. 

As regards tea, the situation is a complicated one. due to excessive freight charges 
mill lack of tonnage, relief from which is clearly up to the Government to provide. The 
consumer is paying more for tea than he should and the packer's and dealer’s profits have 
been much reduced. Mr. .Seelve’s argument might apply to tea. 

If we must have a tea and coffee tax, what we should like to see is one the burden 
of which will be carried in just proportions by all the distributing factors, and which, more- 
over, will entail a minimum of collection expense to the Government. The bill as reported 
out of the Senate Finance Committee seems moderate and fair; indeed, granting that the 
tuxes are absolutely necessary, they might just as well he fixed at 5 cents a pound on coffee, 
which was the rate during the Civil War, and 10 cents a pound on tea, which was the 
rate during the Spanish-American War. 
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Views in the Coffee Department of the Lee Mercantile Company at Kansas City, Mo. 


No. 1 — Battery of Coffee Koaaters. No. 2 — Conc^Tooler, Storage Bins and Distributors. No. It—Coffee 
Milling Machine, Separator, Mix^’T nad thist Collector. No. 4— Rear of Roasters Showing Drive, Stoning 
Apparatus, Distritutii-.g Device and Some Storage Bins. 


MISCELLANEOUS TRADE NEWS 

q A Department Covering the Activities and Developments of the Man- 
ufacturing Tea, Coffee, Spice and Fine Grocery Interests and the Supply Trades 


an enameled roasting plant 

Some of the More Notable Features of The 

H. D. Lee Mercantile Company’s New 
Building in Kansas City 

^NE of the most notable of recent additions 

to the country’s large wholesale grocery and 
coffee roasting plants is the new ten-story building 
erected a short time ago in Kansas City, Mo., by 
The II. D. Lee Mercantile Company. Two things 
in particular make the new home of the Lee 
Company distinctive among modern wholesale 
grocery houses. The first is its splendid archi- 
Icctural treatment, both inside and out, which 
easily makes it one of the most handsome plants 
ol its kind in the West. The second is its me- 
chanical equipment, which the officials of the Lee 
Company assert is the most complete in that sec- 
tion of the country, and incorporates many ideas 
and features not found in other coffee and peanut 
roasting plants. 

How THE Lrf. Comp.sny Has Grown 
This building is the outgrowth of a remarkable 
Inisiness development, for few concerns in any 
line of business in this ^country have grown as 
rapidly as has The H. D. Lee Mercantile Com- 
pany. Up to January i, igtd, its sole plant was in 
Salma. Then the company took over the Inter- 
state Grocery Company at Tentli and Wyandotte 
streets, Kansas City, occupying the building there 
liut still retaining the parent plant at Salina. In 
loss than six months it became apparent that the 
Lee Company business was developing so rapidly 
that larger and more modern quarters were neces- 
sary. The result is the new ten-story plant at 
Twentieth and Wyandotte streets, which has a 
f^rontage of i6o feet on Twentieth street and 140 
feet on Wyandotte street, and contains more than 
225,000 square feet of floor space. 

An outstanding feature of tlie new Lee Com- 
pany home is the extreme neatness of the entire 
'nterior, and particularly noticeable is the treat- 
ment of the mechanical equipment, which is gen- 
anally finished in a cream white enamel and makes 
“P a spick and span appearance. This is espe- 
P‘a ly true of the coffee roasting, peanut butter 


and peanut salting plants, which were designed 
and installed by the Lambert Machine Company, 
of Marshall, Mich., under the supervision of A. P. 
Grohens, general manager, whose aim was to make 
this one of the most up-to-date coffee and peanut 
plants iu the United States. 

White F.n.amex Finish an Unusl'al Feature 

Parts of these plants are shown in the accom- 
panying pictures, Ihe group numbered from i to 4 
being the coffee installation and 5 to 7 the peanut 
butter equipment. These plants are situated on 
the .seventh, eighth and ninth floors, and in posi- 
tions to insure the most efficient operation pos- 
sible. Picture No. i shows a battery of four 
Lambert coffee roasters of two-bag capacity each. 
They are of the conventional •'brirked-in” design, 
the outside bricks being finished in white enamel, 
and are eijuipped with the latest type of gas fix- 
tures in addition to the regular coal furnace, 
which enables the operator to change from one 
fuel to the other quickly and without appreciable 
loss of time. .Another feature is the screw con- 
veyor, which is used instead of a drag conveyor 
to feed the roasters. 

Directly hohiud the battery of roasters are the 
green coffee milling machine, the separator, a i6- 
hag capacity green coffee mixer, and the neces- 
sary dust collectors and elevators. These ma- 
chines are shown in picture No. .1. wherein also 
may he seen one of the motors with which each 
unit is driven by silent chain connection. 

A rear view of the coffee roasters, seen in pic- 
ture .No. 4, show.s the elevator that feeds the cof- 
fee to the roasters, and the large double fan 
which takes care of the roaster exhaust, cooling 
exhaust and a number of supplementary exhausts. 
The fan is operated by its own 25-horsepower 
motor, and the roasters by a lO-horsepower motor 
through silent chain drive. Each roaster has a 
quick-acting clutch, with a connecting rod extend- 
ing to the front end of the plant, which enables 
the operator to regulate instantly the power in 
any one roaster. 

On the eighth floor are four Lambert cone- 
cooler bins, which are of a special design. They 
are suspended from the ceiling, as seen in picture 
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No. 2. and receive the I 
roasted coffee direct 
from the roasters on 
the floor above through 
a funnel-shaped slide 
hopper. Each cooler is 
pro\ided with cut-outs 
and feeder pipes to the 
Stoner boot. Also on 
this floor is a battery of 
twelve whole-grain cof- 
fee bins, each of which 
is fitted with a two-way 
discharge, and is of 
1,000-pound capacity. 

The same high de- 
gree of mechanical 
design and finish seen 
in the coffee plant is 
also noticeable in the 
peanut butter equip- 
ment. Naturally the 
masting outfit is located on the 
ninth floor, and consists of an 
“Economic” portable type 
roaster, electrically operate<l 
ajid equipped for both gas and 
coal, as in the case of the cof 
fee roasting plant. This, to 
gether with a portion of the 
peanut salting apparatus, is 
shown in picture No. 7 * At the 
top of the picture group, illus 
tration No. 5, is seen the elec 
trie peanut blancher, electric 
peanut picking machine and the 
stoning apparatus, all of which 
is of Lambert design, and is 
installed on the eighth floor. 
Picture No. 6 shows that 








\ 


part of the peanut butter 
plant located on the seventh 
floor, which has to do with 
the storing, mixing and 
grinding of the peanuts. In 
the view is seen two of the 
latest type Lambert electric 
peanut butter mills with auto- 
matic salters and fillers. The 
mixing apparatus, which is 
operated by electricity also, is 
installed directly behind the 
storage bins and mills, and is 
hidden from view in this 
picture. 

The rest of the 
building is devoted to 
spices, fine groceries, 
etc., a business in 
which the Lee Com- 
pany has forged to 
the front with re- 
markable rapidity in 
the last year. Its 
field now includes 
Missouri, Kansas and 
parts of Oklahoma, 
Nebraska, Colorado 
and Iowa, andis 
growing constantly, 
The officers of the 
company recently pre- 
dicted that during 
1917 they will show 


Views in the Peanut Department of the Lee Mercantile | 

No. 6 : Peanut Picking Machine, Blancher, Dust Collector 
the Peanut Stoning Apparatm. No. 8 : Grinders in the Peanut Butter 
tnent No. 7: Peanut and Coffee Roasters and Salted Peanut Plant. 
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Courtesy of Literary Digest 

Traveling Grocery Store, Mounted on a Motor Truck Chassis 


an increase in business of 100 per cent or more 
over last year. Some of tlie brands of groceries 
featured by the company are Lee, Harmony. 
Summer Girl, Mother Goose, Sensation, Wild 
Flower, Cadet, Sailor Boy and Little Jack. 

The grocery trade has been familiar for several 
years with the able leadership of H. D. Lee, who 
is largely responsible for the far-reaching policy 
of the Lee Company, and has guided the concern 
in its remarkable growth. Much credit for the 
extremely practical as well as original finish of 
the big Kansas City plant is due L, B. Potter, 
secretary of the company, under whose’ general 
supervision the building and equipment was de- 
signed and completed. 


PEANUT OIL TRADE IS EXPANDING 
Marked activity is evident in the Southern pea- 
nut oil trade, which is attributed generally to the 
high prices now prevailing. The following plants 
are to be built in the near future ; Young, San- 
ders & Adams, at Dotham, Ala. ; Hightower Pea- 
nut Oil Mill, at Brundige, Ala., and the Sea Island 
Cotton Oil Mill, at Suffolk, Va. 


A GROCERY STORE ON WHEELS 

How an Arkansas Grocer Carries His Stock to 
Country Customers in a Special 
Traveling Store 

T he ultra-modern in grocery stores has lierii 
attained by a grocer of Pine Bluffs, Ark., who 
has devised an elaborately equipped store on 
wheels and carries his stocks to his customers 
living on a five-mile circuit near the town. Jlc 
has simply expanded the plan of the old-time 
peddler’s cart, using a 2-ton motor truck chassis 
on which is mounted a body built especially for 
his purposes. 

The two pictures herewith show the general 
features of the motor-truck store quite clearly. 
The vehicle is about 16 feet long, 6 feet wide ami 
6 feet 2 inches high. The driving cab is full)' 
enclosed, with glass panels and a full-length door 
on the right side. A door in the partition at the 
rear of the cab leads into the grocery store proper, 
which has a customers’ vestibule with space for 
six persons at the extreme rear, and is separate 
from it by a counter. 


NEW EQUAL VALUE ASSORTMENTS 

Puritan China will delight your moat diacriminatiug patrons. Ask for samples 
and datails— there’s no obligation. 

THE LIMOGES CHINA CO. W. I. GAHRIS, Pres, SEBRING, 
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How A Customer Sees the Interior 


Counters for cans, etc., and bins for bulk goods, 
run along both sides of the store proper, from the 
rear counter to the cab partition. Meats, milk, 
butter are carried in a top-lift refrigerator at the 
extreme rear, on the right-hand side. The top 
of refrigerator serves as a counter. Two chicken 
coops with hinged swing-back bottoms are carried 
under the rear end of the body. 

There are three electric ceiling lights for illum- 
inating the interior of the store, and also an 
electrically operated gong to notify customers that 
the traveling grocery store has arrived. The car 
is heated in cold weather by utilizing the exhaust 
of the engine. 

The owner of the store has declared his plan to 
be very successful, explaining that at first he 
covered a 15-mile route, but recently has been 
obliged to cut this down to 5 miles, which is about 
all he can handle. It would seem that the plan 
could be adapted successfully in other rural dis- 
tricts of the country. 
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HARD & RAND EXPAND 

Well-Known Coffee Importing House Re- 
models and Elnlarges Its New 
York Offices 

T he general appearance of Front street, New 
York’s green coffee trading district, has been 
considerably enhanced through the recent com- 
pletion of Hard & Rand's remodeled office build- 
ing on the southeast corner of Front and Wall 
Streets. This old and respected coffee importing 
house now has a complete and up-to-date business 
home occupying an entire six-story building, two 
floors being added during the remodeling process, 
The interior of the building has been completely 
renovated and equipped with every modern device 
necessary for the efficient cgnduct of a green 
coffee business on a large scale. The building 
is now one of the largest, if not the largest, in the 
country devoted exclusively to the green coffee 
business. 

How Hard & Rand Grew 
The completion of tliis building marks another 
jnilestone in the progress of this well-known 
house. The firm was established April 20 , 1S75, 
by Anson W. Hard and George C. Rand. Jr,, 
under the same firm name which it now bears, 
occupying modest quarters on the second floor 
of III Front street, afterwards removed to the 
second floor of 107 Wall street, New York. As 
the business grew larger quarters were occupied 
at 1C9 Wall street, and occupancy was finally ex- 
tended to the whole uf 107 Wall street and also 
III Front street. Finally, the whole buildins! at 
109 Wall street was secured. In 1916 the latter 
building was leased away from Hard & Rand, and 
this necessitated the remodeling of the original 
buildings and the addition of two more floors. 

Starting with but one clerk, Hard & Rand’s or- 
ganization now extends to every large producing 
country. For many years this firm has been one 
of the leading importers of coffee into the United 
States, and now has branches in Rio de Janeiro. 
Santos, Sao Paulo and Victoria, 'Brazil ; Batavia, 
Java ; Cordoba, Mexico ; Guatemala City, Guate- 
mala; London, England, and in all of the larger 
distributing centers of the .United States. 


PHOSPHATE 

For Baking Powder and Prepared Flour 

PROVIDENT CHEMICAL WORKS 

Main OMat aiul Work.1 Mil IDAHO AVENUE. ST. LOUIS Branch OflcMl NEW YORK. CHIU 


JllflUi'l' ^917 


THE TEA AND COFFEE TRADE JOURNAL 



Soi-. JS| 


v^- 


“But Don’t You Make Packages For 
Anything Besides Coffee And Tea?” 

This question has been put to us several times lately by Pacicers and 
Wholesalers unfamiliar with our lines. And, for fear even our 
friends in the Coffee, Tea and Spice Trade may have some misappre- 
hensions on this score, we want to make a special point of it; 

In the beginning, of cours^' ‘Uhe UNION DUPLEX BAG was 
designed to contain merely Teas and Coffees. In the same way, 
‘Che UNION DUPLEX FLOUR SACK was intended simply 
for Flour and Meals. 

Enterprising merchants, however, have been seeing the possibilities of 
both lines for all manner of dry, non-perishable food-stuffs — so that 
these containers have for some time been utilized as retail packages for 
Spices, Rice, Tapioca, Meals, various prepared Cereals, Dried Fruits, 
etc., etc., with the list daily growing. 

Wherever our “stock lines” fail to match their packing-equipment or 
merchandising-ideas, these enterprising merchants call upon our wide 
facilities lor something in the way of special manufacture, striking 
design or unusual printing. 

We do not fail them. They have now a new conception of the term, 
“a paper bag. ” 

UNION BAG & PAPER CORPORATION 

{Name of the nearest Selling Agent upon request) 
PRINCIPAL OFFICES . WOOLWORTH BUILDING • NEW YORK CITY 
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The men now comprising the firm are Joseph 
Purcell, Henry F. McCreery, John W. Edmunds, 
John E. Johnson, Jr., and William K, Hartranft. 


OUR LONDON LETTER 

The Latest News from Mincing Lane and the 
Continental Trade Centers 

Office of The Tea and Coffee Trade Journal, 

34 Cranbourn Street, London, W. C. 

London, July ii, 1917. 

T^HF. new scheme of limited tea sales was put 
* into effect at the latest auctions at Mincing 
Lane, and the result was very bad, the sales being 
more or less a farce. Much of the tea was with- 
drawn. Many important provincial buyers, by 
way of protest, refrained from buying. Firms are 
now permitted to buy each week only in exact pro- 
portion to their past purchases. This system, 
based on percentages, is again held sometimes to 
benefit the large buyer. In any case it means a 
great deal of calculation and involves the selling 
of two or three chests of tea where, under the 
free system, hundreds would have been disposed 
of. 

Tea Brokers' Association Defends Plan 
The Tea Brokers’ Association of London says 
in relation to the scheme for controlling supplies 
and wholesale and retail prices that “its chief 
claim (for merit) lies in the fact that for the time 
being it meets the wishes and fulfils the require- 
ments of the Food Controller,’" and belabors the 
opposition to the plan with some weighty verbiage, 
such, “In all classes of the community, whether 
political, social or commercial, there is usually to 
be found a section inclined towards wrecking any 
measure which does not contribute towards its 
own power and aggrandizement, and the present 
opposition should be judged accordingly.” 

China Tea Trade Seriously Upset 
A message from Shanghai states that a serious 
situation has arisen there regarding the China tea 
trade, by which the British merchants stand to 
lose heavily. On February 23 the Government, in 
view of the shortage of shipping, prohibited the 
further import into the United Kingdom of China 
tea. No preliminary warning having been given. 


several merchants had already made contracts 
aggregating 2,875 shipping tons. Representations 
were made, the upshot of which was that mer- 
chants were permitted to ship teas which were 
guaranteed by affidavit, sworn before a consul- 
general, to have been purchased before February 
23. Now, however, according to telegrams re- 
ceived, the Government refuses to allow the agents 
to take delivery of these teas, which are at present 
arriving in London. 

It is to be noted that the only teas affected are 
those proved by affidavit to have been contracted 
for before the prohibition of February 23. Mer- 
chants in China accepted loyally and without pro- 
test the prohibition as regards future dealings, but 
claim justly that the teas brought before the pro- 
hibition and shipped under permit should be al- 
lowed entrance, otherwise they are actually worse 
off than if they had never shipped. Meanwhile, 
no sales are possible to meet drafts falling due. 

London Coffee Market Quiet 

So far as the coffee market is concerned the 
tone is quiet, the moderate supplies offered !it 
auction being only partly disposed of. Prices arc 
for the most part steady, but for the lower de- 
scriptions they are somewhat easier. The exist- 
ence of an elaborate scheme to get coffee into 
Germany is alleged in connection with some very 
big coffee seizures made by this country recently. 
These seizures came into court and the Crown 
asked for the condemnation of the goods, which 
were mainly seized upon the steamship Live. 

Thomas RtKcn. 


THE NEW YORK MARKETS 

Si>ecial Market Reviews for "The Tea and 
Coffee Trade Journal” 

New York, Aug. 4, 1917- 

'THE coffee market is in a rut from which it 
^ seems impossible to move it. Various rumors 
regarding peace appear from time to time, causing 
an advance in options, but these spurts are short- 
lived, and the market promptly sags off, losing 
all the gain. The usual reports of frost in certain 
districts have been heard, but they have failed to 
have any influence thus far. 


PUREST AND BEST BAKING POWDERS 

Cream of Tartar and Pure Phoephate 

Buyers Private Brands at Attractive Prices 

Alaa High Grade Cocmu under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 
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PRODUCE & WARRANT COMPANY, Inc. 

( New York Agency ) 

78-80 Wall Street New York 

Export and Import Commission 
Merchants 

Coffee, Cocoa, Rice, Beans, Sugar 

and other North, Central and South American Products 

AGENTS FOR: Companhia Leme Ferreira, S. A. Santos 
i HEAD OFFICE: ANTWERP, BELGIUM 

I Branches: Amsterdam, Holland. Rio de Janeiro, Santos, Bahia, Brazil, 

Genoa and Milano, Italy. London, England. 

And represented in all the principal rrtarkets of the world. 


“Langston” Machinery 

for 

Round 
Paper Cans 

Samuel M. Langston 
Company 
Camden, N. J., U. S. A. 

Canadian>Fairbanks Morse Co. 
Agents tor Canada 



When Writing Advertisers, Kindly Mention The Tea ano Coffee Trade Jovemai. 




158 


THE TEA AND COFFEE TRADE JOURNAL 


August, 1917 


Freight room is available and rates have been 
lower, although they show a recent advance. Cof- 
fees are now coming forward in good volume on 
contracts and also on consignment. Receipts in 
Santos are slow, as the season is apparently back- 
ward, and coffees are also being held back on ac- 
count of price. Mild coffees are heavy on account 
of the very large supply, which was augmented by 
certain shipments arriving in June and against 
which deliveries have been small. 

Market Will Bear Watching 
A fair volume of out-of-town business is 
needed. For some reason the interior seems to be 
well supplied and is therefore holding off. Should 
business pick up mild coffees should feel the 
effect promptly. The market as a whole is a good 
one to watch carefully, as coffees are good prop- 
erty at prevailing prices. When the advance 
comes, therefore, it will score promptly, and un- 
less there is prompt action dealers will be caught 
in the advance. 

The Tea Market is Uncertain 
The tea market is a somewhat uncertain quan- 
tity, Lack of steamer space and high freight rates 
are checking purchases. There is absolutely no 
certainty as to when teas purchased in the East 
can be shipped. Conditions in China are the 
worst, and the political situation there is not help- 
ing matters. 

Uncertainty as to the war revenue measure also 
has an effect on the market. As it stands now 
floor stocks will not escape the tax, but with sup- 
plie.s at low ehb, as is the case, this is of little 
moment 

There is more interest in Formosas, but demand 
all along the line while fair is not aggressive. 

Demand for Spices Exceeds Supply 
The spice market is active witli an increasing 
demand from grinders, Consumption is on the 
increase, due to the fact that an unusually large 


quantity of fruit preserving is being done. Stocks 
here and abroad are moderate, and, except for 
pepper, demand at present exceeds supply. 

Pepper— Prices arc lower for shipment De- 
mand is good, with a fair supply available. 
Freight space is hard to get and prices should 
advance. Cloves — Have advanced, as supplies are 
very scarce. Shipments will be taken promptly as 
they arrive, so prices should rule steady. Pi- 
mento — The demand is fair, with prices un- 
changed. Ginger — Supplies are very much re- 
duced, while demand is brisk and prices firm. 
Cassias — The increase in preserving will call for 
large quantities of all grades. Prices rule steady, 
Nutmegs— The demand is fair for all sizes. Sup- 
plies are moderate and prices steady. Mace— 
Prices show little change, with -demand rather 

quiet 

SALIENT TRADE NOTES 
The Produce & Warrant Company, Inc., for- 
merly at 6 f) Beaver street, New York, moved to 
;S-8o Wall street on August i. This is a well- 
known Belgian import and export firm, with head- 
quarters at Antwerp. The company handles a 
wide variety of goods for export and import, in- 
cluding coffee, and does business in every Central 
and South American country. The New York 
office has been established about a year, and rep- 
resents the Produce & Warrant Company, of Rio 
de Janeiro, and Leme Ferreira, of Santos, on cost 
aiul freight coffees. 

Jardine, Matheson & Co-, Ltd., New York, re- 
cently made arrangements to handle Ceylon, India 
and Java teas in addition to Chinas, Formosas. 
Japanese, etc. This firm already has its own rep- 
resentative in Ceylon. 

The Union Pacific Tea Company is planning 
the establishment of 2/ grocery stores in Kansas 
City and nearby towns, and has rented a five-story 
warehouse at Kansas City. 

Three Chicago tea companies recently increased 



COFFEE — Roasted and Green 

To Whule«ale Dealers Only 
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Your money has 

been spent 

To place your coffee in the homes. Too little 
has been spent to keep it there. 

When your .splendid blend is spoiled by wrong 
brewing methods, and your coffee is condemned 

What is your profit ? 

Leading houses who sell thousands of Tricolators 
will tell you that they eliminate any chance of 
spoiled coffee. Give your salesmen a chance to 
show your coffee at its best. 

TRICOLATORS 


Bring out all that beautiful color, rich flavor 
fine body and aroma you want your coffee to 
show and it stays that way for hours. Why not 
have your customer enjoy these benefits. 

Sizes from 2 to 9 cups for homes, up to 18 
gallon urn attachments for hotel and restau- 
rant service. 

Used in such hotels as the Astor, McAlpin, 
St. Regis in New York; \\m. Penn, Pittsburgh; 
La Salle, Chicago; St. Francis, San Francisco; 
Statler’s and thousands of others. 

Demonstrating sample 9 cup size as il- 
lustrated, filter holder and china urn complete, 
to any dealer $2.00. 

A postal card will bring it — prove it to 
your own satisfaction — then you. too, will in- 
sist on Tricolator Coffee Makers. 

Order today. 

THE TRICOLATOR CO. 

1I«-120 W, 32nd Street S2-l!4 Eaet South Water St. 

NEW YORK CHICAGO 
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^T'HIS is the new name for 
our complete line of pro- 
tective papers, including 
Glassine, Parchmoid, Vege- 
table Parchment and Imitation 
Parchment. 

Glassine paper is relatively 
airproof, greaseproof, germ- 
proof and acidproof. It, with 
the other Protex Papers, is 
made by the largest manu- 
facturers of protective parch- 
ment papers in America — with 
unrivaled manufacturing and 
shipping facilities. 

See that this identifying 
mark is on every package of 
parchment paper you buy — 
Diamond-F Protex Papers. 

If your jobber or dealer cannot 
supply you, get in touch direct 
with 

DIAMOND STATE FIBRE COMPANY 
Brldfieport, Pa. (near Philadelphia) 


EPPENS, SMITH COMPANY 

Importers and Jobbers 

COFFEES and TEAS 

267-269-271 Washington St., 103-105-107 Warren St., 
124 Front St., NEW YORK 


SUMATRA COFFEE 

FOR HIGH GRADE BLENDS 
IPe ore offering some choice lots. Ask for Samples 


A 


F 



DIAmND-F 

PROTEX PAPERS 


are odorless and free from 
waxes or other greasy or 
foreign materials. In many 
cases Protex Papers are used 
instead of tin for packages. 
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capital of $20,000, to manufacture perfumes, 
soaps, toilet articles, etc. 

Miner, Read & Tullock, New Haven, Conn., will 
install one of the latest model Challenge coffee 
pulverizers. 

McNeil & Higgins Company, Chicago, has in- 
stalled in its new seven-story building a complete 
new coffee roasting plant, with three of the latest 
model Jubilee roasters, one of four-bag capacity 
and the others of two-bag capacity. In the grind- 
ing department is one of the latest Burns granu- 
lators with chaff-rernoving attachment. 

McCormick & Co,, the Baltimore spice house, 
now in its twenty-seventh year, recently gave their 
400 employees an outing at Fairview on Chesa- 
peake Bay. 

The wholesale grocery house of Lang & Co., 
Portland, Ore., will soon increase its equipment 
for producing peanut butter by installing new 
machinery, including two No. 5 Burns roasters 
with attachments. 

Hewlett Bros. Company, Salt Lake City, Utah, 
recently issued a i2-page booklet commemorating 
the company’s thirtieth year of business. The 
booklet contained illustrations of the old and new 
plants, the officers, department managers and 
traveling salesmen, with several views of the tea, 
coffee, spice, extract and baking powder depart- 
ments. 


GET OUR PRICES 

on 

COFFEE SAMPLE PANS 

We specialize on fibre board coffee 
sample pans; also boxes for samples 
of tea, spices and other dry products. 
They are well made, will give you 
good service, and our prices should 
mean a saving to you. 

We also manufacture foldingcartons 
for teas, coffees etc. 

Send for sample and prices 


129 W. 2(Hh Street, New York 

(Sol* Owners of Webb Lock Petente) 





PAPER CANS 

FOR COFFEES, TEAS 
and DRY GROCERIES ;*! 

“A Thousand or a Million” 

Prompt Delhorimr 

InteriatiMil Soap and Mfg. Co. 

1BS3 MtHuer Ava. SCRANTON, PA. 



Gaston, Williams & Wigmore 

Inc. 

120 BROADWAY, NEW YORK CITY 

International Merchants 


I COFFEE, COCOA, SPICES, BEANS 

I Spot aad futur* orders handled. Pricei and tenu 
atliactiee. Our efffciiiit orgaalaatira ti a 
gtiaraate* of latUfactory wrvlce. 


GLOBE 


OWNBD BV 

I Gaaton.Milliams 
& wigmore 
I Steamahlp Corp. 








LINE 

35 - 37-39 
BROADWAY 
^EW YORK 
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JAVA TEAS OF DIRECT IMPORj) 

ROWLEY DAVIES & CO^ LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE. 

S, FENCHURCH STREET, 

LONDON, E. C 

WILL GLADLY SUPPLY ALL INFORMATION 


IRWIN - HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 
50 So. Front St. 96 Wall St. 27 India St. 425 W. Ontario St. 

London Colombo Calcutta Batavia Shanghai Hankow Foochow 
Shidzuoka Daitotei 


FRANCIS m S CO., Lid. 

LONDON JAVA SINGAPORE 

20 Easteheap, E. C, Balavia, Soerabaja, Baodotag Laidlaw Bnildiags 



OF 

JAVA TEA 


AND OTHER 

DUTCH E AST INDIAN PRODUCE 
TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRON ELLA OIL, ETC 

Write to our Batavia House and ask to be placed on 
_ Mall List to receive our Java Monthly Produce Report 


Wien Writing Adverti«r«, Kindly Mention Tm Tw amp CprPH Twpg Jodikai 



THE PRACTICAL RETAIL GROCER 

9 A department devoted to the discussion of problems which vex retailers; 
telling how to arrange, display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum efficiency in the grocery business. 

LOSSES FROM BAD DEBTS assumes a responsibility. He is encouraging the 

continuance of slipshod methods unless he in- 


A Resume of Factors Upon Which Depends 
the Success of Any Merchandizing En- 
terprise, with Particular Reference 
to the Grocery Trade 

By Melvin T. Copeland 

Director, Bureau of Business Rcsearcli, Harrard 
University 

*T*HE common figure for losses from bad debts 
^ in the statements which we have received 
from wholesale grocers is 0.3 per cent of the net 
sales. The lowest figure is 0.3 per cent and the 
highest is 1.32 per cent. The common for credit 
and collection expense is 0.06 per cent of net sales. 

These figures measure the expense of losses 
from bad debts and of making collections. They 
do not, however, measure the cost to the entire 
wholesale grocery business of the liberal credit 
policy which is still followed by some wholesale 
grocers. Liberality in granting credit permits 
many men to engage in the retail grocery business 
who lack experience and qualification. This is 
one of the reasons why that trade is not in a 
healthy condition. 

Fundamental Weakness or Retail Trade 

Numerous indications signify that the time is 
fast approaching when the retail grocery trade 
will be either reorganized or revolutionized. If 
the independent retail grocer is to continue as 
the final distributer of food products, then he 
must organize his business on sound business 
methods, knowing what merchandise to buy, how 
much to buy, how to sell, how to manage his 
store, and, not least, how to keep an accurate 
record of his profits and expenses. A few suc- 
cessful retail grocers have learned these lessons. 
The majority have not That is the fundamental 
weakness of the retail grocery business. There 
lies the greatest danger to the continued pros- 
perity of the wholesale grocery trade. 

When a wholesale grocer grants credit liberally 
to a retailer who is slipshod in his methods, he 


duces or requires the retailer to organize his busi- 
ness properly. A wholesaler may sell more goods 
temporarily by enabling more men to engage in 
the retail grocery business. Yet an increase in 
the number of retail stores does not of itself 
result in an increase in the aggregate quantity of 
groceries sold to consumers. Such an increase in 
the number of stores merely divides up the retail 
grocery business among more retailers, to the 
ultimate disadvantage of all. What is needed is 
not more retail grocers but better merchants. 

LEAKS THAT MAY MEAN RUIN 

Five Possible Business Losses Against Which 
Merchants Need Special Protection 
in War Times 

I N one of its recent sales bulletins, the National 
Cash Register Company, whose experts have 
made an exceedingly intensive study of retail mer- 
chandizing, specifies five possible business leaks 
against which merchants need special protection 
during war times when help is scarce. Here are 
the means of loss that unless checked may spell 
financial difficulty if not ruin : 

I. Customers get goods on credit; somebody 
forgets to charge them— the customer gets the 
goods and the merchant gets nothing. 

2. Money is received on account; no record is 
made and a second bill goes out — the customer 
complains and goes to other stores to buy. This 
hurte. 

3. Merchants and clerks pay out money and 
forget to make a record — this makes many a mer- 
chant wonder why there is so little in the cash 
drawer at night. 

4. No record is made of cash taken in — this 
is responsible for the loss of thousands of dollars 
that should be a part of the merchant's profits. 

5. Goods are sent on approval or C. O. D., and 
the records are lost— it would be hard to tell how 
many stores this has helped to ruin. 
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TRADE GETTERS 

A Series of Busmess Winnmg Flans that Have 
Been Tried and Found Successful in 
Different Parts of the Country^ 

By Frank Farrington 

T he idea of “Community Sings,” where the 
general public are asked to come together 
and sing patriotic and popular airs to the music 
of a band, may be carried into store plans. This 
will be particularly effective during cold weather 
in towns where outdoor singing has been success- 
ful during summer months. Announce that busi- 
ness will be suspended temporarily on a certain 
afternoon or evening while songs are sung in 
your store. The songs may be sung at five-minute 
intervals and business may go on between times. 
There should be good accompaniment in the way 
of a piano or a small orchestra and a competent 
leader of singing. The public should be urged to 
come in for the occasion, and by having enough 
assistants to help keep the crowd good natured 
and orderly, the event may be made very suc- 
cessful in getting new folks into the store and 
in giving people a chance to see your stock. 

Money-Back Day 

Great interest can be aroused by a store adver- 
tising that all money taken in on a certain day of 
a month will be refunded to the customers. Of 
course, the date is not given, and it may be chosen 
by drawing at the end of the month. The ad- 
vertising of the plan should be kept up throughout 
the montli. One dealer at least within my knowl- 
edge has made a practice of selecting one day of 
each month for “Money-Back Day,” and has done 
so for a long time. There have been instances 
where the postoffice authorities have refused to 
allow advertising of this plan to go through the 
mail, claiming it belongs in the lottery classifica- 
tion. This means that it would have to be adver- 
tised otherwise. 

Sliding Scale Sale 

This simply means placing a line of goods on 
sale at a certain price with the announcement that 
each day the price will be reduced a certain 
amount until the stock is closed out, or until a 
certain minimum is reached. If it i.s desired to 
make a one day's special on this plan, place the 
goods on sale at 8 or 9 o’clock and reduce the 
price every hour, having a large cltfck to strike the 
hour. There may be instances of customers wait- 
ing for the reduction, perhaps of two people 

* Copyright, 1917, by Frank Farrington. 


waiting with their hands on the same item of 
stock, but such unpleasantnesses will have little 
effect on the success of the sale. 

Working Your First Name 
Make a good display of goods you want people 
to find out more about, goods you want to in- 
troduce, for instance, and put on them a sign 

reading, “Ask me about these HMiry.” 

The request may mention the goods by name and 
the “Henry” is the signature. If your name is not 
Henry, use your first name, whatever it may be. 
The distinct personal touch, the unexpected, is 
what attracts attention, and people not interested 
in the goods primarily will ask just because the 
sign tells them to do so. Some will ask in a 
joking way. But all you care is that they ask. 
It is up to salesmanship to make the results satis- 
factory. 

Camp Fire Girls’ Benefit 
The interest and help of an organization of 
Camp Fire Girls can be made of much value to a 
store, and the following is a good way of enlist- 
ing it: Offer to give the girls a certain per- 
centage of tlie sales on some special day on which 
they are to help in selling goods in the store. 
Have them wear their camp-fire costumes and 
help customers carry parcels inside the store and 
out, carry change, wrap goods, etc. If possible 
arrange a reception space where people may visit 
the girls. Let the girls deliver small parcels 
around town and run errands; they will call at- 
tention to the fact that this is the day they are 
having their sale, and will naturally urge their 
friends in advance to come and make purchases. 
If it is not desirable to allow the public to know 
what your sales amount to for the day arrange to 
give the girls a certain percentage, allowing only 
the leader to know what that percentage is. Thus 
the gross amount they receive will not indicate 
the total sales. The same idea could be carried 
out with the Boy Scouts. Many stores have used 
the plan in connection with charitable organiza- 
tions, giving 10 per cent of the receipts to the 
organization. 

Advertisement Scrap Book 
In order to stimulate interest in the store’s 
advertisements, it is a good plan to offer a prize, 
or several of them, for the best scrap book made 
of your advertisements. The requirements for 
the prize winner should be that it be the most 
complete and best arranged collection and with 
the best two-line comment under each. The scrap 
book can be displayed in the store window when 
the prize awards are announced, but should be 
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Whole Coffee 

and 

Better Business 


Dr. Johnson, turning suddenly upon one of his flatterers, 
once said: “Sir, you have but two topics — yourself and me! 
I’m tired of both.” We, lately, have had but two topics — 
WHOLE COFFEE and BETTER BUSINESS— and we hold 
that the one is contributory to the other. They’re not tire- 
some topics, though, to any retail dealer who wants his coffee 
business to pash on and keep moving; and they appeal directly 
to the millions of housewives who want their coffee in full 
strength, flavor and aroma. 

A rickety chair will not long be a seat ; and the retailer who 
insists upon handing out ready-ground coffee, with it$ natural 
and unquestionable deterioration, is not going to do much in 
the way of boosting business. The test of time has established 
the retaining qualities of WHOLE COFFEE; and the winged 
hand of opportunity reaches out to the dealer who follows 
along that trail and puts this sign in his window: 

This is “not all talk and no 
cider.” It’s the absolute truth; 
and the wholesale trade, 
throughout this country and 
in Canada, approve and will- 
ingly indorse the interest 
we’re taking in the general 
selling and grinding of THE 
WHOLE BEAN. 


WHOLE COFFEE 
GRIND IT 

AS YOUR PARTtnulAR METHOD 
OF MAKING REQUIRES 

FRESHLY GROUND COFFEE 

1‘. nir ONLY 

GOOD COFFEE 


COLES MANUFACTURING COMPANY 

TWENTY-THIRD AND TURNER STREETS, PHILADELPHIA 
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returned afterward to the owners, so they may 
give the store the benefit to be gained by the books 
being shown among friends and acquaintances. 
Announce, a committee of judges to be made up 
of disinterested parties. 


Sixth avenue, Moline, 111 . A check for $10 in 
payment for the privilege of reproducing the dis- 
play has already been sent Mr. Boxmann. 

The three other fortunate contributors of photo- 
graphs, each of whom has received $5 for their 



The Window Which Earned First Money in the Rice Display Competition 


STORE AND SHOW DISPLAY 

The newest ideas in window dressing 
and store arrangement; unusual indoor 
and outdoor publicity 


THE BEST RICE DISPLAY 

The Striking Originality of the Window Shown 
Herewith Earned First Place and 
$10 for the Designer 

T he honor of making up the best display of rice 
in a grocery store window in the recent cam- 
paign conducted by The Tea and Coffee Trade 
Journal goes to Ed. Boxmann, a member of the 
firm of Boxmann’s Tea & Coffee House, 1508 


views, are Joe Lanfehl, decorator for The Em- 
porium, San Francisco, Cal.; James Anderson, 
with W. C. Jones & Cn., 272 Highland avenue, 
Somerville, Mass.; James J. Gaughan, manager 
of displays for the Dern Tea & Coffee Company, 
Colorado Springs, Col. The displays made up by 
these men will be shown in later issues, as will 
detailed descriptions of how they were made. 

Mr. Boxmann made a hit in his home town 
with the display shown herewith, which savors 
much of Japan. He describes its make-up as fol- 
lows: “It was a very attractive window and 
caught the eye of every passerby. It consisted of 
bulk rice, which represented the walks and drive- 
ways. The dark part represented the lawns sur- 
rounding the Japanese house with Japanese fig- 
ures. I also had Japanese lanterns, umbrellas and 
banners, which added very much to the display.” 



Empire Hardware Company 


Qfocert* 

Bntcb«rt* 


STORE FURNISHINGS 


arxi-M, CANISTERS,WOW CASE& REFRIGERATORS, Ete. 
ELECTRIC COFFEE MILLS 

85 Warren St. New York City 

Writ0 tm 990 npt 9 S 9 Cbtabfa* 
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ROYAL BASING POWDER 


Pleases 

Customers 

Millions of families 
Use ROYAL 
exclusively and 
always find 
it satisfactory. 



Pays 

Grocers 

Thousands of grocers 
Sell ROYAL 
steadily and never 
find it 
dead stock. 


Unquestioned merit, persistent advertising and wide 
use have firmly established ROYAL as the “Absolutely 
Pure” high grade standard baking powder. 


No Alum 


No Phosphate 



SaSJ/Ee 


MAKE YOUR STORE HEADQUARTERS FOR 

“IMPERATOR” COFFEE 

in your town. Healthy and nervous people alike can enjoy IMPERATOR 
COFFEE, a blend of some of the finest coffees grown, carefully selected as to 

their specific properties, thoroughly matured by 
age in our warehouses, and freed from impuri- 
ties by a NATURAL PROCESS, so as to retain 
its full body and rich aroma, 
q IMPERATOR COFFEE, therefore, fully 
deserves its name, meaning RULER in the 
REALM of COFFEEDOM. 
qAt a gathering of WASHINGTON OFFI- 
CIALS in New York, where IMPERATOR 
COFFEE was served, one of the noted ^ATES- 
MEN remarked: “I never drank such perfect 
coffee." 

q We ■» looking for the most representative 
retail concern in each Town, City or Borough of the 
United States to take the exclusive agency for 
IMPERATOR COFFEE. Retails for not less than 
3Sc. per lb. in New York City. 

Address all eammunicafions to 

Manager IMPERATOR COFFEE Department 

elABURG BROS. Established 188S N«W YoPiC 


Wk«a Writiiic AdTwtlMn, Ximdl/ Iftmtion Tu Air> Cwm Tiam 
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Mr. Boxmann also indicated his loyalty to his own 
country by showing a large number of American 
flags. 

That the Boxmann Tea & Coffee House is con- 
ducted on up-to-date lines is evident by the fact 
that coffee is roasted in full view of passersby in 
the street, the "Royal” coffee roaster appearing at 
the left of the Japanese house. 


WINDOW DISPLAYS THAT SELL 


It would be equally easy for the grocer or the 
dealer in teas, coffees and spices to secure, through 
his local chamber of commerce, a reel of pictures 
dealing with the coffee or spice industry, such as 
are put out by the large coffee firms. In some in- 
stances these films are shown as educational fea- 
tures in the regular moving picture shows, and in 
such cases it would benefit an enterprising grocer 
to pay for a slide calling attention to his own 
line of coffees, teas or spices. 


Original, Striking Use of Show Windows by 
Tea, Coffee and Grocery Merchants in 
Different Sections of the Country 

By W. B. Stoddard 

VWHAT has been done for one industry can be 

done equally well for another. The grocer, 
can learn from the drygoods man. The Green- 



COME AS OUR GUEST 
To a Wonderful Movie To-night at the 
Chamber of Commerce Auditorium. 

See the greatest mills in the world weave 
49 miles of clotli in an hour. See the plant- 
ing, growing and shipping of cotton in the 
South. See the wool sheared from the 
sheep, and finally put on the market 
as finished dress goods. BRING THE 
CHILDREN. 

Through the efforts of the Columbus 
Chamber of Commerce this wonderful 
movie of seven reels will be shown at the 
Auditorium to-morrow afternoon and even- 
ing. 

Tickets are to be had, without charge, 
ONLY at 

GREEN-JOYCE 


Joyce Company, Columbus, Ohio, recently in- 
serted the accompanying ad. in the local papers. 


An Attractive Buttes Shop 
In these days specialty stores are coming rapidly 
to the front, and some of the most attractive of 
these are the butter shops, which sell not only 
butter but other products of eggs and milk. In 
order to attract attention to such an establishment 
no better form of advertising is possible than the 
catchy cards used as store signs and newspaper 
advertising adopted by the Araphoe Butter Shop, 
Denver, Col. One of them was; 


Man is made of dust, which perhaps ex- 
plains the reason why some men are always 
dry. A nickel’s worth of Araphoe butter- 
milk absorbs a lot of this dust. 


White Tiled Floor and Walls 
The Dairy Butter Shop, of Los Angeles, Cal., is 
another establishment that, though small, attracts 
much attention. It has a tiled floor and walls of 
white enamel. A man, clad in immaculate white, 
makes butter on an enamel top table in the street 
window, on which is painted in letters of gold, 
“Watch It Made — Take It Home.” The front of 
the window is filled with pats of butter put up in 
pound cartons. Another card advises, "Ice Cold 
Buttermilk, All You Can Drink for 5 Cents.” 
Among the catchy signs shown in the store are: 
“Better Buy Better Butter," and "Get On the 
Milk W^on — Drink Buttermilk." 


No advance y€t in the price of 

G. WASHINGTON’S REHNED COFFEE 


Here is something that will interest youl 
Three family size cans of G. Washington’s Refined Coffee gives you a profit of 
54 cents and makes 240 to 300 cups of delicious coffee. If your profit on tea is 20 
cents per pound, you must sell about three pounds of tea to equal tho profit on three 
family size cans ^ G. Washington’s Refined Coffee. 

Recently we had a call from a Red Cross nurse just before she was leaving for 
France, v^ere she had been for two years close to the firing line. She stated, **G 
Washington’s Refined Coffee was a real blessing to those of the boys who were fortu- 
nate enough to have had it sent to them.” 

It will pay you to feature G. Washington’s Refined Coffee. 
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Meet the Thrift Movement With 


iYMl 

THE PERFECT.BAKING POWDER 

The Government is calling on American housewives to 
conserve food. 

They are responding. They are trying to eliminate 
waste. They are looking for economical food products. 

RYZON, The Perfect Baking Powder, used as directed 
in the RYZON Baking Book, eliminates waste by mak- 
ing good baking sure. This book also tells how to use 
corn-meal, oat-meal, and other economy foods. 

Best of all, RYZON has not increased in price. In spite 
of the advanced prices of other food products, including 
baking-powders, RYZON still sells at 3Bc. per pound ani 
still pays the dealer the same good profit. 

K**p paohing RYZON. Keep year etoek up. It paya. 

GENERALCHEMICALCQ 

FOOD DEPARTMENT 

NEW YORK 


The Best Asset of a 


Grocery Business is 


Satisfied Customers 


Baker’s Cocoa 
and Chocolate 


Preparations are re- 
liable, always of 
uniformly high 
quality, easily sold, 
in constant de- 
mand; the stand- 
ards of the trade. 


ALWAYS SATISFACTORY 


Walter Baker & Co. Ltd. 

im Dordmtar. Matt. 





WkcD WritUlf Advertisers, Kindly Mention Tut Tia amo Coffre Teaor Jourkal 
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SYSTEM AND SALESMANSHIP 

Q Helpful suggestions on organization, 
advertising and sales factor, for Eixecu- 
tives. Store Managers and Clerks 


GROCERY SALES STIMULATORS 

Wherein a Live Dealer Gives a Few Good 
Pointers from His Sales-Bullding 
Experiences 

By Walter Engard 

London, Ohio 

IfERE are some concrete suggestions from the 
^ ^ pen of a practical grocer, showing how the 
dealer can speed up sales. They have all been 
worked out successfully and their effectiveness 
proven. 

Fining Clerks for Mistakes 
The best way to cure clerks of making such 
mistakes as putting up a pound of butter or a 
dozen eggs when the order calls for half that 
quantity, or vice versa, is to compel them to read 
orders more carefully and let them know that a 
hne of 5 cents will be marked against them for 
every mistake they make, and will be deducted 
from their salaries each Saturday evening. Do 
the same with each member of the firm. Deposit 
this “fine'' money, and when it has accumulated 
sufficiently spend it for something that will benefit 
all— possibly a banquet. By doing this the boys 
will take to it better, and will not feel “hard’' 
towards you when they are fined. This system 
will only be in force a short time until your mis- 
takes will show a decrease of 50 or 75 per cent 


Display Counter 

Our display counter is used to show seasonable 
goods which have just arrived or articles upon 
which we are putting a special effort. It is set 


well toward the front of the store, where every 
caller is sure to see it, and we display upon it 
from eight to twelve articles at a time. The goods 
are all marked with their prices and usually some 
remarks. It is upon the goods displayed here that 
the clerks put their best selling efforts. When a 
customer comes in and has purchased all she has 
intended to, the clerk asks her to look over this 
display, and invariably will sell her from one to 
three articles extra, and very often it has resulted 
ill the sale of eight or nine extra articles. This 
counter also conies in handy when customers do 
not know just what they want. We take them to 
this counter and impart all the information in 
regard to these articles we know, and a great 
many sales are the result. The display counter 
is a big business-getter with us and can be used 
in every grocery with equal success. 


Saturday Specials 

We have found Saturday Specials a great help 
in increasing sales. One Saturday we will take 
some fresh vegetable, the next Saturday we will 
use some fruit for our special, the next some 
canned goods, etc., changing the article each Sat- 
urday. We usually offer a reduced price upon 
this article for that day only, but not always. We 
announce in our ad. in our local papers our spe- 
cial for the coming Saturday, then we make a 
window display of this article. We also show it 
on our counters, and our clerk gets behind that 
article and urges every customer to buy. We have 
found that very few people will take advantage of 
our special without buying other goods. 

This is not a war of the type that we have here- 
tofore known, where the average proportion of 
civilians involved with the army amounted to 
the ratio of approximately i to 1 % civilians to 
soldiers in the field. Europe’s experience has 
shown that there is a total of probably twelve to 
fourteen civilians to every soldier now in the 
field.— Herbert C. Hoover. 
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Keep Down 
Repair Elxpense 


The automatic release exclusive with Uni' 
versal Mills requires the minimum amount 
of care throughout the year and keeps down 
repair expense. 

The Universal granulating indicator allows 
an even grading of the coffee which may be 
called for by number by the particular cus- 
tomer. 

UNIVERSAL ELECTRIC 


C^unttr Typ« Direct Drive 

Height in. ffapper Hold* 5 /A*. LANDERS, FRARY & CLARK, 


Over 8000 grocers in Greater New York alone 
supply Yuban regularly to their trade. Do you? 

ARBUCKLE brothers NEW YORK CITY 






When Writini Advertieere. Kindlr Mention Tai Tie Ann Conn Tmm Joumal 
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Iggant gilrtitrtfetmtntg 

Subscribers are entitled to one free insertion in tiU dc- 
nartment during the year. 

Classified want advertisements under regular heading $2 
for twenty -five words or less. Additional words four cents 
each. Payable cash unth order. 


i&etp ^anttb 

W \NTEr>— First class coffee salesman. Good opportunity 
for right man. Address P. 0. Box 446, Ashland. Ky. 


Situation l^anttb 

W-XNl'ED— Young man, 23, desires connection with a 
concern as secretary or stenographer, where he can 
learn the business and grow with same. Address -Box 
403, care of The Tea and Coffee Trade Journal. 


fHiffcrllaneousi 


FOK SALE— Monitor onc-tbiid bag coffee roaster witb 
2 H P motor, nearly new and in first class condition. 
Will take $200 cash; cost, new, $425. Have bought 
larger roaster. .Address H. J. Gordon, Bridgeport, 111. 

SEND for copy of Edwards’ Classified Lists of second- 
hand coffee, cccoa, peanut machinery, 111 Water bt. 
New \ f)rk. Anvthln^ you may want to buy or sell will 
be listed free on receipt of full particulars. 


S.A.SCHONBRUNNaCO. 

83 Front Street, New York 

Coffee 

DISTRIBUTORS OF CpTFEE OF QUAUTY 
Saapka and pricM thit will baar oompetitioe. fenMad oa 
reqwaiL 


DISSOLUTION OF PARTNERSHIP. 


STATE OF NEW YORK, 

Office ol the Secretary ol State. ^ ^ 

THIS CERTIFICATE, IflRied la^dupUMt^ l^by certtfleg 
that the Lotos Tea Concern, Inc., a domwtw Bjoek cerporation, 
has filed In this office on thla 25th day of July, 101^ lor the 

voluntary dlsMlutlon ol such corporation under seetlra 221 of the 
General Corporation Law. and that tl npp«r» thercTOm yiat such 
corporation um complied with said acctJon In order w be dlasolved. 
cunrwttiivM u-o V WlTNESwS my hand and the seal 

ol tbe office of the Secretary of 
State, at tbe City of Albany, this 
twenty-fifth day of July, onv chou- 
aand nine hundred and seventeen. 
C. W. TAFT, 

Second Deputy Secretary ol State. 


in connection with the above notice, which ia pubUahed In ac- 
cordance wiib the law, Mr. Warner M. Van Norden announces that 
he baa purchased the entire capital stock of Lotos Tea Concern, 
Inc . liquidated said company, and will continue tbe business in- 
dlvldu^ly hereafter under the trade name of Lotoe Tea Concern. 
Dated -New York. July 26, 1917. 



*Ti»Tlm« to 
wltlaColoiaial Inm 



DKNISON A CO. 

laparter* aad Roaster* 
CkicA^o 


Write for PrcnlBB Cafilacse 



Esreka Cafles Ca.. N Y. 


Talks With Grocers 
On Package Coffees 

No. 7— Why It P*ys To Posh Package floods 

Package goods are steadily growing in 
favor with the consumer despite the con- 
tenlioii from some quarters that they are 
a factor in the increased cost of living. 

q VVe are living on a higher plane these 
days than ever before. The modern 
housewife is not satisfied to purchase her 
foodstuffs as did her grandmother. 

q She demands the cleanliness, the con- 
venience and guarantee of quality that 
the present-day trade-marked package 
offers. 

The wise grocer is catering to this 
ever-increasing demand for package 
goods. He, too, can benefit by this ten- 
dency toward packages if he will, be- 
cause they will save him time and labor, 
and largely eliminate loss. 


This is the adTertisement of the coffee 
packers whose trade-marked brands are 
illustrated on thia space. Theae branda ara 
all established successes and they’ll help 
you build a permanent coffee trade. 


wa. S. SOJU CO., Caoln.N.J 



(VBTIOST UUS SVaOKE 



WfltY SOOV WANH MMOM 





wins Advcrtiiert, Kisdly Mestloa TSs Tu use Corns Tsset Smuts. 
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^Sell Your Customer 
Satisfaction 

You carry a good grade of coffees. 
You’ve made special efforts to please 
certain customers, and just when you’ve 
discovered a blend they like, they com- 
plain that it’s not as good as the last lot 
they bought. Did it ever occur to you that 
it may be the fault of your coffee mill ? 



No. 0862)^. Griodinx OAd Pnlverlzliis 
Mill. Fitted with H and H h.p. For direct 
or alteroatlnt cnrreDt Crlnden eonoccted 
direct with thalt of motor thru eHmloat- 
Ina ceatt*. 


“E N T E R P R I S E” 

Hand or Power Coffee Mills 

with their specially hardened grinders (our own process) 
invariably grind the coffee beans in the same uniform way. 

Their attractive appearance and artistic finish gives the store 
a progressive air that attracts transient trade and makes them 
regular customers. 

Their accessibility for cleaning and the standardization of 
parts, are other good features about “Enterprise” Mills. 


Send for illustrated catalog, it will show you 
among others, the style best suited for your store. 


No. 9. Gitadlos tad PolTctix- 
Inf MflL SeTentr*fiTe taraa by 
hand wlQ srlad • poitad of 
C9fle« m fine m iwqairH. 
Heicht. 94 iache*. 
Wdcbt. 107 lU. 



The Enterprise Mf g. Co. of Pa. 


Patented Specialties 

Philadelphia, U. S. A. 


29 Murray Straot 
Now York 


S30 Golden Cat# Are. 
San Franeiaco 


When Writing AdvettUert, Kindly Mention Tug TiA anp Corrn Tiam Jovixal 
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PRICES CURRENT 

Wholesale andJtetail 

At of i4ufu«t 3, 1917 

Prices to Wholesalers 

GREEN COFFEE 
(250 Btg% or Over) 

Brazil Grades. Line or Grade Price. Cup Selected Price. 


Santos 7 

•• e QH 

« 5 10 10 

4 lOH 

» 3 lOH lOH 

“ 2 ION 'ON 

Rio 7 9N 

“ 6 9N 

5 10 

« 4 lON (No Rio Cup 

n 3 ION Selections) 

“ 2..'.. ION 


Greek Coffee, Mtld Grades— Ldte 01 Gbade Prices— 


(250 Bags 

Maracaibo— 

TruxiUos 10N@10N 

Booono 10N@11K 

Tovar lONiUN 

Merida HNfllN 

do wa^ed.. . .HN@12N 
Fair to Good. ... 11 , @11 N 
Prime to Choice. .12N®13N 

Cucuta— 

Ordinary ION @ 10 N 

Fair to good U @11N 

Prime to Choice.. 12 @13 
do washed 11N@>13N 

tLaguayra — 

Caracaa 10N@10N 

do washed... .11 @12,^ 
Porto CtbeUo.... 10 @10N 
^ washed... .10N@11N 

Colombian— 

Ocana 10N@UN 

Bucaramanga . . ..IIN^I^N 
do washed. ...UN@13 

ToUma 11N@12N 

Bc^otaa-Wa^ed. 10 @13N 

tMedelin l4 @13 

tManiiales 10 @13N 

Cauca 11 @11N 

Mexican— 

tCordoba 9N@ ON 

do wiuhed....ll @12 

ICoatepec 10N@10N 

tdo washed... .ltN@12N 

JOaxaca 10N@11N 

$do washed.. .11 @12N 


or Over) 

Central America — 
tCosta Rica— 

Common SN@ 9N 

Fairtogood U @12 

Prime to chmce ..12N@12N 

San Salvador 10N@UN 

do washed... ..It @12 

Nicaragua 10 @10N 

do washed..... U @liN 
tGuatemala C^obas 

Common SN@ 9N 

fairtogood 11 @12 

Prime to choice.. .i2N@t2N 
do unwashed... 10 @10N 
Puerto Rico— 

tUnwasbed 10 @11 

Washed 11 @13 

tHayti— 

tUowashed dN@10N 

tWasbed U @13 

{Jamaica- 

Ordinary 9N@ 9N 

G’dordinmy 9N@ 9N 

Washed 11 @12 

East India— 

Padanglat......24 @25 

Corincbe 24 @20 

Kroe 24H@25 

Timor 22N@23 

Private EsUte. . .25N@20N 

Fand« ...26 @28N 

Abysrinian . 

Mocha 19 @20 

Liberian — 

Small 21 @22 

{Straits @. . 

{Surinam ..@17 

Pamanoekin @ . 


{ Nominal because of small arrivals, 
t Common to fancy. 

TEAS. 


China and Japan— Line Prices 
(75 01 More Packages of One Number) 


Foochow — 


Formosa — Cmt. 



Common. . 

24 @25 

Fancy 

1,00 

@1.20 

Fair 

25 @25H 



Good 

25Nfe 

country 

GREEN 

Superior. . . 

26 @26)^ 

Gunpowder— 



Fine 

26>i@27 

Extra 

...45 

@60 

Fcamosa — 


Firsts 

...42 

@43 

Fair 

27 @^ 

Seconds 


@ 

Good 

S^^erioe... 

Imperial— 

^ts 


@.r 

FIm...... . 

..:..85 @38 

Seconds 

...26 

@28 

Hnest 

Choke.... 


Thirds 




Young Hysm*— 



ONkMt... 


Extra 

..65 

9-. 


Young Hyaon— CoiM. 

Finto @-. 

Secooda @ • 

TUrds @ 

Hyaon — 

Seconds @ 

Thirds @ 

FINGSDST 

Gunpowder— . 

Pinheads.. .37 @33 

Extim Firsts 36 @36 

Firsts 32 @38 

Seconds 30 @31 

Thirds 28 @20 

Indu and CsnoH— L bix Pucbs. 
Pekoe Souchong.... 36 @37 DarJeeHnj^ 

Pekoe 38 @40 

Orange Pekoe 40 ^ 

Cwlon— 

Pekoe Soucliong. .38 @39 

P^oe ^ @42 

Orange P^oe.... 43 @50 

B.O. Pekoe 48 @55 

SPICES— First Hand Prices. 


M @35 

32 @68 

ThBdi 29 @80 

fixed 22 @40 

Psttfeed 
Omgou— 

Common. 

Obod... 

SiqwiSDr. 

F1iietofinat....3i 
Cboicetocbofcest. .45 


Fancy Orange.... 50 @1.00 
— 

Pdcoe Soudumg- -34 @35 

Pekoe 35 @38 

Orange Pekoe • • . .39 @44 



^ogapore 23N®^ 

Acmm A @.. 

AcbeeoB @ 

AcheenC........ @ 

Lampong 23N@^4 

White— 

Singapore 2.5 @261 

Penang 26 @26) 

Siam 25 @25^ 

Heavy— 

Ali^y 26Ji@26 

TeUkierTy 26 @26 N 


@10 

@15 

@19^ 


Cassft — 

Sugon, rolls.. 

Ouna. rolls 12M 

do s^, bk. . . 9^ 

Kwingn 15 

Batavia, £zt 19 _ , 

do diort 8ti^....ldN@17 
Cinnamon— 

Ceylon @ 

Ginger- 

Japan 9N@ 9N 

Cochin— ABC... 16 @16N 


Qoves — 

Zanzibar 

Amboyna 

Penang 

...35 

...36H 

@37 

I.«mon I 

Ajrkan 

Jamaica, g'g , 

... 6 


Nutmegs— 

Red Peppen— 

...25 

@26 

758 to 80 b... 

1053 to 110s. 

Japan 

...11^@12 

Mace 


.13 @13^ 


CHICORV— FitST Hand Prices. 

Dometk, granulated, coarse or medium, in bags 15 

In barrel. >5 

Beat EngUsb, u> barrels | 

Domestic yellow roll • • > 

COCX)A— Fpot-Hand Prices. 


Accra 

African 11N@13 

Bahia 11 @12 

Caracas 12N@12N 

Guayaquils — 

Arriba 12H@12N 

Machala 11H@12 ^ 

Caraques. 12 ®12M 

Cuban 1IN@12 

Draninica 11H@12N 


Granada 12 @l2li 

Hayti 9N@lf>K 

Jamaica. 10N@llN 

Maracaibo... 27 @ 

Para 12 

Sanches 9M@10 

St. Vincent @ 

^vanilla @ 

Surinam 19 @I2K 

Trinidad 12 @12N 


?riceg to Retatlers 

Corns 

(Bao Lots— 180 Pocnds.) 
Kind of (Coffee. _ Green 


Pcabeny. , 


Bogotas.. 


Java. . 


From 

To 

From 

. 10 

14H 

12H 

. 

14 

16H 

. 9H 

12H 

12 

. 12 

18 

10 

. 12 

17 

16M 

. 13H 

18 

16H 

. 13>| 

19 

17W 

. 12H 

19 

18 

. 13)1 

17 

16M 

. 18 

IIH 

16 

. 12 

18)1 

15 

. 27 

33 

82H 

. 

25 

26 

. 19 

23 

23M 

. 26 

33 

81H 

. 14 

18)j 

17 


Roasted. 


Formosa 

Foochow. 

Congou....... 

JapanP.F.... 

India,..,..... 

Ceriaa 

Guapowdir... 

Yooog^ioii.. 


TEAS. 

(Sinou Paocaoe Lois.) 


24 

25 
24 
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Up-to-date System for Retail Stores 


Electrically Operated 
National Cash Renter 


Greatest labor-saving machine for retail 
merchants. 


It does 15 things in three seconds. 

It does quickly what clerks can’t do. 

Tells which clerk sells the most goods. 

Mvertises your goods direct to your cus- 
tomers. 


The New 

N. C. R. Credit File 


Cuts out all bookkeeping of customers' 
accounts. 

No customers' ledger, blotter or daybook. 

Every customer’s account balanced to the 
minute. 

Complete record ■w ith one writing. 

Saves time and work for clerks. 

Customers like it; it saves their time. 

War or no war, prosperity is increasing. Hence don’t delay. 

Order now and get the profits which our system will make for you. 

It more than pays for itself out of the money it saves. Sold on small monthly payments. 

Old cash registers repaired, bought, sold, rebuilt and taken in exchange for new registers. 



Adapted to retail stores of aD kinds, from the smallest to the largest 


To Dept 118, 

Nations] Cash Register Co., Dayton, Ohio 

Please send me full particulars of 
your latest model cash register 
and the new N. C, R. credit file. 


Name 

Business 

Address 



prospetwu times. Cut out this coupon and mail it today. 


When Writinf Adrtrtlim, Kindly Mention Tme Tea a«d Coffee Trade Journal 


178 


THE TEA AND COFFEE TRADE JOURNAL 
i 


Avgust, 1917 


Fire Queen 
Drip Coffee Pot 



Insures the satisfaction 
from your coffee that 
brings the re-orders. 

The coffee business is a gamble. You 
may sell the best coffee on earth, but if 
spoiled in the making it's a dead one, 
and more than half the coffee sold is 
spoiled either by wrong methods of prep- 
aration or by a foul pot. 

Every coffee man knows the drip pro- 
cess is the one best way to make coffee. 
A porcelain dripper, therefore, is the last 
word as coffee has no chemical action on 
porcelain. It rinses clean and stays 
sweet even in the hands of a careless cook. 

The efficient, economical, non-tannic, 
time and labor saving features of the pot 
combined with its low cost, make it 
a beautiful demonstrating proposition 
either for premium or straight sale. 

Write for description and prices. 

Now is the time to cash in on what the 
National Coffee Roasters’ Association 
and many independent coffee roasters are 
doing to boost “correct coffee making" 
as the one best way to stimulate the 
business. 

Fire Queen Percolator Co. 

116 Hudson St., New York 



GREfiG’S 

DINING-CAR SPECIAL 

Case — 30 One lb.Tins,32c. Ib. 

Full**— 60 * 31c. Ib. 

**The CoffsG th«t*s Best \gf Test” 

C. D. GREGG TEA & COFFEE CO. 
76 FRONTS!.. NEWYORK.N.Y. 


IREEVE & VAN RIPER 

' WAREHOUSEMEN 

C17Z7 Z7 AUUlng* Clean!itf> BuIUlig, 
Separating and fteklac 

Picktrs of Teas 

atones and Wolcl>U>e 

^6.«-49 WATER ST.. NEW YORK 



The Honse Behind The Goods 

Bee Brand Spices 
Bee Brand Extracts 
Banquet Brand Tea 

McCORMICK & CO., Inc. 

BAI.TIMOitE. MD. 
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Sugar Refining Company 


SAVE THE FROrr CROP 

Our advertising is telling millions of people that 
if they use more canned and preserved fruits they 
will not only help to stop the ^eat waste of fruit, 
but will also have delicious, healthful and econom- 
ical foods to vary winter’s menus. 

This advertising will create a greater demand for 
Domino Granulated, the best sugar for canning and 
preserving. 


American Sugar Refining Company 

The Most Complete Line of Sugar in the World 


HILLIS’S COFFEE AND CHICORY SUBSTITUTES ARE 
STANDARD THE WORLD OVER. 

A mixture of one part of HILLIS TRIUMPH CHICORY SUBSTITUTE and two or three 
parts of HILLIS BEST BLENDING COFFEE FILLER can be mixed from 20% to 60% or 
more in Coffee, assuring a satisfactory, proStable and repeat business. 

The largest and most successful packers of Coffee Compounds in America use these grades. 
If you are looking for the best goods for mixing in Coffee, let us ship you a 200 lb. bag of the TRI- 
UMPH CHICORY SUB. at 7J^c per lb., also a 200 lb. bag of the BEST BLENDING at 
per lb., F. 0. B. New York, less L% 10, net 30 days. We are certain that if you give these 
goods a trial, that you will be well pleased with the results and we will gain a steady buyer. 
Prices quoted are the jobbing'prices for quantity lots. Awaiting the pleasure of your trial order, 
« are. Respectfully, 

HILLIS CEREAL MFC. CO., 

Brooklyn, N. Y. 


ONE HUNDRED AND FIFTY 

model tea and coffee 

ADVERTISEMENTS 

“mpri„ Blake', Tea ft Coffee Ad Serrice. Bech 
avertwmpot is of • size that will exactly 6t a five or 
* men single column newspaper apace 

printed in duplicate and easily removed 
Hn™ a binder. All the compontor bat to 

s Ha,!.* general ftyle filling in your brand 

I and signature 

become th aole owner f the«« ads In your 


JJ five days and if it isn't reprcMntM. retom it at 
® f exprnse- Addrem 


the tea and COFFII T« 

" **tL ETRER, 


Prolect Your Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For all information and senrices relating 
to Trade Marks, Write 

TRADE MARK TITLE CO. 

Ft. Wayne, Ind. 
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THE TEA AND COFFEE TRADE JOURNAL 


August, 1517 


Si»^ THE FRUIT CROP 


Our newspaper advertising is 
teaching housewives the economy 
and nutritive value of preserved 
and canned fruits. This will tend to 
stop the great waste of fruit and to 
increase the consumption of jams, 
jellies and preserves. This adver- 
tising will also greatly increase the 
sale of Franklin Granulated Sugar. 


Franklin Granulated Sugar sold in 1, 2 and 5 lb. 
cartons and in 2 , 5, 10, 2S and 50 lb. cotton bags. 

The Franklin Sngar Refining Company 


PHILADELPHIA 




THCrRANKUN 

SUaUKIIMKCl. 

■piajiKLrrM.PA. 


The Men Who Know 
Profit By Their Knowledge 

Contributors — P&it, Present, Future- -lo 

THE MAGAZINE OF WALL STREET 

E. P, Ripley Free. Alchieon Railrcad 

Adolph LewUohn Fret. Miami Copper Co. 

John N. WilJyt . .Prem, Willyz-Ooerland Auto Co. 1 
John A. Topping, Fret. Republic Iron A SteelCo. \ 
Chat. E. Mitchell Fret. National City Co. \ 

TO PROTECT THE INVESTOR 

“The Magazine of Wall Street is always timely and | 
conducted with real skill and independence. I read i| 
regularly with constantly increasing admiration." , 
Ivy L. Lee. Railroad Expert and member Mr. John D- I 
Rockefeller’s adtisory board. \ 

You cannot afford to be without 

THE MAGAZINE OP WALL STREET 

SEND YOUR ORDER IN EARLY 
FILL OUT AND MAIL TODAY 

The Magazine of Wall Street 
42 Broadwsy, New York City I 

{ Sl.OOforthenextfivelssuea. 25c.aCopy 
Special offer. 26 

SS.OOforlyearrrithfuUpriv- $5.00aYe 
ileges of Investor’s Personal 
&rvice Dept. 
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mm's 

EXTRA FINE 

CRANUUTED 

SUCAR 




Satisfactory sugar makes and keeps satisfied 
customers. That means sugar perfect in 
sweetening power, even in leiture, of spark- 
ling pure white crystals, and free from dirt. 

That means sugar from the Warner Re- 
finery, because only pure cane is used and 
our modem refinery insures a perfect pro- 
duct, refined and packed under condidons 
of absolute cleanliness and up-to-the-min- 
ute efficiency. 

This applies with equal force to all kinds 
of Warner Sugar — extra granulated in 
convenient, attractive 2 [b. and 5 lb- 
cartons, dainty cubes for cofiee and tea of 
any of our 27 kinds in bags, barrels or boxes. 

WARNER SUGAR REFINING CO. 

79 Wall Street, New Yoiit 





Coffee 

Sermonettes 

No, 6.— Prndence in Business 

TEXT: We accomplish more by pru- 
dence than by force. — Tacitus. 

^ “Fools rush in where angels fear to 
tread.” From the start we’ve nev’er taken 
chances. This is a coffee business built 
up on prudence— \vc don’t believe in try- 
ing to force people to come to 6^ Front 
Street. We’ve felt certain they’d gravi- 
tate there just naturally — sooner or later. 

t This element of prudence in the coffe® 
business should mean much to you. Many 
cases of misbranding of teas and coffees 
have been brought by the Governmental 
authorities where the dealer’s chief offense 
lay in his ignorance or his lack of pru- 
dence in purchasing supplies. 

f All of our shipments are sold under 
their proper names and our packages 
brand^ so as to clearly stale the con- 
tents. This has made it exceedingly dif- 
ficult at times to compete with rival 
houses, where shipments were made up 
in order that they might be sold slightly 
under market prices. 

^ Cup Quality First Consideration, cor- 
rect labeling of merchandise and reason- 
able prices are the things we preach, and 
not only preach, but put into practice. 
Deal with any house, anywhere, that has 
PRUDENCE written big on its shield, 
but if you would combine expert service 
with prudence in the New' York market, 
try US. 

K And don’t forget that m teas and co- 
coas we can serve you quite as efficiently 
as in coffees. We have some teas to offer 
which are great values, and our Royal 
Stag Cocoa is worth looking into. We'W 
gladly submit samples and quote prices. 

3iutcl) iHillfii” 

SuccMiora to 

William B. Harris Company 

Cup Quality Expens 

Teas, Coffees, Spices 

tS Friit Street Nev York 
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A Mid-Summer Chat | 

of 

F. A. Ferris®, 
Company 

with their 

I Thirty Thousand 

Merchant Friends I 


The American Flag 

“Oh! say, does that Star Spangled Banner yet wave 

O’er the Land of the Free, and the Home of the Brave?” 


ARE WE PROUD OF IT? 

For years, during the Summer Scattering of his family, Our Senior has made 
his home between the week ends at the Union League Club. One Summer 
he was assigned the room which has been the Eastern Winter Quarters of Gen. 
Granville M. Dodge, U. S. A., an honored veteran of the Civil War. 

Here the old Soldier had gathered Mementos of his gallant service in the Field; 
fine pictures of several battles in which his Division had honorable part, and 
the General fought it out to the end. 

Our Senior, spending his mid-weeks for four months in these surroundings, 
found them of surpassing interest. Every night it was as if he himself were 
living over the stirring times until he felt the throb of thoseHeroes’High Patriot- 
ism, devoting at all personal cost their Lives, their Fortunes and their Sacred 
Honor to save the Land of their Loyal Love. 

Does the call for Personal Self-Sacrifice come to us now? 

But the one Memento that most appealed to his heart was a frame over the 
mantel, presenting a small picture of The Saviour of His Country, followed by 
a fac-simile of the note he wrote to “Mrs. Bixby, of Boston,’’ in November 
1864. Our Artist brings this to your eye today. In these later days of Sacrifice 

— Continued on the next three poS"- 
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Ind Herosim, do we not feel moved reverently to lift our hats and open our 
manly hearts to its personal message to us? 

Perhaps you have a dear Boy in Kakhi? Proud of Him? Would you do any- 
^ ■ii'fi could to have his splendid devotion carry out? He 

^>11 “do his bit” and with a smile you "Thank God for such a boy,” having 
four Name, your Flesh and Blood ; your Father Love and Pride. And if he does 
I'M *^**^*'’ warm throbbing heart you will raise an undying shrine 

; y Noble Son! A Soldier of his Country and for the Liberty of Mankind.” 
i "j will recall this Boston Mother and say "I know!” 

s not this sweet letter one of the noblest tributes to the High Manhood 
in President? Years ago it was introduced to our boys and girls 

ool as a well nigh matchless specimen of pure, expressive Engflish. But 
I ® Writer never once thought of that. The President who loved His Country 
— Confinuerf on iho nex^ two pagof 
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Supremely, all unknowingly was walking every day steadily to his mortal wound. 
He could prize and praise a Noble Mother of this type who could give all her 
Sons to save her Country and theirs. 

Hats on, Gentlemen. Are we not better men, with higher views of life for 
spending these minutes with these noble ones? 

Are we catching a portion of their superb spirit? 

Our Artist finds in Frank Leslie’s Illustrated Newspaper of that day, a Repro- 
duction of the Grand Final Review of our Army at the Close of the Civil War, 
as it passed up Pennsylvania Avenue in Washington, May 23, 1865, on its way 
to the Reviewing Stand. The view-point is from the United States Treasury 
Building. 

And what did the STARS AND STRIPES mean on that glad day? 

First: One Country! One United People! A Pure Democracy; the Majority 
to Govern the Country for the good of all! 

Second: Never again Human Ownership in Body, Blood, Will or Service of 
another Man. 



ANOTHER NOTABLE FLAG DAY IN AMERICAN HISTORY 

Does not the National Flag on Capitol Hill seem to wave proudly as if inspire*! 
by its supreme message? May God speed the Day when the Noble German 
People, redeemed from the Hohenzollern thralldom, shall stand with their 
True Friends, The Allied Nations, for Universal Government “Of the Peopki 
By the People, and For the People,” to the ends of the Earth. Then shall 
“They, beat their Swords into Plowshares and their Spears into Pruning" 

— Conttnued on the next page- 
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hooks: Nation shall not lift up Sword ag^ainst Nation, neither shall they learn 
War any more.” Shall the almost incalculable loss in the War of 1914-17 
thus be worth to the World all its huge Cost? 

Have you ever looked up what the Civil War cost us in Humans? 

Northern Army. Southern Army. 

Died in Battle 110.070 Men 94,000 Men 

Died from Wounds and Disease 199,720 “ 59,297 “ 

Died in Prisons 24,866 “ 4,000 “ 

“Missing” 24,872 “ 92,703 “ 

359,528 “ 250,000 “ 

And was the Loss of 600,000 American Men in their young Prime too huge 
a Price to pay in those days for “Liberty and the Union?” 

CAN YOU AND WE STAND TOGETHER IN BUSINESS TO OUR 
MUTUAL ADVANTAGE? 

There is such a vast amount of exhortation to the People at large to avoid 
sheer waste and to practice true economy. That does not mean, however, 
that a man shall eat tough steak if he can afford a tender one, nor a salt hard 
Ham if he has the Cash to pay for the finer grades Personally, we would rather 
have the best and most nutritious Food, even if we were obliged to cut down 
somewhat its quantity, rather than to outrage our Stomachs with that which 
is simply cheap. One-half of the great flood of Hams and Bacon sold in these 
United States yearly can make no pretense to “Fine Curing.” Does not your 
future business prosperity depend upon your giving money’s worth in Quality 
rather than “Bulk in cheapness?” 

THE FERRIS SUPERB TRADE MARK HAMS AND BONELESS 
BREAKFAST BACON OFFER YOU: 

Ist— Highest and Uniform Quality. Do you like that? 

2nd— Strictly One Price in our Selling. Do you like that? 

3rd— All Orders received by one o’clock can be shipped the same afternoon. 
3o you like that? 

These are High Grade Business Conditions and beside sharing these together, 
US be Friends. 

Sincerely yours. 



Nos. 262-264-266-268-270-272 Mott Street,^ 

New York City 


When Writing Advertisers, Kindljr Mention Ths Tia a»o CorvES Tsapi Jouihal 


i88 


THE TEA AND CO'fFEE TRADE JOURNAL 


August, 1917 


The Buyer’s Interest in 
Wasteless Advertising 

B uyers who appreciate that waste in selling must eventually 
be passed on to them in some form, are paying more and 
more attention to the sales methods of the concerns seeking their 
business. 

The extravagant use of space in publications of 
general circulation, to advertise a commodity or a 
service appealing chiefly to a certain well-defined 
class, is not only poor judgment, but an economic 
waste. 

Can you imagine an intelligent salesman, with a proposition 
for a steel mill or a dry goods store, calling at every oflfice in town 
m an effort to locate a prospect? How needlessly wasteful to adopt 
similar methods in advertising, wluch is simply an improved 
means of accomplishing certain necessary steps of a sale. 

On the other hand, the seller who uses the business papers 
reaching only the class interested in his message, is employing the 
most direct, efficient and economical method of getting in touch 
with prospective buyers. 

Properly used, the good business paper bears 
the same relation to the sales department, that an 
improved machine does to the production depart- 
ment. Better selling methods go hand in hand with 
better manufacturing methods. 

To encourage wasteless advertiring, the most efficient modern 
means of bringing buyer and seller together, there is every reason 
why the discriminating buyer should give preferred consideration 
to the concern that tells its business story in the buyer’s own busi- 
ness paper. 

Ask this ofice anything you want to know about 
Business Papers or Business Paper Advertising. 

THE ASSOCIATED 
BUSINESS PAPERS • INC. 

The International Organization of Trade, 
Technical and Clast Publications 

Headquarters, 220 West 42nd Street 
New York 
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PREMIUMS 

AND 

NOVELTIES 



THE PREMIUM USERS 

Business-Getting Schemes Evolved by Live Tea, 
Coffee and Grocery Merchants 

H ere are some of the latest ginger ideas fol- 
lowed by tea, coffee and grocery merchants 
who rind that premiums '‘help sell the goods.’’ 
Special Saturday Souvenirs 
The C. D. Kenney Company, Nashville, Tenn., 
gives away souvenirs on every Saturday to all 
purchasers of its teas and coffees. 

Gives Coffer and Tea for Coupons 
The Ennis-Hanly-Blackburn Coffee Company, 
roffee roasters and spice grinders, of Kansas City, 
Mo., packs coupons in its Golden Wedding cof- 
fee. and offers a pound of that brand or a half- 
pound of Golden Wedding tea free in return for 
ten whole coupon.s. 

CoN.'iUMER May Select Alu.minum Ware 
When a consumer has saved twenty certificates 
which the Western Grocer Mills, Marshalltown, 
la., packs with its coffee, one coupon to eacli 
pound, she presents the certificates to her grocer 
and may select a piece of aluminum ware. 

Uses a i6-PAr,F. Catalogue 
The Clark & Host Company, Milwaukee, issues 
a 16-pagc profusely illustrated catalogue showing 
the premiums given for coupons packed with its 
line of coffees, teas, spices and extracts. These 
certificates are either whole coupons, half or one- 
luarter, and the premiums can be obtained either 
Lr the specified number of coupons or for part 
cash and part coupons. 

Combined Price and Premium Catalo(U'e 
The Home Tea Company, Muscatine, la., makes 
^ feature of a catalogue that not only contains a 
list of products and premiums but also gives the 
prices and the number of coupons required 
each premium. Incidentally, the frontis page 
some arguments pointing out to consumers 
* fi'fy sliould always buy fresh roasted coffee. 


Charges Premiums to Advertising 
The William Edwards Company, Cleveland, 
Ohio, considers the giving of premiums a matter 
of advertising, and accordingly charges such ex- 
pense to its advertising account. The premiums 
are given to dealers rather than consumers. 

The Equal Value Proposition 
The Black Hawk Coffee & Spice Company, 
Waterloo, la., gives as premiums certain quality 
dishes on the equal value proposition. The com- 
pany also gives aluminum ware, but only on the 
coupon basis. 


NEW PREMIUM SPECIALTIES 

Some of the Latest Productions of the Premium 
Supply Houses 

N ew things are being brought forward every 
day as premiums which are particularly suit- 
aide for use in the tea and coffee trade. Under 
this heading will appear the more notable pro- 
ductions of the month. 

A Sewing Machine Motor 
Any premium that makes for less work in the 
home is always welcomed by women. That is the 
belief of the Wisconsin 
Electric Company, Racine, 
Wis., which is offering the 
Dumore sewing machine 
motor pictured herew'ith. 
The maker says the device 
takes the hard w'ork out 
of sewing, so that a 
woman can run a machine 
all day without feeling 
tired. With this motor at- 
tached to the flywheel of 
How THE Dumore machine, with the con- 
Motor is Attached jj-qJ treadle. 

there is no pedaling to be 
done. The motor drops with the sewing machine 
head, and doesn’t need to be detached; it has 
adjustments in all directions, and fits any sewing 
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machine. Current is taken from the house light- 
ing circuit, and, according to the manufacturer, 
the motor consumes less than a centos worth of 
current an hour. 


Engraved Vases as Premiums 
Merchants and manufacturers agree that few 
women can resist the appeal of the rich appear- 
ance of cut-glass and its practicability, espe- 



There is more than one kind of service; there 
is a service in the trench, and a service on the 
firing line, a service in the shop, and also a service 
in the store, a service in the factory, a service in 
the field, a service in all innumerable humble 
walks of life, both industrial and commercial.— 
George Creel. 


SUGAR AND CREAM 

RetAil Value 91. Medium 
weight cryital blank. All 
cut, highly polished pat- 
tern. Natural star bottom . 
Cracker jack premiuml 60 
pain to bhl. Low factory 
prices will please you. 

THE CONDON GLASS CO. 
574 Olkweed Are,. Toledo, 0. 



High-Grade Stone Engraved Vases 

cially when it is offered as a premium specialty. 
That has been the experience of the 0. F. Eggin- 
ton Company, Cornell, N. Y., which has been pro- 
ducing high-grade, rich cut-glass for several years 
for premium use. The compafiy is now specializ- 
ing on stone engraved vases, such as is shown in 
the accompanying illustration, and seven-piece 
water sets and sugar and cream sets having the 
same designs engraved on them. The company’s 
Floricut heavy salad bowl, its three-pint jugs, 
half-pint tumblers and compotes are also finding 
favor as premiums. The manufacturer is pre- 
pared to supply users with these articles at attrac- 
tive prices. 


Good Merchandising 

Is selling QUICK at a PROFIT, 
DON’T iisk price — ORDER. 

Half Dozen to a Gross. 

If not SATISFACTORY-return. 


If your Jobber cannot furnish — 
order direct. 

GOOD for PREMIUM or SPEC- 
IAL Sale. 

U/}e 

BUCKEYE ALUMINUM CO. 

Afanufactarert of **R£AL SOLID" 
Aluminum Cooking Utonsils. 

WOOSTER, OHIO 


Aluminum Percolators 


Aluminum Coffee Percolators have always been ‘‘SUCCESSFUL 
BOOSTERS ’ ’ when used as Premiums. Whether put out as an intro- 
ductory “Special Offer" to establish a Branded Pound Package or 
given away on Check or Coupon proposition, our 8 and 9 cup Perco- 
lators work in well with any plan that might be originated. 

Both sizes made from 20 Gauge Hard Metal — 99% Pure Aluminum. 
Polished Finish Outside. Aluminum Inset, Glass Top and Polished 
Wood Handle. Packed — 1 in Carton — 24 in Shipping Carton. 

STEINFELD BROS., - 116-120 W. 32d St., New York 

**H^drtuttrt«r» for Useful Household Premium* of Established Value** 
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1E4 AND COFFEE POST CiUtDS 



A TAMIL TEA PLUCKER— CEYLON 

Ctrd No. 3 ia the Serieo ‘T«« Culture Around the Wwtd * 


New Edition— Just off tbe Press 

Two Series of Beautiful 
Three - Gslor Pictures 

SHOWING 

Set No. 1— Tea Cnlfure and Mann- 
factnre Aronnd the World. 

Set No. 2-Coffee Cultnre and Prep- 
aration Aronnd the World. 

Scenes in every tea and coffee country; 
many reproduced from original photographs 
taken by the Editor. With descriptive text 
written by WILLIAM H. UKERS, Editor of 
THE TEA AND COFFEE TRADE JOUR- 
NAL. 

25 Colored Cards In Each Set 

25 Tea Cards in Set No. 1 25 Coffee Cards in Set No. 

No pnnting on the picture side, but ample space re> 
served for advertising under the descriptive text on 
the cards and on the cartons. Each set is packed 
in a neat mailing carton. 


AN EDUCATIONAL PREMIUM 


These cards can be used as an 

Advertising Novelty 

Of as a PREMIUM with, or withoul coupons. 


Parents and teachers will approve and en- 
courage the children to collect them as they 
toll the Complete Tea and Coffee 
Story. 

Qnantity Price List on Request 

NO FREE SAMPLES 

Sample Sets, 25 Cents Each 

Order hj number 



COFFEE IN JAVA 

Cvd No. 1 1 ia tht Scria “Coffee Cuhute Around dte World" 


TBE AJAX rUBUSOING CO., 8S Wall St., New York 
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The Widlar Co. 

Cleveland* Ohio 

Pure Spices Scientifically Ground 

B^abtUhed ISSS 

Never been prosecuted for the violation of any food 
law— Either State or National. 

Isn’t that the kind of a firm you want to do 
business with? 

QUALITY — PRICE — SERVICE — PURITY 
But not price at the sacrifice of Quality 




(WALITY 

GUARANTEED 



IF SEAL IS 
UNBROKEN 


II II II II II 


.^uitable 
^ Seals 

^ FOR BAGS 

They are the right shape to ! 
cover the cracks • ! 

They are easier to stick and I 

They Stay Stuck ■ 

Made in tone colors to harmonize with the I 

color of your package ■ 

We make the old Blue and Red Scalloped kind '.oo- but we do not recommend ^ 

them for Coffee Bags H 

Uhomas M Royal & Co BrynMawr Pa J 
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"THE most direct and conclusive evidence of 
recognition by buyers pf the general merit and 
price attractiveness of Central American coffees is 
the sale by our San Francisco office in the first six 
months of 1917 of over 


FIVE HUNDRED THOUSAND BAGS 
OF 

CENTRAL AMERICAN COFFEES 

We believe that confidence in C. E, Bickford & Co. 
played its part in effecting such a sales volume. We 
are accordingly appreciative of increasing responsive- 
ness to our efforts. 

To those whose consideration of our offerings have 
resulted in the establishment and maintenance of 
trading relations as well as to such firms as we have 
not had the pleasure of serving we can say that, 

We are*prepared always to stand unqualifiedly back 
of every sale made, with a guarantee of fulfillment 
in the shape of entire satisfaction to all concerned, 
by which we hope to maintain the high standards of 

BICKFORD SERVICE 


New York 
120 Front Street 

Chicago 

180 N. Dearborn Street 


San Fraocieco 
104 California Street 

Lot Angeles 
180 S. Central Avenue 


New Orleans 
300 Magazine Street 

Portland, Ore. 

7 Pint Street 
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POINT NO. 2 
THE LAMBERT ROASTER is the Pioneer 
INDIRECT Flame (underneath) gas roaster. 
Coffee roasters play safe when they deal with the 
Pioneer Manufacturer, because experience counts. 


The Lambert Electric Coffee Roaster 

is a complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared 
connections and gas attachments: 
also stoning and chaffing attach- 
ments for coffee. It is built in 
two standard sizes — 300 pounds 
and 2(X) pounds capacity. It is 
constructed in compact and self- 
contained form. 


Send for descriptive catalog or 
our complete line. Ask us ques- 
tions, we’re always glad to answer 
them. 

Plans for larger coffee-roasting 
plants prepared and submitted 
on application. 


I&robert Ma^climeC9 



Q IIS E— Electric Cu^ee Roast ng Oullit 


I Marshall, MicK. 
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Low-Cost Coffee Griilding 



Do you need to turn out a lot 
of ground coffee at low cost? Not 
steel cut, not pulverized, but an 
ordinary fine grind and a lot of it. 

This No. I 1 Burns mill is the 
machine that hurries coffee beans 
into little pieces. It is used from 
one end of the country to the other. 
Some recent reports from scattered 
users are printed below; 
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GRANGER & C0-, Buffalo, write us July 19; 

"The No. I I coffee mill which you shipped us recently is the second 
one of this kind we have had and is giving splendid satisfaction." 

ARBUCKLE BROS., Kansas City, write us June 22: 

“Are pleased to advise that the coffee grinding mill which we installed 
a short time ago is in splendid condition and we are very much pleased with 
its operation.” 

CLOSSET 6t DEVERS, Seattle, write us June 30: 

"The Number I 1 coffee grinding mill which was purchased a few 
months since from you has given entire satisfaction in every particular.” 

Send for Circular 201 


JABEZ BURNS & SONS 


irAvE.&4yST.NEWY0li| 
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Selling Tea is a Good Business 

if you build up trade with people who know quality. 

To hold this discriminating trade you must furnish goods which will 
give unvarying satisfaction, which means that you must select suitable 
teas from the market s offerings and blend them into your cup-tested 
product. 

American firms who are doing this successfully have factories equip- 
ped with the Burns T ea Mixer, the machine which really mixes, without 
breaking the leaf, and which has an air-suction cleaning attachment 
which improves the goods wonderfully as regards clear infusion. 



The Burns Tea Mixer, with Suction Gate and Lever of Cleaner Attachment 


JOS, TETl,RY & CO., of New YotL, arcinstalliog 
oae of these cnachines of lOOO-lb capacity. There are 
ihiee of the same wie id the oew JEWEL TEA CO. 
plaot. Hobokeo. N. J. 


JABEZ BURNS & SONS 


imvE.&miNEWYORK 
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VIEWS IN PLANT OF 

NATIONAL URN BAG CO. 

New YorUj 



SCtNES SHOWI.nG the MANUFACTURING AND FILLING OF INDIVIDUAL TEA MAKERS IN 
OUR MODERN ESTABLISHMENT. 






Scplonbcr, 1917 
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Individual Tea Makers 
Manufactured and Packed 

Individual tea makers are growing in popularity among restaurant proprietors. 
They have many advantages that commend them to discerning buyers. They appeal 

to restaurant and hotel keepers because they are 
economical, sanitary, convenient and lool proof. 

It is good business for tea distributers to cater to 
the increasing demand for individual tea makers. They 
show a generous profit, bring repeat orders and many 
times open up an enlarged field for tea sales. 

We specialize in the making of individual cotton tea 
makers. The views shown on the opposite page will 
give some conception of our facilities and the extent of 
our organization. We not only make the bags but, 
if desired, we pack them, thus relieving the disliiluler 
of this detail. We are now packing for some of the 
largest tea concerns In the country, all the work being 
done on the premises in a conscientious and thorough 
manner. 

If you do not sell individuals (we call them tea 
Perfectors"), you should investigate their possibilities. 

If you do sell them we want the chance to figure 
with you. 

Let us tell you what we are doing for others 
and give you full particulars as to prices, etc. 

National Urn Bag Co. 

174-176 East 104th Street New York 



How Tea Bag Is Used 



Tea Bsg Ready for Use 


Manufacturers of tea bags, cotfee ura bags, and mailing bags of every description. 
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ANY ONE CAN OPERATE A 
“QUAKER CITY” PEANUT 
BUTTER MILL 



Make Your Own 

Peanut Butter! 

You are losing money if you are 
buying peanut butter. You can make 
it better and fresher at an extremely 
low cost. It’s simple work with the 

“QUAKER CITY’’ 

Peanut Butter Mill 

Everything complete. Simply feed 
peanuts — the machine does the work. 
Machine pays for itself in a short 
time. Three models. 

Furnished with cr without motor. 
Write for catalog now. 

The A. W. STRAUB CO. 

ESTABLISHED SINCE 

I 3710-38 FILBERT ST.. PHILADELPHIA, PA. 


Harry C. Danaher 

Coffee 

Commission 

New Orleans, La. 

Member New Orleans Board of Trade 


Chas. Dittmann F.V.AllaIn Chas. S. Dittmann Jr. 
Mambar N. Y. Coffaa Eschanfa 

CHARLES OITTMANN CO. 

Coffee Commission 

New Orleans — SOI Gravier St., P. O. Bo* 747 
Chicago, 326 Rlrer St., Rooms, 203>204 
AGENTS FOR; 

Messrs. Ed. Jnbnston Sou & Co., London 
Messrs. E. Johnston & Co., Ltd.. Santos 
Messrs. Atlas Coffee Co., Ltd., Rio-de-Janeiro 
Messrs. Norton Megaw & Co., Ltd., London 
Messrs. Norton Megaw & Co., Ltd., Rio-de-Jan«iro 
Messrs. Arbutbnot, Latham & Co., Bankers, London 
Messrs. Fred’k. Huth & Co., Bankers, London 
U. S. Branch of Thames & Mersey Marine Insurance 
Co. Ltd., of London & Manchester 
London Assurance Corporation (Fire Insurance) 
Commercial L^etlera of Credit laaued 
Our spot department make* a specialty of selecting 
and purchasing coffees for the interior trade. 





0utsi5l§;^, 
Inside: ^ 

Yeqeio^jeRaFcnfnen' 


This makes .an ideal container for the 
protection and preservation of many dry 
and moist foods that, heretofore, have 
been packed in tin. 

THE BASE: A pasteboard carton. 
INSIDE: A liiiiiiK of pure vegetable 
parchment that guards the moisture and 
perfect flavor and excludes loss of good- 
ness. 

OUTSIDE: Hermetically sealed with 

waxed paper. 

LET US SUBMIT AN IDEAL 
CONTAINER FOR YOUR 
PRODUCT. 

We manufacture parchment and waxed 
papers and specialize on the development 
of perfect paper containers and 
packages. Ask us about it — 
and we will suhtnit our 

evM^c. --^iLAMAlOO 

■ VEGETABLE ■ 

• RARCHMENT-COMFANY- 

• KALAMAZOO 

r-IICMIO A Nl 
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I Adopt Packaging Machinery 
I Handling Triple -Strength Cartons 

The Strongest Carton Made 

i By this we mean the ordinary carton that you are familiar with, which is fur- 
j nishedbyall carton makers with the sides already glued. A carton made in the 
I above manner is the only one that is structurally correct, and having Triple- 
I Strength at all points of stress. 

The “Pneumatic Way” is the only system that automatically fills, weighs 
I and packages all classes of package goods in Triple-End Cartons. 

The Triple-Strength is at both ends of the carton, and it means folding four 
tabs in tor both top and bottom, thus giving you an absolutely tight, square, 
and strong-cornered bottom and top of Three-Ply Thickness. 

The Triple-End Cartons handled on Pneumatic Machines will not skew 
at the sides or buckle at the corners, a common fault with the one-ply bottom 
carton. Triple-End Cartons alTord better protection against moisture than 
the one-ply bottom carton, which quickly soaks up moisture. 

The Triple-Strength Cartons are fed from a supply stack to our Automatic 
Carton Feeder, which opens up the knock-down cartons against the way they 
are scored, thus preventing skewing and insuring proper rectangular form for 
square top seal. The Carton I'eoder now carries the open cartons to 
the Bottom Sealing Machine, thus making the Pneumatic System 
Entirely Automatic. Cartons are fed continuously to the , Scaling Ma- 
chine, and the certainty with 
wliich they are mounted on 
lire forming blocks greatly 
increases the output over 
hand feeding. The speed of 
our .Cutomatic Carton Feeder 
is at the rate of from 15,000 
to 18,000 accurately 
weighed and perfectly 
sealed packages per day. 

Let us explain our com- 
plete method of handling 
TRIP LE-STRENGTH 
CARTONS. 

PNEUMATIC SCALE CORPORATION, Ltd. 

NORFOLK DOWNS, MASS. 

new YORK CHICAGO KANSAS CITY TORONTO, ONT. 

W. & C. PANTIN, 147 Upper Thames Street, LONDON, ENGLAND 



When Writing Advertisers. Kindly Mentioo The Tea and CofFEi Trade Jouinal 



September, 1917 


204 THE TEA AND COFFEE TRADE JOURNAL 


aOTDMATie WEIGHINi; MACHINE cDNPANy 

NEWARK, NEW JERSEY 


ARE YOU WILLING 

TO LET “GOOD ENOUGH" ALONE? 

MANY CONCERNS HAVE HAD THE COURAGE TO 
DISCARD MACHINES THAT WERE GIVING THEM 
SATISFACTORY SERVICE— AND A COMFORTABLE 
PROFIT— BECAUSE THEY SAW AN OPPORTUNITY 
OF GREATER SATISFACTION AND MORE PROFIT. 

THE 

“AUTOMATIC” 

IS ABSOLUTELY GUARANTEED AS TO SPEED, RE- 
LIABILITY AND ACCURACY. 

WE CAN GIVE YOU AS HIGH AS 45 DISCHARGES 
PER MINUTE AND ARRANGE IT SO THAT NO OPERA- 
TOR WILL BE REQUIRED AT THE SCALE. 

OUR CARTON SEALING MACHINES OPERATE ALSO 
AT A HIGH RATE OF SPEED,— ARE VERY SIMPLE 
AND OF DURABLE CONSTRUCTION. 

A COPY OF OUR CATALOG SHOULD BE IN YOUR 

FILE 

OUR ENGINEERING DEPARTMENT IS READY TO 
DISCUSS ANY PROBLEM WITH YOU. 

“WE CANNOT SAY ENOUGH ABOUT YOUR MACHINES” 

— Name on Requeei — 
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MOISTURE PROOF CARTON LINERS 

HAVE PROVEN SUCCESSFUL 
SUBSTITUTES FOR TIN CANS 
IN PACKING TEA AND COFFEE 

SAMPLES FURNISHED AND 
PRICES QUOTED ON REQUEST 


NATIONAL CARTON CO. 

JOILET, ILL 


THE HEDFELDT 

machines for Milling, Separating and Grading green 
coffee, Stoning and Cleaning roasted coffee and 
maKing “Steel-cut” coffee, are now manufactured by 

THE HEDFELT COMPANY 

718 Fifteenth Avenue, N. E. Minneapolis, Minn. 


“Ar ksafe” Elastic Paper Linings 

FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
and Spices. 

Samples Upon Request 

Arkell Safety Bag Co., 

CHICAGO NEW YORK 

24 Ea«t Jackson Boulevard 120 Broadway 
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P. C. MEEHAN & CO. 
COFFEE BROKERS 


96 Front St., New York 


Tel.lJIJlHanover 


Cable Address 
NIESSMART 


Since f860 

Bankers and Imporiers distributors of MILDS 
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The coffee 
you want 


The coffee your trade expects of you 
— that’s something you can’t depend 
upon scattered buying to bring you. 
Only close cooperation between buyer 
and seller ensures uniform quality. 

Keep us informed in advance as to 
your needs and our men down in Santos 
will be on the watch for the kind of 
coffee you want and see that you get it. 

Our experts on the spot give us many 
an opportunity to promote the interests 
of our customers and to show what can 
be accomplished by highly developed or- 
ganization backed by broad experience. 

Are you familiar with the work of our 
Santos - New York - New Orleans - 
Chicago Service? 

J. Aron & Company, Inc. 


Importers 


New Orleans 


Exporters 
Santos, Brazil 
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“COGOLLO” 

Is the mark of the highest grade 
COFFEE grown in CUCUTA, (Col- 
ombia), noted for its mild delicious 
flavor and unsurpassed fragrancy. 

Because it is grown in very fertile 
soil and cultivated in the most up to 
date and scientific methods. 

Picked, hulled, selected and stored 
under very careful and sanitary con- 
ditions. 

The highest grade is marked “COG- 
OLLO LAVADO” and the next 
“COGOLLO SELECTO.” 

COGOLLO & CO. 

Coffee Planters 

Cucuta, Colombia, S. A. 


BULK mm 

IN BARRELS AND DRUMS 

Also packed in tin cans under your 

Private Label 

We make American and Dutch 
Process Cocoa. 

Write for our Latest Price List. 

State Style of Packing and 
Quantity Required Annually. 

Tell us 'where you saw this 

advertisement. } 

Ambrosia Chocolate Go.f 

331-333-335 FIFTH STREET 
MILWAUKEE, WI5. 

THE PROGRESSIVE CHOCOUTE AND COCOA 
MANMPACTURERS 


Look for This Mark 




on the bottom of the cans you purchase. 
It’s (he sign that they're 

Heekin Cans 

and safe protectors for your produces. 
Heekin Cans are ideal for teas, co^ees 
and spices — retaining the fuK aroma, 
strength, fragrance and freshness. 

Send today for sample. 

THE HEEKIN CAN CO. 

Culvert SI New St*., Cincinnati, O. 

“Heekin Can Since 19 Of 


TEA, COFFEE, CHOCOLATE 
and HOT WATER 

URMS 



Coffee Urn, 2002 Series 


Made in all sizes up 
to 25 gab. capacity 

Also a full line of 

High Grade 
Copper, Nickel 
Plated and 
Brass Goods 

including Pastry and 
Roll Warmers Steam 
T ables, Plate 
Warmers, Water 
Coolers, etc. 

Send for our new 
catalogue, showing 
complete lines of 
Hotel, Restaurant 
and Bar Supplies, 
Metal Housefumbb- 
ing Goods, Cuspidors 
etc. 

<ieo.A.la7Hfr.Ct. 
Buffalo. N. Y. 
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SCHWARTZ BROTHERS 

San Francisco, Cal. 
U. S. A. 


SCHWARTZ & COMPANY 

Guatemala City 
Guatemala, C. A. 


First Hand Dealers In 

GUATEMALA COFFEE 

Because we maintain offices in both the United States and Guate- 
mala, we are equipped to render superior service to coTfee buyers. 

Guatemalas are in favor with many American roasters, an in- 
creasing number of whom are finding out to their profit that as blend- 
ers these coffees are superior to many higher priced mild types. 

Europe has long known the worth of these coffees and pays a 
premium for them. They are also growing in popularity in this 
country. It will pay you to look into their merits. Write for samples 


COSTA RICA COFFEE 

You can now buy it Direct from the Grower 

Costa Rica coffee is generally acknowledged to be a superior coffee, particu- 
larly for blending purposes. It is rapidly growing in favor in the American market. 

Some of the finest grades that formerly to Europe are now coming to 
this country. We import Costa Rica coffee direct from our own plantation. Let 
us quote you on this coffee. 

MOMTEALEORE & BONILLA 

Coffee Planters 

San Joae, Costa Rica SO Front St., INew York 


coc 


w 


UNDER DEALER'S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES- 

la le .1 l-Sikt l-4i. and l-6«. paclxd nader enstompn' UbeU. or under our own etock label*. 

An good* gevaDteed under U. S. Serial No. 161. 

FOUNTAIIV CHOCOLATE 

IN BULK~Baml*— Cegf— Dnun*— Tin* 

For Sodai IoeCr«aHi and Bal^ Trade. Bc«li " Natural ” aad Dutch Proo*** " gradet. 

Writ* ut f«r mtd Prie*$. SM* m$ lutd ond tuoUtf Mcdfd Addru$ 


HOOTON COCOA CO., 


NEWARK, N. J. 
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Bourbon Vanilla Beans 

from the 

CO MORES ISLANDS 

-We have — 

Direct facilities on the Islands — 
Chiris’ process for curing. 

Which means — 

Perfectly cured Vanillas — 

A uniformly fine aroma — 

A liberal classification 
and 

Satisfactory Deliveries. 

Requests invited for samples 
and quotations, either in Bond, 
duty paid or to arrive. 

ANTOINE CHIRIS CO. 

18=20 PLATT ST. 

NEW YORK 


VANILLA 

BEANS 


THURSTON & BRAIDICH 

27 CLIFF STREET 
NEW YORK 


VANILLA BEANS 

tXCLUSIVCLY 


We Import Direct and can make 
attractive offers in all varieties. 


J. N. LIMBERT 6 CO. 

It S. HarahsU SL FHIUDELFIIA, PA. 


VANILLA BEANS 

OLIVE OIL 

PAPRIKA 

Direct Importers 

Ricardo Gomez & Dietlin Co. 

Incv 

161 Maiden Lane New York City 


HILLIS’S COFFEE AND CHICORY SUBSTITUTES ARE 
STANDARD THE WORLD OVER. 

A mixture of one part of HILLIS TRIUMPH CHICORY SUBSTITUTE and two or three 
parts of HILLIS BEST BLENDING COFFEE FILLER can be mixed from 20% to 60% or 
more in Coffee, assuring a satisfactory, profitable and repeat business. 

The largest and most successful packers of Coffee Compounds in America use these grades. 
If you are looking for the best goods for mixing in Coffee, let us ship you a 200 Ib. bag of the TRI- 
UMPH CHICORY SUB. at 7Hc per lb., also a 200 lb. bag of the BEST BLENDING at 
4^c per lb., F. O. B. New York, less 1% 10, net 30 days. We are certain that if you give these 
goods a trial, that you will be well pleased with the results and we will gain a steady buyer. 
Prices quoted are the jobbing prices for quantity lots. Awaiting the pleasure of your trial order, 
we are, Respectfully, 

HILLIS CEREAL MFC. CO.. 

Brooklyn, N. Y. 


When Writing Advertisers, Kindlr Mention The Tea amd Coffee Teadb Jouekai. 
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FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO., 

INCORPORATED 

100 William St. NEW YORK 


VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 
RUSSELL COMPANY 

101 Beekttian St. New York City 


PEDRO TREMARI SUCS. 

SPECIALISTS IN 

MEXICAN 
VANILLA BEANS 

PlANTERS—CtRERS— EXPORTERS 
54-S6 STONE STREET 
NEW YORK 


STANDARDIZE-YOUR 

PACKAGES 


The law pro- 
tects the puL- 
tic against 
short weight. 



The “Exact 
Weight’’ Scale 
is the best 
scale in the 
world for 
c ii e c k i n g 
packeting 
machines for it 
instantly sliows 
the amt. of 
error in deliv- 
ered packet. 
Also for hand 
packeting. 


cC lEU tJY LEVEL 


Write for list No. 75. 

THE SMITH SCALE CO. 

COLU.V1BU3, OHIO, U. S. A, 


The Laurel Improved 
Cofiee Granulator 
and Chaff Remover 

Cheapest and best machine 
00 the cnaiket. Capadtj 
300 lbs. ?tecl cut per hour. 
The mAchioe you will want 
to increase your sales of 
dean ground coffee. Write 
for photo, inlormatioo, and 
sample of the work of ma- 
chine. 

The Laurel Mfg.Co. 

S27 N.3d St..PhiUMPa. 



CHICO RY 



HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 

Growers. Dryers. Roasters and Manufacturers of Chicory 
tn all tts Various Forms 


When Writing Advertisers. Kindi, Mention Thh Tea and Coffee Tbadb Journal 
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MAKE YOUR COFFEE BUSINESS PA Y- 
THE ROYAL SYSTEM WILL HELP 

TBE ROASTER 

is built for roasting coffee — 
but does much more. 

Installed in a store window, 
it calls constant attention by 
its appearance and by the aroma 
of the roasting coffee. 

OUR FREE SERVICE DEPT. 

will tell you what kinds of 
coffee to buy, what prices you 
should pay — how to advertise 
and operate your business. 

SEND A POSTAL TODAY 


for large illustrated catalogs a^ 
full information. ’ 




No, 77 Royal Electric Mill. 


WE HAVE OPENINGS 
FOR 

A FEW LIVE SALESMEN 


IhE MDEERg* 

1127 West Street, 
HORNELL, No Y., U. S. A. 


No> 5. Royal Rositer. 

THE ROVAL COFFEE SYSTEM BUILDS BUSINESS— INCREASES PROFITS 
SOLD ON MONTHLY PAYMENTS 


THE (^AL MILL 

does not grind coffee. It { 
steel cuts it to any desired j 
fineness. Just as your cus- | 
toniers like it. j 

This means more cujjs to j 
the pound, a clear brew and | 
better strength and flavor. | 
The mill illustrated here j 
also pulverizes. I 

The ROYAL is a smooth- j 
running, gearless machine, 
economical and satisfactory. 

It is a small thing to pay 
for, but a big thing to own. 


WORLD'S LAROEST MF'R'S OF 
r COFFEE MIUS 
electric! NEAT CflOWERS 
IMEATSUCEIIS 
COFFEE ROASTERS 


Wnen Writing Adrertuer*, Kiadly Mention Thb Tba and Cofpbb Trade Journal 




THETEA& COFFEE 
TRADE JOURNAL 


Entered at the New York Post Office aa Mcoad-ciassoiutter. copyngQt. I»i7. by Fas Tsa and Cofpbs Trade Journal Co. 

VOL. XXXIII. new YORK. SEPTEMBER, 1917 NoTs 



"■« •'tjMi TiA AKD COFFEI Teadi Jodjmal, including text 
»nd Illustrations, are coTcred by copyright. Perniission to reproduce any part of anw artw.u 
Wiy Illustration must ^ obtained from the publisher. Infringers will be prosecuted ^ “ucte or 


114 THE TEA AND COFFEE TRADE JOURNAL September, 1917 





Tvimcal T.\stin(; Room Where thi: Tea Is Tr.>TEi) rok British (jhvern'ment i-'i Ki:HASEs 



Mixing and Palkint. 'I'ea fok the. Tommies in the (Governments Oefhul Wakkhousk 


WHEN GREAT BRITAIN BUYS TEA FOR HER SOLDIERS AND SAILORS 





GUARDING THE TOMMIES' TEA CUP 

% Now that our Government is gathering large stocks of supplies to 
maintain our troops in their fight to help annihilate Prussian militarism 
on the battlefields of Europe, this description of how Great Britain 
supplies her soldiers and sailors with tea is of much interest. H The article 
tells how England buys her supplies in the trade, tests each lot, blends the 
different varieties, packs the tea in air-tight containers for shipment to 
the Front, and all the time maintains a careful vigilance against substitu- 
tion or adulteration. 


W HEN modern armies go to war, the com- 
missary departments become Brobdingnagian 
boardinghouse keepers, and it falls to their lot 
to always keep the soldiers well supplied wiili 
wholesome food and drink. Even with the most 
modern system and equipment it is a tremendous 
task to feed millions of fighting men and to pro- 
tect them from food and beverages that may be 
adulterated or unfit for human consumption. 

Consider, in the single item of tea alone, to 
what lengths the British Government goes to 
guard the Tommies’ tea cup and see that it is 
always full. It is the favorite beverage of all 
Englishmen ; the United Kingdom consumes more 
per capita than any other nation. The British 
war office quickly found that when Tommy was 
at the front he demanded even more tea than 
when at home. During peace times the consump- 
tion per capita was about n.4 pounds. While 
fighting the Boches, Tommy’s annual consumption 
per l;ead advanced to about 13.75 pounds. And 
as the years of war drag along, the rate con- 
:inues to advance. 

I he British .Army regtilatimis rccogni/c that 
the Tiinniiies need more tea in liie trenches than 
when on furlough, and «o each day, while on 
active service, allots each man fivc-cigiiths of an 
"tince. culling this down to onc-halt an ounce 
when the soldier is on furlough, just how much 
tea is consunic<l during a year hy all Britain’s 
troops is a state secret, because the Government 
" ill not permit statements that might reveal the 
actual nunilier of fighting men facing the enemy. 
lh)W( vcr. it w'as stated recently that more than 
.ti.coo.ocK) pounds of Ceylon and Indian teas were 
Hiihdrawn from hon<Icd warehouses in Loudon 
la';t year to meet the needs of the Rriti.sh army, 
"a\y and merchant marine abroad, not includ- 
i’wi those stationed within the United Kingdom. 

Ax Okuci.m, Tea Taster 
I he Tonmiies drink none but good grade 
' wvioii. and Indian teas, and in enormous quan- 
^ They are rather good judges of cup quality 


and nothing will more quickly cause them to 
■■grouse,” which is British for “kick,” than to 
find that someone has been adulterating the leaf 
or trying to palm off an inferior article. The pa- 
ternal British Government realized this more than 

10 years ago, and at that time established a tea- 
testing department, setting up an expert London 
lea mail as the Official Tea Taster for the Tom- 
mies. This gentleman, with some assistance, of 
course, tests every lot of tea bought for the army. 

There is a big difference between supplying tea 
for the retail trade and for the army. In the 
case of the retail trade the keen competition tends 
to keep the tea free from adulteration or sub- 
stitution. On the other hand, without this com- 
petition, the war office must itself guard the 
Tommies’ tea cup, which it does most effectively. 
However, he it said, as a general rule, neither 
the (io\ermncnt nor the Tommies have just cause 
for complaint against the tea merchants of Minc- 
ing Lane during this war. 

I'bsi.NT. THK Prick 

The British War Office is always fully cogni- 
zant of the true condition of the London tea 
iiiarkot, and when it requires a lot of tea knows 
where it can he obtained quickly, and the pre- 
vailing ])rices. Then it sets ilie price it will pay 
per pound and noiifie.N the firms it knows can 
supply its needs at lliat time, asking them to indi- 
cate the (pianlily each can furnish at the figure 
named. Each firm's tea blenders then prepare the 
he.st mi.xtnres they can at the price stipulated, 
submitting samples, together with a statement of 
the quantity available and also a sample of each 
variety ot tea entering into the blend. Further- 
more. each firm is reciiUTod to specify the name 
and location of the garden in which the tea ori- 
gin.aled. ami the name ot the ship which brought 

11 to f-ondon. 

Tf-stixg the Samples 

When the samples are received at the official 
testing department each is placed in a tin box 
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which hears a letter, but no other identification, 
which is done to insure impartial judgment of each 
lot. The tester follows the same methods used 
in the regular tea trade, examining the dry leaf 
before brewing, sniffing the aroma of the brew, 
tasting the Inuerage and finally examining the 
leaves after brewing. Needless to say, that with 
this examination and history there is small chance 
of poor qualitv or colored teas being passed on 
to tlie Tommies. 

X('t knowing the name of llic firms submitting 
the samples, the tester in his report to the higher 
authorities designates each by the letters on the 
boxes. If his report shows that any component 
variety of a hlcnd does not measure up to army 
>.randar(ls, the firm submitting the sample must 
give satisfactory explanaiion and also, if possible, 
replace the rejected variety with another. When 
all is satisfactory the firms are notified that their 
samples have been accepted and that the Govern- 
jjumt is prepared to go lorwanl with the bleml- 
ing, The tea-tosling department olvtains an- 
other sample of each \ariely coinprising the bleml. 
together with a sample of the blend itself, and 
these are locked up in sample boxes and file<l 
away for reference until the whole lot has been 
absorbed by the Tommies at the front. 13y so 
doing the department is able to trace any lot of 
tea from the Tommies' tea cup. through the firm 
supplying the tea. even back to the lea garden, if 
it liecoines necessary. 

Govkr.sment Te.\ Blexuino 

The war office throws another guard around 
the Tommies' tea cup at this stage of operations 
by blending the tea itself, rather than permitting 
each contractor to do so. In this way all posst- 
hiltfy of substitution is avoided. The authori- 
tie.s gather the tea from the various warehouses 
in which it is stored and cart it away in Govern- 
ment vehicles to the war office’s own warehouse, 
which belongs to the Port of Londtm .•\uthority 
and is reserved for this particular purpose. 

The Government tea-l)lending department has a 
large open door, with plenty of headroom. The 
tea arrives in chests of 100 pounds each, and when 
a big blend is under way there may be 5.000 chests 
standing in bulwarks at the rear of the depart- 
ment. Probably the largest amount blended at 
•one time in this department was 750,000 pounds. 

With the floor dean, the chests are opened and 
their contents dumped into a pile that grows 
rapidly until the floor is covered to a depth of 
5 feet, with a cone of tea in the center of the mass 
that may reach to 15 or 20 feet. The men who 
blend the teas are employees of the dfH*k authori- 
ties under superv’sion of His Majesty’s Custom, 


and are armed with long-handled wooden shovels, 
which they wield with a skill that appears mar- 
velous to the layman. They work the tea from 
the cone outward and then back again, until the 
varieties have been thoroughly mixed. As they 
work, a thick cloud of lea dust, resembling a Lon- 
don fog, hides the toiling figures. 

After the blend is satisfactorily achieved, a sam- 
])le is submitted to the Govennient experts for 
their official approval, after which it is ready for 
packing and transportation to the front. 

TRANSIVlkTEI) UXDER Se.VL 

The tea is packed by the military authorities In 
i5-poun(l tins, two of which are placed in a stout 
wooden case for .shipping. To make the tins ab- 
solutely air- and water-tight, which is required by 
the War Office, the circular opening in the top of 
the tin is first closed by a lid lilting tightly over a 
rim, and then sealed with «a disk soldered in posi- 
tion. Then each is inspected carefully, and if 
satisfactory is passed on to the shipping depart- 
ment. and thence by rail or motor truck to tlie 
steamers and to the front, always protected by 
the Government seal. 

Under this system the British War Office is 
never in doubt that the Tommies will have the 
finest article to be procured at the price, and the 
authorities are also assured of the ciuality of iho 
tea before it has committed itself to the expendi- 
ture of any money. Furthermore, the officials arc 
relieved of a vast amount of detail that they 
otherwise would incur if they bought the tea direct 
from the planters. H the War Office vvere t" 
become importer, it would find it essential to keep 
enormous slocks and hundreds of varieties on 
hand, all bought at varying prices, keeping 
records on which would require a large staff. 
But the prime argument for the present system is 
that the eoeperience of the past three years has 
proved it almost ideal. 


AMERICAN-MADE PEANUT OIL 
In mobilizing the food resources- of the nation, 
the Government has discovered that during ipE' 
there were fifty concerns engaged in making 
26,164,86^ pounds of peanut oil and twenty-tv.i> 
ill producing 1,356,674 pounds of olive oil. Then- 
were 112 concerns turning out 262.558,661 pouiuD 
of all kinds of vegetable oils during past year. 


COST OK COFl-EE IN GERMANY 
A woman arriving in New York from Europi 
recently said that coffee at a German restaurant 
costs about 60 cents a cup, when it is possible tc 
get any at all. 
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INDIA’S OVER-SEA TEA TRADE 


The Exports of Native Leaf During 1916-17 
Season Showed a Decided Decline 
Against Previous Year 


I NDIA’S sea-borne exports of native tea in the 
year ended March 31, 1917, fell 47,000,000 
pounds short of the shipments in the preceding 
fiscal twelvemonth, 9,000,000 pounds below those 
for 1914-15, and 8,300,000 pounds below the 
average for the half decade; but they exceeded 
the exports for the pre-war years of 1913-14 and 
1912-13. Some 25,000,000 pounds of the year’s 
decline occurred in shipments of black tea to the 
United Kingdom and 9,000,000 pounds in the 
trade witli Russia. Exports of green tea were 
larger than in 1915-16, though much below' those 
for the three preceding years; but green tea at no 
time forms any important part of the trade. 

The United Kingdom is India's chief customer 
for black tea; Russia is second; and, notwith- 
'taiiding its own large production of the leaf. 
China is now third, tliough in pre-war times it 
was outranked by Canada, and in 1914-15 by 
Australia also. The United States was seventh 
in 1916-17 and eighth in 1915-16. The amounts 
taken by the principal purchasing countries in 
recent fiscal years ended March 31 are thus given 
in the official Indian returns: 


I'Aportcd to — 

I'nited Stntes .. 

Austridiu 

(.'anada 

Ceylon 

China (exclusive of 
ilongkong & Macao) 

'■'ftyi't 

'iirtiiany 

Hongkong 

\'ew Zealand 

I'lTsia 



■fuTkey, Asiatic 

['rillofl Kingdom 

•Ml other countries. 


* iiiU'd States 
Canada 

Ku«sia 

i nited Kingdom . . . . 
Ml other countries. 

lol.il, green tea. 


lU.ACK TEA 


Fiscal \ 

'car Ended March 31.— 

191.) 

1916 

1917 

Pounds 

Po\iiids 

PourfL 

2,719,177 

3, 439.068 

3.'»3],64S 

19,547.278 

9,1 55.0-25 

4.617,810 

16,874,754 

8.718,942 

S.342,a9tl 

.3,914,266 

4,242,312 

3,647,157 

.« 289.6.'10 

0,76.5,603 

9.-225.92S 

<;K6.062 

994.973 

1.080.958 

181,9.58 



26,172 

08,903 

75,478 

443.;{’27 

435,647 

542.089 

2,949,234 

6,875.565 

1,262.809 

19,632,717 

.36.590,118 

27,60.3,884 

1,229,826 

2,327.156 

1.482.9:7 

237,141,4.84 

250.289.435 

224,791,454 

3,359,439 

5,344,826 

5,456.947 

. 300,185,324 

338.270.063 

291.162,117 

GREEN TEA 


”7,3.57 

8,006 


7.5,861 

129,193 

100,199 

3..S70 



162,39.8 

856 

136,440 

279,214 

64,150 

3,852 

548,110 

101,109 

240,491 

.309,73.3.434 

338,470,262 

291,402,608 


'■•xiHirlfd from — 

’•‘'igal 

i’'-i;iS)ay . . , . 

'■’-'"ni 

^1 idras 21.9f).'>.4fi2 25,Saff.76fi 24,907, 

^di<l ■ 3S,S]8 26,767 45,65!' 


. . 274,C57.H,Si SOI, 402,632 262.692 
4,039,149 11.195,037 3,721 


PSO 

750 

.323 


The foregoing figures, having been compiled 


from the uncorrected monthly totals, are subject 
to revision. 

Imports and Re-exports of Foreign Teas 
India also does a small business in foreign 
teas, the net amount imported seldom exceeding 
2 per cent of the quantity of domestic tea ex- 
ported. The sources of this foreign tea and the 
destinations to which a portion of it was re- 
exported are shown below : 

IMPORTS AND REEXPORTS 


r-Eiscal Year Ended March 31,^ 


Imports 

1915 

1916 

1917 

Plack t<*,T 

3.120,584 

3,969,311 

2,692,532 

From Ccvlon 

1,722,485 

2,290,690 

1,64.5,430 

China 

693,131 

657,595 

340,115 


68,361 

288,965 

74,562 

Straits Settkments. 

554,632 

712,567 

411,475 

Other countrie.s. . . . 

81,975 

19,49* 

2,2.12,835 

120,950 

Green tea 

2,356,206 

1,975,771 

From Ceylon 

22,590 

140.876 

140,40.5 

China 

2..31.).509 

2,083.199 

1,628,584 

Other countric-^ 

18,008 

8.760 

6,782 

Total imjHii Is 

5,476,790 

6,2<'2.146 

4,568,308- 

Re-exports 

Itlack tea 

259,921 

1,33.5,786 

661,854 

To Persia 

108.247 

958,980 

421,725 


•29,271 

86,724 

20,267 

Other countries. • 

122.403 

290,093 

219,862 


1.3,501 

37,949 

17,849 

To Persia 

2,530 

29.03 

250 

()ther fouturies. . . . 

11,031 

8,286 

17,599 

Total rc-<'xpori> 

•27.1,482 

1,373.735 

679,703 

Net total imi'orts.... 

.' 1 , 203.308 

4,828,411 

3,888,600 


SMALL COCOA STOCKS IX TRINIDAD 

The largest single cargo of cocoa ever cx- 
porfe<l from Trinidad was taken early in July to 
l-'rancc. leaving a very small surplus, probably not 
more than 20.000 bags, for export to the United 
States and other countries, The shipment 
amou'itcd to 42.752 bags. 

Notwithstanding the shortage of freight room, 
the actual shipments of Trinidad cocoa during the 
first six months of U)i7 have amounted to 
(X)3 pounds, whicl\ is more than in any previous 
twelve months, excepting 1910 and 1914. 


TUTS VKAR’S CUBAN SUGAR CROP 
This year's sugar crop in Cuba is about 5 per 
cent less than last year's and approximately 600,- 
C4X) tons short of early estimates. The Cuban 
Government has estimated that the total yield will 
he about 2,8(X),oao tons for this season. At the 
high prico.s now prevailing the sugar companies 
stand to earn extraordinarily large profits again 
this year. 


Cacao shipments to the United States from 
Uruguay through Montevideo during 1916 
amounted to 360.485 pounds. 
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THE TRADE’S ROLL OF HONOR 


News of Those Men and Firms That Are Do- 
ing Their Bit to Help Win the War, at 
Home and Overseas 


•^HIS is a record of the men in the tea, coffee, 
^ spice and fine grocery trades who have re- 
cently become active in the cause of national de- 
fense, either at home or abroad. When sending 
names for the Trade’s Roll of Honor, be sure to 
give tile name of the concern with which each 
man was connected and his military rank and or- 
ganization. 

In Military and Xaval Servue 

T. J. Israel, of J. Aron & Co., New York— 
Sergeant, Quartermaster's Corps, (iovernors 
Island. N. Y. 

A. S. Israel, of Leon, Israel & Bros., New York 
“Second Lieutenant, Officers’ Reserve Corps. 

Herbert E. Jacques, of Chase & Sanborn. Bos- 
ton — Lieutenant. Officers’ Reserve Corps and In- 
structor at .Ayer, Mass., cantonnient. 

Guy D. Sletzel, office manager of the Grand 
Forks brancli of Stone-Ordean-Wells Co.. Duluth. 
Minn. — Officers' Reserve Corp.s Fort Snelling. 
Minn. 

Herbert Plateau, salesman lor M. Xeu- 
mark & Co.. Sail Francisco— National Army. 

W. A. Jordan, of W. R. K- W. G. Jordan. Min- 
neapolis — Captain, Commissarv Department. U. 
S. A. 

R. V. Rinehart, district sales manager of the 
Kellogg Toasted Corn Flake Co. at Denver- Scr 
geant, Quartermaster’s Corps. Fort Benjamin 
Harrison, Ind. 

Joseph R, Marquette. Jr., spice importer. 
Brooklyn, N. Y. — Student officer, U. S. Aviation 
Corps. 

Andrew F., Holmes, manager of the St. L"uis 
district for the Welch Grape Juice Co. -Second 
Tdeutenant, Quartermaster's Corps. 

Oliver J. Conway, of William Mann. Boston 
tea broker — bqtli Aero Squadron. South San An- 
tonio, Tex. 

John S. Fishback. manager of the Kansas City 
branch of the Geiger-Fishhack Co., Indianapolis 
— Second Lieutenant. Field Artillery. U. S. A.. 
P'ort D. A. Russell. Wyo. 

Frank C. I'isliback, assistant sales manager of 
the Geiger- P'i.shl)ack Co.. IiidianaiKilis — Captain, 
Q. M. R., in command of Truck Company No. iq. 
Nogales. Ariz. 

J(^sse C. Trenip. son of A. A. Trt-iip, Cali- 


fornia expert on food expositions — Corporal, 
V. S. Signal Service Corps. 


Died in Service 

Aviation Cadet Stephen H. Dorr, Jr., son of 
S. II. Dorr, a member of the firm of Arnold, 
Dorr & Co., New York coffee brokers, was killed 
in line of duty at Toronto, Canada, August 17. 

Captain Charles Riind, son of the St. Paul, 
Minn., grocer of the same name, and a member 
of the first contingent to France under General 
Pershing, died at Etaples, France, June 6. 


U. S. COFFEE FOR AMERICANS 


Porto Rican Growers Want to Supply All That 
Is Used by American Army, Claiming 
Privilege as U. S. Citizens 

[staff CORKESI'CNIiFNCe] 
W.ASHINGTON, D. C., Aug. 23, I917. 

B rigadier - general frank mcin- 

TYRE, chief of the Bureau of Insular Af- 
fairs. of the War Department, has just received 
a petition from the National Association of Cof- 
fee Growers of Porto Rico, transmitted by Gov- 
ernor Yager, asking that they be allowed to 
furnish part or all of the coffee for the army and 
navy, estimated by officials here to aggregate 
-•Q.C^co.ooo pounds. 

The petition points out iliat the growers are 
citizens of the L'nited States, that very dose tie.? 
bind the two comilries, am! that therefore Porto 
Rico .should be given preference over foreigii 
competitors. The planters say the Government is 
"under obligation to purchase the coffee from 
[Vjrto Rico.” 

Ciotieral McIntyre said tbiit, of course, all of 
the coffee could not be bought from Porto Rico 
without a special act of Congress, which it 
would bo practically impossible to obtain. He 
called attention to the Government's coffee speci- 
lications, in which it is stated that, aH other things 
being equal, Porto Rica.n coffee would be given 
the i)reference; but, he said, it altogether de- 
pends upon the price wanted for the coffee. Up 
to this time, he pointed out, the Porto Ricans 
have wanted too much for their coffee in com- 
petition with other coffees on the market. 

.Mthough General McIntyre has made no dif- 
l>osition of the petition it is probable that he will 
reply that the coffee growers will be at liberty to 
1 id along with anyone else, and if their price 
caught licating a polo pony with a mallet; what 
their coffee will he given preference. 



PLAIN BILL HOHENZOLLERN 

Kings and Kaisers and Czars Arc Only Men, After All ! 

Ry Porter Emerson Browne 

Pictures by Peter Newfi.i. 


M y friend shook his head sadly. 

“What’s the matter?” I queried. 

“Did you ever stop to think,” he asked, “how 
deeply and how thoroughly almost everything in 
this world is concealed beneath a mas.s of liokum, 
buncombe and claptrap?” 

1 waited. 

“When a surgeon 
wants to find out what’s 
the matter with a mrai's 
body,” my friend con- 
tinued, “he peels off the 
man’s clothes and goes 
over 'him with a clinical 
thermometer and a 
stethoscope. But when 
the world wants to find 
out what’s the matter 
with a man’.s soul, it is 
perfectly willing to ex- 
amine him through a 
criminal record, a sob 
squad, or a couple of 
bales of gold lace, as the 
case may be. It escapes 
the eyes of the worM 
completely that a man is 
merely a man, born of 
woman, with two leg.s 
and two arms and a 
couple of eyes and a 
more or les.s rotten dis- 
position ; that it makes 
no difference whether he 
iirst saw the light in i 
mansion or a manger, 
whether his father was 
a king or a carpenter, or 
whether he was born 
with a gold spoon in his 
mnulh, or only a tongue. 

‘Mo. the poor old bc- 
'^"tted world goes on 
-living each and every 
’’'dividual a cradle valu- 
■ition that he never has, 
never could, and never 

’■'■‘'in .VfCVKrr’.^ ,V/«i/f(fcrnr. 


will pos.sess. 

■’Mike the Bite’s old woman gives birth to a 
small, red-headed, freckled hunk of humanity, and 
the limited public that i.s cognizant of this unim- 
portant event murmurs something about the old 
lady running true to form, and immediately loses 
all interest in the affair. 
On the other hand, her 
imperial highness, the 
Grand Duchess of 
Worms and Taxis, pre- 
sents to an anxiously 
awaiting empire a small, 
marasmus infant about 
the size and consistency 
and intelligence of a rot- 
ten apple, and the entire 
populace sits up on its 
haunches and howls with 
glee. It doesn’t stop to 
think for a minute that 
the open-face progeny of 
Mike and his better four- 
fifths may well grow up 
to a rugged, honest, hon- 
orable citizen, or even 
President of the United 
States, while the chances 
are a million to one 
against the scion of 
Worms and Taxis ever 
proving anything but im- 
possible raw material, 
that will defy the best 
efforts of the most ex- 
pensive collection of hu- 
man agriculturists ever 
gathered together under 
one canvas: and that, 
while the aforesaid son 
of Mike and his wife 
will grow to be a useful 
citizen, all that the 
above - mentioned scion 
can ever possibly be- 
come will be a national 

Rcprintcct by ;)ermisF.ion. 



Thkv Loaoki) The.m.ski.ves With Gou) Uaue 
A xi) Jewels anp Thinc.s Gnth. Just to 
I.OOK .\T Them was I. ike Skkixo the 

I'lNAl.E OF A MuSIU.M. CoMEUY. 

Ujipyrijjbt, l^HT, by Tlif MiA'hin* I’nbllcaOoj.s, li e. 
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disgrace and an international menace. 

“So the best it gives Mike's son is a common- 
school education— if the schools aren’t too 
crowded. While the scion of Worms and Taxis 
gets both in large quantities. Mike the Bite’s son, 
after overcoming a million handicaps and lead- 
ing a useful and constructive life, is liable to 
wind up at last in a wooden kimono in Potter’s 
Field: while the Wormful and Taxicabbing scion, 
after having had spent on him enough money to 
pay the national debt of China, linally succumbs 
to wine, women and song, though very little song, 
and at length is mowed away in a mausoleum that 
looks like the power station at Cos Cob, Conn. 

“Thus goes the world, batting around like a 
blind dog in a butcher's shop, treading on the 
plants and cultivating the weeds, yanking up the 
June peas and carefully cossetting the poison 
ivy. * * ♦ What would you think of a miner 
that sedulously saved the quartz and threw the 
gold away? Yet that's precisely what the world 
has been doing. It’s been doing it since the early 
Silurian Epoch. And I suppose it'll keep on doing 
it until Gabriel blows his horn, or the millennium 
comes, or some other little thing like- that happens 
to give it a jolt. * * * But it makes one mighty 
.sick, at that,” 

.My friend paused. * * * l didn't interrupt. 
.'\t length he continued : 

■■.-\s the most .startling case in point, look." he 
said, ‘‘at the well-known and justly unpopular 
Kaiser William of Holienzollern. Xotwithstand- 
ing the fact that we have been fighting him for 
si.x months, and all other decent people in the- 
>vorld for three year.s and more, how do we still 
consider him? .-ks a man? Xoi at all. .\n<l yet 
that is all he is. and hardly that. 

■■,\nd still even we. who are pleased tf> consider 
ourselves the leading exponents i)! democracy in 
the world, have fallen for the- same old hnnk 
that monarclis since the year one have used to 
fool and befuddle their follower^. 

■■’rraee the poin]) anri splendor of monarchies 
hack to the beginning and you'll find that a nion- 
arch is the direct descendant of an idol. 

‘‘The great curse of humanity is the lack of 
imagination. To hnmaiiily the abstract is like 
the crnvsiip — just the al slnict. nothing more. 
Hunianitv can't \ isualize a thing iinle.ss it sees it. 
Humanity must also liave sonuthing to worship 
and something to fear. Humanitv, like children, 
can't he good for good’s sake. Tt must have a 
reward tc inspire, and a punishment to dread. 
Hence idols; idols that wouhl give you a whole 
flock of wives and a good corn crop to feed 'em 
on, if you heharved yourself: and make yrm cer- 
tainly hard to find if ymi didn’t. 


“But an idol, while highly successful as a stimu- 
lant and a deterrent, proved somewhat unsatisfac- 
tory when it came to the mundane management of 
human affairs. So coincidentally with his de- 
velopment, we find arriving on earth the tribal 
chief. The tribal chief was supposed to be the 
wisest (also the toughest) lad in the community. 
He and the idol were supposed to get their heads 
together and dope things out, and the rest was 
easy. Furthermore, they were great little pals, 
and what they didn’t whisper into each other’s 
'shell-likc, or cauliflower, ears wasn’t worth both- 
ering aI>out. 

“It was but a short step from the tribal chief 
to the monarch, a monarch being but a tribal chief 
whose business has grown so that he has had to 
put in a spur track and take on a couple more 
bookkeepers in the office. 

“The early monarch was elected like a president 
in Mexico. He killed all the other candidates and 
then it was plain sailing. When another candi- 
date became strong enough to kill him he resigned, 
and said successful candidate took his place 
Being king in those days was a short life, but a 
merry one while it lasted. You could help your- 
self to the best house in the village, and all the 
wives you wanted, and you couldn't possibly get 
into any trouble (barring a Successful Aspirant), 
because you made up the laws out of your own 
head as you went along. 

"It was about thi.s time that there came into 
vogue that na'ive sentiment that the king could 
do no wrong. You het your life he couldn’t. He 
fixed that all right before he started. 

“.As I have suggested, the monarch business in 
those days was competitive. Divine right was 
effective only until along came another party with 
an even more divine left. But kings were greatly 
honored while they lasted. They could outdrink, 
outrun, outflirt and outfight any of their subjects, 
so no wonder they were looked up to. .-Vnd be- 
sides, it wasn't a bit sate to be hypercritical ahonl 
a party who stood six feet six in what should have 
been his socks and who could treat a yearling bull 
like a pet. The surest way to commit suicide in 
those days was to go out on the corner of Main 
Street and Washington Boulevard and make in- 
vidious remarks about the current monarch. A^ 
he was the lad from whom all worldly blessings 
flowed, he was not unnaturally surrounded by a 
t^ang of fawning sycophants. He also cnminaiidetl 
the best financial, artistic, literary and scientifi’ 
drains by merely .sending out a squad of gen- 
darmes to bring ’em in. 

“As time sped by the .same thing happened to 
the monarch business that afterward evolved in 
this country in the oil. steel and butcher busi- 
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nesses. A few unusually efficient kings hogged 
the whole works, and formed a trust Non-union 
inonarchs had their chance to sell out or be 
thrown out. Some of them came into the trust 
iind were allowed to retain their crowns and their 
cuff-links. Others were stepped on, as' they 
rightly deserved. And the Monarch Business was 
at last put on a sound, financial basis, and became 
as safe as a church. 

"And then what happened? Like many an indi- 
vidual, monarchs were able to stand adversity, but 
not prosperity. As the business began to settle 
down, the monarchs began to settle down with it; 
and they soon became fat and effete. They put 
open plumbing and thermostats into their palaces. 
Wlicii they went to l)cd early Monday morning, 
full of optimism and non-freezing solution, they'd 
leave a call for Thursday afternoon. Waxing too 
ral to fight themselves, they began to employ 
others to do it for them: and it soon got so that 
the heaviest thing a monarch could lift was hi.s 
si.'eptre; and when he went out on a brewery 



liorse for a morning's canter, it was only a rpics- 
lion as to wltich would first crack unvler the straiti, 
"A few of the monarchs at last Ivuan to gci 
"iito the fact that this would never do. ilitherli*. 
tlicir .sole claim to their august jobs had been that 
they nnild lick any other aspirant thorot<». Xo\v 
at la>t finding themselves in a physical condition 
vhere carrying themselves around constituted a 
har<l (lay'.s wimk. they tleeided th.it somefliiiig imisl 
be done. .Since they could no longer keei> up the 
bluff by tiu'ir physical prowcs.s, it must he accom- 
I'li'hed snnu’- other way. But one bluff is as good 
a' the next if jiropcrly put across. So all they 
b id to do was to take up bluff No. 2. hitherto long 
luglccted, hut lying fallow for their needs. .\r-d 
bliitf \o. j was I'lumdiddle. 

' 1 hey lioj)pcd to it blithely. Discarding the 
‘^luet-iron union suit that for so Itmg had in- 
'a'ted the monarchical form with the external 
‘brihutes of a Green Mountain base burner, they 
b b d tli<' ?ict'lves all up with ‘'old lace and jewels 


and titles and epaulettes and crosses, single and 
double, to say nothing of ribbons, and garters, 
and swords and Prime Ministers and things, until 
just to look at them was like seeing the finale of 
a musical comedy. 

“’By keeping themselves in storage warehouses 
with gold roofs, and refusing to let people look at 
them except through smoked glasses, and giving 
themsdvc.s large boosts in the newspapers, they 
finally got people to believe that they and Destiny 
were bosom friends, and what they didn’t know 
wasn’t in the book. And the populace, always 
willing, nay. even anxious, to fool themselves, fell 
for this new' bluff just as besottedly as they had 
for the old, and entered right into the game with- 
out even an intermission. And the monarchs, find- 
ing out they could bunk ’em a whole lot easier 
wfith flumdiddle even than they had with prowess, 
heaved a satisfied sigh. * * * 

“You don’t believe? * * * How long, do 
YOU think, would a king last whose name was 
George B. Muggins, and who w'ent around in a 
Mackinaw jacket and congress gaiters chewing a 
straw? * * * The Czar was a very altitudinous 
little party as long as he lived in a union station 
and had a window-dresser for a valet. But look 
what happened to him when he came out into the 
backyard of the palace garbed only in a pair of 
overalls and a snow shovel. They couldn't bump 
him quick enough ! 

■‘But the momarch business, like all other good 
things, had to come to an end. And the end began 
tn come when, of the arrogant security that had 
been theirs, they took it out of the competitive 
class and made it hereditary. well-established 
business c<an stand darned near anything except 
heredity. The minute you substitute an accident 
.if birth for a competent control, that minute 
in.arks your arrival at the top of tlie toboggan 
slide. And when the marasmus scion of Worms 
and Taxi.s sftirled in to take the place of old Eric 
the Vennilluni. the stuff, as the French have it. 
was off! .\ barber slu'»^‘> couldn't have stood the 
Ntrain. let alone a monarchy! 

■'Xo. sir. when the vermin-lined cape of royalty 
fell from the broad shoulders of the cent with the 
reinforced concrete fists and descended automat- 
ically upon the 17-incli shoulders, receding chin 
and pear-shaped head of his first-horn, the end 
was in sight. Left to its competitive form, the 
inonareh business might have gone oji for .Tons. 
But making it a family graft was too much for 
it. .\iu1 before long it began to take on that 
anemic appearance of one of tlrose North Caro- 
lina families that won't marry a perfect stranger 
like a second cousin. 
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“So it was that, in 1914, when broke the Great 
War, the monarch business had become practic- 
ally a vanishing industry. France had discarded 
it. In England it had become hut a romantic 
form ; as in Belgium and in Italy. * ♦ * Pressed 
flowers lying between the pages of an old book. 
♦ * ♦ 

“In but one country in the world did this hoary- 
headed old monstrosity toss its medieval mane 
in primeval abandon. That was in Germany. 
There flourished like the green bay tree all the 
old hokum, all the old buncombe, all the old clap- 
trap, all the old flumdiddle. Divine right, there 
was, and iron crosses, and uniforms that would 
make a May-pole look like half-mourning. The 
Kaiser and God were fast friends. And above 
all, the hokum of phraseology; everything to do 
with this archaic abortion was buried beneath a 
panoply of words through which the light never 
penetrated. It was his imperial majesty this, and 
her imperial majesty that; and the imperial ex- 
chequer, and the imperial counsellor, and the 
imperial Prince What-Xot chewing on his im- 
perial teething-ring, or getting an imperial ache 
in his imperial tummy. .And the imperial Kaiser 
goose-stepped his imperial soldiers around to 
please his imperial whim, stopping once in a while 
to imperially give God a few imperial words of 
condescending cornpliinent on His humble efforts 
in behalf of the imperial empire. 

“In good sooth had Germany become the land 
•f the few and the home of the bunk! 

“Now, peeling off the situation all the tinfoil 
and gold bands and iron crosses and whiskers 
and things, and getting out the old stethoscope, 
what do we find to he the real truth about ficr- 
many and the Kaiser? 

•‘Germany has a civilization something like that 
of the Incas, only not so g'lod. On a tenth- 
century idea -he has built up a twcJitieth-century 
efficiency, She has taken from llie twentieth 
century all that its science could give her. and 
yanked it back with her into its tenth-century 
lair, l)lood-staincd and Iji'ine-filled. .\nd from this 
rotten hole she glimmers and glowers and gluts 
like any .Slone Age barbarian. 

"For you’ve got to remember that it's only 
within the last lew hnndrcil years that war has 
been regarde<i as a Terrilde Thing. Before that 
war was the- normal condition, of the world, and 
peace merely the vacation that enabled one to 
recuperate from the latest war and get ready for 
the next. The viewpoint of humanity was like 
that of the head-hunter who considers that day as 
utterly wasted that finds him not faring forth in 
quest of a humafl cTaniuni 'o put on th^ parlor 
mantel. 


•’Thus, Germany, of her tenth-century civiliza- 
tion, believes; and, believing, practices. All her 
writings, all her teachings, all her efforts, have 
been going on for the last forty years in recuper- 
ating from the war she then fought and getting 
ready for this that she is fighting. It was only 
that we other nations, having come to find that 
peace has its pleasures after all, and that killing 
and robbing your fellow-men, women and children 
is a low form of amusement, were too generous 
to believe that we had within our midst so be- 
nighted and anachronistic a nation. It takes the 
murder of children peacefully at school to make 
us credit it; and even then it is hard for us to 
believe. Poison gases and liquid fire, the enslave- 
ment of the conquered, rape, murder, pillage, 
arson, the use of human bodies for fat fertilizer 
and pigs’ feed — all these things our stunned in- 
telligence, aghast, refuses to credit, even to com- 
prehend. But it behooves us to start to commence 
to begin to get ready to understand, and to do it 
now. Otherwise we’ll find a practical and per- 
sonal conviction that will begin when we spit up 
our lungs in little pieces and end only when we 
find ourselves hanging in the imperial smoke- 
house and waiting to be fried in neat rashers with 
the imperial eggs for the imperial breakfast. 

“.And the Kaiser? Stripped of his imperial 
hokum and his august buncombe, he is no more 
and no less than any other roughneck who i? 
capable of collecting a gang of vicious or mis- 
guided followers and terrorizing a community'. 
Monk Eastman, or Geronirno, or Captain Kidd, 
or Bill Hohenzollern, it’s all the same thing in 
principle. In magnitinle only lies the difference, 
l or where they counted their followers by ones. 
Rill counts his by millions. As they planned their 
rai<ls on iiKlivi<lu.'i]s, so b^’ 

nations. .\s they shot or killcfl or enslaved their 
victims by tens, so <!<'(.■*; he shout or kill or en- 
slave his victims hv thfmsands and hundreds ot 
thousands. Rut Rill and Geronirno were the only 
ones to murder little chihlrcn. 

"Sn. in t<M-|, we find Rill with n piece of lend 
nipe up his sleeve and a gag in his pocket, pceniii-: 
in the parlor window f»f tin* Triple I'.ntonte. where 
Mr. .\Iplionso France, Mr. J. R. F.ngland and little 
Mr. .\lbert Relgium arc talking politic.s, and bu'i- 
ness. and how late the suring is. and my! w’hat a 
lot of rain we’ve had tiiis .ear. while Mrs. Franu 
and Mr.s. I'.ngland and Mr.s. Belgium are sitlin.' 
around knitting and telling one another wh-i^ 
cute things the children have been saying. 

“Behind Bill, in the shadow, one can dimly see 
the hiiildiiig form of Bull von Kluck, the wril 
known yegg, whose finger prints are in ever} 
police station, and Eat-’Km-Up Jack Hindenburgi 
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Kic Prussian stick-up man, as well as Gentleman 
]oe Falkcnhayn, the secon^I-story worker. Back 
cif them in the gloom are the hazy figures of the 
rtst of the gang, among whom sits Unhappy 
ilapsburg, the Austrian, picking at his sideburns 
:ind wondering how he happened to get there in 
the first place. 

‘"They ain’t lookin’ are they, Bill?’ gruffiy 
mutters Hindenburg. 

‘"Nary a peek,’ says Bill. ‘The poor dubs is as 
peaceful and unsuspecting as a lot of kittens 
under a stove.’ 

“‘Good!’ says von Kluck, rubbing his hands, 
^decfully. 

“ T choose the little guy,’ says Bill’s son. young 
Bill, commonly known as Rat Face. ‘I can lick 
him too easy! And after we clean up this joint, 
let's all go after that fat guy. Uncle Sam, that 
lives in the big house just across the pond. He 
ain’t looking, neither, the poor stiff! And he’s 
richer’n mud! Why, he’d he a )>ick-iip!’ 

“And then at the word, they knock out the 
window and leap into tlic room. 

“Tuttle Mr. Belgium puis up a brave fight. But 
he hasn't a chance. Tn no time they’ve bounced 
a brick off his head and he’s out. 

■‘But it gives ^fr. France a chance to go home 
and get his gun. and for Mr. F.nglanil to reach his 
house and call to his sons to come to the rescue 
But it’s only by the grace of God and little 
Rclgiuni that the raid is even rcsistc«1. * * 

\iid it’.s nearly three years before Undo Sam gct« 
his head out from under the bed clotlics and 
realizes what's going on. and begins t(j try to rc- 
incinhcr where he put his gnti the ln>t time lu' 
>;Linc in with It in 

■’.\nd there you have ’em. thinkiun ami w<»rk- 
ing and acting precisely like any oiher gang of 
1 ur«lars. 

■’But, of course, way down deep, it’s the fault 
"1 a system; a .system of tlionght. a system of 
uovernmont. a system of civilization: or better, 
the lack thereof. And it is of this rotten and 
Tchaic system tliat the Kaiser is a spoiled product. 

"1 lie Prussian iile.i is a kiss on the hand of 
tlin^o alu)\e. and a kick in the face lor tlmse be- 
neath. d'hc Kaiser, being on top, has had all 
ki'ses. I’rom the time he first opened his eyes, 
-ud his face, on earth, he has had everything his 
"wn way. He was Little Jack Horner and the 
'^"rld was his pic. Every time he made a stniiid 
''Uiark all Gerniany sat np and said. ‘.Ain’'; he 
' "fe'' Hf was taught that the country was his. 

tlic people his. and the soldiers his. And he 
"nld. march 'em around, or bust Vni in two and 
'vm in the alley as his imperial mood saw 
■' ’’erirdly fit. 


‘Tie had two miles of uniforms, and was a gen- 
eral or an admiral or something in everything 
from the Imperial Death’s Head Hussars to the 
Imperial Boy Scouts. And he nick-named him- 
self the War Lord in much the same spirit, but 
with deeper results, that Booth Tarkington’s 
Penrod might call himself Red Eye the Trapper. 

In other words, he was, in Germany, what is 
technically known as the Candy Kid, or the Fair 
Haired Child. Is it any wonder that on growing 
up he became a murderous old megalomaniac? Up 
to the time the war started his record, to para- 
phrase Mr. Dooley, was that he had been a fairly 
shrewd business man. a successful flirt, a ten- 
cents-on-the-dollar failure as a husband, an ardent 
military fan, and w’as about to play off a tie in th^ 
long-distance mileage championship with ex- 
President Taft. 

“As a further means of groping amid tlie flum- 
•liddle. let’s suppose he had been born in America, 
nf similar condition, station and parentage. 

“Ilis father, William HohenzoUern, Sr., would 
probably have inherited a large steel business, 
founded by liis father. Old George W. Hohen- 
zollern. on the nucleus of a lot of other concerns 
which he iron- or doublc-cro.s.scd and absorbed. 
When young Bill came along everything wa.s 
gfiing great with the family finances. 

■‘F.arlv in his youth he evidenced a strong fond- 
ness for things militarY: hnt on joining the Boy 
Scouts he got into an unfortunate altercation with 
a hornet’s nest, with the result that he sort of lost 
his cnthusiasni. The fact that he was supposed to 
lake, instead of give, orders, also militateil against 
his complete enjoyment. .\t which lie decided 
Th.it vi.hliering was a frost and wmild have none 
of it. 

■‘Siioiled as a child by ovor-indulgent parents. 
Bill was a sort of public pest until it came time 
i.» send hiTU to college. 

"Onco there, he Httempicd on the strength of 
hi-; f;«th'-r’< *nione\ and reputation to tell all the 
nther lads where to head in at The other lads 
stood it just exactly one-eighth of one minute. 
I'ollowing which, they took him by the jeans and 
slammed h.ini to the di'^auuearing lake recently 
nresentcil by another well-known and with him- 
-olf iustiv-nomdar steel baron. On emerging 
from the lake. 'Bill was m:>de to -iit in a rn«e bush, 
with a toothpick in each ’’.'’ud. ^nd sing ‘Pull for 
the Shore. Snilnrs.’ until the others got tired of 
listening. That night he partook of his supper 
from the mantelpiece. 

“He didn’t make anv of the teams in college 
because he wasn’t good enough. He was once 
caught beating n polo pony wjtb a mallet: what 
hanrened tn Bill at the hands of Ms indignant 
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fellow players made the pony's experience seem 
like a pleasure. 

“When he graduated from college his father 
took him into the office. He gave him three dol- 
lars a week to start. After that he put him on the 
road, covering the New England States and as far 
West as Buffalo. Bill wanted to marry a chorus 
girl; but father sent him to Siberia big-game 
shooting, where he soon forgot her. Afterward 
he came back and married the daughter of Jason 
B. Wiggs, the well-known head of the banking 
firm of Wiggs, Watkins & Co., with branch offices 
in London, Paris, Berlin, Vienna, Havana and 
Buenos Aires. 

"On the death of his father he succeeded to the 
business, which, w’ith the aid of a couple of his 
father’s old managers, Henry J. Hindenburg and 
K. Percy Falkenhayn. he is managing to keep go- 
ing, although it’s moral certainty that when these 
two beauties die off some of the old-line boys will 
pin something on Bill — and it won’t be a rose. 

•‘That is the probable story that would have 
been Rill Hohenzollern’s had he been a regular 
citizen of a regular country. There is one other 
alternative. Had his parents persisted in spoiling 
him, he would prohalily ^ave landed in Matteawan 
as a dangerous [)aranoiac. 

it is he serves well to illustrate the terrible re- 
sults that must come from the placing in al>solute 
power of the mentally, morally and spiritually unlit. 
Lots of things can be withstood by lots of people. 
But not even a whole world can stand heredity. 

“Also.” my friend continued, “if Bill’s fellows 
had had sense enough to make him sit in a rose 
bush and sing ‘Pull for the .Shore. Sailors,’ the 
German liners would still be sailing regularly, and 
some millions of men and women that are now 
entirely defunct would be sitting down to a happy 
dinner and believing that life is really a very 
pleasant thing after all. Think it over.” 

I have been. * * * f still am. * * ^ 


FOR NEW RECRUITS 
“I have spent forty years under the flag, and I 
wouldn’t trade my army experience for all the 
gold in the w^orkl. You are going where truth 
and honesty are required above all things. It’s 
a life that lifts you above petty things. There is 
a pleasure in the army life unknown to those out- 
side of it. If you get the right viewpoint in en- 
tering the service you will be happy. Put your 
heart in your work, and remember all the time* 
that the United States has won all her wars. Re- 
member there are two things God always looks 
kindly on — one is the army mule and the other 
the United States. If we had to fight the whole 
world we would win ” — P)rig.-Gcn. Eli 1). Hoyle. 


A TEA AND COFFEE SURVEY 


An Analysis of Present Market Conditions, 
With Some Suggestions as to 
War Time Economies 

TN connection with suggestions as to possible 
* war time economies in the tea and coffee trade, 
which A. W. Shaw’, chairman of the Commercial 
Economy Board of the. Council of National De- 
fense, asked the editor of Thf Tf.a and Coffee 
Tr.ade Journal to submit to that body, a survey 
of trade conditions has just been completed which 
shows some interesting comparisons between the 
pre-war-time markets of 1914 and the markets of 
to-day. 

Generally speaking, there are .ample supplies of 
coffee, and this commodity presents a unique 
spectacle among food products as being the only 
one which shows practically no advance in price 
or which hasn't been manipulated in some fashion. 
Tea, oil the otlicr hand, has suffered at the hands 
of its friends, being made to pay exorbitant 
freight charges and surtaxes to our allies, who 
should 1)0 its protectors, with the result that the 
.American Govoriiincnt clnd the American people 
.are being forced to pay prices out of all reason 
for "the cup that cheers.” Spices are also being 
rudelv treated by the shipping interests and the 
.\merican public is paying the price. 

It wouM seem as it the trade and the public 
must look for relief from the United States Ship- 
ping Board. Tea and spice?, as well as coffee. -are 
in plenteous supply in the countries of origin. 
Brought here in Amcric.an ships at reasonable 
freight rates they should soon again be sold at 
normal prices. 

The: Situation' tn* Tea 
The world’s visible .supply of tea is somewhat 
in excess of what it was in 1914. The crops arc 
larger in Japan, Formosa and Java. They are 
about normal in Ceylon. India and China. 

As regards the stocks of tea in the United 
States at present, generally speaking, they are less 
than in 1914, which was a normal year. Stocks 
in the importers’ hands are light, stocks in the 
jobbers’ hands are light, while the dealers are 
fairly well slocked, except on Ceylons and Indias, 
The prices of all kinds of tea are higher than 
before the dodarafion of hostilities, by from ,^o 
to 75 per cent, and in some cases the advance is 
as much as 150 per cent. Since 1914 Ceylons and 
Indias have more than doubled in price. These 
higher first-hand prices are due to high freighi 
rates, exchanges, higher rates for war risks and 
marine insurance, and scarcity of bottoms. 
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sihly the Tiiost important factor in the increased 
ni ice is the freight rate from the Far East. For 
instance, the freight rate from Colombo figures 
about 16 cents ])er pound net, 'as against a normal 
rate of from to 2 cents. The rate from China 
is about 9 cents, as against a normal rate of 
to 2^ cents. The rate from Formosa figures 
about 8^ cents, as against to 2 cents normal. 
In some cases the freight rate is more per pound 
iban the co.st of tlie tea itself. 

Included in the high freight rates are: First, 
tiic enormously increased valuation of deadweight 
tonnage, which in some cases has advanced from 
§50 to $350 per ton. Scarcity of ships and higher 
prices for materials in new shipbuilding opera- 
tions are largely responsible for the increased 
valuation of the vessel proper. Secomi, there are 
higher salaries and bonuses for officers and crews. 
Third, there is the increased cost of maintenance, 
such as fuel, upkeep material and repairs. Fourth, 
in the case of India and Ceylon leas there is the 
Hritish Government’s surcharge of 50 per cent of 
tile steamship company's rales and an additional 
charge of 10 per cent on all shipinent.s via Cape of 
flood Mope, which is to-day ihe most practical 
route, as the Suez Canal is virtually closed to 
commercial slipping. Tifth, to meet the British 
(iovernment's excess proiii lax of 80 per cent 
Klnp owners perhaps have found it necessary to 
take this charge also into coiiMdcralion when 
fixing freight rates. 

The high price of silver enters into the in- 
creased cost of China lea in no small way, as all 
teas in China are bought and paid for in silver 
coin. 

Under the item "higher ratc-s for. war risks" the 
British charge is 8 per cent, as against the Cnited 
•States Government's War Risk Bureau's charge 
'’I less than half as much. 

As a result of these conditions the consume? 
is now paying from 10 to 30 cents a pound more 
for teas than he was three years ago. The avo- 
retail price of all teas was 37 to 40 cents in 
now it i.s from 40 to (15 cents. 

The heaviest supplies t»t tea are now stored in 
'^ncli producing countrie.s as India, Ceylon and 
.bi\a. although largo stocks are also awaiting 
''bipniont in Uormosa, China and Japan. 

i he greatest problem cmifronting the tea trade 
\merica to-day is how to move Ihe supplies 

'111 the countries of production to our shores. 
*• '.iiairily the United Stales should not be de- 
b' iidcnt on foreign ships for its transport of teas, 
h has .lieen suggested that if an arrangement 
^ be made with England to provide for 
''I nier .sjjacc for tea from Colombo and Cal- 


cutta it would immediately relieve the situation 
here. It has been suggested, further, that the 
snipping space ironi the British Colonies could be 
augmented by a reduction of tonnage allotted to 
other things of which we may now have a rela- 
tively large supply, at least as compared with the 
existing tea scarcity. A precedent is cited in the 
agreement made with England soon after we en- 
tered the war to release large quantities of Aus- 
tralian wool for the United States. 

By supplying our normal requirements for Cey- 
lon and India tea alone, it is pointed out that the 
Government would be able to secure its supplies 
much cheaper. For example, the last navy con- 
tract for Formosa tea was awarded at 29 cents, as 
against 19 cents early in 19x6. Some tea im- 
porters are urging that Ceylon and India teas be. 
used to some extent in place of Formosa because 
01 the greater economy, and also because many 
of the enlisted men, having acquired a liking for 
the Ceylon and India flavor, do not care for 
Formosa tea. If .supplies of Ceylon and India 
tea wore available here, under normal conditions 
tlie prices would be reduced to approximately the 
same as Formosa tea prices, The Ceylon and 
India tea men claim that owing to greater strength 
these British-grown teas will make more cups of 
tea per pound than Formosa teas, and are, there- 
fore, the much more economical purchase. 

In contrast with the freight rates on teas it 
may be noted that the freight on coffee from 
Brazil is now about $2.00 a bag as compared with 
(>5 cents before the war, whereas, the freight on 
tea from Colombo and Calcutta, for example, is 
It' cents per pound, as against 2 cents before the 
war. In other words, tea freights are eight times 
higher than normal, as against coffee rates of only 
tliree limes normal. If Brazil had no ships of her 
own it is altogether likely that we would not 
vnjoy such comparatively advantageous freight 
rates on coffee. Fairly good tea can be purchased 
in Coloml'O for from 12 to 14 cents. The most 
recent 50 per cent advance in freight rates from 
Ceylon makes the difference between the prime 
cost of the tea and the laying-down cost in New 
^'ork fully ifi cents a pound. 

.America is now facing a shortage of tea, but 
thi.s can Me avoided and prices can be restored 
to normal if tlie Shipping Board will make it its 
business to liring about biwer ocean freight rates, 
not alone on the Atlantic, but also on the Pacific. 
If we arc to have price restrictions on .American 
prodiuts for the benefit of all, we should not lose 
this opportunity of inducing allied reciprocity. 

Tea is already the most economical beverage. 
All increase in its consumption is to be looked for 
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witli the spread of the prohibition wave in Amer- 
ica. Tea at 50 cents a pound, properly made, pro- 
duces at least 150 cups, making the cost of each 
cup the trifling sum of one-third of a cent. The 
hood Administration can render the public a great 
service by telling them how cheap u food drink 
tea is and then seeing to it that they get all that 
they need at a reasonable price. 

TiIF. SlTLWTJON IN COFFKE 

The w orld’s visible supply of coffee on July 1, 
1914, was J 1.302,194 bags, and the spot price of 
Rio Xo. 7 was cents. The world’s visible sui)- 
ply on July i, 1917, was 7.793, H24 bags, showing 
a shrinkage of 3.508.370 bags, while the spot price 
of Rio Xo. 7 this July i was tj'/i cents, showing 
an advance of but one-half cent. Samos No. 4 
Allows a falling off of 2)4 cents in the same period. 

Production cxceed.s consumption at this time. 
The world’s visible supply on July 1, iyi6, was 
7.328.374 bags, and on July i, 1917, 7 , 793 . 4*24 bags, 
showing a surplus of 465,450 bags, with a prob- 
able further surplus indicated for the crop year 
of July 1, 1917-1918. However, the surplus slocks 
are only normal for working requirements. On 
the average, the total of the world’s visible supply 
has been less the last three years than the average 
of ten years preceding that time. 

In the United States spot stocks as of July 1, 
1917, were 2,931.492 bags, as compared with 2,001.- 
070 bags on July [. 1914. The invisible supply 
as of July I, 1917, was estimated as being larger 
than for three years past. The heaviest supplies 
are now stored in Santos, Rio and New York. In 
normal times there are big stocks carried in 
Havre, Hamburg, Bremen, Trieste, Antwerp, Am- 
sterdam, Copenhagen, Bordeaux, Marseilles, Lon- 
don and Southampton. Havre. Hamburg and 
Antwerp are the largest carriers of coffee in Eu- 
rope in normal times. Xew York is now the most 
important coffee market in the world, and is 
carrying the excess stock formerly financed in 
London. Prior to the war Xew York was prin- 
cipally a distributing market. 

Green coffee is low in price as compared with 
other food products, because of large crops, and 
also because the Central Empires have been unable 
to purchase as freely as under ordinary conditions. 
The probabilities are that a large portion of their 
usual consumption has been entirely eliminated. 
It is estimated that this falling off in European 
consumption amounts to about 5,000,000 bags. 

The following table shows the average range of 
jobbing prices of the leading coffees coming to 
this market as of July, 1917, compared with July, 
1914. These are the prices charged by the im- 
porting jobbers to the coffee roasters: 


July, 1814 July, 1917 

Rio 7s 8^@ 8H 9}i 

Santos 4s 11^@12 lU ^10}4 

Maracaibo 13!4@14^4 10)i(^ll!/4 

Carac.i5 1154@12 llH@12>i 

Bucaramanga 

Bogotas 12 @14^ 

Mexican 12*^@13 11H@13 

Costa Rica 14 

Cuatcmala 11 ^12 11 @13 

i'adang 21 @23 26 @28 

Mocha 2H>4@21 21 @22 

Abyssinian 19^@20 21) @21 

Java IS @19 2C @ 


Notvvithstaiuliiig the increased cost of all pack- 
ing materials, prices to the consumer on high- 
grade package coffees are practically unchanged, 
this for the reason that the margin of profit is 
considerable. On medium grade package coffees 
prices are somewhat higher than they were in 
1914, despite the fact that the- green coffees are 
lower. The explanation is to be found in the in- 
creased packing costs represented by advances in 
cartons, labels, cans, bags, nails, paper, cases, ink, 
etc. Whether or not these reasons justify some 
present retail package coffee prices, in view of 
the decline in the green coffees used, is a ques- 
tion. Prices on bulk coffees sold out of the store 
arc no higher to-day than in 1914. 

There is not likely to be any shortage of coffee 
during the continuance of the war. On the con- 
trary. the inability to supply the Teutonic Powers 
and the restrictions on shipments to Europe are 
likely to increase the world's visible supply, and, 
granting no interferenee with the working out of 
the law of sup^dy and demand, to depress prices, 
The total crops this year aic reliably estimated to 
he ill exces.s of those of last year by about 4,000,- 
000 bags. In other words, the total crops will 
amount to over 20,000,000 bags, as against last 
year’s 16,000,000 bags. 

'I'he coffee trade of the United States needs to 
learn many economy lessons, because the expen.se 
of doing the coffee business is enormous, ami 
much of it is sheer waste, riierc is lacking the 
mutual confidence and the co-operation which in 
other trades have successfully reduced waste to a 
minimuiTi. It has been suggested that if some 
action designed to parallel that which has unified 
railroad management could he brought about in 
the coffee trade a wonderful saving and an all- 
around improvement would result. 

There is room for some wise economy in the 
use of coffee. If the American housewife could 
be taught to buy her coffee in the bean, grind it 
fine, and make it by the drip process, .she would 
not only get much better coffee, but use less in 
its preparation. Dealers should carry smaller 
stocks and have them frequently replaced in order 
to deliver their coffee in the best possible condi- 
tion. In package coffees the packers would d" 
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to consider the use of less expensive con- 
tJiiners. 

It is just as much an economy for dealers to 
])a( l< and sell coffee in the bean as it is for con- 
sinncrs to buy it that way ami have it freshly 
ground in the shoj) or at home. J^rcslily roasted 
coffee should be freshly ground and carefully 
lirewed. There does not appear to he any ncccs- 
vity for urging a strict economy in the use of 
coffee, unless transportation is materially inter- 
fered with: and this is not looked for, in view of 
the handsome freight rates, the comparative safety 
(if the voyage and sufficient ships to move the 
stocks from the principal sources of supply in 
Soiiili American countries. 

A few suggestions to housewives wlio wish to 
carry their war-time household economies over 
iiilo coffee could he made along these lines ; 

I. Buy your coffee in the bean, 
j. Tn making ni> a Mend it is hotter to sul.sti- 
tutc for Java and Mocha mild coffees from South 
and Central America and blend them with Santos 
or Bourbon Santos from Brazil, in order to reduce 
cost. .Most package and bulk blends are now 
made up in this fa.shion. 

Bulk coffees pnrchasc<l from a reliable <lealer 
arc likely to prove more sntisfact<*ry than man> 
[lackage coffees, unless they arc put np In houses 
jf known standing and responsibility. 

4 Tn purchasing bulk c.fffees if i^ well t'- re- 
member That a full roast will produce better color 
in tile cup. 

5. .\ tine grind permits the exlracting of .dl the 
coffee es.sence, and this effects <a clistinct saving. 

b. Housewives .sh(Hild be lobl to .^ave their eof- 
lee grounds. This bv-pnulnct of the kitclioii, 
hitherto discarded, contains ■i'tim* \:iluable fer- 
tilizer propertie.s. among them a large percentage 
"f nitrogen and a fair anioiini of potassium and 
I’hnsidiorus. material that will rejtlcnisli the soil 
"f any garden. 

I'hK SlTf.ATloN IN Sl*U K.< 

A comparison of the world's .supply of spice.s as 
‘'t July I, 1917. compared with the perioil just 
preceding tile starting of tlie world war in 1014. 
'hiiws an increase in many countries (»f prodiic- 
''"U. and. while the luiropean stocks are niiuli 
ho\er, mime of some items are stored in l.omhm 
duin 'n previous years. 

ith the possible exception of red pepjuTS there 
'' "" surplus of .s|>ice.«. and in the event of the 
Hiitonic and neutral European countries being 
umuiited to till their re(|iiirements there will he 
sliortnge. Stocks are lighter in the United 
•■^Pites than at any time since nccemher. 1015. 


hirst hand prices of black peppers are 50 to 100 
P«r cent higher than in 1915. White peppers are 
50 per cent higher. Gingers show from 50 to 100 
per cent advance, doves 100 per cent and nutmegs 
50 per cent. Retail prices show' on an average 
100 per cent advance over 1914. 

ffhe heaviest supplies are usually stored in 
Havre. I^ndiin, Holland and Denmark. As in 
tea. the problem is one of shipping room, exor- 
bitant freights, exchanges, etc. The supplies are 
to he ii-id and prices will again become more 
nearly normal as soon as the transportation ques- 
tion is settled. 

rile svriter wishes to expre.ss his appreciation 
of valuable assistance rendered him in connection 
with the preparathm of this survey from William 
R. Harris. L. S. Government coffee expert; Hard 
& Rand; William Bayne & Co.: Leon Israel & 
Bros.: Steinwcmler. .Stoffregen & Co.; Edward 
Ahorn: Jardiiie. ^^atheson & Co.: Irwin-Har- 
risons & Crosheld. Inc.: Russell & Co.: Jones 
Bros, Tea Company: .Schorn & Brower. New 
\ork. Edward W'esten Tea & Spice Company: 
Hanlc}' & Kinsdla Coffee & Spice Company; The 
C. F. Blanke Tea Si Coffee Company. St. Louis. 
The Canhy, ,Ach Canby Company. Dayton, S. 
IT. TTolstad &■ Co.. Minneapolis. The James Hcc- 
kin Company. Cincinnati. McCormick & Co., Bal- 
timore. Sprague. Warner S: Co. and The J. C, 
W'hitney Company. Chicago. 


TEA AND COFFEE EMBARGO 
Ifrom a st.\fp correspondent] 
W'.vsHiNOTON, D. C. August 28. 1917.— Coffee, 
tea. cocoa and spices have been put on the export 
embargo H.^t. which me.ans that if any of these 
commodities arc to be e.xported a license will 
have to be obtained. The purpose of this action, 
as explained by President Wilson at the time of 
Issuing the proclamation, is not export prohibi- 
tion. hut merely export control so that "they may 
not be made the occa.sion of benefit to the enemy — 
either directly or indirectly.'' 


THE XhAV CHILD LABOR LAW 

[from Sr.AFP aiRRESPONDENl] 

W ashinoton, D. C.. .\ugust 28. 1917.— The new 
Child Labor Law. which went into effect Septem- 
ber r, and whose provision.s cover children under 
16 years of age. coiit.'iin.s paragraphs on certificate 
.and proof of age. Iiours and days of employment, 
inspections, guaranty and other matters of equal 
importance to those employing children. Copies 
of the law can be obtained from the Department 
of Labor. Whasliington, D. C, L. M. I,, 
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ORIGIN OF OILY COFFEE BEANS 


A Leading Venezuelan Planter States His Be- 
lief That These Commercial Defectives Are 
Due to Malnutrition of the Trees 


I M. H L XTIXGTO>h', vice-president and gen- 
ernl manager of the Branion Estates Com- 
pany, Rubio Venezuela, who is now in New York 
on a visit, has some interesting things to say 
abotU oily or sweaty 
beans, as these com- 
mercial defectives arc 
known to the trade. 
He has carried on 
during the past three 
years an extensive 
series of experiments 
to ascertain the causes 
for oily beans, and 
states that he does not 
subscribe to the belief 
held by some planters 
that they result from a 
defective or diseased 
condition of the trees. 
Rather, he is inclined to think that it might better 
be described as an occasicnal result of some form 
of malnutrition. 

Rese.\rciies into Cause of Oily Reaxs 

In describing his research work, Mr. Hunting- 
ton said : 

"The experiments have necessarily been con- 
flucted by a process of elimination extending over 
various steps in the processing plant, and have 
so far produced only negative results; t. e., it has 
been definitely ascertained that none of the steps 
after fermentation seem to have any effect upon 
the so-called oily beans. Defective or inefficient 
fermentation, while it does not seem to cause the 
defect, unquestionably will result in beans which 
might otherwise escape presenting themselves 
with the characteristic appearance of the oily 
bean in the finished product. 

"Some of the planters in various parts of the 
world have been under the impression that this 
so-called sweaty bean is not a defective bean per 
se, but is rather one which, owing to its dissim- 
ilarity in finish and degree of dryness to the other 
beans in the sample, roasts at a different poini 
and releases its oils more quickly. These men 
have maintained that the oily bean if segregated 
and packed by itself might be acceptable to the 
trade. Apparently these gentlemen have never 
roasted and drunk, or attempted to drink, a sam- 
ple of straight oily ])ean. Its ta.ste and aroma, 
even to the most inexperienced layman, will suf- 
ficiently controvert their assumption. Unques- 
tionably the oily bean is by itself one which can 
not be drunk !)y a clientele possessing any de- 
gree of discrimination : neither can it be said 
that the recent and more rigid insistence by the 
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trade upon a coffee free from oily beans is not 
entirely warranted. 

"The coffee consumer of to-day is more familiar 
with grades and blends than he was twenty years 
ago and demands, and gets, a grade of coffee 
which was then reserved for connoisseurs. Most 
certainly he would refuse a coffee containing 
any considerable portion of sweaty beans and 
the insistence by the Front street trade upon 
coffee free from these is only a reflection of their 
clientele’s opinion.” 

Oily beans are most likely to be found in 
washed Maracaib<.»s and Mexican coffees, and not 
to any appreciable extent in other varieties. This 
is the belief and experience of a leading New 
York coffee roaster, who also advances the sug- 
gestion that oily beans are the result of too heavy 
milling, the more or less soft bean being bruised 
in ihe proce.ss of removing the parchment. 

High Lights of Mr. Huntington's Career 

In the three years Mr. Huntington has been 
identified with coffee he lias established a repu- 
tation as a worker in the interests of coffee gen- 
erally and as a coffee plantation manager. All 
that time he has been with the Bramon liistates 
in Rubio, going there in March, 1914. However, 
he is also well known in engineering circles, hav- 
ing been unusually active in that profession for 
the ten years following his graduation in 1904 
from the University of Nebraska, of which State 
he is a native, having been born at North Bend 
on November 11, 1883. 

Equipped with an engineering degree and a 
government commissioii, Mr. Huntington went 
almost immediately after graduation to the 
Panama Canal, where he served in various grades, 
three years later becoming assistant engineer oi 
maintenance of ways or the Panama Railroad. 
In 1907 and 1908 he was in charge as engineer of 
the construction of highways, bridges and pave- 
ments in the Province of Oriente, in the D. P, W. 
Kcpuhlic of Cuba. He left governmental work in 
1901^ to act as constructing engineer for Marx & 
Windsor, contracting engineers, at Guantanamo, 
Cuba. Entering the Department of Public Works 
of the Dominican Republic in January, 1910, he 
continued there as project engineer in railway 
and highway work, and as chief engineer of tbe 
Cibao district until shortly before going into tin 
coffee business in 1914 m Venezuela. 

During his stay in New York. Mr. Huntingt"n 
is stopping at the National Arts Club, of whicli 
he is a member, as he is of the .Salmagundi, tb' 
Underwriters, the University (of Panama) an'l 
two or three other smaller clubs, He is aU" ' 
member of the .Vmerican Society of Civil Eugo 
neers and the .-\merican Society of Enginecriuu 
Contractors. 
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GUATEMALAN TRADE WITH U. S. 

America Has Taken Nearly All the Coffee 
Produced Since the , Beginning 
of the War 


[SPF.CIAL CORRESPONDENCk] 

Guatemala City, Guatemaij^, Aug. i, 1917. 

G uatemala has suffered much industrial 
depression and financial loss since the war, 
being deprived entirely of its principal markets 
for coffee'— England and Germany. The creation 
of a demand in the United States for Guate- 
malan coffee has helped to relieve the situation, 
but coffee is one of the articles that have not ad- 
vanced materially in price during the past few 
years. 

Tbc districts best suited for growing coffee are 
.Antigua, Barberena, Costa Chuva, Alta Verapaz, 
Costa Cuca, Costa Grande. Pochiita and Tiiinha- 
(lur. In some districts the Guatemala coffee is 
grown at an altitude of 5.000 feet, the product 
being of fine quality, hut extremely limited in 
quantity. Between 50 and 60 per cent of the 
coffee plantations of Guatemala are owned and 
controlled by Germans: only a small proportion 
rcj^rt'scrits American investments. 

For the years of the war the United States has 
taken most of the coffee produced in the Re- 
inihlic ; before the war (/onnany and England 
were the largest purchasers. Shipments are 
financed through hanking and brokerage firms in 
Xcw York. New Orleans and San Francisco, 
which pay for their purchases in drafts on 
unerican l)anks, the holder selling these to money 
brokers of the local Ijanks. who keep their de- 
posits in American gohl and exchange it intn the 
local currency according to their judgment of the 
current rate, 

The purchase of so much of the crop by Ameri- 
can houses in the past two years has tendc<l to 
lower the prices obtained in local currency, as the 
money brokers and the hanking houses have so 
iiiaiiipulated exchange as to heiiefit, while the 
grower has lost. If the United States continues to 
l'n\ most of Guatemala’s coffee it will stimulate 
’E* •'iile of American goods in this Kcptiblic. The 
bnited States purchased $6,500,000 worth of the 
’‘>'al IQ16 crop of 850.570 quintals, valued at 
'i'7.<^25.25o: Holland bought about $f ,000,000 worth. 

S. C. R. 


IVWAMA CACAO EXPORTS BIGGER 
l’-m:ifn:i sent to the United States during I9<b 
' "ut 93,980 pounds of cacao more than in 
' total of 359,455 pounds. 


TIN PLATE IS STILL SCARCE 


A Census of Fifteen of the Leading Producers 
Shows There Is Urgent Need for 
Using Substitute Containers 

DRACTICALLV all the tin plate that can be 
^ pro<tuced this year and in the first two 
months of 1918 in the United States has already 
been contracted for to be delivered during 1917, 
according to a census just completed by the Bu- 
rc-aii of Foreign and Domestic Commerce. This 
report, w'hich is ba.sed upon returns from fifteen 
of the leading tin plate producers in thi.s country, 
iiKlicate.s an increase of approximately 25 per 
cent in domestic production over 1916, and that 
thi.s year’s production for export is about one- 
ten tli of the total output. 

The actual census figures show in terms of base 
boxes a production of 20,271,683 in 1914. 22,925,- 
437 in 1915. 26.979,994 in 1916, and approximately 
32.898,597 boxes in 1917. The number of base 
boxes contracted for delivery during the first 
half of 1917 and not shipped June 30 is given as 
2.424.261 boxes for the domestic trade and 982.- 
084 boxes for export. The number contracted 
tor delivery during the .second half of T917 is 
placed at 13.747.730 boxes for domestic trade and 
T. 346.293 boxes for export. The total obligations 
of the mills for delivery during the last half of 
this year is given as 18,501,218 boxes, and the 
estimated production for export this year is ap- 
proxiinatclv 3.405.071 boxes. 

The Government points out that there is very 
urgent need that substitutes for tin plate be used 
to the greatest extent possible, as the War and 
Navy Departments' demands upon the steel in- 
dustry are continually growing heavier, and may 
at any time cause decreased nllotmcnts of the tin 
plate producers, thereby resulting in diminished 
{production. 

Our European allies have felt the lack of tin 
plate for some time, and are considering the 
availability of fiber and paper cans as substitutes 
to meet the shortage in those countries. The 
Government's census also develops that paper 
and fiber containers have won wide favor in all 
trades in this country, with a consequent saving 
of tin for other purposes 


BUMPER RICE CROP IN BRAZIL 
The State of Sao Paulo. Brazil, will produce in 
1917 a greater crop of rice than even the record 
yield of last season, according to official statis- 
tics recently published there. The 1915-16 pro- 
duction was 5.520,028 hiisliels. 



230 


THE TEA AND COFFEE TRADE ' JOURNAL 


September, T91; 


BOOKS RECENTLY RECEIVED 

Brief Reviews of Business and Other Publica- 
tions Coming to the Editor’s Desk 

D FLOW will be found brief comments on re- 
^ cently published business books sent to the 
editor for review. The contents of each are pre- 
sented in digest form, so that busy men can tell 
quickly if they are interested. 

A Useful Aovertisino Book 
Aiivkrtisint. — StLLiNii TKF. Cox.suMER. By John 
Lee Mahin. Xew York. Doubleday, Page & 
Co., for the Associated Advertising Clubs of 
the World, and to be obtained from the author 
at 4 East Thirty-ninth street, Xew York. 298 
pages, illustrated. $4.00 net. 

I'his volume, which is the work of one of the 
best-known and most highly regarded advertising 
men in the country, is the outgrowth of a series 
of lectures delivered by the author at the Xorth- 
western University, and presents a comprehensive 
survey of modern advertising in every field. It 
contains many specimen advertisements, with con- 
structive criticisms of each. Among the subjects 
discussed are: How Markets Benellt Both Con- 
sumer and Producer: How a Salesman Becomes a 
Producer: The Tooi> of .\dvcrtising; Advertising 
Mediums : Building and Testing an .Advertise- 
ment; .\ppHcation of Five Tests; .Advertising and 
Selling Through the Ordinary Channels: Retail 
.^dvcrtisi^g (Preparation, Methods and Me- 
diums) : Price Maintenance: Co-operation Be- 
tween Salesmen and .Advertising; .Advertising 
Opportunities: Mail Order .Advertising; National 
.Advertising and Exclusive Dealers: Trade 
Marks: Prestige-Building .Advertising, etc. 


F.\ct Book, for .Advertisers 
M.^HI^'■s .Advertising Dat.^ Book. By John Lee 
^[ahi^. Xew York. 4 East Thirty-ninth street. 
260 pages, bound in black leather, vest pocket 
size. $2.00 net. 

This is a useful handbook containing facts, fig- 
ures. formulas, methods and statistics which every 
business man and advertiser will find convenient to 
have near at hand throughout the business day. 
The volume, which can be slipped into a vest 
pocket, contains information that cannot be found 
elsewhere without much laborious research. 


.A Co5T.\ Rican Nature Book 
.A Yk.\k of Costa Rican Natural History. By 
.A. S. and P. P. Calvert. New York. The 
Macmillan Company. 577 pages, with maps 
and illustrations and index. $3.00 net. 

This book pictures Costa Rica and its natural 
history before the influences of the Panama Canal 
v\ere begun to I)e felt there, and serves as an in- 
troduction to a fascinating country. The text is 
addressed to general readers, and in some of the 
chapters arc passages describing coffee and cacao 
plantations and cultural methods as well as pic- 
turesque glimpses of native habits, customs and 
costumes. It deals comprehensively with the flora 
and fauna in non-tecbnical language. 


A Book for Coffee Planters 
Cultivation and Preparation of Coffee. By 
Jose P. Ugarte. 124 pages; 26 illustrations. 

This book, intended primarily for coffee plant 
ers. is well written and interesting, and describes 
the various operations in connection with coffee 
planting, tree pests and diseases, with remarks on 
pulping, fermenting, washing, drying, hulling, pol- 
ishing and grading. The author bases his remark.-, 
on his experience in Mexico and Central America. 


TEA AND COFFEE TAX REJECTED 

Senate Revises Revenue Bill to Exclude Tea. 

Coflee, Cocoa and Sugar from Taxa- 
tion for War Purposes 

A LL reference to taxation on tea. coffee, cocoa 
and sugar was eliminated from the War 
Revenue Rill by the Senate, which passed tile 
hill on Septenffier 10. The recommendations of 
ilie Senate Finance Committee on these coin* 
modities were rejected in their entirety by a sub- 
stantial majoriiy, and it is declared that in view 
of the fact that the House Bill did not contain 
consumption taxes on tea, coffee, cocoa and sugar 
there is little likelihood of their being reimposed 
in conference. 

Fix.xi. .Actiox Expeutf.d in Two Weeks 
The hill now goes to a joint conference com- 
mittee, compo.sed of five or six ranking meml)er< 
of the House Ways and Means Committee and 
the Senate Finance Committee. It is predicted in 
Washington that the bill will r«miain in confer- 
ence for at least two weeks. Some of tlie Homn' 
leaders have shown marked opposition to the 
Senate draft, and it is expected that considernhic 
trouble will be experienced in reaching an agree- 
ment speedily. 

The proposed tax on alcohol, which concerns 
the flavoring extract trade, calls for a levy "f 
$1.10 per proof gallon, or wine gallon when bcl 'W 
proof, in addition to the tax already imposed by 
law, the tax to be paiil by the distiller or importer 
when withdrawn from bond. 

The United States Treasury Department 
notified its customs collectors of the adoption 
of 7.61 pounds as the conventional weight of :i 
gallon of olive oil. 


Shanghai, China, exported last year 251, 349.^'“' 
pounds of peanuts in the kernel, 9,332,533 pounds 
in the shell and 44,302,533 pounds of peanut "i!. 
ami also shipped 124,401 Ions of rice, 29,651. 2'n 
pounds of black tea and .3949.St200 poumF 
green tea. 



THE PRACTICAL COFFEE ROASTER 

H A department discussing coffee-roasting problems and matters of timely 
interest to wholesale coffee roasters, with all the news of the field. Subscribers’ 
questions of general trade interest will be answered here free of charge. 


TALKS TO COFFEE BUYERS 

A Series of Discussions of Coffee Problems 
Designed to be Helpful to Wholesale 
and Retail Coffee Distributers 


By WjLU.\M B. H.srris 

CutTee Ivxpert, L'. S. Departmenl of Agriculture. 

New York 

No. 13— WINDOW DISPLAYS 
A TTR.\CTIVE window displays form one of 
^ the best means of advertising at the com- 
mand of the grocer and one of the least expen- 
sive. .A glance at department store windows and 
at the changes that have been niaile in old store 
fronts is all that is necessary to convince any 
widt'-awake merchant of the advertising asset he 
posse, sses in a good frontage. 

In the first place, th.e wiinlow itself should be 
made; attractive. Small panes of poor glass should 
lie rejilnced with larger panes of plate. The in- 
terior of the window should be large enougli to 
permit of a good display. 

St.\KT Di.-Si’LAY Skriks v\ mi Okeen Cofi-ee 

I he most logical start would be with green 
cuffee in original bags when it is possible. Where 
the dealer buys only the roasted product it may 
he impossible for him to secure colTecs in the 
'iriginal package, lie can. however, and at a 
n<iminal cost, purchase coffee hags, inat.s or 
I'uiulles wliich can easily he made up in the form 
dummies, round samples of the coffees 
■'h.ijipt'd in llie various containers can ho ordered 
tr-'in the wholesale house that regularly supplies 
him. In this way the dealer will hnd he can secure 
‘‘mple material for starting very effective window 
dbplay.s. This material, with a little care, can he 
"'‘‘H many times in various ways, so that the 
'"'all original cost, if apportioned, amounts to 
I'l'actically nothing. 

h'dlow the green coffee with a window full of 
roasted berries. This should be a display of 
^'dk ailTees, giving the public the idea of volume. 

’vw small pans of green coffee may be used 
'dvvtively by way of contrast. Photographs of 
' roasting plants, showing machinery in 


operation, are easily obtained and will increase the 
interest in the display. A very good centerpiece 
is a new barrel, nicely lined with blue paper, 
turned on its side with the roasted coffee spilled 

out 

Disrt.wixc; P.alkage Br.wps of Coffee 
I he next step would be a window of package 
brands. One particular brand should be given 
prominence and other packages used for decora- 
tive purposes. The process of weighing, packing 
and labeling where carried on in the window 
always attracts attention, and consequently makes 
a very effective form of advertising. Where the 
grocer handles advertised package l)rands many 
elaborate forms of window display are furnished 
by the shipper, which are simply arranged accord- 
ing to instructions. 

The retailer, thcrefnre. need never be at a loss 
for material or suggestions for advertising the 
coffees he has on his shelves, fie should change 
displays frequently; in fact, each should only run 
a few days, and everything about the window 
should he kept ahsoluiely clean. 


COI-FEK ROASTERS' STAND ON TAX 
The war tax questionnaire sent out in July by 
the National Coffee Roa.sters' .Xssociatiem re- 
sulted in 1 17 replies, 70 per cent of which, ac- 
cording to Secretary George W. Toms, were op- 
IKised to any tax on coffee and favoring a strong 
protest. Twenty-five per cent of the replies were 
not op|)(‘sed to a ■TeasonRl)le’' tax. ami 5 per 
cent were in favor of taxation. 

The exerutive coniniittee considered the re- 
turns at a meeting held August 0 and decided 
it was "best not to undertake a widespread and 
general plan of opposition to a tax, but to en- 
deavor through the officer.^ and the attorney in 
Washington to o!>iain if possible a reduction in 
the rate of taxation as at present in the bill." 


JAMAICAN COFFEE AND COCOA 
During the first six months of 1917 Jamaica 
sent to the United States 17,141 cwt. of coffee and 
7._»54 cwt. of cocoa. 
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ANOTHER COFFEE PROPAGANDA? 

New York Advertising Agency Claims to Have 
Been Promised $200,000 from Brazil as a 
Publicity Fund — Confirmation Lacking 

S OME months ago it was runjored that the In- 
ternational Advertising Corporation, with of- 
fices in Brooklyn, N. Y., and Brazil, had inter- 
ested the Brazil authorities in a coffee advertis- 
ing plan designed to supplant the one presented 
by the National Coffee Roasters' Association. In- 
vestigation failed to show that the plan had much 
merit or that it was being seriously considered 
by Brazil. The ty-m's address then was 73 Fur- 
man street, Brooklyn. When approached by this 
paper at tlrat time a statement of their plait was 
promised but never niaterialized. 

Concession Seccred from Brazil 
Until recently nothing more was heard con- 
cerning the company, but within the past few 
weeks it has again showed signs of acitivily. A 
representatit e has been calling upon N'ew York 
coffee importing houses endeavoring to interest 
them in the proposition. This party claimed to 
have secured a concession from the Federal (iov- 
ernment granting his agency the use of an ex- 
hibition building at Rio in which to show 
products of .American maiiiifactitre. As part of 
the plan the company is to maintain an exhibition 
of Brazil products in New York. The -New York 
rejiresentative of the company is understood to be 
showing a letter signed by Dr. H. C. dc Marlins 
Pinheiro, Brazil Consul General at Xcw Aork, 
stating that the concession has been duly granted. 

The professed object of the solicitor when ap- 
proaching New York houses is to interest them 
in the exhibition plan, asking firms with Brazil 
connections to act as sales agents. The solicitor, 
however, mentions, incidentally, that the corpora- 
tion has been promised a fniiil of $200,000 from 
Brazil with which to promote the sale of Brazil 
coffee in the United States, and it is believed in 
the trade that the real object of the firm's solici- 
tations in this country is to secure liacking for 
the proposed propaganda and to enable them to 
state that they have the support of the .American 
coffee trade. Those who ought to know state that 
Brazil has not promised to contribute to the ad- 
vertising fund. 

Fi.aborate Profala.siia I’l.AN 
The propaganda plan is an elaborate one, em- 
bodying the estahlishraem of coffee-roasting 
plants throughout the country where the coffee 
will be sold as the product of Brazil. 

A representative of this paper railed at the 


present office of the concern, at 5<j Pearl street, 
New York, hut was unable to secure an interview 
with any one connected with the firm. They ap- 
pear to have only desk room at this address, and 
Luke Stephen Clark, president of the corporation, 
was not to be found, .it being stated that he was 
out of the city indefinitely. Statements of the 
mercantile credit reporting associations fail In 
throw any light on the corporation’s standing. 


PREMIUM PLAN UNDER FIRE 


Complaint Has Been Lodged with the Federal 
Trade Commission, Which Is Investigat- 
ing the Methods Now in Use 

T he attention of the Federal Trade Commis- 
sion has been directed to a premium scheme 
said to savor of lottery and being used by certain 
companies packing teas and coffees. The plan nb- 
iected to is generally known as "Unequal Value 
Premiums with Equal 'A’alue Purchases," con- 
sisting of giving a lOO-piece dish assortment with 
100 packages of coffee, each package containing 
a number or description of the dish to which the 
purchaser of the package is entitled. Some 
dishes are comparatively cheap and others ex- 
pensive. and the fact that their distribution is by 
chance is said to constitute the lottery. 

It is further alleged in the complaint that some 
of tlic eompaiiics employing the scheme designate 
the packages of coffee which draw the more valu- 
able premiums, .so that the retailer will be able 
to manipulate the giving of the premiums to 
suit his own inclinations. 

The F'cdcral Trade Commission has written to 
Some ineiidiers of the National Coffee Roasters 
.Association, citing the points in the complaint 
and askin.g for descriptions of the premium sys- 
tems in use In each coffee roaster and packer, as 
well as the advertising matter used in connection 
with iheiii. The association has urged the mcm- 
hers to respond promptly. 

One mcniher of the association whose name lias 
not been divulged wrote the commission as fol- 
lows : 

''The prciiiiiiMi idea on coffee, tea, spices, bak- 
ing powders and many other articles in tlie 
grocery line * * * ♦ is a great nuisance and ofuii 
almost a fraud. The peddlers are the worst- 
» « * * Several States have passed laws to pro- 
hibit prcmiiuii.s, but so far have not been able m 
accomplish much. This is a very important tra it 
abuse, and we hope you -will take up the ni.iil'’ 
thoroughly.” 

The ‘Too-dish assortment” plan of premie 
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i:i\nig has not been looked upon with favor by 
t)u- representative coffee houses. It is not thought 
t!i:ii the commission has any idea of interference 
with the legitimate use of premiums, and those 
who are using premiums in right fashion are not 
at all in sym|)alhy with the intolerant viewpoint 
ONpressed by the roaster quoted al)ove. 'I'licse 
men say that premiums properly employed are 
nnt a nuisance and never a fraud, but on the 
contrary they offer the logical way to get back 
coffee business, i)ecause they are good ad- 
vertising and place a correct valuation on good 
will and continued patronage. 


WHO’S WHO IN THE TRADE 


An Appreciation of John Witherspoon, Presi- 
dent of the Fort Smith Coffee Company 


T OIIN WITHERSPOON, president of the Fort 
J Smith Coffee Company, Fort Smith. Ark., is 
one of the successful coffee roasters of the South- 
west. In thirteen years he has built up a large 
and flourishing organi 7 atloii, distributing through- 
out several Southern and Western Stales and 
employing more than 40 salesmen. 

While promineiu in business circles of the 
South for many years, Mr. Witherspoon was 
not generally known among the coffee roasters in 
other sections until 1912, when he visited Brazil 
as a guest of that country in company with sev- 
eral other members of the National Coffee Roast- 
ers' Association. During the trip his fellows 
learned to have high regard for his character and 
aliility. The itinerary included some of the large 
coffee plantations of Brazil, and the visitors se- 
cured a good, first-hand knowledge >>f how cof- 
fee is cultivated and prepared for market. 

Mr. Witherspoon was born March 27, at 
Arkadelphia, Ark., and began liis business ex- 
perience as a traveling salesman, this being the 
groundwork for his later sncces.ses. lie entered 
the tnerchandise brokerage business in 1895. open- 
ing an establi.shment of his t)wn. which he built 
up into one of the largest in Fort Smith. 

ilic coffee busine.ss attracted Mr. Witherspoon 
iu 1904, he establishing the Fort Smith Coffee 
i ompany in that year. .At first the firm devoted 
uself exclusively lo roasting coffee lor three 
\\lu)lesale grocery concerns, which were inte*'- 
'''ted in the company. After about two Years. 

Witherspoon began lo expand the business 
""111 to-day this company is one of the leading 
'''hnlesale coffee roasters of the Soulliwest. 

The coffee business is but one of Mr. Withcr- 
■I' lons many commercial activities. He is an 
' ^traordinarily capable execnXive. It is his policy 


to build up a dependable organization, free him- 
self from the details of management and act 
largely in an advisory capacity. Working along 
these lines he lieads a brokerage business and a 
fruit-jobbing concern in addition to his coffee 
interests. He is also iduititled witii one of the 
large.st hanks of Fort Smith, a hotel company, a 
cemetery association, a wholesale grocery, a build- 
ing firm, a land company, a fire protection or- 
ganization and various other corporations. 

Mr. Witherspoon was married in 1895 to Laura 
Davis, daughter of the late P. R. Davis, founder 
of the Reynolds, Fkivis Grocery Company, a large 
wholesale grocer. He has one child, Sara, who 
constitutes one of his chief joys in life. She at- 
tends a private school in New York City, and as a 
consequence Mr. Witherspoon is a frequent visi- 
tor to the metropolis. 

Like most successful business men, Mr. Wither- 
s|)(K»n is a believer in the association idea and is 
a regular attemlant at the National Coffee 
Roasters' Association conventions. He is prom- 
inent in the social life of Fort Smith and is a 
great g(df enthusiast. 


GERMANY STILL OBTAINS COFFEE 
In the data turned over to the United States 
(jovernment by the British authorities for the 
former’s guidance in determining its export con- 
trol policy appears the statement that Germany 
obtained from Scandinavia and Holland at least 
58,500 tons of coffee during 1916 and I2,COO tons 
of sugar. 


COFFEE IN BRITISH EAST AFRICA 
T!ie total area devoted to coffee in British East 
Airica had increased by the end of 1916 to more 
than 7.1XX) acres and in Uganda to 9.000. Prices 
of tlie British East .Africa coffee, which is of 
the .irabii'a variety, during the year in London 
ranged from i.s'-j to 18I j cents per pound, Sv')me- 
what more than Uganda coffee brought. 


RICK PRICES ADVANCING IN JAPAN 
Rice reached the highest price ever recorded in 
Japan early in July when quoted in Tokyo at 
a bushel, which is 4 cents higher than the 
previous record made in igi2. Further advances 
were expected at the time. 


MACASSAR COl'FFE EXPORTS DECLINE 
Exports of coffee from Macassar, Celebes, 
Netherlands East Indies, during 1916 were 2,642,- 
220 pounds, as compared with 6,540,920 pounds in 

1913- 
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LONDON TEA MEN AROUSED 


China Association Assails Board of Trade 
for Holding Up Shipments of 
Tea After Arrival 


( 1:^ PF.C lAL rORRESPONDF.NCF.] 

London. Hncland. Aug. i, 1917- 
/KRV arbitrary treatment,” is the expression 
’ used by F. Anderson, cliairinan of the 
China Association, at a meeting \estcrda> in con- 
nection with shipments of China tea wliich had 
been arranged before the announcement of a pro- 
hibition of imports into the United Kingdom, and 
have been held up by the Board of Trade on their 
arrival without previous warning to the mer- 
chants involved. 

Tea iMPoi’NUK.n \t LoNr>oN Dock.'' 

"Certain quantities of tea,*’ said Chairman An- 
derson, “which bad already been paid for by 
British firms in China were in course of shipment. 
Exchange and freight had been settled for. The 
firms applied to the Consulate for advice as to 
what should be done under the circumstances. 
The consular officials had no instructions and 
could give no information. .A.s there was not 
time to spare the firms shipped the tea to London 
and registered affidavits that it had hren paid for 
by them before the date of prohibition. On its 
arrival in London the Board of Trade refused to 
allow any of it to be delivered, and it has all been 
impounded at the London docks tor over^two 
months. 

‘The Board of Trade give as their reason for 
refusing to pass the tea that it was not paid for 
by the consignees in England before the date of 
prohibition ; they said that if the firms had paid 
for the tea in London they would allow it to he 
delivered. It cannot be sold on the market, and 
the capital invested in it is withdrawn from 
trade.” 

rommcTiting on the situation, the London Times 
says : 

"Since it was clearly impossible for a firm in 
London to pav for tea in course of shipment in 
order to forestall a prohibition of which no notice 
had been given, this claim on the part of the 
Board of Trade appears to be utterly unrea.son- 
able. Xor is it easy to see what justification there 
can be for making the tea itself useless to anybody 
when it has arrived in this country.” 


TEA REPORT FOR 1916-17 


Statistics Showing the Quantities and Various 
Kinds Passed and Rejected During the 
Fiscal Year Ended June 30, 1917 


T he outstanding feature of the Supervising Tea 
Examiner’s annual report for the fiscal year 
ended June 30. 1917. was that of the 105.981,15s 
pounds of tea examined at the ports of the .seven 
tea districts in this country only 954425 pouneb, 
were rejected. Of the.se rejects only 3.752 pounds 
were so classified because of facing or color, and 
they were all green Ping Sucys. Last year the 
rejections totaled 1.768,573 pounds, of which 209,- 
362 pounds were for facing or color, 

.Among the rejections for iiuality appear For- 
mosa Oolong. 18.917 pound.s: China Congou, 263.- 
312 pounds; Jndias and Ceylons, 17.757 pounds: 
green Ping Suey. 6.125 pounds: Japan, 5.876 
pounds: Japan dust. 610.387 pounds, and Canton 
Oolong. 26.151 pounds. 

The varieties imported in the largest quantities 
during the year were Japan, 31.754,960 pounds: 
India and Ceylon. 28.482.564 pouiuL, and Formosa 
Oolong. 19.379.755 pounds. Java teas to rlic 
amount of 2.140,281 pounds were examined atul 
passed without a single rejection, as were i.opi,- 
252 pounds of I'oochow Oolong. 

Puget Sound now stands first among the 
.\mcrican ports of entry for tea. 32,107,891 pounds 
having been examined there during the year. 
\ew York is next with 31,837.76.5 pounds, whik' 
Chicago ranks third with 16,162.102 pounds. San 
Francisco receive<l 12,855.475 pounds, Boston 
8.137,029 pounds, St. Paul 4.502.728 pounds, and 
Honolulu 378.170 pounds. The largest amount 
was rejected at Chicago. 579.570 pounds, 

York rejected the next largest quantity. 251.074 
pounds. 

GERMAX SUBSTITUTES FOR TEA 
Haus-tee and Wald-tee are the names of i''.''' 
tea substitutes used in Germany, they being ma k 
principally from blackberry and strawberry lea\''' 
with caffein solution added to give some rentin''' - 
of the taste of the real leaf. 
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the shanghai tea trade 

Total Decline in Exports About 1 7,000.000 

Pounds, High Freight Rates and Ex- 
change Impeding Shipments 

[si't'CIAL CORRESPONDF.NCR] 

Shanghai, China, June ii, 1917. 

I N igi6 the United States for the tirst time took 
1 the lead in the aggregate trade between 
Shaniiliai and any other one country, England and 
Ia[iaii ranking second and third, respectively. If 
'>hips had been available to transport freight at 
reasonable rates the total of Anicrican-Shanghai 
commerce in 1916 would have been much greater. 

Bad Vrar for Shanghai T|'1.\ Merchants 
lixports of black tea decreased by 6,758,933 
pounds and green tea by -',052,133 pounds; the 
total decline in all varieties was 16,873,733 pounds. 
Of black tea the United States took in 1916 6,940,- 
00c pounds, which is an increase over 1915 of 
1,918,133 pounds, of green tea 8.541.667 pounds, 
which is 3,156,667 pounds less than in the pre- 
ceding year, and 800,533 pounds of leaf, tablet 
and dust tea, as compared with 400 pounds in 
1915. The total exports of all kinds of tea to all 
countries last year reached ii4,697d'00 pounds, 
which, compared with I4i.57i.333 pounds in 1915. 
'hows :t falling off of about 17,000.000 pounds. 

During the year many more .American inanufac- 
tui'crs and exporters in various lines established 
connections in Shanghai, and some sent their 
personal representatives in investigate conditions 
or to co-operate with their appointed agents. 
Several prominent .American firms opened offices 
licre. 

Light tea crops and consequent high prices 
charged l)y growers resulted in a los.< to the 
wholc.snlc traders of Shanghai. Sliipmcnls were 
affected also by the high exchange and freight 
rates, its buyers generally expect quotations c. i- f- 
port of destination. t • S. 


XEW TEA SHIPS FOR JAPAN 
1 he first of tlie fifteen vc.ssels contracted for 
by the Osaka Slio.sen Kai.slia, alt of which are to 
be afloat before January, 1919, was launched July 
r at the Osaka Iron Works. It i.s a 12,000-ton 
'‘ sse!. and will be placed on the Taeoma-Hong- 
koii” run and will probably carry large cargoes 
"I tea. 

During the half year ended June 30, IQI7» 
■"lirty-one other merchanlnien. aggregating 108,- 
.'55 tons, and each exceeding 5.000 tons, were 


built ill various Japanese shipyards. The For- 
mosa Chamber of Commerce reports that during 
the following month of July more than 25,000 tons 
of shipping were added to Japan's merchant 
marine, and that there are now more than 300 
Japanese merchant vessels, each having a tonnage 
of 1,000 tons or more. The total tonnage is esti- 
mated at 1. 000.000 tons. 

CIIIXESF TEA DIRECT TO CONSUMER 
The China Tea Company, Ltd., has been or- 
ganized in Shanghai for the purpose of dealing 
direct with .\nierican tea consumers. This is the 
first effort of the kind that has been made by a 
Cliinese company, using modern machinery on its 
tea plantations, to carry on a direct business. Tlie 
company has five registered brands of tea to offer 
in quarter, hall and one-pound packages, all ot 
which are to be packed in China and distributed 
ill original packages (mly. 

The Chinese tea merchants of Shanghai think 
that they should display greater activities in pro- 
moting the sale 01 Chinese tea, and to that end 
an advertising campaign featuring the small pack- 
age is t'cing inaugurated. 

CRITICISES JAPAXESK TEA SHIPPER 
The Nippon Vusen Kaisha. one of the leading 
steamship lines carrying tea and general cargoes 
from Japan to the I nited States, has been as- 
sailed by tlie Jiji. a prominent newspaper in 
Japan, on the score of its paying 70 per cent per 
annum in dividends while still under Government 
protection. Tlie Jiji maintains Government pro- 
tection is intended simply to render a company 
self-''iipporting and "should cease the instant a 
corporation is able to pay substantial dividends,' 

A RhXOHi) JAPAN TEA CARGO 
The Shhuka Maru, of the Nippon Steamship 
Company, arrived early in .August at Seattle from 
Yokohama with 21.398 packages of tea. each aver- 
aging 85 pounds. The cargo is 3.215 packages 
larger than the shipment brought in by the Tamba 
Mont, which established a previous season's 
record. 


BRITONS URGE SUGARLESS TEA 
Tea drinker.s in Great Britain are being urged 
to forego sugar ami milk in their tea as a means 
of eon.scrving Mipplies. It is ]>ointcd out that 317.- 
ixx),ooo pounds of tea were consumed in 1015. 
whieli would mean tlie use of 480.000 tons of 
sugar and 541,000.000 gallons of milk if every tea 
drinker used them. 



SPICES AND EXTRACTS 

^ A department of particular interest to spice importers, grinders and 
dealers and to manufacturers of flavoring extracts, perfumes and toilet prepara- 
tions. 


BUYING EXTRACT SUPPLIES 


Talks on the Origin of Raw Materials, with 
Instructions for Establishing Their 
Claims to Purity 

Bv Dr. V. A. Fryer 
No. 8 — OIL OF CLOVES 
IL of cloves is obtained by distillation from 
the dried flower buds of the clove tree 
{llugcfiid orouiafica). This tree is a native of 
the Molucca Islands, but is now cultivated in 
various parts of the tropical world, having been 
introduced at different periods into the Islands of 
Mauritius. Bourbon, Zanzibar and Sumatra, as 
well as tropical Africa. Cayenne and the West 
Indies. 

The clove is a small and very liandsomc ever- 
green tree. The flowers, which arc of a beautiful 
rosy color and possess a strong and very pleasing 
odor, blossom throughout the year. The leaves, 
of a shining green color, are very fragrant when 
bruised. 

How Cloves Are H.m<vksth» 

As soon as the buds change from' green to red 
they are either picked by hand or l^caten from the 
branches with long bamboo poles and collected on 
cloths spread beneath the trees. They are then 
dried by exposure to' the sun, or in some localities 
by being dipped in boiling water, ami afterwards 
exposed to smoke before being exposed to the 
sun. 

The clove tree begins to l)ear buds in the sixth 
or seventh year, and thereafter two crops arc gath- 
ered annually, the production increasing yearly; 
the tree, it is stated, continuing to yield up to a 
hundred years. The different varieties of cloves 
are known by the names of the localilk’s of their 
growth, such as Penang, .\mboyna, Zanzibar, etc. 
The best clo\es are thick, heavy, brittle and rich 
dark brown in color, exuding a small amount of 
oil on being pressed or scraped with the linger 
nail. They are sometimes mixed with cloves 
from which the oil has been distilled, or with 
light, soft or pale cloves of inferior taste and 
odor. Clove stem.s, too, are frequently present in 
small quantities. 


How Oil of Cloves is Obtained 

Oil of cloves can be obtained from either the 
buds or stalks. The buds, however, being very 
rich in oil. are always employed in this country, 
the yield being sometimes as high as li per cent. 
It is produced by distilling the bruised cloves 
with water to which salt has been added in order 
to raise the boiling point. The watery distillate 
from which the oil has been separated should be 
repeatedly returneil to the still and distilled 
again. If the cloves have been properly bruised, 
three or four repetitions will be sufficient, but if 
the powder is very coarse still more repetitions 
will be required. 

Oil of cloves when fresh is clear, fluid and 
almost colorless, but becomes darker with age or 
exposure, and (inally reddish l)rown in color. Its 
specific gravity varies from to i.oOo at 77 

degrees F. It is one of the least volatile of the 
essential oils. It dissolves freely in alcohol, the 
solution having a slight acid reaction. The oil 
consists mainly of eugcnol, not less than 80 per 
cent hv volume, d'his is the true flavoring princi* 
]ile of the oil, and when isolated can he used for 
ihc same purposes as the oil. Eugenol can lie 
jiroduced synthetically from other sources, but is 
extracted in large quantities from oil of cloves, 
and used as the starting point in the building 
up of artilktal vanillin. 

Tiik Chief ADn.iKR.vs rs 

The chief adulterants of oil of cloves are fixed 
oils. Otis of allspice and capaiba. The determina- 
tion of the boiling point and the specific graviiy 
are usually sufficient for detecting most adultera- 
tions. the pure oil varying in specific gravity from 
i.o,u to i-obo* the boiling point being fruni 
464 degrees i’. to 49! degrees I'. 

If the suspected oil iic treated with an alcoholic 
solution of potassa the odor of cloves disappemv 
and the nature of the adulterant may in that way 
he detected; also the fact that it congeals intn 1 
crystalline mass with the above solution ' > 
potassa is a good criterion of its purity. 


A BUSINESS DEVELOPER 

John E. King Coffee Company, Detroit. Mich., writ' 
**Your magazine has been a real factor in tlie oev 
ment of my business.” 
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mustard seed of eastern SICILY 
The mustard seed rn)p of Kjistern vSicily for 
tile present season is nuich below normal, and 
prices arc higher, with prospects of further ad- 
vance. In June, 1916, crop sce<!s were selling at 
approximately $i.U35 per cwt. f. o. h. Catania, 
while about July i a 500-bag lot of the 1917 crop 
sold at $15.80 per cwt. Further advances are 
looked for. Export of mustard seed has been 
restricted, but the United .States is one of the few 
countries to which export is not prohibited. 

GROCERY TRADE DIGEST 

^The most important news happenings 
of the month boiled down for busy readers. 


X.mion's Mekch.n.nts Endorse Food Control 
Sixty-livc thousand merchants, nianv of whom 
were grocers, endorsed the Federal Foo<l .\d- 
inini.stration at a recent meeting of the executive 
committee of the Conference of Independent Re- 
tailers at their New York headquarters. The\ 
agreed to reduce prices to the lowest practica* 
Itle level, to oppose overstocking tor speculative 
juirposes, to co-operate in delivery, to curtail the 
return privilege, :o cconomUe in string, paper, 
packing and packages, and went on record as 
favoring tlie elimitiation of trading stamps and 
coupons. 


Hoover Pi.k.vds. ■’Usk Lks> Siuak" 
Herbert Hoover urges a reduced consumption 
of sugar, so that a threatened shortage in Allied 
countries may he averted. There are normal 
sttK:ks in produchig centers, but there is a lack of 
ship.s to move them: lienee, the Hoover plea, 
"Use Less Sugar." 


A SlTFU'IENT Sri’DI.Y OF (il..\S.S J.VRS 
I he Department of .Agriculture recently slated 
that there will he emvugh glass jars, new and old 
tt>geiher, to care for the hulk of the season's 
perishalile fruits and vegclaMes, despite trade 
reports to the contrary. 


New Sales Mana(;kk eok Lxise-Wiles 
George C, Macdonald has been appointed sales 
manager of the New York plant of the Loose- 
lies Biscuit Conipaiu. He was previously 
country and sales agency manager. C. K. Wood- 
bridge has resigned as general sales manager and 
•s now in a similar capacity with the Kellogg 
IToducts Company, Inc., Buffalo, N. Y. 
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Wnoi.Es.ALE Grocers Inspecting for Army 
Members of the National Wholesale Grocers’ 
•Association are inspecting food products bought 
by the Government for the .Army and Navy, 
watching operations at the various manufacturing 
plants throughout the countrv'. I'hey serve with- 
out pay and are in charge of Weaker B. Tirnms, 
treasurer of the association, recently appointed 
official inspector. 


Gas Co.mpames .Are Boosting Canning 
-About 250 gas companies throughout the 
country arc supporting the food conservation 
campaign by arranging for the displaying of 
Iruit and vegetable canning posters in their win- 
dows and on grocery and department stores’ 
wagons. They have distributed to date more 
than a half million copies of recipes and 90,000 
booklets aintaining labels, perforated and ready 
to be lorn and applied to jars and glasses. 


Eru't .\TT(>NAi. Dikf.ctok Le.wf.s X. \V. G. A. 

F. W. Fiske retired Septemljer i as educational 
director of the National Wholesale Grocers' As- 
sociation. The office has been abolished during 
the perir.Kl of the war. 


Government May Control Sl’Car Industry 
lAdlowing the suspension of trading in sugar 
futures on the New York Coffee and Sugar Ex- 
Htange early in August, and the Food .Administra- 
tion's request to fix the price of sugar at $7.25 
per cwt. and cents per pound, a report orig- 
inated in New York that the Food Administra- 
tion would take control of the sugar industry. 


Specialty Manufacturers Mef.t 
.A special meeting of the members of the 
American Specialty Manufacturers' Association, 
and all other makers of branded grocery articles, 
was deci<!c{l ui)on by the directors . of the asso- 
ciation at their executive session held in New 
A'ork August 28. The meeting will probably be 
held early in September in Washington, to de« 
cide the best methnds of helping tlie Government 
in its food conservation ])lan and other war meas- 
ures. It is hoped that every well-known maker 
of specialties in this country will be present. 


We are in a real war— a war that we must pre- 
pare for to the full e.xtent of our ability, a war 
that must measure our whole co-ordinated forces, 
our moral forces, our industrial forces and our 
financial forces.— Frank A. Vanderlip. 




: TEA AND COFFEE RESEARCH BUREAU 

flA department of scientific research under the editors* direction in which 
I will be found short, popularized reviews of current and older works of a phy- 
siological-chemical character, fugitive paragraphs, references and articles dealing 
with the h story, pharmacology and technology of tea, coffee and spices. 


VALUE OF COFFEE BREWS 

Flavor and Aroma Are the Only Things Worth 
While — Caffein Differences 
Are Immaterial 


By F. IIultox Frank>x, Ph. D. 

T he value of coffee brews at the present time is 
judged by a standard that is absolutely false. 
There exists a tendency to judge a brew or a 
method of brewing by the amount of caffein and 
caffetannic acid present. The greater the percent 
of these two constituents in the coffee the less 
desirable it is in the eyes of the layman, which, 
to the trained chemical mind, is all nonsense. 

Let us see what the figures in a coffee analysis 
really mean. The amount of caffetannic acid, in 
the first place, tells us absolutely nothing. The 
accepted method of determining caffetannic acid 
is to add lead acetate to the coffee solution, to 
precipitate lead calTeianuate, and wash this pre- 
cipitate free from lead. But does this really rep- 
resent only lead caffetannate? No. it does not; 
the lead caffetannate must of necessity carry 
along as lead salts certain inorganic salts that are 
present in the solution and also any protein pres- 
ent, which means that the coffees yielding the 
greatest amount of protein in the extract are 
going to show the highest figures for caffetannic 
acid. 

C.AFFKiN Content Imatatkri.al 
The next constituent on which particular em- 
phasis is laid is caffein. The amount of caffein 
present in an extract depeiid.s on various factors. 
Caffein is extremely soluble in hot water, so that 
with any method of coffee making practically all 
the caffein present in the coffee is extracted, so 
that even in the French drip pot method, if the 
dripping lakes place slowly, all the caffein will 
bo extracted in the amount of coffee ordinarily 
u.sed. Just how much caffein can be dissolved out 
depends on the kind and amount of coffee used. 

The greater the percent of caffein in the dry 
coffee, the greater the amount that can be ex- 
tracted. The length of time during which the ex- 
traction takes place determines the percentage of 
caffein to a very large extent; but as has been 


cited before, in any method of coffee making the 
caffein is practically all extracted. The grind of 
the coffee might also make considerable difference 
in the amount of caffein; the finer the grind, the 
greater the amount of surface presented by the 
coffee ami the l>cUcr the chance of extraction. 
'I'be very position of the coffee in the pot may 
make a difference : the more spread out the coffee, 
tlie greater the surface presented for extraction. 
The difference in the amounts of caffein in a 
imniber of brews made of the same amount of the 
identical coffee, in different ileviccs. is so small as 
to be almost within the limit of error in the 
methods. 

I'l.AVOR AND AkoMA FvEKVTH I Ni; 

What, then, should be our standard of values for 
the different coffees ami methods and devices of 
coffee making? Just this: The value of coffee 
is dependent on two things — riavor and aroma. 
These are due to tlic volatile oils in the coffee, 
which probably form an emuLsion in the hot 
water and go through into the extract. However, 
whenever the coffee is boiled \\t have a splendid 
opportunity of having the oils distill in steam and 
of licing carried off into the air. 

When coffee is percolated or made by the drip- 
pot method, the odor of coff^ec does not pervade 
the atmosphere. Who is not familiar with the 
exprcs.sion, "How goo<l it smells." as applied to 
boiling coffee ? Alas ! it does smell good, but why 
We are carrying on a steam distillation which i> 
carrying off into the air the very elements that 
give the coffee its aroma and taste. 

i.et us not judge coffee hy its caffein and caffe- 
tannic eemtent; let ns cease trying to i)rove that 
one coffee or one method of making Is better than 
another Ijccausc the brew contains so many milli- 
grams of caffein c>r caffetriiinic acid. J-ook tno 
matter straight in the- face, tell the truth; if all 
the caffein and eaffetainiic acid are present in the 
cup of coffee that can l)e extracted from the 
amount of coffee used, it has been shown that 
they arc not there in sufficient quantities to he 
harmful. Let us place the enqihasis where it be- 
longs and use the coffee and the method which 
develop these. 
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ABOUT COFFEE FLOWERS 
The number of petals to the flower of the 
coffee plant is not at all constant for the different 
species of coffee, not even for the flowers of the 
same tree, according to Dr. P. J. S. Cramer. Chief 
of the Plant Breeding Station of the Dutch East 
Indies Department of Agriculture. Dr. Cramer 
says that the petals of the corolla are so variable 
ihat they should never be taken in account for 
distinguishing species. Generally speaking, how- 
ever, the blossom of the Caffea Arabica shows a 
five-pointed corolla, while that of the Liberian 
coffee species shows a seven-pointed corolla. 


PATENT OFFICE RECORD 


Patents Granted, Trade Mark Applications, 

Certificates Issued and Labels and Prints 
Registered During the Month 

fST.\FF correspondence] 

Washtncton. D. C. Sept. i. 1917. 
TIERE follows a complete record of the ac- 
^ tivities of the I’nited States Patent Office 
during the month of .August, in so far as they 
apply to the tea, coffee, spice and general grocery 
trades : 

P.ATF.NTs Granted 

^237,357. Coffee I'rn and Heated Dispensing 
Attachmenr Therefor. Ernest Maker, Santa 
Rosa. Cal. .A device of the character described. 
iiicliHling a heating urn provided with space<l 
chamhers, a steam blow-off pipe lea<ling from one 
of said chamber.s, and dispensing pipes leading 
from both of the said eliatnhcrs and arranged 
within saul blow-off pipe. ( Illustrated. 1 

1.235.791. Device for Pret^arafion of Extracts. 
Kntharina (iebhardt. ,Ot'h. Ziokalowski. Berlin, 
Germany. .An apparatus for the prenaratioii of 
extracts from foods and the like, such as coffee 
hoans, malt coffee, lea. fruits, including sugar 
beet roots, nart.s of fruit, corn-malt, meat and the 
like, cfimpri.sing in combination a vessel adanted 
to ho heated and provided with a sieve-holder, 
carrying an innvardly extending pipe, a reservoir 
arranged in the upper part of the vessel, said 
r<'scrvoir heinfir provided with an outlet passage 
'brerted int<i the sieve-holder, which can he reom- 
Gted ns desired, suhslantially as described 
( Tllu.strated.) 


1.237.9^1. Process and .Apparatus for Roasting 
Coftec and Other Substances. Pierre Aralve 7 in. 

Sr,:, 

nx. Franre. .A pro-'css for roasting coffee, 
which consists in suhjecfini' the coffee to a heat- 
inc and to a cooline’ operation and kcenipir the 
coffee duririir the hcatini»' an<! cooling operation in 
atmosphere of compressed air <ir other in- 
nocuous gas under a pressure that is higher than 
the maximum tension of the vapors that can be 


given off by the said coffee at its roasting tem- 
perature. 

An apparatus for roasting coffee and other sub- 
stances, comprising vessels of suitable strength 
and resistance, adapted to l)e placed separately 
in communication with a supply of compressed 



I.wtNTKiNs Patented During August 


air and containing suitable stirring devices, one 
of said vessels, that is situated above the other, 
being provided with heating means and being 
adapted to be placctl in communication by means 
of a trap door and a sluice valve with the low'er 
vessel that serves to cool the roasted substance. 
( Illustrated.) 


Tr.ade Marks Registered 
Here is a list of trade marks which have been 
registered and for which certificates have been 
issued ; 

”C. B. C." No, 117,645. Chandler Brokerage 
Co., .\tchison, Hiawatha and Horton, Kan. Cof- 
fee and other food products. First use, April, 

1915. 

‘'Camel” and pictuic of man leading a camel. 
Xc. 117,719- The Union Pacific Tea Co., New 
York. Coffee. First use, Feb. 1. 1890. 

Registered July 24. 1917. 


"Kolan.’* No. 117.791. The Tebbetts & Gar- 
land Store, Chicago. 111 . Blend coffee, First use, 
Feb. I, 1917. 

“Flor de Guatemala” and design. No. 117,770. 
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Trade Marks Which Have Been Fatorably Acted Upon by the Patent Office 


Arthur P. Martinez, Dallas, Tex. Coffee. First 
use, Oct. I, 1916. Registered July 31, 1917. 


“Buster Brown.” No. 117,944. Steinwender- 
Stoffregen Coffee Co., St. Louis. ^ Mo. Coffee, 
spice.s and flavoring extracts. P'irst use, about 
July 10, 1906, or earlier. 

"Red Band.” No. 117,937. A. M. Smith & Co., 
London, Can. Flavoring extracts. First use, 
January, 1900. 

“Gilt Edge.” No. 117.907. M. O’Connor & Co., 
Indianapolis, Tnd. Flavoring extracts. First use, 
since prior to 1890. 

“Manhattan Coffee Mills.” No. 117,895. Man- 
hattan Coffee Mills. Inc., Washington, D. C. 
Coffee. First use, i88r. 

“Cost of Selling” and design. No. 117,855 
Groceteria Stores Co., Seattle, Wash. Peanut 
butter, lemon and vanilla extracts, spices, coffee, 
tea. cocoa; ground, bitter and sweet chocolate, 
etc. First use, Nov. 6 , 1915. 

Head of a chef within a winged seal. No. 117,- 
826. The Cabell Co., Baltimore. Md. Flavoring 
extracts, spices, etc. First use, May T, 1916. 

“Supreme.” No. 117,825. Burton & Davis Co., 
New York. Coffee, tea, catsup, spices, flavoring 

“Chef.” No. 117,814. Berdan & Co., Toledo, 
Ohio. Cocoa, chocolate, etc. First use, April i, 
1902. 

‘‘Euclid Sunburst.” No. 117.932. The Schuster 
Co.. Geveland. Ohio. Flavoring extracts. First 
use. Dec. 8. 1914. 

“Lemonola.” No. 117,887. Ivcmonofa Manufac- 
turing Co., Reno, Nev. Flavoring extracts. First 
use, Jan. 5. 1912. 

“Miccasin” and design. No. t 17.847. Foley 
Bros. & Quinlan, Inc.. St. Paul. Minn. Salad 
oil, table sauce, chilli .sauce, prepared mustard, 
etc. First use. Sent. i. 1807. 

“Blue Label.” No. 117.837. Curtice Bros. Co., 
Rocbcstcr. N. Y. Preserves, catsup and condi- 
ments. First use, June. 1887. 

Registered Aug. 7, 1917. 


TRADE MARKS PENDING 
The following trade marks have been favorably 


acted upon. .Any person who believes he would 
be damaged by the registration of a trade mark, 
may within thirty days enter opposition to pre- 
vent the proposed registration. All inquiries per- 
taining to these marks should be addressed to 
The Tea and Coffee Tr.\de Journ.al, 79 Wall 
street. New A’ork City: 

Week Ending July 24, 1917 

"San-I-Baker.” No. 102,584. San 1 . Baker 
Corp., New Orleans, La. Coffee, tea, spices and , 
flavoring extracts. 


Week Ending July 31, 1917 
“.A B C.” I\o. 103,522. Arbuckle Bros., New 
A’ork and Chicago. Tea. 


Week Entin^j .Alol st 7, 1917 
■‘Bruhn’s" and facsimile of portrait of Robert 
J. Bruhn. No. 103.284. Brubn Medical Co., 
Waukesha, Wis. Flavoring extracts and spices. 

“Jaffee.”^ No. 103.406. Beech-Nut Packing Co,. 
Canajoharie, N. Y. Food product made wholly 
of fruits and grains, which in proper combina- 
tion with water makes a food beverage. 


Week Ending Ai.-gtst 14, 1917 

“Baby Anna” and picture of a child of Harry 
Rudman. No. 102,806. The Triangle Pure Fond 
Co., New York. Mustard, mayonnaise dressing, 
peanut butter, etc. 

“Maple Lane” and design. No. 103,831. Rany 
f>evy, Brooklyn, N. Y. Coffee, farina, olive oi! 
and cottonseed oil. 

“Banlcy” and diamond outline. No. 103, H.V’ 
Bany Levy, Brooklyn, N. Y. Coffee, olive nil, 
catsup, etc. 

“All-Package.” No, 104,055. .All-Package 
Grocery Stores Cn., New York. Prepared mus- 
tard, peanut butter, blend coffee, mixed broken 
coffee, cereal coffee, chocolate, breakfast cocoa, 
ground cocoa, lea, ollve -oil, flavoring extracts, 
spices, spaghetti, macaroni, noodles, etc. 
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PURE FOOD DIGEST 


^'otices of Judgments Issued During the Month 
by the Department of Agriculture 

Washington, D. C, August 15, igiy. 

T JIE United States Department of Agriculture 
has recently issued the following notices of 
judgment: 

Adui.teration of Coffer^ Cuocoj ^ tKj Etc. 

4588. U. S. V. 85 Barrels of Salt, 350 Sacks of 
Simar, 90 Kits of Pickles, 7 Cases of Currants. 5 
Boxes of Raisins, 40 cases of Ground and Un- 
ground Coffee, 500 Packages of Mince Meat and 
5R Boxes of Chocolate, 

This refers to products as noted above, shipped 
into Kansas from Missouri in September, 1915, 
and found adulterated with a filthy, decomposed 
and putrid animal and vegetable substance. 

On October 23, 1915, shipment was ordered to 
be delivered to T. IE Royce, Kansas City. Mo.. 
claimant, under bond $1,000 and payment of 
court costs. 

Adulteration of Jelly 
4C10S. U. S. V. 196 Pails of Jelly. Default de- 
cree of condemnation, forfeiture and destruction. 

This refers to 196 pails of jelly, some of which 
were labeled, in part, “Net Weight .^0 Pounds 
Eaglo Brand Imitation Currant Jelly, Com- 
jiciunded from Juice from Apple Trimmings, Corn 
Syrup, Phosphoric Acid, artificially colored with 
certified color. Distributed by The Jewel Manu- 
facturing Company, the Baker Supply People, 
Baltimore, Md.” Delivered for transportation 
info the State of Massachusetts, and found 
adulterated with a filthy, decomposed and putrid 
vegetable matter and contained large quantities of 
wt'rms and maggot.s. 

On December 4. 1915, no claimant having ap- 
peared, it was ordered by the court that the prod- 
uct slioiild be destroyed. 

Adulteration of Olive Oil 
'4bn. U. S. V. Frances Spadaro et al. (Spadaro 
X Co.). Plea of guilty; fine of $25. 

I bis refers to a quantity of olive oil labeled 
"Rinomati Oleifici Spadaro.” “Italia Prodotti 
Ifaliaiii Olio Extrafino. Net contents VA lb. 
' ' [ oz," “The contents of this can is guaranteed 
blended oil by Spadaro & Co., Ltd., Under die 
Bure Food Law Act. June 30. 1906. Serial No. 

Shipped by I'ranccs Spadaro and Vincent 
1 Spadaro, co-partners, trading under the firm 
uame.of Spadaro & Co.. New York, N. V., into 
of Pennsylvania on October 12, 1914, from 


New York, and found to be adulterated with cot- 
tonseed oil, in wliole or in part, and misbranded 
because it was not strictly pure within the mean- 
ing of the Food and Drugs Act. 

On April 7, 1916, defendant entered a plea of 
guilty and the court imposed a fine of $25. 


THE UPLIFT CORNER 


Helpful Thoughts and Verses that Make 
for Self-Reliance and Freedom, in 
Blending Sentiment with 
Business 


IF 

U you can keep your head when all about you 
.\re losing theirs and blaming it on you; 

If you can trust yourself when all men doubt you, 
But make allowances for their doubting, too; 

If you can wait and not be tired by waiting, 

Or being lied about don’t deal in lies, • 

Or being bated don’t give way to hating, 

And yet don't look too good, nor talk too wise. 

If you can talk with crowds and keep your virtue, 
.And walk with Kings, nor lose the common 
touch ; 

If neither foes nor loving friends can hurt you, 

Tf all men count with you, but none too much, 

If you can fill the unforgiving minute 
With sixty seconds’ worth of distance run— 
^'ou^s is the earth and everything that’s in it, 
.And— which is more — You’ll be a Man. my son! 

— Kipfvig, 


THE HAPPIEST MORTALS 
It is not necessary to have what is called a 
univcr.sity education in order to be useful or to 
be happy, any more than it is necessary to be 
ricii to be happy. Great wealth is a great burden, 
nnd to have more than vou can use is to care for 
more than you want. The happiest are those who 
arc prosperous, and who by reasonable endeavor 
can supply their reasonable wants and have a 
little surplus year by year for the winter of their 
lives.— Robert G. Ingersoll. 


THE MERCY OF SLEEP 
If one believed in angels one would feel that 
they must love us best when we are asleep and 
cannot hurt each other; and what a mercy it is 
that once in every twenty-four hours we are too 
utterly weary to go on being unkind ! The doors 
shut, the lights go nut, the sharpest tongue is 
silent, .and all of us, scolder and scolded, happy 
and unhappy, master and sla''e. judge and culprit, 
are children again, tired and hushed and help- 
less. — R.^roness von Hutton. 


THE POWER OF RIGHT 
Even in war moral power is to physical as three 
parts out of four.— Napoleon. 
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WHY NOT A -LIBERTV COI-TEK ROASTKRS' CO.V VrcXTIOX ? 

When, last April, the war-time, panicky feelin^rs, which sometimes seize upon liarl- 
heatled business men. had subsided, the leaders of tiic Xationa! Wholesale (irocers Asso- 
ciation realized thev had matle a mistake in postiioniu); their annual convention, •owins to 
the war." Cpon soficr second thought they ticcided that their highest patriotic duly df- 
manded that they meet as usual, and the memorable ‘T.iherty” convention at Chicago M- 
'owed. To-day, no trade organization is doing finer work for the cause of Xational Ib- 
fense and in the interest of better hnsiness than the Xational Wholesale Grocers' Asso- 

ciation. , 

The Xational Coffee Roasters' .Vssociation might well pattern after the Wholes.in 
Grocers’ Association, or. for that matter, after the nnterrified wagon route coffee men • 
association, which has announced a most ambitions program for its second annual c(mvc;i- 
tion this month. When the roasters followed the grocers’ lead and substituted for then 
“regular’’ convention at Detroit a two-days' tiusincss meeting at Chicago, we felt, wi i 
President Wilson, that there was no call to give up trade conventions or to let up on tra. ' 
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nin^anization activities. We hoped that the X. C. R. A. would’ reconsider, as did the gro- 
cers, and decide to make it a “’regular” convention at Chicago after all. 

Why not do this? Now, more than ever, coffee roasters need to come together 
I'ljr an interchange of idea^s on perplexing war-time problems, for their own betterment, and 
(u study how best they may serve their country. In this emergency the X. C. R. A. has 
:i duty to perform not only as regards its own members, but towards the public in general 
and the trade in particular. They, too, ought to make it a Liberty convention, provide an 
attractive program, stage it in a manner calculated to attract visitors from all parts of 
the country, and send them back home better merchants and more useful citizens for the 
e\i)erience. It is ail right to minimize the entertainment features, but we think it poor 
policy not to provide as full and complete a business program as has characterized pre- 
vious conventions. — 

FRLCMIL'MS WITH TEAS AXD COFFEES 

There is no valid reason why a coffee merchant shouldn’l give premiums with his teas 
and coffees, provnling the opportnniiy offcrc.l is alike to all purchasers. It isn’t conceiv- 
able that in examining into the workings of the so-called lottery scheme employed by 
certain roasters the Federal ’I’rade Commission will condeiiiii the legitimate use of pre- 
miums. The “lOO-dish assortment” plan, if against public policy, deserves to go and no 
honorable coft'cc man will regret it. But premiums per sc are good advertising, and when 
they are goods of quality they afford a mea > tor placing a correct valuation on good will 
and continiie<l patronage. .-Xs such they are entitled to their proper place in any sales 

plan. 

PUSH THE ENEMY TRADING BILL 

We hope Congress will speedily enact into a law the proposed enemy trading bill. 
It will be a protection to all honest traders. .Jt aims to prevent trading with any indi- 
vidual or concern where the benefits are likely to accrue to resident enemies in Germany. 
There is no intention to prohibit transactions between American firms and independent con- 
cerns in South .Xnierica or elsewhere, althougli having German names, or composed of Ger- 
man subjects having no connection directly or indirectly with any corporation, partnership 
or individual residing, or incorporated, or doing business within the territory of Germany 
or any of her allies, or where the benefits of such transactions with such South American 
concerns are for them only and for no others. 


FOR A FREE GERMANY 

As Mr. Balfour points out, the war with Germany cannot end. and the world cannot 
be made safe for democracy, until Germany is either powerless or free. There you have 
it in a nutshell. Would that we could get just this one idea across to some of our for- 
mer (jeniian friends for whose business sense in the past we always had a strong admira- 
tion: Xo one wants to sec (Germany stripped of her i)ower for good: all her honest foemen 
want lo see her free — politically, socially and economically— and using her marvelous brain 
power and wonderful efficiency in making the world a better place for all mankind. 


THE OBJECT OF THE WAR 

The object of this war is to deliver the free peoples of the world from the menace 
and the actual power of a vast militai'y establishment, controlled by an irresponsible 
Government, which, having secretly planned to dominate the world, proceeded to carry 
the plan out without regard either to the sacred obligations of treaty or the long- 
established practices and long-cherished principles of international action and honor; 
which chose its own time for the war; delivered its blow fiercely and suddenly; stopped 
at no barrier, either of law or of mercy; swept a whole continent within the tide of 
blood— not the blood of soldiers only, but the blood of innocent women and children 
also and of the helpless poor; and now stands balked, but not defeated, the enemy of 
four-fifths of the world. — WOODROW WILSON. 
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MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work 
and at Play 


P. S. DURViiK, formerly of Dnryee & Rarwise, 
a tea and coffee mail order house at 533 Green- 
wich street, New York, has accepted a position 
as assistant to the president of the Mercantile 
Trust Co. of New York. He began his new work 
on September i. 

S. M. NEWMARK. head of Ncwniark Bros., 
San Francisco coffee roasters, spent the week be- 
ginning August 13 on Catalina Island, recreating 
in the balmy breezes from the Pacific. 

0 . L. DEMING, advertising manager of the 
.American Can Company. New York, who suf- 
fered a fall in the "th Regiment armory, where he 
was visiting his son, a niemhcr of the regiment, is 
back at his desk, but is noc yet fully recovered. 

FRANK PAUL, agent for the Fuji Co., and 
other tea houses, returned to his office in San 
Francisco on .August 27 after spending the pre- 
ceding two weeks at Harbin Springs on his an- 
nual vacation. 

RICHARD H. BOND, of McCormick & Co., 
the big Baltimore spice, extract and lea house, 
has been devoting most of his time of late as 
chairman of the draft exemption board in his dis- 
trict. 

FRANK B. CONXOI.T.Y, former president of 
the National Retail Grocers' Association, and 
present secretary of the California State Associ- 
ation. was appointed hy the Mayor of San Fran- 
cisco as a member of the reception committee to 
receive and entertain the special Japanese Em- 
bassy headed by Viscount Ishii. 

F. G. VARRELM.AN has been the recipient of 
many congratulations from his friends in the cof- 
fee trade since his recent appointment as manager 
of the coffee department of the Produce & War- 
rant Co., Inc., New York, in which city he was 
horn and brought up and has many well wishers 
for his success in his new connection. 


OBITUARY 

H.axolu WKnuj.R 

Harold Weddle, president of the Weddle Tea 
Co.. Inc., 339 Greenwich street, New York, died 
August 10 at his home, 24 Gramercy Park. Mr. 
Weekile was reputed to be one of the best-known 
tea experts in die world, and was the first man to 
bring India and Ceylon teas to this country. He 


was born in England and came to this countr\ 
when a young man. He leaves a widow, ihrer 
brothers and a sister. 

Geokge H. H.\rtford 

George H. Hartford, president of the Great 
.Atlantic & Pacific^ Tea Co., and for 12 year^ 
mayor of Orange, N. J., died August 29 at Spring 
Lake, N. J., where he had been spending the 
sumiiUT. Mr. Hartford was 84 years old. 

Robert Hillis 

Robert Hillis. president and founder of the 
Hillis Cereal Manufacturing Company, Brook- 
lyn, N. Y., died at his home. 2312 Clarendon road. 
Brooklyn, on August 25. in his 74th year. Mr, 
Hillis was born at Glas- 
car. County Down, Ire- 
land, and while still a 
youth became senior 
member of the firm of 
Robert Hillis & Co., 
tea and coal merchants 
at Newry. Before he 
was 16 years of age he 
was making business 
trips to London, Liver- 
pool and Glasgow. He 
came to America in 
1880. locating at Brooklyn, and becoming West- 
ern representative for the old coffee firm of 
Pupke. RchI &. FhHps. now the Eppens, Smith 
0 \ He had been experitneiiLing with cereal 
•sulistiiutes for coffee and started in that busine.ss 
in 1)^84 under the name of the Hillis Plantation 
Coffee Co., out of which has grown the Hillis Ce- 
real Mfg. Co., <if which two of his sons, William 
J. and Joseph .A., are, re.spectively, treasurer and 
secretary. Mr. Hillis is survived also by his wife, 
five daughters and another son. 


l.OKF.NZO H. SwEEN'EY 

Lorenzo 11 . Sweeney, one of the foundcTS "f 
llie Dodge-Sweeney Co., a large San Eramisen 
wholesale grocery house, died .August 10 at ln' 
home in San Rafael at tiie age of 75 years. lk“ 
was iKirn in Magog, Quebec Province. Canada, m 
1842, and went to San Francisco when he wa'i 
years old. 

John J. UnaiiNS 

John J. Higgins, chief of the pure food di '* 
sion (jf the Wa.shington State Department 
Agriculture, and a pioneer in the retail g^oc<^^ 
association movement in Washington, died at 
attle early in August. 



Robert Hillis 




MISCELLANEOUS TRADE NEWS 

A Department Covering the Activities and Developments of the Man- 
ufacturing Tea, Coffee, Spice and Fine Grocery Interests and the Supply Trades 


SOLVING LOADING PROBLEMS 

How a PiUsburg Wholesale Grocer Keeps His 
Delivery trucks from Losing Time 
at Loading Platforms 

O NE of the most bothersome problems in any 
large wholesale business is how to keep the 
delivery system always speeded up to its highest 
possibilities so as to increase profits by checking 
losses. The time lost through delivery wagons 


hurst, Ltd., the big wholesale grocery house in 
Pittsburg, Pa., and the following article concerns 
the methods by which they have overcome the 
losses at the loading platform. 

Their first step was to adopt motor truck de- 
livery, hnyiiig their first machine some eight years 
ago. To*day the company has five large Packard 
iruck.s, and as a consequence has increased its 
territory fourfold at least over the days of horse 
delivery, or to a maximum radius of about 
miles. 



l-oMUNi; IN iHK Stork 

trucks standing idle at 
loading platforms, waiting for 
■«;'’ods to he piled into place, 
S'roliably coii.sliliites one of the 
most vital factors in the whole 
problem. 

Some wholesale grocers have 
■'"Ivefl the proldem, others are 
•till struggling with it, while a 
Lrge majority are hardly con- 
'‘■'iiiis that the problem exists. 

the hr.st category appears 
''iv name of Haworth & Dew- 



At thk I^Kvnixo Pi.ATiTiK.M, Showing Trolley anu Truck 





246 


THE TEA AND COFFEE TRADE JOURNAL 


September, 1917 


Dewlnirst, Ltd., solved the problem: They ob- 
tained enclosed truck bodies of the removable 
type, t. ones that could be easily slid off a truck 
chassis and back on again, even when loaded to 
capacity. Then they installed an overhead two- 
track trolley, leading from the loading platform 
hack into the interior of tlie store, by means of 
which a body could he easily transferred from 
the truck to the store interior while suspended 
from the trolley through an 1-lieam sling and 
motor-driven chain. 

This device cut down the loa<Hng time of each 
truck to a minimum of two minutes and a maxi- 
mum of hve, which meant a saving in time alone 
of from 500 to 900 per cent over former prac- 
tices. Another result was that the trucks actually 
spent more time on the road and carried a greater 
tonnage than ever. 

The method of operation can he briefly ex- 
plained as follows; When a truck pulls up at a 
platform its removable body is Immediately taken 
off and trollcycd back into the interior of the 
store, and almost instantly a loaded body comes by 
trolley to the platform, and is slipped in place on 
the chassis ready for delivery. Meanwhile, back 
in the store, men had already begun to load the 
other body which is to be mounted on the chassis 
of the next truck to come in. 

The Haworth & Dewhurst trucks each cover an 
average of 12.000 to 15.C00 miles a year under 
the present system, which is far in excess of the 
best record made during the days of horse-driven 
vehicles. They have enabled the company to ex- 
pand its business greatly and to realize a greater 
profit at the end of each year. Other wholesale 
grocers may find in the measures adopted by 
Haworth & Dewhurst the solution to their own 
delivery-loading-platform problems. 


JAVA IMPORT COMPANY FORMED 


Nordheim & Co., New York. Organized to 
Act as American Agents for Well-Known 
Dutch Import Houses and Will 
Handle Tea, Cocoa, Copra, 

Etc. 

'^HE firm of Nordheim & Co. has been estab- 
* lished, with offices at 67 Wall street, New 
York, to conduct an import, export and com- 
mission business, handling tea, rubber, cocoa, tin, 
copra, cocoanut oil, tobacco and other Indian 
product.^. This concern will act as agents for 
von Nordheim Co., the well-known Dutch 
house, with headquarters at Batavia, Java, also 


the Iiidische Handels Maat.schappy (Indian Trad- 
ing Company) of Rotterdam, Holland, and 
Soerabaya, Java. 

The members of the newly-organized firm arc 
R. von Nordheim and J. J. A. van Meel. Mr. van 
Meel is a director of the Indian Trading Company 
and the owner of several steamers and sailing 
vessels now in the Indian trade. He is also the 
owner of the Loeniadjang Tobacco plantation in 
Java, as well as oil and cocoa factories in 
Holland. 

Von Nordheim & Co.. Bata\’ia, are directors 
and control the outimt of twelve Java tea gardens, 
three rubber estates, a cocoanut estate and a sugar 
mill. I'he firni also has the disposal of the pro- 
<luction of sewral large Chinese rubber, tea and 
cocoanut plaittaiions. 

F. W. L. Dreckineier, formerly with Frederick 
H. Cone, New York, will manage tlie new office. 


WAGON DISTRIBUTERS TO MEET 

A Digest of the Business Planned for the An- 
nual Convention of the National Retail 
Tea and Coffee Merchants 

T he annual convention of the National Retail 
Tea ami Coffee Merchants .Association, which 
is schedule<l for .September 25, 26 and 27 ai 
Sherman Hotel, Chicago, is to be a record breaker, 
according to a statement by the association, The 
prediction is based largely upon the fact that the 
membership has increasefl 100 per cent .since the 
last convention, am! that some new features arc 
to be introduced. 

Tnt Be siNK.'.s Rl.vnnkd kdk Each Dav 
The preliminary schedule of the meeting shows 
that the first day will lie given over to commit- 
tee reports, the second day to the regular asso- 
ciation business, and the third day to electing 
officers and directors, finishing any left over busi- 
ness, choosing the city' for the next con\cntion 
and partaking of the annual association banquet. 
During the second and third day matters of par- 
ticular interest to the visitors will be presented 
in speeclics by' well-known men. 

One of the high lights of the convention will 
be the exhibition of goods by manufacturers and 
importers seeking business from the association 
members. On August.28, .about 40 manufacturcr.s 
and producers had reserved si)ace for exhibit''. 
In addition, Harry W. Mencley, secretary of tin- 
association and also counsel, has taken a leaf out 
of the National Retail Grocers’ A.ssociation’s hanil- 
bookand has been soliciting advertising for an am- 
bitious convention bulletin, approaching manufac- 
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TIN- AND-FIBER 
CANS 

OF QUALITY 

For Teas, Coilees, Spices, Cocoa, and Dry 
Products Generally. 

In all the usual sizes and shapes from 1 oz. 
up to o lbs. capacity. 


^ The Canister Company of New Jersey, Inc., paid 
up capital $300,000.00, has taken over and is now op- 
erating the business formerly owned by The Canister 
Company, originator of the Tin-and-Fiber container, 
in use in hundreds of packing concerns in the tea and 
coffee trade. 

^ In these days of high priced tin cans it will pay you to 
fully investigate the distinctive merits of the Tin-and- 
Fiber Can, w'hich shrewd buyers have found to be the 
best and the most economic package. 

^ Full information, samples, and estimates supplied 
promptly on request; all charges prepaid. 

CAWISTER COMPANY OF NEW JERSEY 

PHILLIPSBURG, N. J. 


When Writiog AdvertUers. Kiodly Mention Tbz Tsa akd Coffbb Tiiads Jouknal 
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turers of premium specialties who sell or hope 
to sell the wagon route members of the associ- 
ation. A card in this bulletin entitles the ad- 
\ertisers to space for an exhibit. 

In addition to his convention announcement, 
Secretary Meneley calls attention to the maiden 
number of the Merchandise Committee Bulletin, 
which carries prices in quantities to members of 
the association, naming the manufacturer and 
recoTiimending the articles listed. It is planned 
to continue these announcements, supplemented 
by descriptive matter furnished by the manu- 
facturers. 

The association has also established a clearing 
house for such premiums as may have become 
“stale" in certain localities, these to be taken 
over from the original owner at his cost price or 
e.xchanged for other merchandise in similar con- 
dition. 


MARKETS OF THE WORLD 


Latest News Letters from Staff and 
Special Correspondents in Foreign 
and Domestic Trade Centers 


OUR LONDON LETTER 


The Latest News from Mincing Lane and the 
Continental Trade Centers 

Oflficc of Thr Tr.\ .\.\d CoFFtb: Trade Journal, 
34 Cranbourn Street, London, \V. C. 

London*. Augfust 10, 1917. 
*^HKRK are now fears in this country that there 
^ will be a serious shortage of tea before long. 
The only thing that could stop it would be an in- 
crease in the allotment of tonnage to the trade 
in the next few months, and it is urged that there 
is sufficient to bring home all the tea required 
without interfering with the shipment of other 
necessaries. 

The various schemes for controlling the tea 
trad‘d have not worked out well. Originally, prices 
were fixed so that it could be sold retail at 56 
cents, 64 cents and 75 cents per pound, but pro- 
vincial dealers complained that they were at a 
great disadvantage becau.se they would have to 
pay carriage, whereas the London retailer or 
dealer would not. Then the scheme was modified, 
and whilst B class of tea could be sold up to 75 
cents, C and D could be sold at any price. This 


seems to have worked out so that the profits of 
the producer are severely limited whilst the con- 
sumer has to pay more than he otherwise would 
have done. 

Tea Sales Mvstify Brokers 

Tea hrokcr.s are frankly mystified by the course 
of the recent tea sales. There was again the 
keenest demand for the better descriptions of 
Indian teas, especially for the free “D” class, the 
price of which may now be said to average about 
50 cent.s a pound (of course not including the 25 
cents a pound duty), as compared with about 42 
cents a week earlier. Though there was fair com- 
petition throughout for all broken varieties, quite 
a large quantity of the cheaper teas failed to 
find any market The anomaly of the present 
situation is apparent when it is remembered that 
the whole system of control has been instituted 
with the object of restricting the prices. There 
is now tea available at 22 cents and 25 cents a 
pound, but much of it is left absolutely alone. 

China Tea Trade is HANDiCArPED 

The latest tea auctions of all embraced some 
40,000 packages, over half of which consisted of 
Indian growths, or considerably more than in the 
previous few weeks. The result proved fairly 
satisfactory in spite of the irregularities involved 
by the present control. .At the Indian tea sales 
competition was chiefly on the broken leaf grades, 
which were generally absorbed at the full official 
limits, whereas the whole leaf grades, especially 
under class met with no eager demand, and 
part of these had to be withdrawn owing tu the 
minimum rates being unobtainable. There was a 
lively demand for Ceylon tea. more particularly 
for the better qualities.* which were disposed of 
at the maximum rates, in spite of the irregular 
tendency of the poorer leaf grades. The On'na 
tea trade is badly handicapped by the prohibition 
of imports, the stocks available being small, and 
there is no prospect of any revival in this direc- 
tion. 

The coffee market has been showing a firm tone 
here and higher prices have resulted at recent 
public sales. Only small quantities were offered, 
however, and these readily found buyers. The 
firm tone of the market is attributed to the 
smaller quantities offered. Supplies put forward 
previously had been in ’excess of the demand 
Stocks of fine qualities are certainly very short, 
but inferior descriptions are plentiful, they, how- 
ever, receiving very little attention. 

Tn the Prize Court on July 31, the president, Sir 
Samuel Evans, delivered a preliminary judgmen' 
in the first of th? condemnation cases concerning 
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toffee shipments. The coffee in question was 
shipped from Brazil to Scandinavian ports, the 
Crown alleging that it wa.s really destined for 
Germany. The shippers were 'Prinks & Co., of 
Santos or Hamburg, or linns in Brazil con- 
trolled by Trinks, and the coffee was consigned 
ostensibly to neutral firms in Scandinavia and 
Holland, most of whom were proved to be mere 
agents of Trinks. His lordship condemned as 
prize 13450 bags of coffee of 132 pounds each 
and 25 barrels of Paraguay tea. The cargoes 
condemned amounted to over 1,000 tons, and 
were seized on eighteen vessels. 

John McEwan, of the firm of McMeekin & 
Co., and a recognized authority in the tea indus- 
try, has decided U> retire from the firm, chiefiy 
for reasons of health. Of forty-eight years of 
active business life. Mr. McEwan has spent forty 
in directing the affairs 01 the firm. 


TRADE IN GUADELOUPE 


Report on Cacao and Coffee Crops in French 
West Indies for the 1916-1917 Season 


By Henry T. Wnxox 

Guadeloupe. F. W. I. 

A LTHOUGH the harvesting of cacao in 
Guadeloupe continues throughout the year, 
there are two well-defined seasons during which 
the quantities gathered are much greater than at 
other times. The first and by far the more im- 
portant begins in October and end.s in March, 
while the second lasts during June, July and 
.-August. It is the opinion of reliable merchants 
and planters that the crop which has just been 
harvested is about equal to that of 1915-1916, both 
in quantity and quality. 

Dem.^np for C.\c.^o F.\t.ling Off 
As a result of the scarcity of sugar in France 
the manufacture of chocolate has been greatly 
curtailed, the demand for cacao has fallen off, 
and the prices offered the planters of Guadeloupe 
have been 26 per cent less than those paid during 
the previous year. The average price paid by 
dealers for cacao that has reached the market 
since October. 1916, has been 17 cents a pound. 

The results of the coffee crop for the winter 
of 1916-1917 have borne out earlier predictions 


that the harvest would fall much below that for 
last season, reliable estimates now placing the 
yield at only 50 per cent of the 1915-16 crop. The 
average prices offered by the dealers have been 
21J2 cents a pound for Habitant and 23 cents for 
Bonifieur. The present quotations of the French 
market are $26.97 ^00 pounds for Habitant 

and $28.50 for Bonifieur. 


PORTO RICAN COFFEE IN 1917 


Normal Crop Expected, But Planters are Ad- 
vised to Grow Vegetables to Offset 
Possible Low Prices 


[from a .staff correspondent] 

San Jcan. Porto Rico., Aug. 14, 1917. 

I -\ FORM.ATIOX reaching the Revista Cafetera 
* from its correspondents throughout Porto Rico 
indicates that the coffee crop apparently will be 
normal. In some districts the prospects are re- 
porte<l to be c.xcellent and in others as being bad, 
but as a rule the coffee in the lowlands is in iine 
condition, while that higher up has suffered from 
winds and drought. 

Coffee Planters May Also Grow Vegetables 

'I'he /?.'inVTe advises it.s readers that the planting 
oi vegetables on their coffee plantations will 
enable them to make money even if the price of 
coffee falls low as $10 jkt cwt.. whereas with- 
out a supply of vegetables on hand a price of $25 
per cwt. would give no profit. It julvises the rais- 
ing of potatoes and onion.'^ as the two most profit- 
able crops for Rico. 

‘■nespilc the total eiiniinatinn of (icrmany, .\us- 
tria an<l other countries of Central F.urope. aiid 
the alm(».st total elimination of Holland. Denmark, 
Norway and Sweden from the coffee market, the 
world supply of coffee is very little, if any, larger 
than it was this time last year,” asserts the 
/t’etiVcO. which al.s<» states: 

“But the weakness of tlic situation in so far as 
Porto Rico is concertKal lies in the greatness of 
the stock in the I’nited States and tlic prospect of 
a heavy crop hi Brazil. The stock that has ac- 
cumiilate<l Ifitle by little in the State.s is sutficient 
for the necessities of the country for three or four 
months — some say six ; and with this situation 
coinci(le.s the beginning of tlie new Brazilian yield, 
which from all indications will be heavy. As 
Europe is of small importance now as a coffa 
market, the greater part of the Brazilian crop Vvill 
have to he sold in the United States, and the large 


NEW EQUAL VALUE ASSORTMENTS 

Puritan China will delight your most discriminating patrons. Ask for samples 
and details— there's no obligation. 

THE LIMOGES CHINA CO. W. I. GAHRIS, Pres. SEBRING, OHIO 
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I But Can Paper Bags Hold Powdered Substances T 


Occasionally we hear this question from a Packer who still thinks 
of “a paper bag” as being necessarily the cheap, crude article he 
sees on the huckster’s wagon. We are especially glad to answer 



this question. 

Where a Packer is using a board Carton for a powdered (or even 
semi-powdered) substance, he will find that his Packing Room inserts 
a special “liner bag” to prevent sifting. The chances ate strongly 
that We made that ‘‘liner bag. ” 

Now if a single., light-weight Paper Bag can be made to contain fine 
powders reasonably well (where the heavy Carton fails) we should 
be able to accomplish even more in TThe UNION DUPLEX 
Lines. 

Fes; Paper Bags will, with a success second only to the can, contain 
any dry, non-perishable food-stuff — powdered or otherwise — that can 
be readily poured into the opened Bags. 

In general, it is not safe to draw off-hand conclusions as to what 
“a paper bag” can or cannot do. Consult a large-scale manufac- 
turer. 

UNION BAG & PAPER CORPORATION 

{Name of the Nearest S e i I i n g Agent upon request) 
PRINCIPAL OFFICES - WOOLWORTH BUILDING - NEW YORK CITY 
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stock that this latter country has on hand will 
enable it to pay what price it wants to. 

"This is no mere deduction of ours, but the 
opinion expressed by specialists in the American 
press. Many merc^^ants say they are not going 
to play the part of a philanthropist this year — ^as if 
they had done so before — and that they are pre- 
pared to impose a penalty on Brazil and get out 
of the situation all of the advantages possible.*' 
Harwood Hull. 

OUR CHICAGO LETTER 

News of the Trade in the Windy City Gath- 
ered by Our Own Correspondent 

Chicago, September i. 1917. 
'^HE tea and coffee trade here is still marking 
* time pending final action on the Federal war 
tax bill, although some dealers claim to have 
ad\ ices indicating that both these commodities 
will be excluded from the bill before it is passed. 
The coffee business seems to have suffered most 
as the result of the protracted discussion at 
Wa.shington. The tea men report that buyers are 
taking everything offered in the lower grades 
and that what supplies cf the higher grades of 
tea are available are also selling well for this 
period of the year. 

How W.AR .\ffects the X. C. R. A. Convk.xtio.n 
The political situation resulting from our en- 
trance into the world war is producing a marked 
deterrent effect on the activities of the National 
Coffee Roa.ster.s’ Association. The annual con- 
vention to be held here November 7-8 has not 
only been reduced from the customary four-day 
programme of busiiics.s and social events to a two- 
day affair, hut it has virtually been decided, ac- 
cording to George \V. Toms, secretary of llic 
association, to confine this year'.s convention 
strictly to business. 

Coffee Research Laboratory .\b\nih>nei) 
Among tlic other important matter.s to come 
before the convention will l)e that of establish- 
ing a coffee research laboratory. National and 
international developments of the last few months 
have “knocked on the head” all plans for such 
laboratory and the idea has been temporarily 
abandoned, said Frank R Seelyc. pre5i<lcnt of the 
association. The compniion will be asked 


whether it is desired that efforts to materialize 
this dream of three or four years be continued. 

War Depletes Tr.ade Working Forces 
Enlistments and the army draft have caused a 
considerable labor shortage in the coffee and 
tea houses here, but thi.s industry seems not tu 
have been disorganized to the extent that many 
others ha\ c as a result of this phase of the war. 
Many of the young men have gone to the train- 
ing camps, but as a result of the usual sumnur 
slack and the hiatus caused by the impending 
revenue legislation, the majority of houses arc 
able to get along with decreased working forces, 

.\k.\iock May Invade Coffee Field 
Perhaps the most important event in the local 
coffee held is the prospective advent of Armour 
& Co., meat packers, into the coffee field. Rumor 
has it that the company has decided to take on a 
line of coffee and that its business in that line 
will he handled by H. H. Hixon, president of the 
Chicago firm of that name. While neither Mr. 
Hixon nor the Armour Company would discuss 
the matter in detail, they admitted that negotia- 
tions along the line indicated were under way 
H the arrangement is completed. Mr. Hixon 
will represent the .\rmour Company personally, 
and the business of his own firm will go on as 
usual. 

The situation as to tea supply is growing 
su'adily worse. There is a moderate supply of 
high-grade Japan, Inn all the other better quali- 
ties arc scarce, dealers report. 

The Atlantic ^ Pacific Tea & Coffee Company is 
equipping a baking plant to supply the bread for 
its score or more of stores in (diicago. William 
Miller, a prominent tea lirokcr of Cincinnati, wii'- 
a visitor here this week on his way home fp m i 
vacation in Michigan. 


GOOD THINGS FROM GOOD MEN 
J. L Harrell. Sol H. John Coffee 
Rock. Ark., writes: "We feel that the 'Little 
Master’ is a larpe part of our slock in trade and 1 
forward to its coming each month with mijch 
It is always full of good things from good^ tneti. 
.x.IOi unit fViP ronfinued success YOU deserve. 


THE REST IN THE GAME 

ide Tea Company, Inc.., wholesalers .and 
coffees, teas, extracts, spices, baking powder anfl ‘•''V 
744 Grandville avenue, Grand Rapids, Mich,. . 

“Enclosed find check for one year’s renewal siihscnpn 
to ‘The Rlue Book,’ the best in the game. 


PHOSPH/S^TE 

For Baking Powder and Prepared Flour 
PROVIDENT CHEMICAL WORKS 

M.in Office and Works. SOU IDAHO AVENUE, ST. LOUIS Branch Oficesi NEW YORK. CHICAGO 



S,flcmber, igt? 


THE TEA AND COFFEE' TRADE JOURNAL 


A Complete Line of Trade- ^ 
Marked Protective Papers* 

including Glaasine, Parchmoid, 'Vegetable Parchment and Imitation 
Parchment is manufactured and sold by the Diamond State Fibre 
Company, the largest manufacturers of protective parchment papers 
in America. 

This line is sold under the trade name of DIAMOND-F PROTEX 
PAPERS which is plainly marked on every package. 

DIAMOND-F PROTEX PAPERS are odorless and free from wax 
or other greasy or foreign materials. They are relatively airproof, 
greaseproof, germproof and acidproof and 
are used in many instances for packages 
instead of tin. 

Remember ihe name — DIAMOND-F 
PROTEX PAPERS and see that this 
identifying mark is on every package of 
parchment paper you buy. 



DIAM^ND-F 

PROTEX PAPERS 


Diamond State Fibre Company 
Bridgeport, Pennsylvania 
(near Philadelphia) 


CARTONS OF CHARACTER 

Packers of coffee and other products can solve the con- 
tainer problem by using out line of distinctive cartons. They 
are comparatively inexpensive. They will bring your product 
to the consumer in good condition. They are unusual In design 
and workmanship and will build sales. 

Now that tin can prices are almost prohibitive, cartons are coming into their own as 
coffee containers. An increasing number of coffee packers are using our cartons to 
their profit. 

We have the equipment and organization for turning out a superior line of paper 
containers and can take care of your requirements for cartons for packing coffee, tea, 

spices and other dry products. 

Let us send you samples of work we are doing for j 
others in your line. 

Walker Litho & Publishing Co. 

400 Newberry Street, Boston 

Mfts. of high grade cartons and advertising specialties 




When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 







254 


THE TEA AND COFFEE TRADE JOURNAL 


September, 1917 


THE NEW YORK MARKETS 

Special Market Reviews for “The Tea and 
Cotfee Trade Journal*’ 

New York, September 4. 1917. 
*THK month has shown little, if any, change in 
the coffee situation. Trade is dull even be- 
yond what might reasonably be expected at this 
time of the year. A few frost cable reports have 
come forward and caused a slight spurt in the 
option market. They were followed by reports of 
warmer weather and the market very proniplb 
slid off. ♦ 

\V.\R Tax Not to Afffxt Consumption 
The paragraph relative to coffee, as printed in 
the revised revenue bill, failed to create any 
fresh sentiment. The lax is not expected to af- 
fect consumption and the exemption of 200 
pounds in the hands of the retailer is conshlcred 
an ample allowance. The market continues hea\y 
and bearish sentiment predominates. 

Brazil May Limit Receipts at Santo.s 
Brazil has proposed again to limit the receipts 
at Santos to 50,000 bags daily after September i. 
This will sustain the market a little, as unusually 
hca\y receipts would without question cause a 
further decline. The next crop will he a heavy 
one, Certain quarters report a lack of funds and 
a shortage of labor, which may have an effect 
later. 

Mild coffees are heavy and receiving very lit- 
tle attention, At present prices the belter grades, 
particularly Columbians, are good property. With 
the fall trade approaching, it would seem as 
though there should be a good advance in these 
types of coffee. 

T.ack of Freight Space Still Hampers Tea 
The tea market has had a fairly good distribut- 
ing Trade, with no haggling over prices. The 
most serious feature is the lack of steamer space, 
and so far as Ceylons are concerned there is fear 
that there may he no tonnage at all. The loss of 
vessels through submarine attack is adding to the 
difficulty. Japans are higher, as offerings are light 
with no definite shipping date promised. Oiina 


tca.s are in a strong position, with the financial 
situation there unsettled. There is every likeli- 
hood of even higher prices than those ruling at 
present throughout the list. 

The Spice Market Is Generally Active 
The market is active, due to the usual demand 
at this season. Higher freight rates a'nd lack of 
shipping space are the disturbing factors. Pee- 
per — -All grades arc active and higher. Stocks 
are small and shi|)ments delayed. Cloves — The 
supply is steadily shrinking. There is an ein- 
hargo on exports at Zanzibar. Prices arc certain 
to advance. Pimento— Jamaica reports a small 
croi> ?ind prices are therefore steady. Cassias - 
Prices are a little lower, but a very heavy demand 
is expected on account of extra canning and prices 
shuufd be uiiich higher. Gingers — All grades are 
light, and although prices are steady they are ex- 
pected to advance. Mace. — The market is firm 
with an increased demand. Nutmegs — Stocks 
are reduced and arrivals are likely to be small, 
The market should remain firm. 


INFORMATION FOR BUYERS 


Pithy Suggestions as to Where and How 
to Buy to the Best Advantage 


DUVERS in all branches of the tea, coffe« and, 
^ grocery business will find it to theii advan- 
tage to read this department every month. Only 
items of legitimate trade news intended to be in- 
formative and helpful to l)uyers, and all carefully 
edited, will he published here. 

Direct Importations of Java Tea 
F.ugen Boissevain & Co.. 27 William street. New 
York, announce that they are receiving large ship- 
ments of tea direct from .several large tea estate‘s 
in Java, and that they are also'hringing in spice--, 
coffee, copra, rubber, etc. 

This firm, an American corporation, was estab- 
lished about two years ago, and makes a .specialty 
of Java products. Eugen Boissevain, head of ibe 
concern, states that his firm is receiving larev 


PUREST AND BEST BAKING POWDERS 

Cream of Tartar and Pure Phosphate 

Buyers Private Brands at Attractive Prices 

Also High Grade Cocoas under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 
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Your money has 

been spent 

To place your coffee in the homes. Too little 
has been spent to keep it there. 

When your splendid blend is spoiled by wrong 
brewing methods, and your coffee is condemned 

What is your profit ? 

I/cading house.s who sell thousands of Tricolators 
will tell you that they eliminate any chance of 
spoiled coffee. Give your salesmen a chance to 
show your coffee at its best. 

TRICOLATORS 


Bring out all that beautiful color, rich flavor 
fine body and aroma you want your coffee to 
show and it stays tliat way for hours. Why not 
have your customer enjoy these benefits. . 

Sizes from 2 to 9 cups for homes, up to 18 
gallon urn attachments for hotel and restau- 
rant service. 

Used in such hotels as the Astor, Mc.Alpin, 
St. Regis in New York; Wm. Penn, Pittsburgh; 
La Salle, Chicago; St. Francis, San Francisco; 
Statler’s <and thousands of others. 

Demonstrating sample 9 cup size as il- 
lustrated, filter holder and china urn complete, 
to any dealer $2.00. 

A postal card will bring it — prove it to 
your own satisfaction — then you too, will in- 
sist on Tricolator Coffee Makers. 

Order today. 

THE TRICOLATOR CO. 


116-120 W, 32nd Street 

NEW YORK 


62-$4 East South Water St. 

CH[CAGO 
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quantities of high-grade teas and other com- 
modities grown in Java, and that buyers now have 
an unusual opportunity to secure exceptional value 
in these goods, ilr. Boissevain emphasizes the 
point that in trading with his concern buyers are 
dealing with direct representatives of Java pro- 
ducers. 

Individl’al Tea Makers 

In view of the growing demand for individual 
tea makers for restaurant and hotel use, it will 
interest tea distributers to know that the National 
Urn Rag Company, 174 East 104th street, New 
York, is probably the only concern in the country 
that specializes in the making of these devices. 
About seventy people in a complete and sanitary 
plant devote practically all their time to turning 
out individual cotton tea makers. 

A unique feature of this business is that in 
addition to manufacturing the tea makers, or tea 
“Perfectors,” as they are termed, this firm also 
packs the tea in the bags, if desired. The man- 
agement states that they are now putting up tea 
for several large concerns, thus relieving the im- 
porter of this detail. The distributer sends his 
bulk tea to them and it is carefully packed in a 
sanitary manner in a special department created 
for this purpose. 

A trip through the factory shows clo.se atten- 
tion to cleanliness and the comfort of the em- 
ployees. Specialization is doubtless the answer 
to the rapid growth this firm has made during 
recent months. • 


CANADIAN EMBARGO ON TIN PLATE 

The Canadian embargo on tin plate and re- 
ceptacles made from tin plate has been expanded 
to include prohibition of exportation to all coun- 
tries other than the United Kingdom, British pos- 
sessions and protectorates. Exportation is thus 
prohibited to the United States. 


SALIENT TRADE NOTES 

The Cauchois Coffee Company, New York, has 
moved into a new six-story coffee roasting, grind- 
ing and packing plant at Seventh avenue and 
Thirty-sixth street. 

The Grace Club, composed of 500 of the em- 
ployees of the W. R. Grace & Co., New York, 
held their annual outing at Great Neck, L. I., on 
September 8. 

The Great Eastern Coffee & Tea Company, St. 
Louis, Mo., has increased its capitalization from 
$25,000 to $50,000, 

Earnings of the Diamond Match Company ap- 
plicaJ)lc to dividends on the $10,965,100 outstand- 
ing slock in the first half of the current llscal 
year, after deducting excess profits tax and liberal 
wage bonuses to employees, were around $1,500.- 
000, or at the rate of 17 pei* cent, as compared 
witli 15.50 per cent last year. 

Cobb, Bates & Yerxa Company, Boston grocers, 
are making exterior improvements to their 
coffee roasting department, including the instal- 
lation of two more No. i Burns roasters and n 
smoke suction system with chaff collector. 

The Montclair Chocolate Company, Brooklyn, 
N. Y., has been incorporated, with capital of 
$250,000. Incorporators are: 0 . J. Martens, D. 
ITaar. P. F. Meyers. 

Manning & Co., Seattle, will install a two-bag 
•'Jubilee'’ coffee roaster. 

The Flavoring Extract Manufacturing Com- 
pany, Inc., Manhattan, N. Y., has been incor- 
porated to manufacture flavoring extracts, per- 
fumes, etc. 

The Pacific Coffee Stores Company has beet, 
equipping its stores in various towns in Cali- 
fornia with small roasting plants, all of which are 
of Burns make of half-bag capacity. 

The Western sales representatives of Hills 
Bros., the big tea and c«iffee importers of San 
Francisco, recently held a convention that lasted 
a week, * 
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The W. S. Quinby Company, Boston, is experi- 
jencing a rush of business and is planning to in- 
crease its facilities. Recently several No. 11 
Burns grinders were installed, four of them hav- 
ing 2-horsepower motors attached directly to the 
pull frame. 

The Southwest Wholesale Grocery Company 
has been incorporated in Oklahoma City, Okla., 
with capital of $250,000. 

The Acme Tea Company, now a part of the 
American Stores Company, Philadelphia, is hav- 
ing two more Burns roasters installed in its big 
plant. 

The All-Package Grocery Stores Company, 
which now has 749 stores in operation, 104 of 
which are in the Fast, has a new president in the 
person of E. N. Raber, well known in connection 
with the Riker-Hegeman chain of .stores. 

A completely equipped coffee roasting plant will 
soon be installed in the big Chicago warehouse of 
the Great Atlantic & Pacilic Tea Company, at 
Thirty-ninth street and Normal avenue. There 
will be four No. 1 Burns roasters, with cooler. 
Stoner, green coffee milling machine and a com- 
plete dust suction system, all similar iii design to 
the eight-bag equipment recently set up in their 
Bronx, N. Y., warehouse. 

The Austin-Taylor Grocery Company, Austin. 
Tex., has moved into temporary quarters pend- 
ing the repair of their new building at East Third 
and Ncche.s streets, which was recently damaged 
by fire. 

Rockwood & Co.. B’-ooklyn, N. Y., has con- 
tracted for ten Burns No. [ cocoa roasters simi- 
lar to ones now in use by the company. 

Mitsui & Co., San Francisco, recently lost the 
freight steamer Koto Hire Maru, which went 
ashore in the Eastern Pacific. The vessel and 
cargo were valued at about $1,000,000. 

The Produce & Warrant Company has installed 
in its New York office at 82 Wall street a com- 
plete coffee testing outfit, including one of the 


latest model Burns testing tables with vitrolitc 
top. 

The Twohy-Pattison Company, Superior, Wis.. 
which was recently incorporated at $200,000, ex- 
pects to begin operations in the fall in the'Twohy- 
Kimon Company building. 

When the Alton Mercantile Company, Enid, 
Okla., moves into its new building in the near 
future, much of the present coffee equipment will 
be reset, while considerable new apparatus will be 
added, including a two-bag “Jubilee” roaster, a 
Burns mixer for twelve-bag lots of green coffee, 
a roast coffee sifter, a granulator for steel-cur 
coffee, and a system of metal storage bins. There 
will also be a complete Burns peanut butter idant. 

In our July issue the types made us say that 
John O’Doiiohue’.s Sons, New York, were coffee 
roasters, whereas practically every one in the 
trade knows that they do not roast coffee but 
handle only the green product, being one of the 
oldest' importing houses in the United States. 

The Grand Lake Company, 30 Broad street, 
New York, wishes to correct the impression that 
it manufactures cartons. This firm specializes on 
paper bags aitd parchment liners for cartons but 
, docs not make cartons. 

The small Burns peanut and coffee roasting 
machine which the Japan Tea Company, of St, 
Paul, has used in its window to attract trade, is 
to be replaced by one of the latest No. 15 Jubilee 
roasters of two-bag capacity. 

The A.. Blanton Grocery Company, Harion, 
N. C., has been charteted to do a wholesale and 
retail grocery, business, with capitalization of 
$250,000 and permis.sion to begin with $100,000. 

F. Bischoff. Brooklyn, N. Y., 'Chocolate manu- 
facturers, has contracted for considerable new 
equipment, including a battery of four No. 5 Burns 
roasters. 

The Rice Cereal & Milling Company, Ft Wayne- 
Tnd., has increased its capitalization from $100,000 
to $1,000,000. 


IRWIN- HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 

S0.SO. Front St. 96WaUSt. 27I^inSt. 425 W. OntorinSt. 

London Colombo Calcutta Batavia Sbantfliai Hankow Fnochow 
Shidzuoka' Daitotei 
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NORDHEIM & CO. 

67 WALL STREET NEW YORK 

IMPORTERS OF 

TEA, RUBBER, COFFEE, TIN, COPRA 

and other Dutch Indian Produce 

Agents of von Nordheim & Co., Batavia, and Indisclie Handels 
Maatschappy (Indian Trading Company), Rotterdam and Soerabaia, 
Java. 

Directors of tea, rubber, cocoanut and tobacco plantations in the 
Dutch East Indies. 


FRANCIS PEEK & CO., Lid. 

LONDON JAVA SINGAPORE 

20 Easicheap, E. C. Batavia, Soerabaia. Bandoeng Laidlaw Bnildings 



•JAVA TEA 

AND OTHER 


DUTCH E AST INDIAN PRODUCE 
TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRON ELLA Oil, ETC. 

Write to our Batavia House and ask to be placed on 
Mall List to receive our Java Moatbly Produce Report 

When Writing Advertisers, Kindly Mention The Te.a and Coffee Trade Jour.nal 
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TELLING HOW COFFEE IS PREPARED 

Comparatively few coffee packers realize the 
advertising value of informing the consumer of 
the particular plant equipment they possess for 
preparing and putting up their products for the 
market. The H. G. Tomhier Grocery Company, 
coffee roaster of Easton, Pa., has found this to 
be valuable publicity, and is supplying its retail 
trade with quantities of three-color, eight-page 
illustrated folders that tell the story of the firm’s 
Blue Knot brand coffees from the plant’s ware- 
house to the automatic packaging and sealing 
machine.s. The illustrations show the storage 
room filled with bags of green coffee, the roasting 
plant, milling machine and cup elevators, a bat- 
tery of roasters with a capacity of 2,500,000 
pounds per year, the coupon inacliine which auto- 
matically places a Blue Knot coupon in each pack- 
age, and the automatic packing, weighing and 
sealing machine that turns out the cartons of 
coffee at the rate of sixteen per minute. The back 
of the folder is given over to illustrations of the 
Blue Knot Family of products, including coffees, 
teas, cocoa and other grocery specialties. 

USEFUL GROCERS’ TRADE DIRECTORY 

The 1917 edition of the Orrin Thacker direc- 
tory of wholesale grocers, chain stores and semi- 
jobbers in the United States and Canada recently 
came from the press. A feature of this year’s 
edition is the listing under headquarters, where 
branches, if any, arc located, and under the listing 
of each branch the location of the headquarters 
is designated, The advantage of such informa- 
tion is obvious. The volume is published by the 
Orrin Thacker Directory, 33 West Gay street. 
Cleveland, Ohio, and Is priced at $1.25 per copy 
of 136 pages. 

Scott’s Toilet Preparations, Inc., Lockport, 
N. Y,, has been incorporated, with a ca|)italization 
of $50,000. 


M I T S U I & C O . . Ltd. 

Importenof 

FORMOSA TEAS, FTC, 

PLANT IN TAIPEH, FORMOSA 
TEA DEPARTMENT 

67 Frost St., and 29 Madiion Avenue, New Yodc 
Braadtei Ail Orer The World 

S.A.SCHONBRUNN SCO. 

83 Front Street, New York 

Coffee 

DISTRIBUTORS OF COFFEE OF QUALITY 
S&mplei tad pricei that will bear competitioa, furoitbed on 
request. 


HUNT & CO. 

The Oldest Japan Tea Export- 
ing House in the Orient 

JAPAN TEA-=CBINA TEA 

135 Front St., New York 

CHICAGO 
326 W. Madison St. 

MONTREAL 
3 St. Nicholas St. 


Agencies in Important Cities 


ROUND PAPER CAN MACHINERY 

Samuel M. Langston Co. 

Camden, J., U. S. A. 

Canadian Fairbanks-Morse Co. 


Agents tor Canada 
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JAVA TEAS OF DIRECT IMPORT 

ROWLEY DAVIES & CO., LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE, 

5, FENCHURCH STREET, 

LONDON, E. C. 

VI ILL GLADLY SUPPLY ALL INFORMATION 


Direct Importers Java Teas 

EUGEN BOISSEVAIN & CO., INC. 

27 William Street, New York 

Coffee, Cocoa, Spices, Copra, Cocoanut Oil, Damar, Copal, Kapok 


CARTON LINERS THAT PROTECT 

The liner for your cartons should be correctly made of material 
that will effectually protect your product and sold to you at a reason- 
able price. You will find that GRAND LAKE liners meet these 
requirements. 

Carton liners are one of our specialties. They are well made from 
high grade grease-proof parchment and other suitable papers, and 
sold at a fair price. These liners do not tear easily, they fit the car- 
ton, and will bring your product to the consumer in perfect condition. 
They are to be had ready made or made to measure. Send for 
samples and prices. 

THE GRAND LAKE CO., Inc. 

Thirty Broad Street, New York 
Manufacturers of carton liners and paper bags of all kinds. 

Ask for our Duplex Coffee Bags. 
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